EVANS LEADING! 


Brogi, who stands for grained goatskin, is high point 
scorer for the Evans team thj 

quality grained goatskin § alka ‘ looking. 

. < A 

longer wearing shoes for Hittle « in great 
demand. We're telling mothers a xs it ivantages 
in Parents’ Magazine. Broggndi tage“gif available 
to all manufacturers who wislen ify the shoes 
they make of this Evans quality leather. 


JOHN R. EVANS & COMPANY, Camden, New Jersey 
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Patent-Glo 


and patent leather 
are 
indistinguishable 


THIS PAIR OF 
LAIRD SCHOBER 
SHOES: 
ILLUSTRATES HOW 
SUCCESSFULLY 
PATENT-GLO 
QUARTERS 


PATENT LEATHER P ATENT-GLO, the original 
hand-japanned fabric which so closely resembles patent 
leather, has many uses in footwear and fashion accessories. 
In footwear it is being used extensively in quarters, thus 
enabling manufacturers to make their supplies of patept 
leather go farther. Patent-Glo is also widely used in sock 
linings where its crisp, gleaming surface lends additional 
charm and appeal to high style footwear. Patent-Glo is 
available in Lipstick Red ... Turf Tan .. . Town Brewn 


... Blue... Black .. . and White. 


PATENT FABRIC COMPANY 


183 ESSEX STREET, BOSTON, MASSACHUSETTS 
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Independence Is A Wonderful Thing! 


Making holes in the line for 
Holland-Racine Dealers to make 
touchdown plays — that's what the 
H-R policy of selling through inde- 
pendent dealers only really adds up 
tol There are no company stores to 
throw the H-R Dealer for a loss. We 
play together as a team, backing up 
the ball-carrying H-R Dealer with an 
All-American line of top-style shoes, 
and running interference with big 
league advertising. Join this team 
— and be a money-player. 


ADVERTISED IN 
LIBERTY - ESQUIRE 


NATIONALLY 
POST - COLLIER'S - 


FOR INDEPENDENT DEALERS ONLY . . . Three comprehensive, Nationally Adver- 
tised lines — and as the ads say: sold by independent dealers who are professional 
hands at shoe fitting; double assurance of foot happiness. 


HOLLAND-RACINE SHOES, ine. micnican 








—_ 
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G. LEVOR & CO., INC., announces 
an addition. to the line of 
“THE WHITEST WHITES.” 


KIP LEATHER in smooth, boarded and 
Mello Crush finishes. 


GB wastasie 
@ ciear waite 


he FOR LINED AND 
UNLINED WOMEN'S, 
CHILDREN'S AND 
MEN'S SHOES 


G. LEVOR & CO., inc 


Tanners Since 1876 
GLOVERSVILLE, N. Y. 








©1945, THE CONDE NAST PUBLICATIONS INC. 
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your best 


Glamour makes merchandising headlines again with 
the forthright Brown Shantung nominated as Best 
Buy for June. Glamour picked it... 100 stores stocked 
it...20,000 customers snapped it up. 


It’s merchandising feats like this that make Glamour 
your best buy, your most strategic spot for advertising. 
Tie in with Glamour...and Glamour’s 2,000,000 
bright young readers will tie in with you. 


GLAMOUR 


the magazine for the Girl-with-a-Job 
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' One of the new 
SYNCHRO-FLEX* BRITISH WALKERS 
for Spring, 1946 


Black or Townbrown Calf 
INVADER LAST 


Styling and Shoemaking . . . extraordinary 


patented “Synchro-Flex construction . . . revolutionary 


You have waited long for the day when 
civilian shoe production restrictions are no 
more. So have we . . . Now that day is on 
the way—and so are our salesmen with the 
new line of Synchro-Flex* British Walkers 
for Spring, 1946. In styling, in fineness of 
leathers and workmanship, these shoes 
set a new standard of accomplishment 

.. for your future security and ours. 


*Synchro-Flex construction has given the 
public an eye-opening realization of how 
easeful and uplifting stylish welt shoes 
can be. Ahead is an ever-widening, more 
insistent demand for this plus-quality. 
Naturally, attempts to imitate are many, 
and “just as good” resounds through 
the land. But there’s only one genuine 
Synchro-Flex construction. It’s patented. 


yNCHRO-FLEX 


Z si 


MADE IN 


THE U.S.A. 


by J.P. SMITH SHOE CO. Chicago 





October 15, 1945 





e the low-down : 
hat women want: 


“JOAN IS USUALLY pretty easy to please. But when 
she stopped by the other afternoon to pick out a 
pair of dress shoes, I ran into a snag. She tried on 
four smart-looking models. Not one satisfied her, 
‘Gosh, Harry,’ she explained with a smile, ‘I guess 
I’m just tired. My feet have taken such a beating, 
shopping all morning.’ 

“That started me thinking—fast. I picked out a 
pair of stylish pumps. “These shoes will cushion 
every step you take,’ I said, ‘because they’re made 
with Armstrong’s Cushion Cork*.’ As I slipped 
them on her feet, I carefully pointed out that Cush. 
ion Cork actually puts new spring in every step ... 
eases breaking-in . . . allows the foot to ‘breathe’ 

. insulates against heat or cold. 

“She walked a few paces and said, ‘My, I never 
thought new shoes could be so comfortable. That's 
just what women want these days.’ Then she added, 
nodding toward an attractive woman who had just 
come in, ‘Why don’t you tell her about Cushion 
Cork and the big difference it makes?’ 

“I did tell the lady—and sold her the first pair of 
shoes she tried on. ‘Well, Joan,’ I said, after com- 
pleting the sale, ‘looks like Cushion Cork is a real 
sales clincher. From now on I’m telling all my cus- 
tomers the Cushion Cork comfort story!” 









































© * * 


YOU, TOO, CAN STEP UP SALES by explaining the 
comfort features of Armstrong’s Cushion Cork to 
all your customers. Cushion Cork is available in> 
men’s, women’s, and children’s shoes—used as mid-) 
soling, filler piece, platform, or in combination with 
insoling. Specify Cushion Cork on your 
next order. Armstrong Cork Co., Shoe Prod- (A) 
ucts Dept., 9610 Arch St., Lancaster, Pa. 


CSihin Ck” 


ADDS COMFORT TO EVER 





* Reg. U. 8. Pat. Off. 
ARMS TRONG’S SHOE PRODUCTS 
JUNTERS © FILLERS CUSHIO C * CORK COMPOSITION 
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¢ Winters can be wicked on shoes—unless you're wearing 
stout-hearted Walk-Overs! When rough weather’s on the 
loose, Walk-Over’s fine quality leathers and skilled 
workmanship take anything the elements bring— 

and then come back like new, 

pliable and easy to shine. 

Walk-Over men’s prices 

$8.95 to $12.95. 

Geo. E. Keith Company 

Brockton 63, Mass. 


@ 



















@ Like the shoes it promotes, 
Walk-Over advertising is built 
right, timed right. It is consistent 


- advertising, cued to the season, 


built with our dealers’ interests 
in mind. Here’s a sample: you'll 
see it in the November issue of 
Esquire. 

Walk-Over advertising is just 
one phase of the support enjoyed 
by our dealers. If you are inter- 
ested in business that’s not only 
profitable but pleasant, today is 
a fine time to talk over a postwar 


Walk-Over franchise. 


Walk-Over Shoes 


GEO. £. KEITH COMPANY - BROCKTON 63, MASS. 














PROOF THAT CUSTOM CHARACTER 
NEED NOT BE EXPENSIVE 


Participating in 


VICTORY 
SHOE MARKET 
WEEK 
Nov. 5 thru 9 


Showing complete line 
of Spring Styles at our 
Boston Headquarters 
275 Congress Street 





' 
: 
} 
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THE BRUISER 


E. E. TAYLOR CORP 


MANUFACTURERS 


BOSTON 
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UPPER CEMENTING LIP CEMENTING 


owe DE BE BOND CEMENTS ........... 
jr gerttuad cemmcniung YbCuuzor 


CEMENTS TO MEET TODAY'S SHOEMAKING NEEDS! 
The BEBEBOND and SUPERGRIP lines of shoe cements have been 


developed with one objective in mind— to meet the demand of shoe 
manufacturers for the most efficient cements for each operation that can 





be produced from available synthetic base materials. 


The outstanding performance of BEBE BOND and SUPERGRIP CEMENTS 
is maintained through constant laboratory control and an intimate contact 
with present day operating conditions. 


SUPERGRIP CEMENTS 
<tr sb ste 


OS nee ee I ae rn 





SOLE CEMENTING BOTTOM CEMENTING 








SOLVENT APPLYING SOLE ATTACHING 
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THE NEW COLOR FINISH FOR TAN SHOES 


Ten warm color tones — golden browns, wines and 
mahoganies — for ‘“‘toning’’ any tan leather shoe. 
BE BE TONE is a new color formula providing un- 
usual color depth and that hand-rubbed appearance. 
BE BE TONE brings out the grain of the leather — 
gives a dark accent to perforations and stitching. For SE ee SCs) 


color styling your tan lite — use BE BE TONE. streaks. Mellows the tone of the leather 


and provides a uniform color base. 


A Product of B. B. CHEMICAL COMPANY, Cambridge and South Middleton, Mass. 
Distributed by UNITED SHOE MACHINERY CORPORATION, Boston, Massachusetts 





Balanced 
Three Point Fitting 


Dir bch Fett Bot 


, THE IRVING DREW CORPORATION, LANCASTER, OHIO 
New York, 746 Marbridge Bldg. 











So do we, and you, and every man who's ever worn a pair of 


Evans Slippers 


Even though the war-caused shortage of Evans Slippers is still acute, 

we're running this Christmas advertisement in . . . Esquire, Decem- 

ber .. . and Life, December 3rd. You aren’t going to have enough 

Evans Slippers to go around this year any more than you did last, 

and with so many service men home again the demand will prob- 

ably be bigger. Under these conditions it might seem better not toad- 

vertise at all, until you remember that there’s a large new group of 

slipper wearers, and givers, too, to be kept reminded that Evans Slip- Sthorohee 
pers are always the greatest gift in the world for a man. This adver- 

tisement thus becomes another premium on the sales insur- 


ance policy that we have taken out for your future, and ours.. 


Sence © 1841 


L. B. EVANS’ SON COMPANY, WAKEFIELD, MASSACHUSETTS 
yrder October 15, 1945 








10,000,000 boys are coming home. They’!! wel- 
come the new freedom of Cambridge Casuals — 
those light, airy Gangways that 3,000.000 men 
selected before they went away. 


And they’ll be lighter, cooler and more restful in 
their colorful assortment for 1946. 


They’ve been “accepted” for their unique com- 
bination of outdoor play shoe, utility occupa- 
tional shoes and indoor comfort shoes. That’s 


why a Gangway has no season. 


When the Yanks come down the gangplanks, will 
you be there with Gangways? 
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RUBBER COMPANY  cansnoce. was 
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ROOM 435 
NOVEMBER 5th to 9th 
WOMEN’S AND MEN’S CASUALS 


, Cambridge 


RUBBER COMPANY cananivor. mass 




















INTERNATIONAL’S NEW PROCESS 


Ha-Val 


Combines style and beauty with 


Vinylite 


PLASTIC SOLES 





VINYLITE Plastics’ scientific formulation makes 
them ideal materials for Hu-Val soles. For one thing, 


their tremendous color variety . . . ranging from the sunniest 





of yellows to dapper navy and black . . . brings a fresh, flattering 

sparkle to the ground-side of shoe fashion. Then, too, their surface finishes 
. . . Subtly dulled or vividly glossy, add new beauty to soles. Underlying these 

qualities is, of course, careful chemical balancing. A specific balancing that 

produces soling materials consistently superior in wear as well as looks. 

Soles of VINYLITE plastics can be counted on to repel dirt, grit, 
water . .. to clean instantly. And they will not mark floors. 
These are the qualities that make VINYLITE so ideal 
for Hu-Val’s smooth, rolled edge plastic soles. 


BAKELITE CORPORATION 

Unit of Union Carbide and Carbon Corporation 
UCC 

30 East 42nd Street, New York 17, N. Y. 





You know it’s right if it’s 


invlite 


TRADE «— MARK 


plastics 


Distributor: PLASTIC PRODUCTS CORPORATION, Boston, Mass. 
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STILE NI 
SALESMAN 


His name is ‘Mr. Comfort!” 
He is the heart of the AIR-WEDGE* sole, 
selling foot ease with every resilient 
step, stimulating re-sales ... exciting 
consumer demands. ‘Mr. Comfort,” the 
silent salesman your. customers listen 
to, tells the story of AIR-WEDGE'S® light 
weight, flexible, continuously balanced 
arch support scientifically engineered 
ToMil-t-t me loleloh MME tia-tiltleltl Mil-t-Tel Mele) 
Sy olelamerMuc-limer mele hati mast em @elilicl sg 
is a silent salesman... but in. every 


satisfying step he re-tells his story! 


REEVES RUBBER, INC. 


SAN CLEMENTE 
eo 
: Gia 
CALIFORNIA 


-“every step a silent salesman’’ 


October 15, 1945 
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IN-A-SHOE SPELLS 
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SHOES made with “Texon” insoles or sock linings are 
go-getters .. . building consumer satisfaction and repeat 
orders. For such shoes are more comfortable and longer- 
wearing! “Texon” is Du Pont’s trade name for special 
elastic-bonded fiber materials with many characteris- 
tics of true leather. 

“TEXON” FOR INSOLES is non-piping (non-wrinkling) « 
resists moisture, scuffing and abrasion. 

#439 is flexible and cushiony « dies out cleanly «+ holds 
stitches well. #142 (for Stitch-downs) is tough, firm and 
solid ¢ cuts and frims clean « gives good thread-lasting. 
““TEXON” FOR SOCK LININGS (#401) is tough and strong 
¢ looks like leather « resists scuffing and abrasion. 

“*Texon”* plus United technical sales service is helping t 
solve shoemaking problems! 

Distributed hy *To the extent of available production 


& 


i 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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The smart retailer always wants at least 
one line of red-rubber soled sports-type 
shoes in stock. There’s an appeal to a 
colorful sole no other shoe bottom pos- 
sesses. Style hungry customers who 
have been without such shoes for many 
months are due for a happy new experi- 
ence—shoes soled with 


BEEBE BROTHERS 


ge CCE ge CCE WiMter 


Better in every way than pre-war soles, RedWinner 
is light-weight, of a deep handsome color, a perfect 
complement to two-tone, all-white or brown footwear. 


REDWINNER RED RUBBER SOLE... 


@ Cannot spread or grow “lumpy” 
e@ Will not soften at high temperatures 


Cannot stiffen or crack at low tem- 
peratures 


Retains its lustrous, clean-cut edge 
“for keeps” 


e Defies wear tests that will amaze you 


e No reclaimed rubber! Compounded 
with A Grade rubbers! 


Prove the rest of this amazing story of a new 
and perfect rubber sole yourself —in actual 
use. Contact our style department. 
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NORTHWESTERN’S 


PAC 


THE STURDY LEATHER 


ror Hew BROGUES 


Because the demand is for brogue and 

























heavy pattern types for men, Northwest- 
ern’s PAC is the favored leather, with 


shoe maker, retailer and consumer. Its 





sturdy weight (5 to 54 oz), its masculine 
Tartan and Essex grains, the flexibility of 
its full body—all defy hardest wear, pre- 
serving the shoe’s comfort and good looks. 
Pac is easy, responsive in action. Pac is 
preferred as the perfect leather for virile 
styling. Pac’s performance in service foot- 
wear has upheld Northwestern’s record 


for rugged leathers of supple vigor. 


ESTE 


COMPANY * siinenneers 


















Op) stinclion in fashioning and quality . . . unrivaled 
comfort and support . . . are being built individually into 


each pair of postwar Wright Arch Preserver Shoes. git 


E. T. Wright & Co., Inc., Rockland, Mass. 














PERENNIAL 
FAVORITES 





* 


Dude Rancher 


hand-tooled 
Ss Ene. 


224 EAST 11TH STREET, LOS ANGELES 15, CALIFORNIA 
IN NEW YORK CITY, 932 MARBRIDGE BLDOG., N. Y. 1 


* Trade Mark Registered 


ass 
——— MAKERS oF THE ORIiGtinat QuatityY Comnl SHOE 


15, 1946 





So much more fashion 
in the design 
of every pair of 


il There’s so much more fashion in every pair of Oomphies 
—the fabrics created especially for us, the exclusive designs that 
result in the most subtle foot flattery! Every pair of Oomphies is an irresistible fas 
leader in Indoor Footwear, with a special place and purpose in a woman's 
wardrobe. Stand off and just watch eyes light up with an I-must-have-that 
look whenever they see a new Oomphies style. 
at Sell Oomphies with fashion 12 months of the year! N 
yise FOOTWEAR, 


137 Varick St., New York 13 


LA MARG 
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WAR'S OVER!...Consumers look for Better Values!...Retailers 
and Jobbers of Work Shoes face Highly Competitive Era! 


Work Shoe Retailers and Jobbers know that acceptance of “Wartime 
Quality” merchandise went out the window with the ending of the War. 
Now consumers demand good old pre-war quality and comfort features 
in their work shoes and one of the best ways to give it to them is 
by insisting that your manufacturer use only long-wearing 
VUL-CORK SUREFOOTED SOLES .. . thesideal soles for 

workwear. ~ ; 
Here are five vital reasons why VUL-CORK SURE- 
FOOTED SOLES will help you build a backlog of Joyal 
customers and the repeat business that you must have 

in the critical, competitive days ahead. 
A. Vul-Cork Soles are really non-slip . . . The 
Vul-Cork material itself ie highly slip-resistant. It 
is NOT in any way dependent upon ANY tread 
design — in fact, its non-slip performance im- 
proves with wear rather than diminishing, on 
any ordinary non-greasy underfooting. 
B. Vul-Cork Soles wear remarkably longer 
—consistently .. . today as pre-war. They 
withstand throughout long wear the rigors 
of severe terrain — gravel, metal scraps, 
grit, rough surfaces — which curl, fray and 
bulge ordinary soles. 

C. Vul-Cork Soles insulate the feet against 
both cold and heat underfoot — today as 

pre-war. 
D. Vul-Cork Soles are flexible .. . ex- 
tremely comfortable ... require no 

breaking in! 
E. Vul-Cork Soles—despite their out- 
standing longer-wearing durability — 
are also lighter-weight. 


Compore o 
Hound's Paw 
with Vul-Cork 
Sole ... note 
identical suc- 
tion cup prin- 
ciple 


CAMBRIOGE 


Vul-Cork 


ute looted Seles 


To get the jump on competition wire your 
manufacturer today, insisting upon Vul- 

Cork Soles. They are promptly available in 

Brown with Buffed Finish...in the follow-* . / 
ing irons: 15/11, 18/14, 21/17. 


AMBRIDGE RUBBER COMPANY - Cambridge, Mass. 


Please address all correspondence to VUL-CORK SOLE DIVISION — Cambridge Rubber Sales Corporation — Taneytown, Md. 
25 
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East Sipe SQuare 
BLOOMINGTON, ILLINOIS 


September 8, 1945 





H, D. HANGER, Owner A. A. SLOAN, MANAGER 





Mr. Walker T. Dickerson, 
c/o Walker Te Dickerson Co., 
Columbus, Ohio. 


Dear Mr. Dickerson: 


After reading your letter of September 5 to your dealers, I just can't 
pass the opportunity to drop you a line and express my feelings. 





First I want to say that all during the past three years of being pushed 
around by some manufacturers and having totake any quality shoes they 
felt like making, it has been a genuine pleasure to be a Dickerson dealer 
and receive as near perfect shoes es limitations would allow you to mke, 
also to receive monthly or bi-monthly (and almost always on time) our 
fair share of Dickerson Shoes altho of course it was never enoughe I want 
to say that it is treatment of the kind I received from you, John Lucas 
and Ken Ransom that will always leave a warm spot in my otherwise cold 
carcas for Dickerson Shoes. 


In closing my I sincerely commend you on the stand taken in regard to 
passing up all new accounts for the time being. As you know, there is 
not a single account of yours who has any stock of Dickerson Shoes and 
it certainly would be a mistake to take on any new business until the 
present dealers have built up a normal stock. 


Again taking this opportunity of thanking you, John and Ken for all past 
favors and hoping we can continue to be in the Dickerson Family for years 
to come, I remain 


Yours very truly, 


Lufr Chay 








THE WALKER T. DICKERSON CO. 


COLUMBUS 15, OHIO. 
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ALLIED KID COMPANY 


BOSTON * NEW YORK * WILMINGTON © PHILADELPHIA © CAMDEN 


Geographic origin is 
a factor in determining which 
finish will be given the skins. 
Climatic conditions affect the length 
of hair and natural grain. 
During the war years some sources 

_ of osiely have been cut off 

| completely, limiting the production 


of certain finishes. 


jUDGE IT By 
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priced te retail for 6.95 


mercury feetwear, breeklyn 6, nm. y. 
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“7 IN FAMOUS ra 


and in full 
. The newest 


of an exciting series from the pages of Seventeen, 


Mademoiselle, Vogue, Charm, and Glamour. -- 
plans for next year include even greater 
yse of America’s foremost fashion gazi 
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NEW HORIZONS 


The clouds of war have passed. Today, we stand 
on the threshold of a new era gazing across new horizons. 
@ Behind us, lie 35 years of experience in the wholesaling of 
women’s footwear—35 years of constantly trying to serve our 
customers with sincerity and careful judgment. 

@ Behind us lie 35 years during which we have developed IN- 
Stock Service and Built-In-Quality to the point where they 
have become buy-words in the trade. 

@ Now we look forward, knowing that our past experience will 
enable us to serve our customers better than ever. 

@ We foresee new materials and new styling, such as we never 
dreamed possible. 


@ We foresee a new In-Stock Service—-speedier than ever (as 
the result of the aeroplane). 


@ We foresee a constantly increasing demand for quality and 
a period of rare opportunity directly ahead. 


@ In other words—we see a very profitable business for those 
who feature “Built-In-Quality.”” Be sure to share in it— 
will you? 


D. MYERS € SONS, Inc. 


SHERWOOD AT CURTAIN + BALTIMORE 18, MD. 


35th Anniversary 1910 - 1945 
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urpass 
Sete) UNIFORM 
DEPENDABILI 


Bight spot in the Kid picture is the outstanding manner in 4 
which Surpass Kid leathers have maintained their characteris- 
tics of Uniformity and Dependability. Despite the fact that pro- 
duction of glove and garment leathers for the Armed Forces has 
ceased, limited supplies of skins permit production to satisfy 
only a fraction of the demand for shoes of Surpass Kid Leather. 
While awaiting the day when you will be able to sell in un- 
limited quantities, let every pair of shoes embodying Surpass 
Uniformity and Dependability maintain a bond of service be- 
tween that illustrious past when Surpass Kid was plentiful and 
the brilliant future which must come one day when you'll sell 


Surpass Kid shoes in volume again. 


SURPASS LEATHER COMPANY 


9th & WESTMORELAND STS. * PHILADELPHIA 40, PA. 


BLACK GLAZED KID © GENUINE KANGAROO 
BLACK SUEDE KID © GENUINE *CAPRE KID 


D>. *TRADE MARK REG. U. S. PAT. OFF. 
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HILL ann DALE 
Mac than Cove 


Dhee Symlel of Seperlative Croflamanshejs 


Ga the field of Walking Shoes, the name 
HILL and DALE has established standards 
in Fashion Rightness, Quality of Materials, 
Perfection of Fit and Distinctive Finish. 


Far-sighted store and department man- 
agement long ago appraised this leadership 
and recognizes the special importance of 
HILL and DALE shoes in building 


dependable year-round sales and profits. 


At present, our first obligation will, of 
course, continue to be to our long-estab- 
lished agencies. However, when increased 
production permits, we shall welcome the . 
opportunity to serve the many others 
who have waited so patiently to be 
supplied with HILL and DALE Shoes. 


DIXON-BARTLETT COMPANY 
Ballimore 24, Md. 





GOOD THINGS PRO 


In 1928 a new technique was born in the laboratories of the Compo Shoe 


Machinery Corporation. Yes, that was the year of the first successful shoes 


with soles attached by adhesive instead of stitches. It marked an important 


epoch in the shoe industry and brought a new era of better shoes. Manu- a 


facture was simplified . . . merchandising received a fresh impetus . . . the 


consumer was given a broader selec- 
tion of styles and better value. A great 
day for the shoe industry . . the day 


the Compo Technique was born. 


COMPO CONVEYOR 1928-29 
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IGRESS AND IMPROVE 
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5 1 ga a OF THE FUTURE 
i | — And in 1946 the same technique will 
P ce be in higher favor than ever, thanks to 
“4 the important developments which have been made by Compo engineering. 


ETTER snoes 


Our new equipment works on the same basic principle as the original model, 
but has new and improved features . . is faster, surer and easier to operate. 
This one machine is typical of the spirit which prevails at Compo. It's the 


spirit of progress and improvement. It's a spirit which insures that the best 


cement-sole shoes shall always be madewith Compo equipment and adhesives. 





COMPO SHOE MACHINERY CORPORATION - Boston, Mass, 


»rder 


October 15, 1945 


BEAUFORT DIVISION, HOMASOTE COMPANY, TRENTON 3, N. J. 
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— a tip to our present dealers — and to pros- 
pective dealers in territories packed with sales REPEAT 
waiting to be made. To win out over keen competition, SELLERS 
you're going to need a line of shoes with a long-estab- 
lished record of proved sales performance—MASSAGIC 
SHOES! . . . Shoes with features that not only make 
new customers, but repeat customers . . . Shoes with an 
unbeatable record for smart styling, fine leathers and 
superior craftsmanship . . . Shoes with built-in features 
— the patented, resilient air cushion and exclusive, 
flexible Arch Lift — to meet the ever-increasing demand 


for foot-comfort! 


WEYENBERG SHOE MFG. CO. 
Massagus he Casha Milwaukee 1, Wisconsin 
*% Absorbs shocks, jors 
*% Keeps you foot-fresh 


— COege 72 berg 
/MASSAGIC 


This famous line ake sold and advertised un- 
des the name — Porto-Ped Air Cushion Shoes. hats Cushion Shoes 


QS AL 





ANNOUNCING 


THE OPENING OF 


UNITED LAST COMPANY'S 
BOSTON STYLE STUDIO 


—— 


UNITED 
SHOE 
MACHINERY 
CORPORATION 
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ATLANTIC AVENUE 


SOUTH f 
STATION I] 


Shoe Manufacturers and Shoe Buyers interested in new 
lasts and the latest trade information on style trends will 286 
find it profitable to visit our new Boston Style Studio al Terai 
at 286 Congress Street. oT. 
Our facilities at this location include complete last- 4th Floor 
making equipment, skilled and competent model makers, 
and designers who are at the service of our customers. 
No better opportunity exists anywhere for advantageous 


consultation on shoe styling. 


UNITED LAST COMPANY 


140 FEDERAL STREET, BOSTON, MASS. 


SS3Y9NOD 
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GET HIM OFF ON THE RIGHT Foor, Time ¢ 
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Each day now, more of our boys will be taking off 
their service shoes and turning their attention to 
new objectives in civilian life. They'll experience new 
thrills, thousands of them, as they step out briskly 
in smartly styled, comfortable, long-wearing Amer- 
ican Gentleman Shoes. $550 To $7700 
Some Styles AND 


MENS DIVISION Craddock-Terry Shoe Corp. etcast Polste Slighdly Weer 
LYNCHBURG * VIRGINIA 





TO RETAIL PROFITABLY 


MADE IN A GREAT TRADITION * STYLED FOR YOU THE MODERN AMERICAN WAY 





5 
Miracle-[read 


SMART SHOES FOR GRACEFUL POISE 





Gives a Boost to the 
Ankle Morale of Your 
Best Customers... 


THE NEVAR 





THE SEARL 


These Miracle-Tread Styles 
Nationally Advertised in 


OCTOBER « DECEMBER 


n of Sov magazine” among whose buying circu 





r 
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by JOHNSON, STEPHENS & SHINKLE SHOE CO. 


$¥, tours, MO 





Whizz! Like a rocket 

Speeds this reckless lad— 
Strikes Sally’s heel. 

How come she’s not mad? 
*Cause Sally was smart 

And full of foresight: 

She chose Scuffless ““Pyraheel.” 
Now the damage is slight. 





Memo to Salesmen : 


You'll find that all your women's shoes 
will have more sales appeal 
if you can say, “These heels 
are scuffless Du Pont ‘Pyraheel.’“’ 


DU PONT 
ee PYRA HE E L” 


plastic heel covering 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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| i all production facilities freed for the 


manufacture of civilian goods...WE HOPE IN 
1946...to take good care of the regular peace- 
time requirements of our customers...IN ADDI- 
TION...we hope to have enough merchandise 
to serve other dealers whom we would like to 


sell...and who would like to do business 


with us... 


HOOD RUBBER COMPANY 


FOOTWEAR FACTORIES - WATERTOWN, MASS. 


FOOTWEAR FOR: 
Stormy Weather - Outdoor Summer Use - Athletics - Hunting - Fishing - Farm - Industrial 











ecord#t October 15, 1945 
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Avon Soles are definitely part of the fashion picture, since 
they are to be found on shoes of the highest price and 
grade. For Spring shoes Avon presents new colors, new 


styles, new materials and new characteristics . . . with the 


same time-tested Avon quality. 


s 


J eC Duole our Vogue advertisement, “Thus 
the Avon stamp on the sole is the hall-mark of 
a shoe of superior quality.” That’s why Avon 
Soles wilt haly-ooe: eat. jo Beet Spring 


October 15, 1945 





Because we care 


GET BEHIND THE RETAILERS’ VICTORY LOAN! 


Get behind the Victory Loan to bring our boys back to the America 
for which they were willing to give their all! Complete your store's 
service record by backing this last-of-all drive to give our wounded 
heroes the best of medical care! 


Let’s Go! 
try 
with your indus 
store in step ; It you have 
Get your seed by industry! mew air 


The Treasury Department acknowledges with appreciation the publication of this message by 


Boot and Shoe Recorder 


— This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and War Advertising Council * 
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Survie Toces Nov tut 


Susie, too, is taking stock. And frankly, she’s 
happy about the whole thing. She knows that her 
future, as well as those of America’s nine million 
BGs*, is as safe and secure as the United States . « «.- 
and that’s a beautiful feeling! 


Worry abeut her job? Not Susie! She knows that her hard- 
earned experience during these busy war years will stand her in 
good stead . .. that business plans, long laid for economic de- 
velopment “after the 4 war,” mean prosperity, and that prosperity 
means jobs! With carefully hoarded War Bonds as a firm backlog, 
Susie and her BG* sisters now purchase Victory Bonds with re- 
newed enthusiasm .. . in- surance for their future, in- 
vested in the U.S.A. : 


And now, more than ever, Susie turns 
to Charm as her tried and true guide, a 
forward-looking friend who, understand- 
ing her special problems, gives concrete 
and weleome advice on what and 
where and how to buy. With bonds 
and more bonds for a back- 
ground, Susie faces her future 
unafraid. 


P.S. That magazine under 
Susie’s arm is Charm! 


*Business Girl 


The Fashion Magazine for the Business Girl 
122 East 42nd Street, New York 17, &. Y. 





No other shoe sole has all these advantages ! 


e@ Far outwears leather—yet light in’ e@ Nationally advertised—radio, rews- 
weight papers, magazines! 

X “pasa a Pius these manufacturing advantages 

e Helps keep the shoe in shape @ May be stitched or cemented 

e@ Does not mark floors @ Stitches as easily as leather 

e Forms a firm platform for the foot e@ Uniform quality 

e Insulatesthe footagainstheatorcold @ No wide price fluctuations 

e@ Most comfortable sole ever made @ Available in four colors 


NOT RUBBER! NOT LEATHER! NOT PLASTIC! NOT FABRIC! 
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‘|NEOLITE SOLES 


on America’s smartest shoes for men, women, children! 


OU KNOW all about regular black 
: = brown NEOLITE Soles. How 
the whole country’s fallen for *em, 
feet first. For the way they wear, and 
look and feel! 


Now there’s a new reason to get 
excited all over again. NEOLITE is 
ready in two new, high-fashion colors: 
red and natural! 

That’s the beginning 


of new style-trends, 


MARK 
THIS MARK! 


new, high-powered promotions. Cash- 
in on them. Remember, NEOLITE 
Soles in one short year have proved 
to be the world’s first truly perfect 
soles. They’ve scored a tremendous 
hit—and built up plenty of sound, 
long-range business besides. In color, 
they’re going to be on everybody’s 


feet—for sports, street and dress! 


THE GOODYEAR TIRE & RUBBER 
COMPANY, INC. 
Akron 16, Ohio, or Windsor, Vt. 


Only genuine 
NEOLITE Soles bear 
the name “NEOLITE” 


THE GOODYEAR TIRE & RUBBER COMPANY 


sordet 


October 15, 1945 
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OF CALIFORNIA 


‘327 Towne Avenue 
Los Angeles 13, California 
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AVAILABLE 





FOOTWEAR ADVERTISED IN 
WOMAN’S HOME COMPANION 


ry 


Certainly is a nice, fat, extra profit for us 
retailers in this picture. Just by putting a 
copy of this month’s Companion or pages 
from it in the window or counter display, 
with these advertisers’ products. 
Wonderful thing the way products 
advertised in the Companion move even 
faster when you 


SS QQ MA tra profit 


WOMAN’S HOME COMPANION 
250 PARK AVENUE, NEW YOR 
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AND HE’LL WANT SHOES 
AS GOOD AS THE NAVY’S 


ife on the sea and foreign shores 
will soon be only a memory to 
thousands of navy men returning 
to civies — and civilian footwear. 
Another outstanding memory will 
be the comfortable shoes 
of fine Black Royal Calf- 
skin worn in the service. 
These same men know 


the smartness of the gleaming pol- 

ished leather, its flexibility, its ease 
of maintenance, its long wear. 

Our Black Royal Calf, used in 

millions of pairs of Navy shoes, 

will be in demand by 

these men who will not 

forget its all-around serv- 

iceability afloat or ashore. 


‘AMERICAN. HIDE anp LEATHER COMPANY:  feston 


October 15, 1945 
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THE ART OF 

THE FINE-SHOE-CRAFTSMAN 
CAN NEVER EXCEL 

THE FABRICS HE WORKS WITH 


this is why those who have 

worked with Vamos fabrics, 

have created America’s finest 

shoes...why those who base 

their future plans on Vamos 

planned-for-the-future fabrics, 

will continue to be the glory 

of the art of fine-shoe-making. 

Again Available=LASTEX Fabrics For Better Sheemaking 


INC. 


47 WEST 34th STREET » NEW YORK 1, W. Y. 





High in the sky tops of 

New York, the Joyces will be at 

home the week of November 5th 

to show you their new California terrace 


and their new spring Joyces. 


7401 Empire State Building New York City 


; ° ” ; ; id 7 e 
eee 2 OPE: SIO9EE > 9» OF F0R'E B F078O. joyce 
- 


PASADENA, CALIFORNIA 
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Theres a Keasou 


A quality record is the most priceless asset any product 
can have! Typical is the case o 
years the first choice of lefding manufacturers \of fine 
shoes. Whether in peace/or war, Rajah has been jamong 
the foremost in developing new materials and n¢w tech- 
niques all with one Pprpose in mind—to offef a better 
' 

product to the Shoe Ipdustry. Painstaking | 

/ 

/ 
search, engineering skills and the devgtion to quality 
make Rajah Soles better. That’s why the Rajah name as- 
sures publi¢ acceptance, consisteft customer satisfaction 

f e 

and plus gales. It will pay yop, too, to feature moisture- 


proof, stylexight, longer-wearing Rajah Soles on the foot- 


wear you manufacture or sell. 
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Kajah sOLEs 


i iy 


Founded 183 


ALFRED HALE RUBBER COMPANY, NORTH Se €&Y¥ FAs 




















AMERICA’S 
FINEST SHOES 


in Americad finest stores 


It’s true that quality keeps its own good 


company. As surely as “good fellows get 


together”, Edwin Clapp fine shoes are 


sold by noteworthy stores, preferred by 


men who insist on good grooming in 


footwear. Their insistence on Edwin 


Clapp is to be expected ... because 


of quality styling, workmanship and 


serviceability. 





EDWIN CLAPP & SON, INC., EAST WEYMOUTH, MASS. 


Abilene Minter’s 
Akron Longs 
Amarillo Blockburn Bros 
Atlanta Thompson. Boland @ Lee 
Scarbrough s 
Welsh & Levy 
Lee Hanson 
Birminghom 
Odum, Bowers & White 
Biueheld Biveheld Shoe Co 
Boston Thoyer McNeul 
Chattanooga Dovidson's 
Chorleston, W Vo 
May Shoe Co 
Charlctre Ed Mellon 
Chicago Carson Pirie Scott 
Cineinnets 
Walk-Over Shoe Store 
levelond May Company 
olymbio Belks 
Columbus, Go Miller Taylor 
Corpus Christ: Lichtenstern s 
Corsicana 
Dollos 
Decotur, tll 
nwer 


Detrow 


Ho 
Ei Dorado, Ark. Star Clo House 
Fort Worth Washer Bro 
Go:nesville, Go 
Frverson Mcf ver 
Great Falls, Mont Kenkel 
Greemboro, N ( 
Powell's Walk Over 


Greenville, S$ C 

atton Tilmon & Bruce 
Gulfport, Miss Anderson s 
Cregos 
Mcinerny 
Kempner s 
Houston Krupp & Tully 
Jackson, Miss Emporium 
Jacksonville Levy's Bootery 
Kansas City Rothschiid's 
S. H. George & Sons 
| Alexander 
Luttle Rock Kempner 5 

Long Beoch, Calif 
Barnett’s Booteries 
Los Angeles May Company 
Lubbock Hemoh:!!. Wells 
Macon Burden Smith Co 


Memphis 


Miom 

Milwouvkee 

Minneapolis 

Mobile 

Monree 

Montgomery Lone 8 Mothews 
heille Meador s 

The Model Co 


Impenal Shoes 


Portland, Oreg 
Roonoke 
Socramento 
an Angelo 
san Antonio 
an Bernardino 
on Francisco 
Seartle 
Sherman, Texas 
Wilson & 
Sioux City TS 
Shrevepor! Phelps 
Spartanburg 
pokone 
Seringheld 
St Lous 
Tampa 
Texarkana Gus Kennedy 
Tulso Renbergs 
Maye: & Schad? 
E Cox 
irhnckel s 
d: Shoe 
Petnes 
Perkins. Timberlake 
ure & Prettyman 
Ingram $ 











... and it's not 


done with mirrors! 


The acknowledgment of Edwin Clapp shoes 
leadership reflects their unquestionable 
quality. What is more natural than these 
retailers’ preference for fine footwear with a 

90-year history of unchallenged suprem- 
acy in style, skilled handiwork and 


recognized character ? 





| eT molding means 
comfortable fit at 


arch and heel 





SPAULDING FIBRE COMPANY, INC. 
North Rochester . New Hampshire 
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Ye & the Tyer Rubber Company will 
complete this year all orders taken for delivery 
during 1945. 


Ye S the Tyer Rubber Company wil 
again manufacture Canvas Rubber-Soled 
Footwear for its regular customers, starting 
early in 1946. 

We are tired of saying “If”, “Maybe”, and “No.” Now that you 
and not Uncle Sam, are our best customers again, we will be able 
to say “Yes” to you with increasing frequency. Already we are 


devoting our energy to civilian needs, but it will take us a little 
time to catch up. 
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RUBBER COMPANY 
Audouer, Massachusetts 
YW. S.A. 
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SHTON PATENT 


t tionally basic with | 
“all who make and sell 


women’s footwear... 
perennial first leather 
of Spring . . . pre-eminent 


in fashion utility. 





SCVOM CEN 


™ 


stores throughout the country — FEELEEZ now pre- 








4 





With a steadily growing following among the 
young in heart—the wise on quality in finest 










mules . . . all in exclusive, fashion-wise designs, 
precision-made in cement and California pro- 
cesses, of finest materials. And more . . . 


sents an exciting and extensive line of indoor 
< footwear, including scuffs, D’Orsays, slings, 





See the new FEELEEZ line at the ADOLPHUS HOTEL, DALLAS, TEX., Nov. 12 thru ! 


62 Boot and Shoe Record 


R 


0 

















At new, aah line of quality INDOOR FOOTWEAR. Exclusive 
designs that will make fashion history in the nation’s 
leading footwear departments . . . Retailing from $4 to $8. 





















FEELEEZ proudly announces the launching of a 
national advertising campaign of unprecedented 
magnitude. Striking FEELEEZ color ads will appear 
consistently in publications whose words are 
“fashion law” among 5,000,000 readers — 
MADEMOISELLE . . . SEVENTEEN... CHARM. Plus 
a dynamic dealer program. Yes, FEELEEZ is going 
e5—it all points to profits, prestige, progress. 










j 


INTERNATIONAL FOOTWEAR CO., INC. 
200 KOSCIUSKO STREET, BROOKLYN 16, Ht. Y. 
Telephone: MAin 2-865! 





TRNRY GRADY HOTEL, ATLANTA, GA., Oct. 22 thru 24. Mort Freedman, representative. 
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ANNOUNCING sr SPRING 
STYLE ARCH SHOES 


A Complete Line of ARCH 


WALKING and SPORT ‘Types 


To Retail Profitably at $00 


I if interested contact: 


1) George Aftel, 3224 Burnet Avenue, Cincinnati, Ohio, for Indiana and Illinois. 
2) Jimmy Schor, 3205 Tyler Avenue, Detroit, Mich., for Michigan. 


3) Mike Harris, 1050 High Point Drive, N. E., Atlanta, Ga., for “The South” 
east of the Mississippi River. 


4) Emory Gronvold, 884 Work Drive, Akron, Ohio, for Pennsylvania. 
5) Earl Standish, 2360 Chestnut Street, San Francisco, Calif., for Denver West. 


6) Joe M. Levy, 531 Forest Avenue, Cincinnati, Ohio, for Ohio and New York 
State from Albany West. 


7) Goody Shoe Company, Marbridge Building, New York, N. Y., for New York- 
Metropolitan Area—and Rhode Island,. Connecticut and New Jersey. 


8) Roth, Rauh & Heckle, Inc., if lensed in none of above territories. 





Roth, Rauh & Heckle, Inc., Ripley, O. 
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R. NEUMANN & CO. 


= | 
q October 15, 1945 


HOBOKEN, N. J. 





Fine Leathers Since 1863 


FIFTY YEARS of experience in 
the making of fine shoes is behind 


every pair of Educators. 


EDUCATOR SHOE CORP. of AMERICA - 2 PARK AVENUE - NEW YORK 16 
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N O, you’re not “hearing things” 
. .. that rumbling in your ears is the male-call for 
AIR-O-MAGICS! For the huge demand that has grown 
during the war years is one that only assured quality 
could create. That is why we have looked ahead . . . 
retaining every one of the 88 vital construction features 
that make AIR-O-MAGICS the Footwear Men Favor. 
Every pair incorporates the famous patented, 
hand-moulded innersoles that cannot wrinkle, curl or 
crack ... plus air-cushioned walking that means 


supreme comfort! What’s more, our heavy advertising 
barrage has made the AIR-O-MAGIC name a 

national buy-word. The result? A peacetime cry for 
ATR-O-MAGICS that must and will be met! 

We're getting readyare you? 








ure not over! 


VICTOR 
LOAN! 


There’s plenty of action ahead for 
fast-thinking industrial leaders ip 
putting over the new Victory Loan! 
Your Victory drive is important be. 
cause: 


EVERY VICTORY BOND HELPS 10 
Bring our boys back to the 
America for which they wer 
willing to give their lives! 
Provide the finest of medical 
care for our wounded heroes: 


BOOST THE NEW F.D. ROOSEVELT 
MEMORIAL $200 BOND! 
Urge all your employees to buy 
this new Franklin Delano Roosevelt 
Memorial $200 Bond through your 
Payroll Savings Plan! At all times 
better than ready cash, Victory 
Bonds are industry's ‘‘Thanks” to 


our returning heroes! 


START YOUR VICTORY DRIVE 
TODAY! 

Every Victory Bond aids in assur 

ing peacetime prosperity for our 

veterans, our nation, your employ- 

ees—and your own industry! 


The Treasury Department acknowledges with appreciation the publication of this message by 


Boot and Shoe Recorder 


This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and War Advertising Councls . 
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BETTER DELIVERIES a Kangaroo T0 US 
Mean 


MORE PROFITABLE, MORE SATISFACTORY 


Kamganoe saves FOR YOU 
GENUINE Kangaror 


(4 TANNED IN AMERICA 











SeYcOe SURPASS LEATHER COMPANY 


Nearneee 


RICHARD YOUNG COMPANY 
ZIEGEL EISMAN COMPANY 











O NE of the first effects of peace in the Pacific, and certainly 
a most welcome one to the shoe retailer, lies in the fact 
that shipments of Kangaroo skins from Aystralia are now on 
a more orderly basis. More dependable deliveries to Kangaroo 
tanners mean more prompt and more sizable shipments of 
Kangaroo leather to manufacturers and eventually more shoes 
of genuine Kangaroo leather for you to sell. This is good news 


indeed for the merchant who knows well the proven consumer 
acceptance of Kangaroo. 

Kangaroo is 17% stronger, weight for weight, than any of the 
other leathers used in footwear. It is soft and brings new com- 
fort to shoes. Its tight surface, when polished, develops the 


highest gloss and long lasting finish which is peculiar only _ 
to Kangaroo. 


Ask for shoes of genuine Kangareo from your regular source. | 


15, 1945 





MANUFACTURERS [am Vt eee 


ATTENTION 


AN ESTABLISHED LOCA- 
TION FOR SHOE MANU- 
FACTURERS AT ONE OF 
THE WORLD’S BUSIEST 
CORNERS. 


ONE HALF BLOCK FROM 
THE PALMER HOUSE. 

° 
ACCESSIBLE TO HOTELS, 


CLUBS, BANKS AND RAIL- 
ROAD STATIONS. 


CONVENIENT TO ALL 
RETAIL FIRMS. 
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RETAILERS 
ATTENTION 


THE RIGHT SPOT FOR RE 
TAIL UNITS, WITH SUC 
CESSFUL UPPER FLOOR 
RETAILERS. 


* 
ON THE SAME STREET 


WITH LEADING DEPART- 
MENT STORES. 


e 
SUBWAY, ELEVATED, BUS 
AND SURFACE LINES AT 


THE BUILDINGS. TWO EN- 
TRANCES. 


. 
PLEASE WRITE OR PHONE 


CHAS. G. LINDEMANN 


GORDON STRONG & C0 


209 S. STATE ST. 
HARRISON 8191 
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Dear Friends: 


to civilian production. 


Now that peace is here, The Servus Rubber Company has reconverted 
Cee) 
R V 5 Since this reconversion affects your supply of Servus rubber footwear, 


UBBER COMPANY and since it increases the confidence with which you can distribute our 
ROCK ISLAND. ILL. products to your customers, we want you to know of our activities and 
plans. 


FIRST—our warehouse is bare. We've met the government demands 
for equipment for the armed forces—down to the last pair of shoes they 
needed. SO NOW—we're starting from scratch. We're building additions 
to our factory—we’re adding new equipment—we’'re adopting new styles 
and lasts—we’re doing everything we can to meet the tremendous civilian 
demand of the nation for rubber footwear in quantity and quality. 


We appreciate very much the friendly cooperation and patience with 
which you have met our problems in the past war years. Bear with us a 
little longer, won't you? As soon and as fast as we can possibly produce 
it, you'll be receiving superior SERVUS and SNAG-PROOF rubber and 
canvas footwear. 


MADE IN USA 


These trademarks 
will again be your 
assurance of quality 


Sincerely, 
THE SERVUS RUBBER COMPANY 


THE SERVUS RUBBER CO. 


FACTORY AND CENERAL OFFICES 


ROCK ISLAND ILLINOIS, U.S. A. 
LAMBERTVILLE, DIVISION 330 BROADWAY, W. Y., 7, M, Y. 











WHEN YOU 


arcanper with a MOHAWK TRAFFIC-TRED 


step in Mohawk’s “Balanced Construction” 
method of manufacture is taken so that cus- 
tomer satisfaction will be built into them. 


YEs SIR, sitting mighty pretty! Not only be- 
cause a Mohawk “Traffic-Tred” is a mighty 
pretty bit of floor decoration—but because 
it’s just what any good: business man likes 
to have—a sound investment. 

Mohawk “Traffic-Tred” carpets are 
loomed for extra, long-life service. Every 





THIS IS THE MOHAWK “FIVE POINT” STAR OF 
BALANCED CONSTRUCTION 


1* Wool Blend 

2** Pitch 

3*** Rows per inch 
4kkkxk Yarn sizes 
5xkkk Pile Height 





Stop in and talk to your nearest Mohawk 
Contract dealer. Ask him more about “Bal- 
anced Construction.” He'll be glad to tell 
you all about it without any obligation. 





CARPETS 


—— ee 
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instock 
SAKService 


Gol te 


November Ist delivery 
FROM STOCK 








Here's a foretaste of the SAKService 
that soon will give you every new shoe 
fashion at volume prices...permit you 
to resize rapidly on fast sellers...and 
still keep you open to buy. Quantities 
are limited now, of course, but any 
retailer who plans to maintain today’s 
figures will find us a strong resource. 
ILLUSTRATED: 8004—all clear vinyl plastic sling- 
pump, perforated, with imit. suede stripping 


around open toe and collar. 21/8 Cuban heel; 
Leather sole. Nov. lst delivery $2.90 pr. Net 


SHOE CORP. - 152 DUANE ST., NEW YORK 13, N. Y. 





N ow that aluminum is again 
available, there are many sound 
reasons back of the outstanding 
preference of shoe manufacturers 
for aluminum eyelets. 


Our aluminum eyelets are made 
for both roll setting and scored 
setting. There is an aluminum 


eyelet for every grade of shoe 
and deliveries are prompt on all 
standard sizes and colors. 


£2 = 


The shoes illustrated are all Fall 
1945 models and are fitted with 
our surface type ENAMEL 
FINISH INVINCIBLE ROLL 
SETTING EYELETS. 


STANDARD COLORS Our Number 

Liberty Red 600 

Blue Jacket Blue 700A 
Varsity Green 2500B 
Town Brown 1100 
Army Russet 302 
Black 100 
White 500 

Plain Aluminum 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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(cusouvaren 
| FOR 1946 PROMOTION 


Simmer MIs 
s L 
Sofas Satin” 


CAPESKIN 


Months ago we conceived the bright idea of 
adding Summer Capers to our nationally famous 
Ski Capers, making that attractive moccasin slip- 
per, a year ‘round selling proposition. We knew, 
however, that Summer Capers needed soft, glovy 
capeskin to be just right . . . and capeskin was 
practically unsecurable. Now the news can be 
released . . . We'll even show you the patterns, 
let you feel how lovely and soft capeskin Summer 
Capers really are. We'll even talk deliveries . . . 
Ski Caper dealers need hear no more! Perhaps 
you'd like to see Summer Capers, however, and 
to learn at the same time what a swell promo- 
tional group of shoes Consolidated, as usual, is 
making. We'll be at all important shows. 


NEW YORK 


Made by 
MOOERSCRAFT FOO!WEAR y 
~cooees mew vor. OPERAS & SCUFFS B 
~~ Made by 


L : COSSACK BOOTEES* COSSACK BOOTEES, INC. 


CHATEAUGAY, N. Y, 
—— 








BOOT COMPANY 


Mode by 
SUN VALLEY 
a MALONE N.Y 





— 


SUN VALLEY BOOTS * /’Y 
P\, STADIUM BOOTS * con 


CONSOLIDATED SLIPPER CORP. 
a MALONE. N. Y. 


* P|. MATES & SHEARLING SPECIALTIES S 


Mode by NORTHERN FOOTWEAR 
—BMUSHION bi. 

Made b 

* Y 
; gh SUMMER CAPERS © consouateo supper core. 
MALONE, N. Y. 


WHERE THEY RE MADE 





GUIDE 








LIPPER CORP. 


MALONE, NEW YORK 


* BOSTON + CHICAGO + CLEVELAND + LOS ANGELES 





NEWS 
AND GOSSIP 
OF THE 
LOS ANGELES 
MARKET 
by Kay Lapoint 


A few days ago a buyer 
from Washington, D.C., 
cameintothe headquarters 
office. She had been buying 
some California apparel, 
but had never been in the 
Market before. Our Mar- 
ket Representative talked 
to her, found out what 
types of apparel, pricelines 
and sizes she was interest- 
ed in and gave her a list of 
the resources in the Mar- 
ket that might have what 
she wanted. With Market 
Directory and list in hand 
this buyer sallied forth on 
the Market. 


Two days later she came 
back, beaming. She had 
secured some merchan- 
dise, and had established a 
number of desirable con- 
tacts. She seemed to mean 
it when she said, “I had no 
idea that the Los Angeles 
Market had so many firms 
making top-quality appar- 
el of so many different 
types. I think your design- 
ers are doing wonderful 
things. A market can be 
pretty confusing at first... 
Thanks for helping me get 
started!” 


if you're new to the Mar- 
ket, be sure to drop in... 
we'll give you all the help 
and information we can. 
Service with a grin... 
that’s us! 


Future Showings: 
Nov. 1—Spring Dresses, 
Accessories, Men’s Wear, 

Boys’ Wear. 

Dec. 4— Advance Spring 
Millinery. 
Copyright, 1945, by 
California Apparel Creators 


heme fetta 


p vd 
Y/ CithetO7¢ 
Los Angeles Showings of 


WOMEN’S AND 
MEN’S SHOES 


Starting October 15 


in manufacturers’ showrooms 


Other October Showings: 
Women’s Blouses and Shirts 
Spring Sportswear— 
Children’s and Infants’ Wear— 
Robes and Negligees— 
Women’s Coats and Suits 


Na 
APPAREL “79 CREATORS 


756 So. Broadway, Los Angeles 14, Californie 


Boot and Record 





SELL THE SHOES 
THAT 
SELL THEMSELVES 


a 


Styletee 


Most CURTIS styles $6.95 to $8.95 


CURTIS o/ Zorarse 


Nine-tenths of your selling effort is already built into Curtis styles, Curtis 
quality, Curtis unmatchable workmanship. The remaining one-tenth is large- 
ly provided for the retailer in the most compelling merchandising schedule 
of point-of-sale assistance ever presented. Curtis quality and Curtis plan- 
ning provide you with advantages that cannot fail to top all competition. 


Four Generations of Fine Shoemaking 








at 


TRIM on the F ° 


"Celastie” box toe material res 
toe lines of the last — answers 
of toe outline. Most important, “Celastic” is 


structurally strong—maintains toe character 
for the wear-life of the shoe. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 








ACME BACKING CORP. 


Meadow & Bogart Streets, Brooklyn 6, N. Y. 


ABC BACKING CORP. 


12th & Mullanphy Streets, St. Louis 6, Mo. 
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‘So That More Returning 
'rvice Men Will be Eligible: 


— 


a 


— 


| Just fill in 

| the last line of uP 
the Jingle on : 

‘the ENTRY BLANK 
below and 

| Mail in TODAY! 


{ COPR. 1945 KNOMARK MFG. CO. 
Se oe a ERE Se 


ENTRY BLANK 


Just write a last line for this Limerick: 


Yes, ESQUIRE BOOT POLISH is best 
It will pass every shoe shining test 
Lanolizes your shoes 

It’s the polish to use 


(Just Fill in the last line to rhyme with “best” ond “‘test“’) 





YOUR NAME 
(Please Print) 








‘OUR POSITION. FIRM NAME 


FIRM ADDRESS. 





icity 











DYOUR JOBBER’S NAME 


Address your entry to:— 
Esquire Boot Polish Contest - P.0.Box 42 + New York 8,N.Y. 


( Bs mY “So 
ae 


ESQUIRE BOOT POLI: 


MP4 


Since mofe and more men gre daily returning to their 

positions in the industry, we have decided to keep the 

ESQUIRE!BOOT POLISH $5000.00 Contest open until 

November 30th. Here is the easiest contest you've ever tri 

Just complete the jingle in the Entry Blank 

on the left. There are dozens of words that rhyme with “bes 
. such as “rest”, “jest”, “crest”, “west”, etc. 

SAMPLE LAST LINE: It’s the favorite from east coast fo west. 

REMEMBER: Because the Contest is open only to the Shoe I, 

your chances of winning are 100 to 1000 times greater 

than if it were open to the general public. 

REMEMBER: Tell your customers to LANOLIZE their shoes .. 


EMAAS . 
~~ Ox 


?, \ 
4 Soe pouisn THAT CON! 


FOLLOW THESE EASY RULES: 


1. Simply write the last line to complete the limerick shown in the box. ¥ 
should rhyme with “best” and “test”. Use one side of a plain sheet d 
(or use the ENTRY BLANK at left). Then print your name and adé 
mame and address of the store with which you are connected and your 


2. This contest is open to Owners, Managers and Employees of Shoe Repsif 
Shoe Salesmen, Shoe Store Owners and Managers, Sales Girls and Cashiers 
Stores, Shoe Extras, Employees of Shoe Departments of Department § 
to the members of the Leather Findings and Shoe Findings Industry . ..# 
anyone in the shoe or shoe repair industry within continental United State 
employees or bers of the i diate families of the Knomark Man 
Company and their advertising agency. 








3. Each contestant may submit only one entry. All entries must be tht 
work of the contestants submitted in their own names. 





4. Prizes as listed elsewhere in this advertisement, will be awarded to tht! 
of the most apt, original, and interesting last lines in the opinion of th 
The Reuben H. Donnelley Corporation. Their decision will be final. b 

ties, duplicate prizes will be. awarded. No entries will be returned. Al 
become the property of Knomark Manufacturing Company to be used # 

fit. The contest is subject to Federal and State regulations, 


5. Address your entry to:— 


Esquire Boot Polish Contest - P.O. Box 42 - New York & 


All entries must be postmarked not later than midnight, November 3 
Winners will be notified by mail and major winners announced in this 


SEND IN YOUR ENTRY EARLY SO THAT THERE MAY BE NO DELAY IN AW 





1S ONTEST EXTENDED TO NOVEMBER 30 


V YULIKY b 


Second Prize . . . $500 Bond* Third Prize . . . . $250 Bond* 4th to 10th Prize . $50 Bonds* 
11th to 20th Prize $25 Bonds* 100 Prizes of . . . $10 in Stamps 330 Prizes of . . . $5 in Stamps 


450 PRIZES IN ALL . . . TOTALING $5000.00 IN VICTORY BONDS* AND STAMPS 








You are eligible to enter this Contest whether or not you are now 
selling ESQUIRE BOOT POLISH, but it will pay you to 


FEATURE THE ENTIRE LINE OF ESQUIRE POLISHES 


Yes, here are four more members of the famous largest advertising diet ever put behind shoe polishes 
ESQUIRE BOOT POLISH family . . . four lively babies that are sold exclusively to the shoe trade. And, 
that have already proved that they'll soon be as big they're “dressed to kill” all sales resistance. Display 
and important as their famous parent, ESQUIRE them along with ESQUIRE STAIN BOOT POLISH. 
BOOT POLISH. They’re being “brought up” on the Talk about them. And watch your polish sales soar! 


a ESQUIRE JR.: 


Here, at last, is the Scuff Polish that 
actually fills in all those ugly nicks and 
scratches and makes children’s scuffed 
shoes look new again. The unusual 
circus package has exceptional 


LADY ESQUIRE buy-oppeal”. All colors. 


QUID: > 


Charmingly dressed in 
4 of a artistically designed 
7 package. Made in a 
Repair 
hi complete line of colors 
for all types of footwear. 


ESQUIRE LADY ESQUIRE 
SADDLE SOAP: Ace DUPLEX JAR: | 














A fine 

companion product to 
the famous ESQUIRE 
STAIN BOOT POLISH. 





. oducts of KNOMARK MFG. CO., 214 Taaffe Place, Brooklyn 5, N.Y 
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Here THEY ARE, AND RIGHT ON TIME! “hi-larks”, a) 


smarter than ever, brilliantly gay, styled-to-the- 


minute. Immediate production of “hi-larks” goes to a 
regular customers of long standing; then we'll wel- 

come new clients who are as eager for “hi-larks” as . 

we are to make them. 


PLI-MODE SHOE CO- 


EVERETT - MASS 


y 
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4450 — Red - Wine 
* Royal Blue Corduroy. 
Sizes: 4-9 . . . $2.10 
IMMEDIATE DELIVERY 























The sunny South will get a prevue of 

PIPPINS’ SPRING STYLES at the South- 

eastern Shoe Travelers’ Show, Atlanta, 
Georgio—October 21-24. 








F., the next eight weeks PIPPINS’ Dealers are 
in for some mighty sweet slipper sales. You 
know, : 


PIPPINS, America’s Cleverest Slipfer Set-up. 


But, this Christmas business is only part of sus- 
tained year ‘round selling for them, because 
PIPPINS is always ready with some bright, new 
promotion. Here is a sweetheart for Spring! 
Long before apple blossoms blow again, 
they'll be selling PIPPINS in gorgeous pastel 
flower prints it’s just one of the many 
bright styles in the PIPPINS’ barrel. And, re- 
member PIPPINS feature the clever new con- 
struction method which brings beautifully 
finished platforms and GENUINE LEATHER 
SOLES to every pair. No wonder American 
women find them so irresistible! 


ewe COMPANY. 


158 DUANE STREET © NEW YORK 13, N. Y¥. 






4460 — Red + Wine 
* Royal Blve Corduroy. 
Sizes: 4-9 . . . $2.20 
IMMEDIATE DELIVERY | 








Most of 
Our 
Hood Customer's 


dre readers of 


For example, in: 


Philadelphia, Pa. (pquisin 1,81") . . . Headquarters for family 
shoe needs, the A. H. Geuting Co. is an easy place to count 100 women 
G2% said they read the Journal 


Boston, Mass. (pquistin 14,60) . . . For rapid turnover watch the 
Thayer McNeil Co. Of 100 women customers 
GOR said they read the Journal 


Minneapolis, Mizz. (peuiation 492.4%) . . . From the heavy Saturday 
traffic at Stendal’s Shoe Store we spoke with 100 women shoppers . . . 
335% said they read the Journal 


Evansville, Ind. (pquiaion 11,0) . . . 112 women shoppers at Comb’s 
Shoe Store were making the cash register jingle 
G3% said they read the Journal 


All over Ameriea... customers 





come in when the Journal comes out 





*Largest audited circulation of any magazine 
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Reese Step ucth 
ptctive Young Women 


Calfskin wins in a walk with on-the-go 
feminine feet. It possesses superlative 
smartness, sturdiness and pliancy. 


Admirable in appearance, calfskin 
is unfailingly easy to the stride. 


Tandrite Quality, Color, Finish and 
Durability make it the finest 
calfskin for “action” feet. 






“ARDYS” scope 


640 Last, Rolled edge, Square toe, Square Leather 
heel. Tandrite Calf, Color No. 1024 —a favorite among 


by J.P. SMITH SHOE CO. Chicago 





E. HUBSCHMAN & SONS, INC. 


PHIETLRADELPHIA, PENNA. 
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in This Issue 


Tus month and next, shoe manufac- 
qurers are giving merchants their first 
view of postwar styles. Trade shows are 
being held in New York, St. Louis and 
Boston at which manufacturers from all 
the producing centers are exhibiting 


their Spring lines. So this is a timely . 


jssue in which to talk of style and style 
trends and to illustrate pictorially shoes 
that Recorper’s style staff have picked 
as likely prospects among the winners in 
the coming fashion sweepstakes. 


“Footloose and Fashion Free” is the 


title of a special pictorial style section 
beginning on page 95, its phraseology 
having reference to the fact that Spring 
of 1946 will be the first shoe selling sea- 
gon since style restrictions were lifted. 
The articles deal with trends and influ- 
ences likely to affect the course of post- 
war shoe styling. The styles that Re- 
conver illustrates on these pages were 
carefully selected from the lines of rep- 
resentative manufacturers as indicative 
of trends our fashion editors and writers 
regard as specially significant. Other 
styles from other manufacturers might 
have been chosen to illustrate these 
trends; many of these others will be fea- 
tured in forthcoming issues, for these 
are days in which fashion talk is on the 
tip of everyone’s tongue in the shoe busi- 
ness, and fashion ideas will form a 
topic of primary interest in each and 
every RECORDER issue. 


A business publication can’t tell an 
individual shoe merchant what styles he 
should buy. The problem isn’t as simple 
as that. Nobody could possibly formu- 
late a style program that every shoe 
buyer in America could adopt and follow 
as his guide. Every store has its own 
problem of style, for every store has its 
own clientele to serve, and the merchant 
must select his styles in accordance with 
the needs and requirements of his cus- 
tomers. 


A publication that renders useful ser- 
vice to its readers, however, as Boot AND 
Suor Recorper always strives to do, can 
help immeasurably in defining and clari- 
fying the important trends in fashion 
sufficiently far in advance to enable re- 
tailers to take note of them, to analyze 
and study their significance in terms of 
the individual store, and then be guided 
accordingly. It is such an interpretative, 
analytical style service that RECORDER 
strives to render to its readers, and we 
hope it may prove helpful in the period 
of reconversion from wartime restriction 
to peacetime style development which 
lies immediately ahead. 


October 15, 1945 
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Mashington Newsreel ; 


Rationing is due to end on or before November 1, according to top-side 
WPB officials. Although WPB's Leather Bureau had recommended October 1 as the 
date for revocation of the ration order, September production of approximately 
23,000,000 pairs of ration-type shoes was not considered a safe enough rate for 
such action. It is generally agreed that a monthly production of about 26,000, - 
000 pairs is necessary before rationing can be dropped. October production is 
being ehecked by WPB and is expected to reach the required rate. 


* * * 
The House Postwar Committee is currently making studies looking toward 
the termination of international commodity controls, including those affecting 
cattlehides, goatskins and kidskins. 



































* * * 


All future requirements for shoes for the United Nations Relief and 
Rehabilitation Administration are expected to be met from stocks of rebuilt Army 
shoes. UNRRA's requirements for this winter total 38,000,000 pairs for coun- 
tries receiving full UNRRA aid, including Albania, Czechoslovakia, Greece, 
Poland and Yugoslavia. Two-thirds of this requirement will be in shoes and the 
remainder in leather and hides. By the end of the year UNRRA expects to have 
23,000,000 pairs of shoes or the equivalent in hides and leather. Some of the 
hides and leather will be used for repair purposes. 

Approximately 4,200,000 pairs had been shipped by UNRRA up to the end 
of July. About 500,000 pairs of used Army shoes are now ready for shipment, 
1,500,000 will be shipped before the end of November, and an additional 500,000 
pairs are expected monthly. 

Military supplies are expected to furnish the major part of this 
year's requirement and that of 1946 in Europe and will take care of the Far East 
until the spring of 1947, according to present estimates. China will soon be 
included in the list of countries to receive footwear supplies. 

Surplus military supplies have proved a boon to UNRRA, for they are 
exactly the type of utilitarian footwear needed by the recipient nations. Pre- 
viously, many of the distressed stocks offered to UNRRA by dealers in this 
country have not been suitable for relief purposes. 

Thus far, the United Kingdom, Australia, New Zealand, and several 
South American countries, as well as the United States, have contributed foot- 


wear to UNRRA. 
* * * 


Ed Rand, International Shoe Co., executive, is now in Washington 
working with the Commerce Department Office of Surplus Property on the disposal 
of surplus shoes. Ed is thoroughly familiar with the workings of the government 
agencies and he will probably be able to bring some order out of the confusion 
surrounding current disposal methods. " 


















































x * * 

The spade work on new reciprocal trade agreements is already underway, 
under the terms of the new law which permits further reductions of 50 percent in 
tariffs on commodities which have already received the maximum reduction. 


In these negotiations it is hoped that consideration is being given to 
such factors as the sterling bloc and other artificial trade barriers, fora 
mere reduction in tariffs would work against American exporters. 
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ARNOLO BARTSCHI, PResivEent e THE BIG HOUSE FOR LITTLE SHOES SINCE 1800 « JOS. J. McBRYAN, Vice Pres 


Edwards 


SHOES FOR CHILDREN 


@ 314-322 NORTH 12 TH STREET @ PHILADELPHIA7, PENNA. @ LOCUST:4347 © 


In CHILDREN’S SHOES, Edwards 


is a standard in a very important 
field — the foot health of children. 





Edwards brings you TOMORROW’ S size schedule TODAY. 


BABIES | INFANTS | CHILDREN | MISSES GIRLS 
1/2 -6 6/2 -9 WNW. -13 13/2 -4 4/2 —10 
































| 


$6 1 $795 


DEALERS EVERYWHERE 


 MOULTON-BARTLEY, INC. + 710 North Twetfth Bivd., St. Louis 1, Mo. 
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bie of the Iratk 


THE Office of Price Administration 
and the War Production Board’s 
Office of Civilian Requirements have 
issued a joint statement in answer 
to numerous queries following 
rumors that October 1 had been set 
for termination of the shoe ration- 
ing program, It said: 

“No date can yet be fixed for re- 
moving shoes from rationing.” The 
two agencies explained that pro- 





duction of rationed-type shoes could 
hardly exceed a top figure of 
23,000,000 pairs for the month of 
September—considerably less than 
had been anticipated and consider- 
ably below estimated consumer de- 
mand. “In view of the low inven- 
tories of rationed shoes now in 
dealers’ stocks, this production does 
not warrant lifting of ration restric- 
tions now,” the statement said. 


“OCR and OPA plan to remove 
rationing restrictions as rapidly as 
possible, but until production on 
leather shoes is more nearly equal 
to unrestricted demand, rationing 
will continue. Consumers will con- 
tinue to be protected against scar- 
city through the rationing pro- 


CARL FLIESSBACH, manager of 
the Walk Over Shoe Shops of Chi- 
cago, says: 

“If rationing had been called off 
by October 15 I believe all shoe 
* stores would have been compelled 
to close their doors for certain pe- 
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riods each day. Certainly the re- 
cent rush of buying is a modified 
indication of what would have hap- 
pened to shoe retailing were all re- 
strictions removed. Even with the 
necessity of stamps limiting the 
public’s purchasing, we have all ex- 
perienced the condition of finding 
our stocks being bought up with no 
immediate likelihood of replacing 
them on our shelves. 

“Another three months, perhaps 
more, are needed for the shoe busi- 
ness to strike some sort of even keel 
between production and sales. Un- 
fortunately, most people are greedy. 
Were restrictions off, I’m afraid the 
majority would buy many pairs of 
shoes at one time, whether they 
needed them or not. The task of a 
merchant ‘rationing’ his customers 
individually is an unpleasant one. 





There is too great a risk of offend- 
ing someone who has been a tried 
and true customer over many years. 
The individual merchant can’t af- 
ford this kind of risk in his busi- 
ness dealings but Uncle Sam ‘can 
take it’ with impunity.” 


* * 7 


A SURVEY OF Oklahoma City’s 
men’s clothiers showed color trends 
in shoes reflecting a preference in 
favor of black for the Army, brown 
for the Navy. Salespeople are hav- 
ing a field day. They report vet- 
erans buy the best that can be had, 
and seldom ask the price. If they 


cannot find their first choice, mer- 


chants report that they usually will 
take the next best. They all buy 
quality merchandise. 
. * * 

A, L. WEBSTER of A. L. Webster 
& Co., hides and skins, Chicago, 
Ill, gives us some impressions of 
the future: 


“There has been no definite an- 
nouncement yet of the date when 
shoe rationing will end. Some esti- 
mates from Washington have named 





December 1 as the probable date, 
but the matter seems to hinge on 
future shoe production. The bot- 
tleneck at present seems to be in the 
lack of sufficient labor in the tan- 
neries. Tanners could work con- 
siderably more hides if they had 
the necessary labor and so recon- 
version in leather and shoes, as in 
many other industries, is contingent 
upon labor supply. In the packing 
houses, this is the key to the future 
kill, as experienced butchers are 
difficult to find, but it is felt the 
packers will find a way to handle 
the cattle as they have always done. 

“How to handle the hides is an- 
other matter and at no time has the 
problem of getting hides inspected 
and shipped been as serious as at 
the present. As the work on the 
farms ends, more men should come 
to the packing houses. Rapid de- 
mobilization of men from the armed 
forces should also ease the labor 


situation.” 











PUT ON A FRONT 


Shoe Recorder made a complete 
survey of retail shoe merchants’ 
post-war planning and one of the 
questions was the following: 
“Do you plan to modernize or im- 
prove your shoe store for the post- 
war period when present restrictions 
are lifted?" 

—From the hundreds of replies re- 
ceived 79.4%, said "yes," 7.5%, 
said “no,” 9.4% said “unde- 
cided,” 3.7°%/, made no answer. 

—It's a safe that in this post- 
war world Mr. and Mrs. John Q. 
Public are going to require more 

ive, better equipped and 
more efficiently managed sho 
in which to do their buying. The 
old fashioned, musty-dusty store 
will get the "go-by” signal, 
whereas the well equipped, mod- 
ernized store will get the "come 
buy” traffic. 

—Post-war is now here and we can 
already sense the great changes 
that are going to take place in 
retail shoe stores all over the 


country. 

—In other words, Main Street's face 
is going to be litted—and how! 

—The best Main Streets in the 
world are right here in our U.S.A. 
and it's up to every American to 
do his share to help make his 
Main Street more attractive. 


Sth Tebdewn_ 





FRANK COX, manager of The 
Stetson Shoe Shop in Chicago, says: 

“Judging by the enormous in- 
crease in retail shoe business within 
the past month, the greater part of 
the public undoubtedly was con- 
vinced that the lifting of shoe ra- 
tioning was a matter of a few weeks 
—if not days. As a result, those 
people who had been storing up 
stamps over a period of time, came 
into retail shops to use them while 
the using was good. In my opinion, 


it is a good thing that the govern- 
ment has decided to continue with 
rationing for some time to come. 
No one of us retailers has been able 
to get footwear from our resources 
in numbers commensurate with the 
selling we have been doing; thus 
the only way to control the balance 
between out-go and in-come is to 


control it by law.” 
* . . 


JACK KOTZ, who operates a suc- 
cessful family shoe store in Chicago 
and who is an active factor in the 
Greater Chicago Shoe Retailers’ 
Association, says: 

“In considering his future plans, 
the small independent shoe re- 
tailer must realize that he will face 
the stiffest competition in the his- 
tory of his business. The large or- 
ganizations with many outlets 
throughout the country have already 
made plans to expand their busi- 
ness on an even vaster scale. The 
question of how the individual re- 
tailer can meet this competition 
must inevitably enter the conscious- 
ness of every such merchant. For 
no man with even a minimum of 
ambition is interested in just mak- 
ing ends meet. He wants his busi- 
ness on a sound basis—to flourish 
—so that when leaner periods in 
retailing arrive, he will have some 
backlog of profits to rely upon. 

“There are several MUSTS that 
should be listed as prime necessities 
in planning for the future. A prime 
requisite for many a merchant is the 
remodeling of both the exterior and 





interior of his store. While it has 
often been said that customers 
don’t buy the decorations, yet it is 
attractive decorations and surround- 
ings that bring in new trade and 
impress customers favorably. With 
the physical layout taken care of, 
the merchandising plan becomes 
paramount. 

“It is surely the experience of 
every retailer that the great ma- 
jority of customers quickly react to 
good values. The average shopper 
will -walk many blocks (or ride 
many miles) out of her way if she 
is convinced that she will get a 
‘good buy.” 


&'! 


“For the independent retailer to 
believe that ‘good service’ alone 
will hold his trade is to blind him- 
self to the actual facts. People will 
go where they get the most for their 
money. Thus, it is highly important 
that the retailer carry good brands 
of shoes—brands that give the con- 
sumer the most in shoe value, both 
in style and quality. 

“Another factor, equally as im- 
portant as reliable merchandise, is 
the selection of personnel—sales- 
people who are soundly trained to 
give the kind of personalized ser- 
vice which the public has come to 
expect in the smaller community 
store.” 





“Besides ringing up "No Sale,’ he's fixed it so it delivers an aspirin.” 


Boot and Shoe Recorder 
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Shoe Styles Should Make Sense 


THE thing we all knew was inevitable is coming to pass 
in shoe styling. If you forcibly restrain the creative 
genius of an industry with rules, regulations and re- 
strictions, you get a pretty vigorous reaction when the 
restrictions are lifted. That’s what is happening today 
in the field of footwear fashion, following the removal 
of the style controls that constituted the major portion 
of Footwear Conservation Order M-217. The trade is 
full of style talk; designers, manufacturers and retailers 
are preoccupied with new ideas, and many of these 
ideas have advanced so far that visible results, in the 
shape of finished shoes, are in evidence at the trade 
showings this month. 

We would have seen more new shoes before now, no 
doubt, but for the problems of materials and manpower, 
which have made it difficult to increase production 
suficiently to supply retail demand, even for the limited 
number of styles now in the sample lines. And it’s just 
possible that the self-restraint thus imposed by grim 
necessity may, in this particular period, prove a blessing 
in disguise to retailers and manufacturers alike. 

Most of the younger generation of shoe people won't 
remember what happened in shoe styles after the first 
World War. We have been reviewing some of the tense 
scenes of that exciting melodrama in the series of 
articles, “It Must Not Happen Again,” in recent issues 
of the Recorper, the primary purpose being to impress 
the trade with the need of intelligent action to forestall 
another sharp deflation like the one the industry expe- 
rienced in the early 20’s. Style played its part in that 
deflation, for the fact that stores throughout the country 
were heavily overstocked with shoes the public wouldn’t 
biy was a factor that contributed materially toward 
bringing it on. 

Designers and manufacturers outdid one another back 
in those early 20’s in creating new types, patterns and 
combinations. Some of them were beautiful, but many 
were fantastic. The craze for that which was new fre- 
quently overcame the shoe man’s sense of good taste. 
Retailers bought pretty much anything and everything. 
There was a boom, followed by the inevitable bust. 


October 15, 1945 


It took quite some time for the industry to learn its 
lesson. The Joint Styles Conference finally provided 
the machinery by which some degree of order was 
brought out of the existing chaos. The Conference was 
set up with that purpose in view, and in this connection 
we are glad to note that these Style Conferences and 
Leather Shows are to be resumed in the postwar period, 
beginning next March. They can again contribute a 
needed element of stability to a style situation that con- 
ceivably could once more develop explosive tendencies. 
Applied with wisdom and good judgment, the Balanced 
Program for Shoes, in the development of which Na- 
tional Shoe Manufacturers Association took the initia- 
tive, can also add to postwar style stability. 


THE element of fashion provides a stimulating influ- 
ence of tremendous power in an industry like shoes. A 
well designed, well made and properly fitted shoe is a 
thing of beauty and a joy to its possessor. But mer- 
chants should remember that, in the last analysis, it is 
the customer who decides whether a style is to her liking 
and whether it serves the particular purpose she has in 
mind. The retailer decides in the first instance the 
styles from which his customers will pick and choose, 
but the customer holds the veto power, and uses it with 
effects that can be disastrous if the merchant selects his 
stocks unwisely. Moreover, today’s customers are in- 
telligent, style conscious, well informed. 

Therefore we say to shoe merchants, first know your 
customers. Ascertain the types and styles of shoes that 
appeal to them. Serve them better by studying the fine 
art of fashion coordination. And, above all, fit them 
properly, bearing in mind that an ill-fitting shoe is an 
abomination in any style, design or pattern. Limit your 
styles if necessary to those you know are good, but have 
enough sizes to fit your customers’ feet. 

We hope that in the period which lies immediately 
ahead, the shoe trade won’t be flooded with fantastic 
footwear, designed: for quick profits but bringing only 
losses and disappointments to the retailers who stock 
them. We hope the creators of shoe styles will be 
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guided by a sense of responsibility, recognizing that 
fashion must be combined with good taste and that 
shoes must not only possess the element of eye appeal 
but serve a functional purpose. 

There is always a proper place for the free play of 
competitive genius in designing fashion merchandise. 
but we hope the competition will be fair. We hope that 
important decisions affecting broad trends of style will 
continue to be open decisions, openly arrived at, through 
industry-wide style conferences and discussions, and 
that, once made, they will be lived up to in good faith. 
We hope that reputable shoe buyersgwilling to play the 
game in a fair, legitimate way, will get an even break 
on new developments as they appear. We hope there 
won't be one line of shoes in the sample room for the 
rank and file and half a dozen hot numbers hidden 
away in the salesman’s suitcase for the favored few. We 
hope there won’t be too many “deals,” in the launching 
of new styles, whereby retailers are induced to take a 
flyer in return for some kind of promotional quid 
pro quo. 

This war-weary world is tired of sameness and of 
dull, depressing uniformity. Give us new fashions and 
plenty of them in the postwar period. Let the race be 
to the swift. But in this vital field of footwear, give us 
not only more styles but better ones. Give us fashions 
that are sound, sane and sensible. Give us good taste 
and good fitting, too. And let’s keep fashion competi- 
tion open, free and fair. 


Make It the Best, and the Last 


THE costs of war do not end with the signing of a sur- 
render, and there are abundant reasons to justify the 
Treasury’s action in launching a great Victory Loan 
drive, to start October 29. Secretary Vinson has men- 
tioned some of them: “The cost of contract settlements, 
bringing our armed forces home, their mustering-out 
pay, hospitalization, care and rehabilitation will be great 
and will require billions of dollars.” The American 
people owe it their country and to the courageous men 
who fought this war to make sure the Victory Loan is 
oversubscribed. Retailers have done their part in put- 
ting over previous loans; they must not fail this time. 
Once the Victory Léan is over the top, the American 
people likewise owe it to the men who fought this war to 
insist that their government get back to a pay-as-you-go 
basis as soon as possible. It’s a long time since the 
United States has been able to balance its budget. There 
is a school of economic thought today that discounts the 
necessity of a balanced budget, maintaining that the 
debt owed by a government to its own citizens is differ- 
ent. This idea originated in Great Britain, but the 
fiscal problems that nation is facing today would appear 
to challenge if not disprove its validity. The United 
States may well learn a salutary lesson from the experi- 
ence of Great Britain. It is difficult to understand how 


a nation’s situation with respect to debt is any differe 
from that of an individual or a business. The more ye 
borrow, the more interest you have to pay, and intere 
must presumably come out of current income. The more 
interest you have to pay, the smaller the share of current 
income you have left for other necessary things. If you 
had enough income to cover the other necessities, you 
wouldn’t have had to borrow in the first place. Thus, 
as borrowing increases, the last state of that man—or 
that nation—becomes worse than the first. 
As debts increase, there comes a point at which 
creditors lose confidence. They become less willing to” 
lend, even to their government. Faith in the nation’s } 
currency becomes impaired. People come to consider 
merchandise a safer investment than money. The in- 
evitable consequence of that psychology is inflation. 
The United States of America is a long way from the 
point where anyone is justified in losing confidence in 
its credit or its currency. We want to keep that point so © 
far away that we will never even approach it. But mean- 
while there are purposes and occasions that can justify ~ 
reasonable borrowing. The purposes enumerated by 
Secretary Vinson certainly come within that category. 
And so we say, let’s all get behind the Victory War Loan 7 
and do our utmost to help put it over successfully. Every 7 
retailer in America owes it to his country to help pro- — 
mote and sell these Victory Bonds. Having gone over © 
the top for Victory—as we know we shall—then let's © 
balance the budget for peace and for future prosperity. 


Retail Task for Tomorrow 


SLOWLY but surely, the retail shoe store is swinging 
back to its peacetime function of caring first for the 
foot needs of its customers, and to peacetime methods 
of operation, many of which are devoted to selling cus- 
tomers on its ability te perform that function. 

“During the war,” recalls the October National Foot- 
wear News bulletin of N.S.R.A., “distribution was sec- 
ondary to production; retailers subordinated every 
aspect of their business which did not further the war 
effort. In the period that lies ahead, shoe retailers can 
and will duplicate the leadership they gave to the shoe 
business before the war. 

“No other nation has seen the advances in shoe stand- 
ards of living witnessed in this country. The public has 
benefited enormously from the great changes in the 
shoe business during the last generation. It cannot be 
overlooked that shoe retailers, through the developmev! 
of style, of new basic shoe models, through merchan- 
dising which took shoes out of the staple, run-of-the- 
mill class, were primarily responsible for the vast 
changes in the shoe industry and the greater advan- 
tages which consumers enjoy. 

“In the future the shoe retailer will inevitably assume 
a key role again because distribution has become the 
crucial factor in the modern economy.” 
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THE BALLET SHOE, SIMPLEST OF PAT. 
TERN SHELLS, IS NOW A FASHION Wy 
ITS OWN RIGHT. IT HAS GREATER 
POSSIBILITIES FOR THE FUTURE, WHEN 
DRAMATIC SILHOUETTES WILL PLAY AN 

EVEN MORE IMPORTANT STYLE ROLE, 


(MiKo 


HE SOFT TOE ballet slipper . . . simple, unpretentious 
foot covering for generations of dancers . . . has come out 
into the world and taken its place as an authentic shoe 
fashion. No more dramatic style story has come from the 


shoe industry in recent years. It reads like a success story. For 
years a shoe that was always the same, never varying in con- 
struction, material and styling, it has now become a style leader 
in its own right. 


Young girls and older women alike are wearing it in any one 
of several different versions, including the genuine slipper made 
by a ballet shoe manufacturer. For women who want a little 
lift at the heel he is making the same shoe with a very low heel 
added. Several play shoe manufacturers are using the ballet 
shell and putting it on a wedge, concealed or visible. Made on 
these heels they lose the arched sole, typical of genuine ballet 
slippers, but they gain in wearability and comfort for the aver- 
age woman. From fabric play shoes the style has now gone into 
leather street shoes, like the ones illustrated. 


THIS BALLET STRAP SANDAL, “Pas de Deux,” interprets 
the feeling of a real ballet shoe in a high-heeled dressy 


model, Customcraft Original by Schwartz & Benjamin. 
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PAVLOWA BALLET SLIPPER i 
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FABRIC PLAY 
genuine ballet 
with typical arc 
From Capezio, 
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outline and trimming. 
From Johansen. 











“THE BALLETINA,” soft, 
young looking and 
lower-heeled, has much 
in common with the gen- 
uine ballet slipper. A 
Mademoiselle shoe by 
Carlisle, 























HERE are sound reasons why the ballet 
shoe has become an authentic shoe fashion. 
It has so many of the elements of popu- 
larity in current shoe styles, It is soft. And 
women have learned to expect shoes to be soft 
and comfortable. It is young looking. And 
youthful, flattering styling is a major require- 
ment in shoes today. It has the lowered heel, 
the down-to-earth look which style-conscious 
women want . . . when they are NOT looking 
for the opposite extreme of towering heels. 
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And it has other qualifications. It has the 
closed effect which is a natural reaction away 
from the great number of open shoes of the 
past years. Very important is its “plain Jane” 
look which has so much style importance, 
especially in young clothes. It is its extremely 
simple outline, in fact, and lack of any kind of 
ornamentation that gives the ballet shoe and 
its derivations their style distinction. 
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DER, Sortie “OUTLINES, THAT'S THE NEW FASHION 


G FOR oe CURVED LINES IN DRESSES, HATS AND PHOES 


a ae 


§ Fall fashions begin to crystallize, the curved 
silhouette emerges as a major trend. The term is 
beginning to appear in retail advertising as well 
B as in fashion reports on ready-to-wear and milli- 
try styles. In a recent advertisement one New York 
bre ran this headline, “Curves Signify Contentment” 
@ play up dresses with ‘ ‘figure following lines.” In 
inother advertisement by the same store the phrase 
The Greeks Had a Curve for It” was used to feature the 
ounded lines of hats and the new fashionable figure. 
Pfu dresses are accentuating rounded shoulders and 
unded hips. Instead of the square shoulders of the 
seasons, this year’s dresses, suits and coats will 
ave curved shoulder lines, more graceful and fem- 
. Soft underarm fullness gives a bloused look to 
a Sy coats and this softer look also suggests curves 
Srather than the slim straight lines of recent seasons. 
/The side-draping of skirts also softens the outline. 
In hats the curved and rounded line is very marked. 
) Two of the most popular hats of the season, the breton 
\ with its rolled-back brim, and the beret dramatize 
Tierves strikingly. 
©. And dramatically illustrated in this collection of 
} shoes you'll see the variety of ways in which curves are 
)being used in shoe designing, in the basic silhouette 
as well as in the handling of detailing and trimmings. 


; 


7) LEFT: 
SOFT SHOULDERS and graceful stitch- 
interpret the fashion theme of 
s in this dress of 100 per cent 
virgin wool from Forstmann, made 


by Eisenberg of Chicago. 
C4- 
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ROUNDED SILHOUETTE of this band 
shoe another interpretation of the 
curved look ¢ Zuckerman & Fox. 


LINES OF THIS UNTRIMMED PUMP 
dramatize the new curved look, 


Fox Shoe Mfg. Corp. 


GRACEFUL CURVED SILHOUETTE of 
the new season interpreted in high- 
riding cross strap @ I, Miller. * 


CURVED OUTLINE OF THE 
ORNAMENT adds grace to this 
pump ¢ An Avon Avonette. 


CHARMING ANKLE STRAP gains 
added femininity in the curved : 
lines of the vamp and strap - * 
trimming ¢ Mackey-Starr. - 
as 


















OFF-CENTER EFFECTS | 
PART IN THE NEW } 
SIZING LINE AND $1 
THAN ELABORATE | 


THE ASYMMETRIC EFFECT drai a 
riding shoe from Newton Elkimy 
THE OFF-CENTER TOE Orentna i 
trend to asymmetric treat 


Hamilton, Scheu & Walsh, - 


THE SIDE-LACE TIE, now stagi 
centuated by the “angle te 
From Sandler of Boston. 


eet 


THE SIDE-SWEPT CUFF gives the swal 
walking shoe from Delman, © 7 


THE OFF-SIDE, 

in dresses, as illus 
rack dress of 
woolen, photog, 


DOMINANT trend in both clothes andsh 
is the side effect or the asymmetric 
effects have been in the shoe style § 
eral seasons. The asymmetric toe ope 
such treatment that has been prominent 43 


_ Manufacturers for some time. 
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the asymmetric trend was given fresh imj 
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More skeletonized shoes followed these 
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popularity is being revived, especially w 
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REPETITION OF THE CURVING MOC- He 
CASIN LINE as decorative detail ing 
gives a new look to this stepin Th 
with its young broad toe and col 
low heel. From Cort DeLuxe. of 


YOU'LL FIND THAT LOOK EVERYWHERE IN FASHION TODAY... IN 
DRESSES, HATS AND SHOES; CLEAN-CUT IN OUTLINE, EASY TO WEAR. 




























YOUNG BUT SOPHISTICATED AND STYLE-CONSCIOUS IN A NEW WAY, 
THESE LOW-HEELED, WIDE-TOED SHOES ARE A VITAL FASHION INFLUENCE. 





LOW HEELS GIVE IT . . . wide toes 
and broad treads give it. . . 
moccasin treatments give it 
... this Young Look which 
women of all ages like and 
strive for. The style thinking 
which has produced shoes 
with this look has been revo- 
lutionary in its effects upon 


the industry. - 


NE OF THE strongest influences on fashion in the 
ast few years has been this idea of the “young 
ook.” Fashion articles and advertising copy alike 
have stressed this idea of young styles for the young 

in spirit and appearance of all ages. And women have 
been delighted to find styles that were smart, becoming 
and streamlined for their more active lives, shorn of any 
hint of the matronly look. 

In the shoe industry the same evolution . . . re-volution 
you may call it . . . has been going on. It is one of the 
most interesting style developments the shoe industry has 
known. It has brought the soft, comfortable, low heel 
shoe out of the feature shoe category into the style group. 
It has done wonders for the morale of women who were 
not ready to adopt “old lady running shoes” but who 
could not stand the strain of walking, standing and work- 
ing in high heels. 

Inspired designing and clever promotion have glam- 
ourized these broad lasts and low heels. Children’s shoes 
have been the inspiration for the baby toe last. Style ideas 
have been gathered from many sources . . . European 
peasant shoes, Indian moccasins and ballet slippers, to 
mention a few. 

The new look has been developed in dressy shoes, too. 
Here is the same use of youthful patterns and foot flatter- 
ing detailings; the same emphasis on comfort and ease. 
The triumph of the designer of these shoes is that he has 
combined dignity with youthfulness so that active women 


of any age feel suitably dressed in these sh. THE LOW HEEL AND 
MOCCASIN VAMP of 


the Norwegian, in- 

spiration of many 
young shoes. A 
Weejun from G. H. Bass. 








CURVING VAMP LINES . 
contrast smartly with young looking 
squared extension sole on this 
\ stepin from DeLiso Debs. 
























IN EVERY THEATRE OF WORLD WAR Ii this five eyelet Blucher 
saw active service. Developed in various leathers for various 
services, its possibilities for a peacetime shoe should seem 














practically limitless. Ideal for flexible construction or sturdy 
welts, this and the shoe opposite from Winthrop Shoe Com- 
pany, Division of International Shoe Company. 
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mentally right, they were able to 

isfy the craving of the uniformed z 

for self-expression. The pride our bop 
took in buying and wearing them, the ¢ 
which they lavished upon them, bringing 
their surfaces to a mirror-like brilliang 
make it obvious that these shoes were real 
favorites with service personnel. With @ 
great percentage of the twelve million m 
in our Armed Services expressing such de 
cided preference for plain toed shoes, it i 
logical that they will continue to want the 
when they return to civilian clothes. Impom: 
tant too is.the fact that these ex-soldierg) 
being for the most part young men, will 
comprise the most style-minded segment of! 
your business for years to come. World 
War II will affect the styling of men’s shoes) 
in many and divers ways, Be the greatest” 


single influence is the Plain Toed shoe in it 
three Service variations. It will leave it 
mark on the Street and Sports Shoes, you'll 


sel] for many seasons to come. 


detailed in brightly polished russet Calf with per- 


forated strap 


and quarter and hand butted forepart. 


Both from Stacy-Adams Co. 
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‘for street or sport was the classic wing tipped brogue; ‘magnificently detailed 


and in tan calf combined with white buck. Luggage by Fulton Leather Goods. 
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| Dacictyp fo tipo shes, cithe rimmed or in 
all- is the wit ) bregue;.and just as long as 
sent she ie cog ion. of its origin 
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UCH of your sport shoe volume will come 
from the Norwegian Moccasin Front 
Blucher. It is a classicly simple shoe and 
is better and easier to sell when kept so. 
It makes an exceptional base for white and 
trimmed ventilated types; for all-over white 
buck and tan service leather sport shoes, and 
for really dressy shoes in brown and black, com- 
bined with white buck. Illustrated above, center. 
the classical Moccasin Front, hand butted in rich 
tan calf; a Stacy-Adams Custom Grade shoe. 
Flanking it a Bal interpretation by Walk-Over 
showing restraint in the addition of perforations 
to make a ventilated shoe, and a V-throat 
Blucher with clever folded overlay applied to a 
mudguard and lacestay from Johnston & Murphy. 
American men felt the absence of ventilated 
shoes like these three patterns, Left to right: 
model from the new Rand line by Roberts, 
Johnson & Rand. A John C. Roberts pattern 
from Friedman-Shelby, and a City Club style 
from Peters. « International Shoe Co. 
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N the same category as the Norwegian Moc- 

casin Front, but fast becoming a basic pattern 

in its own right, because of its growing vol- 

ume is the Dutch Boy, marked by its extreme 
toe spring and an extremely short forepart. Seen 
in street shoes, in sports types and in casuals; 
it is in this last category that the detailing of this 
shoe has the accepted look which makes it a 
natural. 

Above, left to right, two eyelet pattern with 
thong lace; a City Club shoe from Peters. A 
sports interpretation using a white buck apron 
with tan run-around and quarter from Curtis 
Shoe Co. And, an all-over pattern in Luggage 
Veal with interesting perforations on quarter, 
a Walk-Over Shoe. 

Before the restrictive M-217 woven shoes had 
a strong following with American men. Curtis, 
left, brings back this interesting style with a 
U-throat pattern; while Jarman, right, adapts it 
to the popular monk strap. 











LEISURE SHOES TOO CAN BE 
BEAUTIFULLY MADE: accepted 


upper patterns, refined details 
and bootmaker 
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touches are al- 
ready appearing in them. New 
soles in rubber and plastic will 
add bright touches to these 
colorful shoes. ‘ 











Pai ig tees sae Pees Cg BER a 4" iP Ala a 








* 


\ 3 3 
ot re 


3 














seen * a i. 
Pp tomas 
eee ee 
rr estes 


72 bap 
Tat 
t. Ate. 


mr 











AE NE Ss 


= SOIT EAE 
StiveE /”- ‘ 
P Pi # oy Fs ered ‘4 S 
sy gf oo PTR 
i 


* oa 
aM 


2 5. pt a 
- 4 Tate ae 
eet 


“ae a es 
oe ry 





“he 


BLACK SATIN WITH MULTICOLOR SEQUIN trimming 
makes a luxurious evening shoe to co-ordinate 
with sequin-trimmed gloves and bags. From 
Cangemi. Sounding the keynote of restrained 
elegance, this crepe evening pump with beau- 
tiful hand-painted leaf design suggests inter- 
esting co-ordination possibilities with jewelry 
and other accessories: From John Marino. 
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BEAUTY OF SILHOUETTE, 
TRIMMING, CHARACTER- 


THE FORMAL WINTER SEASON. 





HE end of the war brings normal ways of living back 
again. Among these will be the revival of formal 
Winter fashions in the cities where these clothes were 
a part of pre-war life. We can expect then a big 
demand for beautiful evening shoes. The demand will 
probably far exceed the supply, especially when ration- 
ing ends and the only restriction on buying will be the 
consumer's buying power and your stocks. As to the 
latter, leading makers of evening shoes, we learn, will be 
able to deliver some gold and silver kidskin slippers for the 
holiday season. A few are already delivering early orders 
but others have been unable to obtain the leathers, as yet. 
We mention these leathers, first, because gold and silver 
kidskin is the number one choice of so many women; 
and its absence the past few years will make it more to 
be desired than ever. We show two kidskin shoes here, 
one on a high wooden clog sole; the other in a very grace- 
ful, more conservative shoe in which gold kid has been 
combined with satin. The latter is a specially clever idea 
from the point of view of co-ordination with satin eve- 
ning dresses and bags, both so popular this season. - 


ASON OF LUXURY 
this gold kid sandal on 


Shoes made entirely of satin are among the most beau- 
tiful of this year’s. evening styles. Multi-color sequins 
give brilliance to a black satin sandal. Pearls on an all- 
white shoe are equally striking. A series of hand-painted 
satins are less spectacular but exquisitely fine and lovely. 

In gloves and bags the same trend to luxurious mate- 
rials and trimming is evident. Satin, Beauvais, brocade 
and beaded bags are all being made by high style manu- 
facturers. Decorative metallic frames, studded with 
French cut stones, are the outstanding feature of one line. 
Evening gloves are also sequin and jewel-trimmed. 

In dresses there is also a return to full evening elegance. 
Many from the high style dress houses have full skirts 
and puff sleeves. These are designed to give the waist the 
tiny look so important this year. Full skirts can also be 
very effective in creating an illusion of small feet. Among 
the many long skirts for evening there are a few daytime 
length dresses. A few . . . very few ... dresses have also 
been made long in back and short in front: All these 
shorter dresses give excellent opportunity to show off 
the glamorous new evening shoes. 


COMBINING SATIN WITH soe i 
this shoe has both the adapta ility - 


and beauty women want. tom 
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T’S a well known fact that social upheavals 
such as wars bring with them vast changes 
in the thinking of individuals and of 

groups, as well as changes in their activities. 
New products, improvements on those long 
established, follow inevitably as the result of 
the faster tempo imposed by the needs of 
a country at war. 

Nowhere is this principle bet- 
ter exemplified than in the shoe 
industry, and particularly in 
the manufacture of shoes for 
babies. Although straining 
every effort to keep up produc- 
tion during the period of criti- 
cal shortage, manufacturers of 


babies’ shoes were actively engaged in experi- 
mental thought—with the result that now 
many developments are appearing which will 
make for better wearing, better fitting foot 

wear for the very young customer. 
Lasts have been given full attention, and 
while every part of the last has been studied 
[TURN TO PACE 245, PLEASE] 


Three models for the young child. Left 

to right: White elk bulcher boot with 

hard sole, special back construction; 

Trimfoot. Brown elk plain toe blucher 

oxford; A. S. Kreider. Tan and white 
saddle oxford; Ephrata. 


For the very young. Clockwise, start- 
ing lower left: Fat ankle pattern in a 
blucher boot with moccasin front, seam- 
less back; Elam. Lined first-step white 
elk blucher boot with overweight buffed 
oak sole; Rite Start from Dr. Posner. 
Moccasin front blucher boot with pat- 
ented back construction; Jumping Jack 
from Vaisey. White felt booties with 
pinked edges and pink and blue em- 
broidery; Crawford-Scott. 





the post-war 


market is here... 
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by ANNE R. DAVID 


















Shoes for older girls. Clock 
wise, starting lower left; Ww 
Gypsy seam stepin with dl 
quarter cut - out; friendly 
style from Edgewood Shee h 
Factories. Side lace center P 
seam model;  Stride-Rite d 
from Green. Tan and white 
saddle oxford; Kali-sten-iks cl 
from Gilbert. Semi-walled tl 
rolled toe blucher oxford; 
Altschul. Calfskin balla 
with contrasting toe stitch. tl 
ing; Pied Piper. 
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HE “older generation” is wont to complain, every so often, that 
children aren’t children very long these days. Their precociousness 
and sophistication, stimulated by the fast tempo of our living, are 

reflected in their tastes—and not for long can mothers keep their young 

sons and daughters in clothing which pleases the mother but which 
leaves much to be desired from the child’s point of view. The trend is 
evident in ready-to-wear, where replicas in small sizes of the styles worn 
by the grown-ups have a decided place in every children’s department. 

No less evident is it in the footwear which is chosen by these young 
people. The shoe manufacturer has a difficult task, however, which is 
not equalled by any confronting his fellow-manufacturers in the clothing 
lines. He must design shoes which not only please the style-minded 
tastes of his young customers, but which also possess the fitting qualities 






















.. THAT's JUST HALF THE STORY 


= which will satisfy the mother that her child’s 
_with B= choice is not only attractive to the eye, but 
os healthful and satisfactory from a fitti_g stand- 


point. Add to this the fact that shoes receive 
the hardest wear of any item of children’s 
clothing—and you have an idea of the size of 
the job. 

So far as style is concerned, most manufac- 
turers are not yet ready to introduce a variety 
of patterns, so long as the production problem - 
remains a difficult one. The majority are 
concentrating on increasing production on 
the styles which have sold well over a pe- 

[TURN TO PAGE 206, PLEASE] 
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Four models for big boys. Clockwise, starting 
lower left: Apron of white reversed leather 
forms a moccasin front; Skyrider from KBS. 
Tan and brown moccasin oxford; Red Goose 
from Friedman-Shelby. Straight tip with 
medallion perforations on a brogue-type bal; 
Gerberich-Payne. Wing tip, medallion per- 
forated, blucher oxford; A. G. Spaulding from 
B. A. Corbin. 


For young boys and girls. Clockwise, starting 
lower left: Moccasin oxford in smooth leather; 
Pollyanna from A. S. Kreider. Brown and 
white saddle on brown rubber sole; W eather- 
bird from Peters. Boys’ shark tip blucher ox- 
ford; Little Yankee from Yankee Shoemakers. 
Ghillie lacing on a plain toe blucher; Play 
Poise from Virginia. Patent leather T-strap; 
Poll Parrot from Roberts, Johnson & Rand. 











THIS "SWING" SKIRT, gently gath- 
ered in at the waist line, illustrates 
the same style trend as the shoe 
toward soft, easy, youthful clothes. 
The nailhead trimmed belt calls at- 
tention to the fashion feeling for 
metal ornaments on both dresses and 
shoes. Dress by a New York designer. 


“POUFLAT", dramatic new 
interpretation of the easy, 
low heel shoe, by Morris 
Wolock. Note the softly 
gathered vamp, held in at 
the high throat by a gilt 
bar—like the popular hair 
barrette—and unboxed toe. 


DRAMA 
In the \ew 
SOFT LOOK 


UST as in every era there is a song or a play that 
seems to sum up the whole philosophy of the period, 
so there are certain styles that seem to become sym- 
bels of an epoch. 

To an unusual degree the shoe illustrated here embodies 
the thinking of the present time . . . the trend to more 
casual living, reflected in fashions that are easy and com- 
fortable, youthful because of that casualness, and smart 7 
because of their new approach to shoe designing, evi- 7 
denced in their clean-cut purposeful lines and functional 7 
constructions. 

The low heel—6/8—the wide tread, the cushioned plat- 7 
form sole, the soft unboxed upper of this shoe all reflect 7 
the current trends in shoe designing. New in styling is 7 
the softly gathered vamp, borrowing directly from the 7 
trend to soft folds and gathers in the season’s ready-to- © 
wear fashions. 
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Shoes that pride themselves 
on style... plus quality 
eee plus fit ! A successful team of shoes that sells rapidly 


from coast to coast. 


Nationally advertised 


retail 


PHYSICAL CULTURE franchises may 


be arranged now. Write for details. 
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It was our usual monthly post-mortem, with everybody from 
our Editor-in-Chief to the office girl giving honest opinions of 
everything in the February issue, from short stories to mer- 
chandise. 


We were talking about shoes. An editor’s secretary said, “Those 
nailhead sling pumps in Just Looking, Thanks were stunning, 


mobting / but I think we have no business showing our readers $22.95 


shoes. They just can’t spend that much.” 


Our Ed-in-Chief asked how many others felt that way. Almost 
everybody did. Then and there it was agreed we'd have to be 
more realistic and keep lower prices in mind next time we 
picked shoes for editorial mention, even in a small shopping 


column item. 
Here’s the payoff. 


The shop we'd credited was well stocked, but orders by the 
hundred made the owner send many customers’ checks back 
with, “Sorry, I can’t fill your orders for three months.” Back 
came lots of checks with, “All right, I'll wait.” 


In spite of this rather spectacular proof that hundreds of 
MADEMOISELLE readers want whatever is good fashion, no mat- 
ter what the price, we're still keeping in mind the thousands 
of our readers who might think $22.95 a bit steep. (Witness 
our thousands of responses to editorial .mention of an $8.95 
shoe!) True, we'll be showing $22.95 shoes in our pages from 
time to time. But not all the time. That isn’t like mttz. What 
is like MLLE is keeping our eye on the ball (the foot ball) for 
all our readers and all their budgets in every issue. 
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For new excitement in color and design, be 

be sure to see Cobblers’ new line of 
Primitives — latest addition to the famous 
Cobblers family of Moccarounds, Overtimers, 
and Rommnies — including a wonderful 
selection for children. 

Drop in at our showroom as soon as you can and 
let Hans and Maria Springer show them to you — 
603 Marbridge Building 


47 West 34th Street, New York City 


LOTLLAS 


COBBLERS, INC. @©@ 31232 STANFORD, Lcs 21, CALIFORNIA 


Boot and Shoe Recorder 


124 





“Heel Ap sl 
Sells Spectators 
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Te it There! 


The Design is 
in the Fibre 








Circumstances have caused you to make and 
sell a lot of shoes of which you have not 
been particularly proud. 


Now is the time to get your standards up. 
Insist on “Spectro” Leather-Fibre in your heels. 


* Reg. U. S. Pat. Off. 


GEORGE O. JENKINS COMPANY 
BRIDGEWATER Leather Fibre Products MASSACHUSETTS 
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Sy PEER UE Cac 


Let’s synchronize our watches, men... 
The Trimfoot man is due at 1400! 














Yes, when the Trimfoot man TANS AF YOU'LL RECOGNIZE THE TRIMFOOT MAM 


by his symbol—a dollar bill in his 
breast pocket. Write today and le 
him give you valuable facts. 


is going to pay a visit, every- 
one looks forward with pleas- 
ure to his arrival. For it’s the 
Trimfoot man who shows 


how to make more money in , | - nt APPLIANCE 


your-shoe department...how 
to build new sales vol . 
omic farses W" 2 - PRODUCTS 


—i 4, DIVISION 


TRIMFOOT COMPANY ¢ TRIMFOOT TERRACE ¢ FARMINGTON, MISSOURI, U.S.A. 
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STYLE DOMINANCY 
AND DEPENDABILITY 
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Fashion leadership is nothing new to Peacock. 
Since I9I5 master craftsmen have been designing 
Peacock shoes to appeal to fashion-wise women who 
demanded high-style and quality in their shoes. 

For 30 years Peacock has set the pace, leading the 
parade of quality shoe-makers, by putting the emphasis 
on aristocratic styling. Today, as always, your women 
customers ask for Peacock when they want 


beautiful shoes that span the seasons. 


BOYD=-=WELSH INCORPORATED 
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ay te 
ne Rhythm Dtep 


You get off toa fast start when you 
display RHYTHM STEP shoes... 


customers want them again and again, 
once they’ve worn them! That's because 
they're not only styled right... but 
made comfortable, as well! The secret 
lies in their invisible Rhythm Treads 
thet case ts fect at thoes steain 


points eee heel, arch and ball! 


first showing 


RHYTHM STEP STYLES 
for Spring '46 


ST. LOUIS — Hotel Statler 
Week of October 14 


ATLANTA — Hotel Henry Grady 
Week of October 21 


NEW YORK— _ Hotel McAlpin 
Week of October 28 


{ 


JOHNSON, STEPHENS & SHINKLE SHOE COMPANY - . Louts, Missourt | 
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| SADEMOISELLE 


' i 1 : . \ 95 
SPRING LINE WILL BE SHOWN IN: ' : — tee”. vag" fag up 
Saint Louis . . . Oct. 14-19 \ a Se 
Hotel Statler pe oe 


Atlanta . . . Oct. 21-28 
Hotel Henry Grady 


New York... starting Nov. 5 
Hotel Pennsylvania 


' RICE-O’NEILL SHOE COMPANY SAINT LOUIS LONDON 


! 
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AS ADVERTISED IN HARPER'S BAZAAR, VOGUE, AND MADEMOISELLE. 
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wality and Volume Moot 


Tee Line Whee Q 


GIVES YOU free ad nad NATIONAL ADVERTISING 


ia Complete W idths and Sizes 


@ Constant High Quality 
e “Twice a Smart” Style @ Volume Market, $6.95 


* Dependable, Flawless Fit 
Widliy “OPEN ROAD" 


SHOES FOR ouTDOOR 
AND CAMPUS WEAR 


$550 and $600 
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VITALITY 
SHOE COMP 
ANY, 
DIVISION OF INTERNATIONAL SHOE C 
OMPANY, ST 
LOUIS, 
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ST. LOUIS moves into the new and less restricted era of shoe styling and pro- 
duction with broad gauged plans for expansion—expansion not only in pairs 
produced but in types of footwear to meet a new kind of consumer demand 
which has developed largely as a result of wartime shoe rationing. For all agree 
that rationing has proved to be the greatest and most powerful single promotion 
the industry has ever enjoyed. As it is lifted, shoe manufacturers and dealers 
alike are keenly aware of the fact that shoes hold an entirely different place in 
the mind of the consumer than before the war. 


They see in the immediate future, at least, a continued strong demand for the 
better grades, not alone on the part of the consumers in the higher income 
brackets but of those in the medium and lower brackets. They see a demand 
for many more specialized types of shoes; shoes for more uses, more occasions. 
They see, for example, a resumption of the upswing in popularity of the casual 
shoe with its new-found comfort and wide color appeal. They see this trend 
developing strongly in the men’s and children’s fields in addition to the women’s. 


Despite the immediate handicaps of a labor shortage, a tightened supply of 
upper leathers, particularly the lighter weights and the difficult cost picture, 
St. Louis manufacturers are pushing their expansion programs fully confident 
that they can work out their difficulties. They are hardened up after four years 
of wartime restrictions, so that current problems are being taken in their stride. 
Most of the plans for additional pairage are in the blue print stage, however a 
few of the local plants have been able to step up production since V-J Day from 
300 to 600 pairs per day. In some instances shoe factories that produced war 
goods were able to switch their employees over to shoemaking. 


The new Spring lines reflect the liberation in styling. At the same time these 
lines have been developed by force of circumstances wherein the lifting of restric- 
tions bringing back leather covered platforms, breasted heels, and leather bows, 
etc., has created a difficult cost situation as long as the price ceilings remain 
unchanged. The result is manufacturers here have not gone “all out” in build- 
ing their first lines. This is not to say that there are not plenty of fresh and in- 
teresting styles in the first showings. Still they have been forced to restrict 
themselves to some extent. Sling pumps, sandals and low-heel flatties are strong. 
Perforations are widely used and platforms are increasing in number. Much 
new wood is being introduced. Last manufacturers never were so busy. 


The expansion fever in the St. Louis shoe industry has become epidemic. More 
new-factory plans have been announced by established manufacturers here than 
[TURN TO PAGE 154, PLEASE] 
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~ QUEEN QUALITY 
* Offers Luxury Quality... 


B its steadfast insistence on quality even under the 


most trying conditions Queen Quality has 
assured itself a favored place on the shelves of 
hundreds of the country’s finest dealers... on 
the shopping lists of hundreds of thousands 


of America’s most demanding women. 


Queen Quality’s standards have always 
been high, but the strict maintenance 
of those standards through the war 
years has won for Queen Quality 
a new appreciation among quality conscious 
women... an appreciation which will be reflected 


in their footwear choice in the years to come. 


The wide range and fine balance of the Queen Quality 
line make it “the dealer's dream come truc”...a single, 
one-price line embodying high style originals so 
essential to fashion prestige as well as conservative 


patterns so necessary to volume selling. 


If the Queen Quality franchise is still open in 
your community we would like very much 
to talk to you about its possibilitics 


in your merchandising picture. 


ADVERTISED IN LIFE, WOMAN'S HOME 
COMPANION, MADEMOISELLE AND VOGUE 
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LIFE STRIDE DIVISION +« MILIUS SHOE COMPANY « ST. LOUIS 6, MISSOURI 
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NTERNATIONAL’S AMAZING PATENTED PROCESS 


(lal 
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Pat a colorpul fashion edge on flexible plastic soles 


Hu-Val's exclusive process in crafting plastic soles is recog- 
nized as a distinctive contribution to finer shoe styling. It 
makes possible a smooth, neat rolled edge that has much the 
appearance of a built-up platform sole. Just as fast as new 
colors become available, International's stylists are matching 
and contrasting soles with uppers in stunning new combina- 


tions for gay footwear your customers will be demanding. 


atinaiiieiial hiss the EDGE ou Plastic ne me 


U. S. Patent No. 2349866 





IVE PRACTICAL REASONS WHY 
OMEN PREFER HWa-Val SOLES: 


1 Neat, trim appearance. Smooth, rolled edges will not 
nick or scar. 


2 Our tests prove wearing qualities equal to sole leather. 
3 Flexible and resilient. Gives cushion effect. 
4 Low carbon content. Will not mark or mar floors. 

J 5 Waterproof. A non-conductor of heat and cold...warmer 


@ in winter, cooler in summer. 


INTERNATIONAL SHOE COMPANY 
SAINT LOUIS 


The Hu-Val process is featured in the following lines: 


Roberts, Johnson & Rand « Peters « Friedman-Shelby « Vitality 
Queen Quality « Dorothy Dodd « Pennant « Jefferson 











Left: Black patent leather sling pump with 
smartly punched vamp. Accompanying it, a 
flat-heeled sandal in brown calf with similar 
vamp treatment and extension edge sole with 
decorative stitching. Front strap shows influ- 
ence of thong sandals. Both by Rice-O’ Neill. 


At left, black patent leather sandal with 
asymmetric vamp punched on one side giv- 
ing a polka dot effect; double strap covers 
instep. By Queen Quality. At right, is a 
brown calf sling pump with a softly tailored 
bow foreshortening still further the flattering 
curved vamp. An “Air Step” by Brown. 


Left: A black patent leather sling pump with 
a perky bow of faille, and cut-out vamp. A 
Forest Park “Rhapsody.” The slip-lasted 
casual in brown calf at right is another Forest 
Park creation. This “Merry-Go-Rounds” has 
a thick cushiony platform and a scooped 
wedge heel as shown in illustration. 


Left: Sling pump in calf or suede with 
curved lines in perforations and stitching; 
half platform; a “Rhythm Step” by Johnson, 
Stephens and Shinkle. Right: Platformed 
sling pump in interesting combination of 
white suede trimmed with red calf in vamp 
and back strap; a “Peacock” by Boyd-Welsh. 





The shoe on the left is a 
black patent flattie sling 
pump with an 8/8 heel. 
Right: A fresh treatment in 
a sling, spectator type, pump 
with teardrop perforations 
over a new bump toe last. 
Both “Mode-Art” models by 
Moulton-Bartley. 


Left: New open shank version of high heel 
dOrsay pump in brown calf with buckle 
used as trimming on vamp. A “Paradise” by 
Brauer Bros. With it, an 8/8 heel flattie in 
brown suede with scalloped top line and open 
shanks and back. A “Barefoot Original” in 
the Wolff-Tober line now on exhibition. 


Left: Cross strap sandal in brown. calf with 

half-inch platform and 18/8 heel. Graceful 

lines of vamp and strap show influence of 

trend to curved lines. By Kane, Dunham and 

Kraus. Right: A patent leather sling back 

with outside open shank and crossband vamp. 
A “Kalmon” style by Paramount. 


Brown calf pump illustrated at left with ex- 
tension sole and walled last; made more 
feminine by soft tailored bow. A “Natural- 
izer” by Blue Ribbon Shoemakers. At right, 
another version of the popular “naked” san- 
dal with asymmetric outline and all-over per- 
forations. A “Carmellete” by Carmo. 





Left: A new sling back, Goodyear welt, in 
black calf with high riding vamp and square 
toe. By Vitality. Welt shoe at right illus- 
trating a new treatment in white suede with 
contrasting brown calf in vamp insert extend- 
ing into tongue, binding, and heel covering. 
Round, full toes. By Conformal. 


Curves and polka dot perforations are high- 

lights of, left, a black plastic patent leather 

sandal on a full platform with a leather sole. 

A “Debtowners” by Tober-Saifer. Right, a 

high heel, slip-lasted sling pump in black 

suede with full platform. A “Trenda Fashion” 
by Friedman-Shelby. 


Left: Red calf sandal with graceful vamp. 
Note the way in which the perforations ac- 
centuate the curved lines. By Pennant. The 
wide toe opening and open outside shank 
distinguish the open back shoe at right. It 
is made in blue suede with half-platform 
ornamented with nail heads. By Jefferson. 


Casual comfort in this slip-lasted black patent 
leather sandal at left; cool and airy with its 
open vamp of three narrow bands. A “Mod- 
ern-Aire” by Peters. Right: A “Wings” pat- 
tern in black suede with flat leather heel, and 
popular gypsy seaming. A “College Hill” by 
Spalsbury-Steis-Deevers. 





AN 


Left: All-over brown elk 
casual with decorative per- 
forations on vamp of crossed 


Ve 
bands; full platform on low as 
wedge. Right: An all-over —_ 
plastic patent with high y 
wedge, full platform, open 
back and shanks, and curved ¥ 


throat line. Both “Connies” 
by Wohl. 


or 


Curves in black patent leather glamorize new 

21/8 heel sandal illustrated at left. A “Heel- 

Latch” by Roberts, Johnson & Rand. At 

right is a postwar slip-lasted sling pump in 

brilliant crack-proof plastic patent decorated 

by perforations in graduated sizes. An “Air- 
borne” Life Stride by Milius. 


Two smart slip-lasted indoor styles. At left; 
a turquoise faille slipper with d'Orsay side 
line and low wedge heel. The other, a black 
faille scuff with a high-riding front drama- 
tized by large ruffled ornament; also with 
platform and wedge. Both shoes “Risque” 
styles from the Spring Monogram line. 


Attractive children’s styles. Left, an sym- 

metric sandal; slip-lasted, in dressy patent 

leather on platform sole and wedge heel. A 

“Playful” by Weber. At right, open toe 

T-strap sandal in brown Domoc with scooped 

wedge heel and platform. Also slip-lasted. 
A “Kiddie Casual” by Joy Shoemakers. 
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T with all that’s 


INTHROP 


Slip-lasted for flexibility ‘and I 
weight easy-going comfort and stylé 
the masculine eye, the In-’n-Outé 
the bill for every casual footwear m 
.--indoors or out as the name it 


With the In-’n-Outer, Winthrop st 
a march in a brand-new, extra pal 
field that’s sure to mean extra pre 


Winthrop Shoes—advertised in LIFE, SATURDAY 
EVENING POST, COLLIER’S and ESQUIRE 





featuring 
GENUINE CHROME 


Modern, smartly styled, triple plated CHROME re- 
turns ... adding distinction to your shoe department. 
Available now ... orders will be filled as received. 
Write for prices. 


CHAIR A-301—Made of strong 1” seamless steel 
tube frame, electrically butt-welded into one con- 
tinuous piece. Triple chrome plated. Padded oval 
back 9” high. Coil spring air cushion seat. Red, 
Green, Dark Blue “TEXTILEATHER” upholstering: 


FITTING MIRROR N-100—Has sturdy 2” solid steel 
rod frame, beautifully chrome plated. Fine clear 
12” x 18” mirror, 21” height. 


FITTING STOOL A-511—Has strong %” chrome steel 
tubular frame. Black rubber covered foot rest. Softly 
padded seat. Upholstered in Red, Green or Dark 
Blue “TEXTILEATHER”. 


KORRECT-WAY Displays 


DisTRiIBUTORS 1 PRINCIPAL CITIES 
DIVISION OF AMERICAN FIXTURE & MFG. CO. 
ST. LOUIS, MO. 
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uf Today’s Smart, Men’s 


P Right the first time! Today’s smart, 
Shoe Retailer? 


men’s shoe retailer waiting before 


Office Boy? making 1946 plans . . . waiting for 


the sensational news due shortly from . . . 














= Executive? 


Feicoman-Snersy 


DIVISION OF 
INTERNATIONAL SHOE COMPANY 
ST. LOUIS, MO. 


World's Largest Shoemakers 





October 15, 1945 





THE QUALITY LINE 


NATIONAL 
ADVERTISING 


— FOLLOW 
A neat package... “7 THROUGH 


CARDS 
of glamour and profits! 


A morale-lifter in 
leading stores 
from coast to coast! FOLDERS 
Presented daringly, 
differently ...in leading maga- 
zines! It’s got everything 


for 12 months selling 


appeal... that’s how we style, 


produce and promote 


oA 


INDOOR LEISURE SLIPPERS 


The Risque Spring line will be shown in: 
Saint Louis . . . Statler Hotel, Oct. 14-19. 
a (date and place to be announced 
ater). 


1512-14 CLARK AVE. «+ SAINT LOUIS 3, 
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“HALF THE FUN 
OF HAVING FEET” 


October 15, 1945 
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ROBERTS, 


NOW leisure is the keynote of American living! 
Now millions of returning GI’s, millions more 
war workers with shorter hours, are relaxation- 

bound! Combined, both represent a whole 

new, year "round market for retailers of 

men’s sportswear. And that’s where 

Randcraft AMBLERS come in. . . to 

complete the sports attire , . . Fall, Winter, 

Spring, Summer! Here’s a new shoe with 

a raft of new features... that is practical as 

well as playful. Here’s lightweight, airy-freedom, 
cushioned comfort, no fatigue! Here’s complete 
flexibility, plus insulation from heat and cold, 
that assures comfort that’s an experience, 

not just a claim. Here’s an opportunity 

for you, the like of which may not 

repeat itself for years. Ask your 

Randcraft salesman to show 


you the new AMBLERS! 


JOHNSON @& RAND | Division of International Shoe Company * ST. LOUIS 3 


























sa You’d Never Guess... 














fashion-right it seems designed for eye-appeal alone. 


Yet cleverly concealed within each shoe is the 
*gan’t-be-copied feature* that lifts Conformal deal- 
Rs Seps-above the reach of competition: a custom- 


2 eelamnceaens Tere me em © 


» moulded fitting for each individual foot. 


3 © teedf you thought Conformals were like other 
Sdeature shoes...not smart enough for 
Svour trade... glance at these styles, key- 
=—"ed to the tempo of fashion... Maybe 


wyou've been missing something? 





woe wate 8 
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* Sipe 
PATENTED PLASTIC INSOLE.. 


av, WE INVITE 
Custom-Moulded to Each Foot ov" 4 
; Conformals automatically provide , out? yRMAL FRANCHISE 
personalized fit and feather-light sup- ee a cont 

port that appeals to everyone: new ye™ ihe 

fatigue-free comfort for normal feet... Ww Y see o 

unheard-of relief for tired aching feet. HILE we CANNO on™ 


Moulding takes only 10 minutes. OU To WRITE now for 





CONFORMAL FOOTWEAR COMPANY « Division International Shoe Company * SAINT LOUIS 3 
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BIG NEWS 
IN MEN’S SHOES 


Coming from Peters Shoe Company 


Watch for the double-spread announcement in the 
November issue. Wait for the word from PETERS! 





BD: 





PETERS SHOE COMPANY, DIVISION OF INTERNATIONAL SHOE COMPANY, ST. LOUIS 3, MO. 
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WEBER SHOE COMPANY 








“Good Neighbors” 
Visit Brockton 


BROCKTON, MAss.—Robert Eisen- 
mann of Eisenmann & Eleta, of Pan- 
ama, and Luis M. Lavergne of San 
Juan, Puerto Rico, were recent visitors 
at the Geo. E. Keith Co. Both repre- 
sent companies which have been Walk- 
Over dealers for more than 25 years. 
A strange part of the visit was that 
neither knew of the other’s visit to the 
company, and that both were there the 
same day. 

Mr. Lavergne has taken over the 
business of his father, Paul, who has 
conducted a shoe store in San Juan for 


SAINT LOUIS 4, MISSOURI 


25 years. Mr. Eisenmann has been in 
the shoe business for 40 years. 

At the Keith company, they were 
entertained by Edward A. Keith, who 
is head of the foreign department, and 
J. Willard Horton, designer of men’s 
shoes. They were greeted by Harold C. 
Keith, president of the company. 


Stores Changes Ownership 


NewakRk, N. J.—The Queen Quality 
shoe shop, 123 Halsey St., is now owned 
by Miss M. L. Patterson, one of the 
former owners, and Mr. F. B. Hehl, 
formerly associated with the Queen 
Quality Shoe Company. 





St. Louis-Style Dominancy 
And Dependability 
[CONTINUED FROM PAGE 135] 


at any time in the history of this mar. 
ket. And if all those plans that are stil 
in the mental stage become a reality, 
it is estimated that this market will be 
producing some 50,000 additional pairs 
per day. No wonder some of the top 
executives here are beginning to ask 
the question: “Where are we going to 
find the customers to buy all of this 
additional pairage?” 


Used Army Shoes 
For European Countries 


WASHINGTON— Used U. S. Army shoes 
formerly worn by American soldiers in 
training camps are being purchased by 
the United Nations Relief and Rehabil- 
itation Administration to provide foot- 
wear for the peoples of the liberated 
nations, Herbert H. Lehman, Director 
General of UNRRA, has announced. 
Half a million pairs are ready for im- 
mediate shipment, and a million and a 
half pairs will be shipped before the 
end of November, Mr. Lehman stated. 
Additional supplies of more than half 
a million pairs a month are expected to 
be made available. As soon as the shoes 
are received from the Quartermaster’s 
Department, they will be sent to the 
European nations receiving UNRRA 
financial assistance. China will be in- 
cluded in future shipments. 

“These shoes were worn by our sol- 
diers in Army camps in this country 
while they were training for overseas 
service,” said Mr. Lehman. “They will 
now be worn by the people who have 
been set free. They are regulation U. S. 
Army leather shoes, used but service- 
able. They are of one standard last and 
are now stored as individual shoes and 
are not mated. Army officials estimate 
that approximately 60 to 70 per cent 
will be wearable after being mated. 

“We are sending the shoes in their 
present state to the liberated countries 
which will mate them and distribute the 
usable pairs. To undertake mating 
them over here would mean a consid- 
erable delay in shipments. The mate- 
rial in the shoes which are not wearable 
will be used by cobblers in the receiving 
countries to repair other shoes.” 


Decalcomanias Back from War 


Cuicaco, ItL.—Meyercord “Elasti- 
Cals,” the decalecomania with two-way 
stretch, banned from civilian produc- 
tion during the war, now are available 
for all uses, Leonard H. Knopf, presi- 
dent of the Meyercord Co., said. 

Elasti-Cals, made of stretchable ma- 
terial and applied to rubber and other 
elastic surfaces, are used as name 
plates, trade marks and colorful deco- 
rations. During the war, the Army and 
Navy used available supplies for life 
rafts, fuel cells and similar material. 
Peace-time uses will include rubber 
footwear and other products. 
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Fashioned of all-over gabardine, WEE-GEES have contrasting bindings and adjustable cord 
laces... genuine flexible leather soles...inside wedges...and faille linings: 

TIL81—RED with Black TIL82—FUCHSIA with Black TIL83—LIME with Black 
41L81—GOLD with Black 61L81—POWDER BLUE with Dark Blue 

81L81—BLACK 71L8I—RUST with Brown. Order in multiples of 12 $9 

to each color...Half sizes 4 to 9...Medium widths pr ° 


WOHL SHOE COMPANY - SAINT LOUIS 
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PECIALIZATION 
IN SANDALS... 


THE SECRET 
OF YOUR SUCCESS AND OURS 




















AST SELLING HOUSE SLIPPERS 


IN STOCK — IMMEDIATE DELIVERY 


o strap scuff, plat- 
m sole and wedge 


Electrified shearling 
$2.00 


B1553— White. 
B1555—Blue. 


Sizes 4 to 9 medium. 
Terms Net. 


Packed 26 pr. to 
case, assorted sizes. 
Minimum orders 18 
pr. per color. 


Ben ROSENBERG Q 
Specializing in casual footwear .. . . 
1415 WASHINGTON AVE. @ ST. LOUIS 3, MO. 


OPA Shoe Wholesaler Number 506-37 








For Posting Your 
CEILING PRICES 
(also your selling prices) 
fer EACH STOCK NUMBER 


on your 


CARTONS 
HH gt 7." 
8 o bia 
og a You Thus Maintain a 
Visual and Factual The hurdy-gurdy, the mustachioed 
Record for Official A, balloon vender, and Joy Shoemaker 
Ch ki A inst & shoes are part of growing-up. 
RECORD Wholesale en yi (Y Children are thrilled by ies Sows 
handy for filing with 4 Ng outs Ghee selene 
é@ ...in all- . 
your duplicate sales ote Fabric topped, leather soled styles 
ES EI slip. (UZ NATIONALLY ADVERTISED IN... 

















* — ? 
50c per Gross 
$2.50 per 1000 
-_ $6.75 per 3000 
Ceiling $11.25 per 5000 


ES 








5 to 8 
Check with Order 8% to 11% 
Our Unless C.O.D. Preferred 12to3 


Price a. 2.2 


MERCHANTS SERVICE DEPT. 


Actual Sine after 1” Top 209 S. State Street 
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We BUY Quality Shoes 
No lot too large . . . none 
too small. Drop us a 

line. Tell us what you 
have fo sell. For more 
than 15 years we have 
proven fo retailers, chain 
stores and manufacturers 
they can depend on Weil. 
Cancellations, over-buys 
...no matter what... write 
us what you have fo sell! 








Inaugurate Expansion 
Program 


Detroit, MicH. — The Plunkett 
Brothers Shoe Co., located at 2118 
Park Avenue, in the Women’s City 
Club Building, is expanding its selling 
area by taking a long lease on the 
adjoining store and making extensive 
alterations, at an estimated cost of 
$20,000. With the added expansion, 
the store will have about 1,800 feet 
of selling area. 

Fluorescent lighting and incandescent 
colored spots are being used, which 
gives the store “atmosphere” lighting. 
The walls will be light walnut with 
full length mirrors, seats of red leather, 
ua hooked rug of the Chinese type, and 


ABOUT QUALITY SHOES 
tt 





LK Weil Shor Co: 


1215 whndndiedil Bde AVE. 
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We SELL Quality Shoes 


We specialize in women’s, 
misses’ and children’s shoes. 
When you need good shoes 
fast... 
Our connections with 

the best manufacturers 

assure you the best of the 

current styles... priced RIGHT! 

Write us what you 

need. We will give you 

prompt attention. 


remember this: 


° $T. LOUIS 3, 








air conditioning will be _ installed 
throughout the store by a larger unit. 
For the past 18 years the store has 
retailed women’s shoes. 





Sponsor Daily Broadcast 


MraMI, FiA.—Every afternoon, five 
days a week, housewives preparing the 
evening meal are soothed by listening 
to a fifteen-minute Bing Crosby pro- 
gram over the radio. It is sponsored by 
the Mary Jane Shoe Shop at 100 E. 
Flagler Street, here. There is only a 
short commercial at the beginning and 
close of the program, and nothing in- 
terferes with the presentation. Man- 
agement is enthusiastic over this type 
of advertising. 


Rand Elected Monsanto 


President 


St. Louis, Mo.— William McNear 
Rand has been elected president of Mon. 
santo Chemical Company, succeeding 
Charles Belknap, who will continue 
with the company as chairman of its 
executive committee. Mr. Rand, for. 
merly a vice-president, assumed his 
new office October 1. 

In announcing Mr. Rand’s election, 
Board Chairman Edgar M. Queeny 
said that Mr. Belknap agreed to ex. 
tend his service beyond the normal re- 
tirement date as executive committee 
chairman and board member at the 
request of the Board of Directors, 

For the last eight years, Mr. Rand 
has been a Monsanto vice-president and 
since November, 1943, when he be- 
came a member of the executive com- 
mittee, has had his headquarters in 
St. Louis. 


Helene O’Hara to Engage 
In Free Lance Work 


New YorK—Helene O’Hara, assist- 
ant fashion director of the Allied Kid 
Company for the last five years, has 
resigned, effective November 1, to do 
freelance writing. In her capacity at 
Allied Kid Company, Miss O’Hara has 
been responsible for the preparation of 
trade paper and national advertising, 
publicity releases and educational ma- 
terial. 

Previous to her association with Al- 
lied Kid Company, she was with Stern 
Bros., New York, the Parisian and 
Stern and Mann Company, in Canton, 
Ohio. Miss O’Hara will work from her 
home at 14 Beekman Place, New York. 





Canada Expects More 
Color in Shoes—If 


MONTREAL, QUEBEC—Colors and de- 
tails will probably liven up shoes by 
next Spring now that simplification con- 
trols affecting production of footwear 
have been lifted by the Canadian War- 
time Prices and Trade Board, manufac- 
turers say. 

“Even with restrictions, the style 
situation in Canada hasn’t been bad. 
Shoes haven’t been earmarked ‘war 
shoes’ by any means,” said one manu- 
facturer. “Open heels and open toes 
have kept our styles comparable to the 
United States.” 

Shoes will not be very much fancier 
in the next few months, for the short- 
age of labor will be a stumbling block 
in the way of manufacturers. Colors, 
confined recently to black, brown, white 
and some navy blue, will actually de- 
pend on the labor situation among tan- 
ners, it was stated. The gay look of 
brightly colored canvas shoes, not af- 
fected by restrictions, has wedged them 
well into the favor of women, and these 
still will. be on the market. 

Price controls are not affected. 
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WELCOMES THE BRILLIANCE OF 


% * ho ¥ . . ats 


C Sromt AMAZON 


et en mn a ee ———— 


Each season brings a new color to 
nature’s dress, and none of them : 
is more pleasing and refreshing | 
than Winter's sparkling snow. ~— 





Shoe fashions find welcome relief 
from monotony in glistening 
Snowite Amazon, the ideal | 
leather for all-white or trimmed 
spectator and sports shoes. 
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SHAKE HANDS WITH A 
VERY LUCKY YOUNG MAN! Alive, healthy and 
happy today, he has yet to be deprived of one 


wholesome meal, despite the demands of an all- 
out war. His boyish slumber has yet to be dis- 
turbed by wailing air raid sirens or atom-smashing 
bomb. And, he is still the best shod citizen, his 
age, on the face of this green earth. When your 
shelves are spotty, remember we feel as badly 
about it as you do. For the present, at least, that’s 
going to be a condition which must be endured. 
Everything humanly possible is being done to 
bring GERBERICHS Best Quality Procurable to you 
and to HIM promptly and efficiently, and in the 
quantities you both need. 

Until the day when we can satisfy your demand 


and his, Lef’s All Be Thankful He’s Safe! 





IN 1946 -MORE TRUE THAN EVER 
Tlatunal Bnidge 


THE LINE 


You 


SHOULD BE 
SELLING* - 


*Yes, we realize that hundreds of enter- 
prising retailers have already expressed 
their desire to sell Natural Bridge Shoes. 
We're conscious too of the very many 
times we've made the obove statement. 
Still on quotas and available in quan- 
tities to satisfy only a small part of the 
demand for them, we still repeat, 
Natural Bridge is the line you should 
be selling. 


7A, A few styles $5.50 
Distant Points 
Slightly Higher 


Pa 


NATURAL BRIDGE tormayass— 


Division @f Graddc k-Terry Shoe Corp. 
€ es ¥ ok 
LYNGHBUAG * VIRGINIA 
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Another of a series of dramatic advertisements appearing in the nation's fashion magazine 
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UP ANCHOR! ..« Today is “Tomorrow” 


Ze 
B 

“Tomorrow” is here . . . so let’s break out the anchor and 
plot our course for the coming decade. . . joining hands 
to capitalize and sustain the record demand for fine 
shoes sharpened by the Nation-wide experience of 
shoe-quantity rationing. 
The Stacy-Adams charts are all plotted for postwar fine 
“shoemanship”™ and merchandising .. . backed by 300% 

eater production capacity than prewar ... en 
By modern “know-how” gained by three years of unre- 
panng ressure to accomplish the “impossible” in the 
face o avy plus-Civilian distress demand. 


Here is our immediate course: 


FIRST ... in all fairness, it is our obligation to allow 
our patient friends of long-standing to rebuild their 
inventories after these 3 years of strict allotments, 
which have left their shelves practically bare. 


SECOND ... Those other patient stores, new Stacy- 
Adams franchises who have_not yet received a single 


~ 
— 
S—. 
= 
SS 
—=r- 
St 


NEW STACY-ADAMS IN-STOCK DEPARTMENT 
with 300% greater capacity than pre-war — both in 
inventory depth and in. style coverage — is rapidly 


approaching completion. 

Watch for new Stacy-Adams style development 
and for sensational new Stacy-Adams oa 
fully styled comfort-construction line. The 
many popular Stacy staples discontinued 
during the war in order to maintain 
allotments at highest possible level, 

will be restored promptly. ~ 

Intensified ee ene Ad- 

Sag Tonle op Ig 

soon as the factory can back up 

Stacy-Adams dealers with suffici- 

ent inventory and prompt in-stock 

service, 


50% of Stacy-Adams Navy 
Production Now Released 
for Civilian Shoes. 


pair of Stacy-Adams Shoes, must receive stock to meet 
their fine shoe demands as our second obligation. 


AND THIRD... we shall appoint new exclusive Stacy- 
Adams franchises as rapidly as the U.S. Navy's reduced 
requirements release more production capacity for our 
civilian production. 

Acute shortages of choice quality upper leathers (noth- 
ing less spe ane in Stacy-Adamns Shoes) are the 
greatest obstacles momentarily slowing our course, and 
would prevent full reconversion at this time even if we 
were not “Standing By” as long as the U.S. Navy needs 
our facilities. This obligation still requires one-third of 
our production as we go to press. We are confident, 
however, that we shall Be able to replace this produc- 
tion with increased civilian output as rapidly as the 
quality leather situation improves. 

We realize the urgency of your pressing need for 
Stacy-Adams Shoes, and we are straining every knot in 
our power to bring you speedy relief. 
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Velvetta Suede Calf's sleek, rich colors and fine 
quality are an asset in the hands of shoe 
craftsmen. You will find this beautiful leather 
in the lines of America’s leading top flight shoe 
makers. 








In black and the season's colors. 





HUNT-RANKIN LEATHER COMPANY, 106 BEACH STREET, BOSTON 
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“BUY BATES“? Once a customer of yours has put his feet into 
a pair of BATES ORIGINALS, those feet will never let his mind 
forget the exclusive comfort feature: “Slipper-Free Where Your Foot Bends”. . . 
Attractive as BATES ORIGINALS are when you first show them 
to your customer, it's the invisible extra width 
across the ball of the foot that really makes 
the sale sure... and wins you a long-time friend. 
Dealers tell us that it's an easy selling point to put across. 
The customer understands it — and feels it. We're 
promoting “Slipper-Free Where Your Foot Bends” 
in national advertising*, and we offer you radio 
transcriptions, window displays and other 
sales helps so you can make the most 
out of Bates’ reputation for comfort, 
style and fine wearing quality. 
The Bates Shoe Company has 
made shoes in Webster, 
Massachusetts since 1885. 


BATES SHOES 
will be on display at the 
Parker House, Boston, 
November 5 to 8 
New England Victory 
Shoe Market Week. 











SLIPPER-FREE 
WHERE YOUR 
FOOT BENDS 











A Yew BIRTH OF Ap codo 


: VICTORY Shoe Market Week, November 5 through November 9, celebrat- 

kK H ing New England’s supremacy in the shoe and leather markets of the world, 

4 enyon Holly will be the first large gathering, national in scope, to be held in Boston since 
Chairman Victory Shoe the convention ban was lifted. 


Market Week 

Sponsored and staged by New England Shoe and Leather Association, the 
Victory Market Week is to assert New England’s complete leadership in 
the shoe industry and under its slogan will present a “New Freedom in 
Shoe Fashions.” Manufacturers, distributors, jobbers, and others interested 
in the shoe industry will come from every part of the United States to 
witness the first display in America of Post War shoe fashions, with head- 
quarters for the week in Hotel Statler. 


With the vast majority of displays and meetings held in New England's 

largest hotel, the Victory Market will spread for part of its activities to the 

Copley Plaza, Hotel Touraine and Mechanics Building. An elaborate pro- 

gram, perhaps the most pretentious ever presented has been prepared. 

There will be plenty to entertain, and likewise to educate. Manufacturers 

from the four corners of the earth will exhibit their wares. The entire 

mezzanine floor of Hotel Statler will show displays from the Allied Indus- 

tries, many of which will be educational in nature, and several of which will 
Robert Goldstein portray the part played in the war by the Shoe and Leather Industry. It is 
Chairman to be the first en masse exhibit of shoes and their accessories in several 


Entertainment Committee years. 


AIA MA 
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N SHOE FASHIONS 


will play hosts at an elaborate dinner dnd entertainment in the Statler es 
Ballroom. Robert Goldstein, chairman of the entertainment committee, Jack Sandler 
describes this feature by saying there will be “everything from < robats to Chai 


” 
Grand Opera stars. a Publicity 


Tuesday, the following day, a Fashion Show luncheon will be held in Style Show Committee 


streamline style. A New England Shore Luncheon will be served followed 
by a one-hour fashion show with Powers and Conover girls as models, all 
arrayed in latest costumes, some in extreme post war effects. These models 
are to be brought from New York in special planes chartered by the asso- 
ciation. All shoes will be shown in terms of trends, no individual credit 
being given to manufacturers. 


On Wednesday night at Mechanics Building comes the “Gay Nineties 
Review” and sports show. Grand Hall will be converted into a gas lit 
replica of the Bowery of the nostalgic nineties. The old time can-can, old- 
timers quartet, singing waiters and all the other entertainment hits of those 
days will be presented. Following this part of the entertainment an elaborate 
sports show will be offered. The association has taken out a club license ‘< 
for that night and top notch ring champions will be seen in action. M i Field 


C. Kenyon Holly is general chairman of the Victory Market Week; Max- Executive Vice President 


[TURN TO PAGE 174, PLEASE] and Secretary, New En. 
Shoe & Leather Associati 
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OUR SUPPLY on A este YARN IS 


GROWING 


AND GROWING 


AND GROWING 


HIGHER AND HIGHER the production of “Lastex” yarn 
climbs, each week satisfying still a greater portion of the 
demand. 





As the picture grows brighter and brighter, anticipated requirements for this 
“miracle yarn” far exceed prewar production. 


The reason is obvious. With the return to normalcy, “Lastex” will play a more vital 
role than ever because of the competition for the customer’s dollar. Better 

fit and top quality — both synonymous with “Lastex”— will again 

be the decisive factor in many a shoe purchase. . 


After the problems of reconversion have been met, we will be able 
to fill every order for “Lastex” in full. Until then, distribution is 
being liberalized on a fair-share basis in accordance with 

Burg’s traditional policy. 


A. §. BURG CO. 


6 SOUTH STREET, BOSTON, MASS. 
* 915 Olive Street, St. Louis, Mo. 
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® Grain leather innersoles 


ities atten WHO but Sandler of Boston, 


the largest manufacturers of U. S. Army Ski Boots, would be the 
@ Two leather outersoles, military 


quality first to produce pre-war quality civilian ski boots. Sandler's 
® Bottom sole made with plasti- ability as a ski boot manufacturer, together with the additional 
cized waterproofing “know-how” gained over the war period, is evidence of its 


® Goodyear stitched outstanding leadership in the field. 75 
NET 


Men’s — 7 to 12 
Women’s — 3 to 9 


A. SANDLER CO. Essex AT SOUTH ST., BOSTON, MASS. 
Largest Manufacturer of U. S. Army Ski Mountain Boots 
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OUR SUPPLY OF YARN IS 


GROWING 


“AND GROWING 


AND GROWING 


HIGHER AND HIGHER the production of “Lastex” yarn 
climbs, each week satisfying still a greater portion of the 
demand. 





As the picture grows brighter and brighter, anticipated requirements for this 
“miracle yarn” far exceed prewar production. 


The reason is obvious. With the return to normalcy, “Lastex” will play a more vital 
role than ever because of the competition for the customer's dollar. Better 

fit and top quality — both synonymous with “Lastex”— will again 

be the decisive factor in many a shoe purchase. . 


After the problems of reconversion have been met, we will be able 
to fill every order for “Lastex” in full. Until then, distribution is 
being liberalized on a fair-share basis in accordance with 

Burg’s traditional policy. 


A. §. BURG CO. 


116 SOUTH STREET, BOSTON, MASS. 
* 915 Olive Street, St. Louis, Mo. 
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® Grain leather innersoles 


®@ Leather midsole WHO but Sandler of Boston, 
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quality first to produce pre-war quality civilian ski boots. Sandler's 
® Bottom sole made with plasti- ability as a ski boot manufacturer, together with the additional 
cized waterproofing “know-how” gained over the war period, is evidence of its 


® Goodyear stitched outstanding leadership in the field. 75 
NET 
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Largest Manufacturer of U.S. Army Ski Mountain Boots 











A New Birth of Freedom 


[CONTINUED FROM PAGE 171] 


well Field, executive vice-president of 
the New England Shoe and Leather As- 
sociation, manager of the show. Other 
committee chairmen are: Jack Sandler, 
advertising and publicity; George A. 
Dempsey, hotel reservations and dis- 
plays; A. W. Berkowitz, finance com- 
mittee; Mark A. Edison, shoe fabrics 
committee, and Robert Goldstein, enter- 
tainment. 
. as Fashion editors from many of the 
° key cities are expected to attend to re- 
Aes “ 5 Borkowite George A. Dempsey ceive their first visual impression of the 
: hairman , Chairman new shoe trends. 
Finance Committee Hotel Display and Lodging (TURN TO PAGE 202, PLEASE) 
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PROGRAM 


Monday evening—Nov. 5— 


The 210 Associate Dinner and 
Entertalament in Hotel Statier Bail Room 


Tuesday Noon, Nov. 6— 


Fashion Show end Luncheon in Statler Ball Room 
Powers and Conover Models 
New England Shore Luncheon 


Wednesday Evening, Nov. 7— 


“The Gay Nineties Revue and 
Gigantic rts Show™ 
i" la MECHANICS BUILDING. 
Mark A. Edison Coney Isiend of the Niaeties— 
Chiron Spy Wve Toe of te 
. ons nging Wa of t 
Allied Trade Exhibits Olden Days—Champions of the Sports 
World in Greatest Sports Show on Earth 
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Members New England Shoe and Leather Association 


M. A. Packard Company 
Cc. S. Pierce Company 
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ind Patterson, Inc. 





Gold Seal Shoe Corp. 
H. Goldman's Sons ‘ 
M. Gordon Shoe Company 


Holly Shoe Company 

Holmes, Stickney & Walker, Inc. 
Howes Bros. 

Hub Fabric Leather 

Hub Shoe Company 
Hunt-Rankin Leather Co. 

A. R. Hyde & Sons Co. 
International Fabric Corp. 
R. B. Ireland Shoe Co. 

The James Compony 
1. M. Kaplan, Inc. 

Kariton Shoe Company 
Kaye & Barnes, Inc. 

Keeler Leather y ~~ yepiaed 


Chas. P. Lauman woo | 
A. C. Lawrence Leather Co. 
Leviseur & Company 

Lincoln Fabric Company 

Lind Shoe Company 

The Linen Thread Company 
Lown Shoes 

The Lushan Company 
Majestic Fabrics Corp. 
Martineau and Burke, inc. 
McCarthy-Smalicomb Company 
J. F. McElwain Company 
Monarch Leather Company 
Tarlow Cut Sole Co. 


American Finish & Chemica! Co 
Angier Products, Inc. 

Apt Brothers Mig. Co. 

Atlantic Heel Co. 

8.8. Chemical Company 

Boston Athletic Shoe Co. 
Cambridge Rubber Company 





Wheaton Shoe Company 
ba Innersole & Counter Co., 
nc. 

Plymouth Rubber Company, Inc. 
Mrs. Day's ideal Baby Shoe Co. 
American Maid Footwear Co. 
Edwin Clapp & Sons, Inc. 
A Shoes, Inc. 

. Co., Inc. 


John D. Young & 

Richard Young Company 

a Eisman Company 

Louls Shoe Company 

Geo. H. Webster Sole Co. 
fg. 


Economy Shoe Compa 

N. E. Sli Co., Inc. 

Henry 8. Rosenthal Co., Inc. 

as “oad Workers Cooperative 
s'n 

George O. Jenkins Company 

John E. Lucey Company 

Berco Shoe Com 

Brockton Boot and Co. 


Chas. A. Eaton Co. 
Field & Flint Company 
Vv. & F. W. Filoon pany 
The John Foote Shoe Company 
Howard & Foster inc. 

Geo. E. Keith Sangany 
Klerstead-Anderson . Inc. 
Old Colony Shoe Compony 





Pepperell Mfg. y 

Pfister & Vogel Tanning 

Plymouth Shoe Company 

Premier Leather pany 

Proctor-Ellison Company 

H. ©. Rondeau Shoe Co. 

ma H. Rosen Shoe Mfg. Co 
‘oc Shoe Com 

Salem Shoe Mfg. Co., Inc. 

Louis H. Salvage Shoe Co., Inc 

Schoinick Shoe Company 

A. Sandler Company 


Milton Shoes, ince 

Alberts Shoe Company 

Leonard & Barrows Shoe Compony 
Derman Shoe Company 

Milford Shoe Company 

Porter Shoe Company 

J. M. Herman Shoe Company 
Barbour Welting Company 
Knapp Bros. Shoe Manufacturing 


Co. 
Horn & Short Shoe Mfg. Co. 
{Turn to page 204, please 
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000 NEWS AHEAD! 


WATCH FOR THE FULL PAGE 


In the NOVEMBER 15 ISSUE of BOOT & SHOE RECORDER 


eee pee | Air-Tred again will be one of the 

; b Due first manufacturers of quality shoes 

JC < IN AND to again produce a type of shoe that 

SEE US AT THE has been off the market for the past 
four years. 

SHOE SHOW Alert retailers throughout America 
Ms yo) age who want to be first in again present- 
PARKER HOUSE ing to the public this type of shoe 

BOSTON can depend upon Air-Tred to lead 


©000000088S0S8CCCe the way! 
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AIR-TRED SHOK CORP. (un TRD 


AUBURN, MAINE 


— 
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SHOES YOUR CUSTOMER WILL WEAR WITH PRIDE 


AIR-TRED A NAME YOUR CUSTOMER RESPECTS... 
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A recent window display by 


SAKS ‘34th STREET 


illustrating the manner in which many of (yee 


America’s leading stores feature rHe 


yo oe 


AMERICAN GIRL SHOE CO., 210 Lincoln St., Boston, Mass. 
Division Consolidated National Shoe Corp. 
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sweet MUSIC... 


TO MR SHOE MERCHANT 


wl Stilo 


FOR MEN, WOMEN, CHILDREN 





Yes, every note in the scintillating new 
styles Sundial is beginning to turn out makes 
sweet music to merchant ears which are 
tuned profit-wise. Every Sundial detail is 
keyed to appeal to the best family trade in 
your neighborhood. For a line of fast sellers! 
sound money-makers! repeat business build- 
ers! better investigate Sundial—the better line 
backed by a unique advertising and merchan- 
dising program. Ask us for the facts now. 


it’s for the merchant who'd 

: rather sell all the family 
going (multiple sales instead of 
to be one) and who'd rather pro- 
mote the brand name thal 

sells easyas asong—Sundial, 
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make the finest shoes infhe world... and... Brezner makes 


fine leather for Ameri Shoe Factories 


From the early days of hand in the American 

colonies to the present era of mechanized shoe , 
factories spread all over the , constant improve- R NER 
ments in shoemaking techniques called for constant 

improvements in leathers. 

That’s why today, in all ing shoe centers, Brezner 


precision tanned leathers are for their supe- 
rior finish, their fine texture their unusual cutting PRECISION TANNED FOR MODERN PRODUCTION 


and working qualities. 
N. BREZNER & CO.INC., 121 BEA STREET, BOSTON 11, MASS. 


SS 


TANNERY: BREZNER TANNING CO., PENACOOK, N. H. 








LOYALTY 


We know the men’s shoe 


manufacturers of this country 


* * * 


W know that during the past few years of a “seller’s market” 
they have served their customers faithfully and well, even when 
government requirements, material shortages and factory condi- 
tions meant drastic curtailment of civilian volume. 

We know men’s shoe manufacturing conditions as they exist 
today. They are far worse from every angle than in any period 
since the beginning of the war. Labor conditions, material short- 
ages and loss of production are extremely serious problems. 

This is the time your regular resources need your support 
and encouragement. The shoe manufacturer who has been loyal 
to his customers when the manufacturer’s support was most 
needed during the uncertain years of the war period, deserves his 
customers’ loyalty—now. 

Don’t shop around. Stay with the factory that proved its 
ability to serve you until they can once again adequately take 
care of your requirements. 

Shoe manufacturers of this ceuntry will emerge from this try- 
ing period better able to serve you than ever before. 


STYLE SHOES FOR MEN 


* 


PLYMOUTH SHOE COMPANY 
LEONARD & BARROWS SHOE COMPANY 


MIDDLEBORO, MASSACHUSETTS 


— 
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NEW YORK RETAIL STOCKS 
AT LOW LEVEL 


Wirn peace on earth finally an ac- 
uality, with the return of hundreds 
of thousands of men and women to 
civilian life, with Broadway blazing 
its frivolity to the sounds of welcome 
home parties, retailers in New York 
would like to echo the general feel- 
ing of peacetime gaiety with bright, 
new, colorful evening shoe displays. 

One Fifth Avenue store manager 
would like to “blow evening shoes 
up” as one of the best concrete evi- 
dences that the war is over. But de- 
spite the war’s end, the war shortages 
still exist, and evening shoes are 
forced to a back seat position by the 
perennial refrain “no materials.” 

Only a limited number of evening 
shoes, therefore, will reach the con- 
sumer at the turn of the year. Satins 
in black and white, with perhaps the 
addition of only one or two costume 
colors, will be the dominating fash- 
ion. Faille, brocade, and paisley 
prints will also be used as leather sub- 
stitutes, and only a few high style 
and volume stores expect to have a 
moderate supply of the much coveted 
gold and silver kid. Promotion will 
be at a minimum to avoid an even 
greater demand for so limited a 
supply. 

Vacation shoe demands will un- 
doubtedly be greater this year than 
last because of the lifting of travel 
restrictions, and the retailers hope 
to be able to meet them. Resort 
casuals will follow mainly the pat- 
terns of last Summer’s stock and a few 
new styles will be added, but with 
the advent of rationing’s end, leather 
soles, as they can be had, will replace 
the non-ration substitutes. 

White is expected to renew its ap- 
pearance in greater force than during 
the five war years, but retailers antici- 
pate that novelty colors—limited in 
kid, more abundant in fabrics—will 
rank high on sales lists, with red in 
the leading position. 

Despite continued efforts on the 
part of~ the manufacturers, retail 
stocks are dwindling rapidly with 
most stores hewailing the fact that 
deliveries are still one to two months 
behind. “Customers will buy any- 
thing we can get.” is the continual 
refrain along Fifth Avenue. And the 


customers do take almost evervthing, 
if booming sales receipts are any in- 
dication. 





Mette of te Meal radde 


The demand for low-heeled shoes, 
in particular, has been rising so 
rapidly that one high style Fifth Ave- 
nue store sold its complete low- 
heeled stock in several hours the day 
after it had advertised that a limited 
number were available. 

So far as opinion on the continu- 
ance of rationing is concerned, re- 
tailers, for the most part, favor its 
retention. One dissenting voice was 
heard, however, from the buyer of the 
shoe department of a Fifth Avenue 
store, who denounced it heartily. 
“Take all restrictions off the industry, 
and the sooner the better,” was his 
comment. The majority, however, 
earnestly advocate the continuance of 
rationing until materials are more 
plentiful and manufacturers can meet 
delivery commitments. 


* * # 


PUBLIC SPENDING SHOE 
STAMPS IN CHICAGO 


DouBTLESS because the public is 
convinced that shoe rationing will 
cease in a very short time, shoe stamps 
are being spent in Chicago practically 
“with wild abandon.” Shoe retailers 
report that they have never seen such 
a flood of recent stamps as are now 
being brought in. Business every- 
where is exceptionally active, and the 
only deterrent is lack of stock. 
Black, black, black is the insistent 
demand everywhere, and if a woman 
actually needs black shoes she can- 
not compromise with red or brown 
or blue. Therefore, one finds women 
going from store to shop to store in 
quest of black shoes in their sizes. 
Suede is asked for first although calf- 








Navy bive, crews in Fall shoes, as 
shown in this ad by Florsheim Shoe 
Store, Chicago, Illinois. 





skin (when available) or reptile is 
acceptable as second choice. 

All the quality stores and shops 
are showing a pretty extensive line 
of reptiles with excellent results. 
Handsome brown alligators and some 


* wine red lizards, a few purples and 


greens have met with good acceptance. 
Some advertising stress has been laid 
on grey snakeskin and python, but 
on the whole, these have met with 
but mediocre response. fcown alli- 
gators are the best selleis in the rep- 
tile field. 

Now that the big rush in children’s 
and young people’s school shoes is 
over, the bulk of the women’s busi- 
ness is on dressier types, and in these 
the various gilt trimmed nailhead 
ideas are predominant. The first to 
play up the fashion theme of bronze 
on black was Carson, Pirie, Scott & 
Co., who featured a suede d’Orsay 
pump with bronze studdings upon a 
bow trim. Matching handbag was 
also presented—a smart new note in 
the fashion field. Designs in plat- 
form soles with nailhead accent are 
many and varied, and all are seem- 
ingly well liked. This is as true of 
shoes in the lower brackets as of 
those close to the $20 mark. 

Although navy blue is theoretically 
a Spring color, millinery people have 
found that the early Fall always 
brings a considerable demand for this 
color, possibly because women carry 
over their Spring costumes into the 
milder Autumn days. Probably on 
this theory, Florsheim recently em- 
phasized a collection of navy blue 
footwear as “Fall News.” In any 
case the response was good, proving 
in this instance at least, that what is 
good enough for the millinery busi- 
ness is good enough for the shoe 
business! 

In spite of more than a week of 
continued rain, the sale of open-toed 
sling backs continues unabated. This 
is a popular style, demand for which 
goes on and on, regardless of tem- 
perature or weather conditions. Low- 
heeled sling backs, originally de- 
signed for the younger trade, today 
have fully as many older patrons 
buying them as school girls. The 
combination of style and comfort that 
these offer prove irresistible to any 
age. Special proof of this is to be 
noted in Field’s new Teen-age shoe 
shop in the basement where the store 
has found that at least 50 per cent 








of its trade in teen-designed footwea: 
‘is being sold to older women. 
eo-2 


WEDGES AND PLATFORMS 
PUSHED IN MIAMI 


POSTWAR wedges and platforms 
are being highlighted throughout the 
Miami area, particularly in the chain 
stores. These shoes are high styled, 
though in the non-rationed bracket, 
and on every side women are being 
advised that these platforms and 
wedges stand ace high. They may 


be sleekly simple or again, they may ° 


be ornate and glamorous in decora- 
tive motifs. The idea is that they 
are being pushed as postwar high 
style numbers. 

A recent survey made in Miami re- 
vealed that women are now satisfied 
that their dispositions depend upon 
their foot comfort. One shoe dealer 
advises a comfortable shoe as a 
“wrinkle eradicator.” Low heels, 
wedges, platform soles, are all in high 
favor in the comfort class. A wander- 


ing reporter not long ago checked on 
what footwear women are actually 
wearing and reported that nine out 
of ten women checked in one down- 
town block were wearing low heels. 
In another block twenty out of twenty 
women wore shoes ith the highest heel 
not above one and a half inch. 

Later in the season as tourists be- 
gin to buy the footwear which will 
set the styles for next Summer 
throughout the North, it is expected 
by all merchants that the gay colored, 
well styled play or casual shoe will 
mount in favor. 

* * + 


BLACK MUCH IN DEMAND 
IN BOSTON STORES 


BosTON stores selling medium to 
high grades are finding it hard to fill 
the demand for black shoes which 
began a few weeks ago and which has 
been growing steadily since then. 
Most in demand is black suede of 
which leather there is a decided short- 
age. Merchants report that deliveries 
are running from five to eight weeks 
behind schedule. 

The demand for a color which is 
hard to supply, curiously enough, has 
led to a feeling on the part of many 
thoughtful retailers that the end of 
rationing would be a boon even 
though the shoe shortage continues. 
They reason that women will sur- 
render a shoe stamp only for the 
blacks which they want and will not 
give up coupons for blue and brewn 


Brease 


STM, BAER & FULLER 


A new combination of bronze. on 
black, featured by Stix, Baer & Fuller, 
Inc., St. Louis, Mo. 





shoes of which there is a more nearly 
ample supply. With rationing off, 
they contend, it would be easier to 
switch women from one color to an- 
other. 

Stores of the type which did not 
stock non-rationed shoes until they 
had to in order to live, have rid them- 
selves of these stocks by this time. 
This applies to specialty and depart- 
ment stores, as well as to indepen- 
dent shoe stores. Some few stores 
have retained minimum stocks of cer- 
tain non-rationed types which they feel 
may be good for promotion as house 
shoes during the holiday season. 

Flat-heeled styles for the younger 
set, many of whom use them for eve- 
ning wear, have developed into almost 
a staple in two or three stores. These 
come with or without platform soles 
in red, black and brown suede, brown 
simulated reptile, patent, and in blue 
and black grained leathers. 

A loafer-type shoe of brown sim- 
ulated alligator is reported to be a 
popular seller at one specialty store; 
and one of the chain stores is display- 
ing footwear with uppers of translu- 
cent plastic at popular prices in a 
wide variety of colors and patterns. 

Generally speaking, the war de- 
mand for anything and everything 
has tapered off; standard merchan- 
dise is now insisted on even though 
it is scarce; and women shoppers are 
once again critical. 

ek 
SALES AHEAD OF LAST YEAR 
IN SAN FRANCISCO 


RETAIL shoe sales in the San Fran- 
cisco Bay area continue te go well 
ahead of last year’s records. Various 
individual stores report sales increases 
for last month of from five to twenty 
per cent over the same period for last 
vear. The main problem still seems 


= 


to be that of getting sufficient stock 
to take care of customer demands, Alj 
state that sales records would be even 
better if more merchandise could be 
obtained. 

Merchants are anticipating a very 
prosperous Fall and Winter business, 
especially if rationing is lifted. With 
war contracts already cancelled and 
more leather available to manufac. 
turers, buyers are hopeful of securing 
more merchandise. 

The labor and employment situa. 
tion in this area looks good with 
more jobs available than there are 
men to fill them. Manufacturing 
plants formerly working on war or- 
ders are making rapid progress in 
reconverting to civilian production. 
This all means good payrolls and 
plenty of money in the pockets of 
prospective buyers for the purchasing 
of shoes and other wearing apparel. 

For the past few weeks shoe stores 
have been featuring shoes for school 
and college wear including shoes for 
sports wear and for the “dress up” 
and social occasions. 

Unrationed shoes in novelty pat- 
terns continue to go well, both in the 
inexpensive and the higher priced 
quality field. 

In rationed shoes, the blue, black, 
brown and Fall colors are going well. 

Men’s stores are featuring com- 
fortable dress shoes for the returning 
servicemen in black and tan. 

In women’s shoes the silver and 


TIN) 





gold nailhead decorations are popular, 
but the fact that these are available 
in both the medium and higher 
priced models is tending to influence 
many discriminating buyers to choose 
other types of decorations. 

Colors are going well, and with the 
opening of the opera and Fall social 
seasons there is starting a demand for 
footwear in colors to match evening 
gowns and party dresses. Many 
stores are featuring colored shoes with 
matching bags and other accessories. 

A survey of show windows and in- 
terior displays indicates that shoe 
merchants are still showing, and sell- 
ing, practically every type of mer- 
chandise that they can secure. 

There are reports that some stores, 
where the customers have been treated 
in a rather independent “take it or 
leave it” manner, are beginning to 
change their attitude now that the 
war is over and the time approaching 
when the customer will again be 
wooed. Those stores which have re- 
tained their high standards of service 
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SHE wants 


Seen in Vogue, Harper's Bazaar 
and other leading magazines, 
Jacqueline’s distinctive styling 
and fine craftsmanship make them 
accepted leaders in the field 
of $6.95 to $8.95 retailers. 


WOHL SHOE COMPANY * SAINT LOUIS 
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and maintained good customer rela- 
tions are now finding that these cus- 
tomers are expressing their apprecia- 
tion and are not shopping around be- 
fore coming back to them. The extra 
courtesies extended during wartime 
will soon begin to pay dividends. - 


MUKLUKS SELLING IN 
NEWARK STORES 


EN returning from overseas are go- 
ing in for mukluk shearlings which 
have been featured at Hahne’s in 
Newark, in the men’s shoe depart- 
ment for over a month and will con- 
tinue to be featured through the 
Christmas season. The mukluk shear- 
lings are moccasin-type slippers which 
come only in brown. Also because 





restrictions have been lifted on wing 
tips, these are being featured. Tennis 
shoes are also back in the store again. 

The women’s department at Hahne’s 
reports that girls in their twenties are 
going in for low-heeled Shank’s 
Mares. Sling pumps with high heels 
and nailheads for dress occasions are 
selling well. Black suede is most in 
demand. Other popular types at this 
store are ballet slippers for street 
wear and gym sandals of the T-strap 
type. 

There are no drastic changes as yet 
since*the end of the war. Red rubber 
is now being used in rubber soled 
shoes in place of the black rubber 
which marked floors. 

Shearling lined slippers, both for 
adults and children, are bringing in 
good returns. Canadian beaded leather 
slippers are an added attraction and 
have won popularity because of their 
novelty of pattern and because they 
are warm and easy to wear. 

In common with other stores in this 
area, Arnold’s reports that there is a 
strong demand for nailhead platforms 
and sling-back pumps in suede or 
leather. For juniors the number one 
shoe is the loafer type. 

Brooks has the most calls for black 
and brown suede and black calfskin. 
Scuffs are selling well. 

With the lifting of restrictions on 
manufacturing, Hearn’s is doing a 
much larger volume of business in the 
orthopedic shoe line. Customers are 
now aware of improvements which 
have been incorporated into the shoes 
which are coming into the market. 
Better leathers and better styling in 

,atch type shoes are most appreciated. 








SALES VOLUME HIGH 
IN TWIN CITY STORES 


St. Paul 


SHOE departments in St. Paul report 
that sales volume still remains high, 
with demand for both dress and low 
heeled street shoes strong. Newman's 
Shoe Salon has been stressing campus 
styles as advertised in leading youth 
magazines. Ghillie oxfords, hand 
sewn moccasins, bareback styles and 
saddle oxfords all rank high in sales 
appeal. 

Street and dress styles are versatile 
at this store. Black is the favorite 
shade. Suede, patent, calf and lizard 
are all in demand. In sandals, the 
narrow strapped effect is a favorite, 
with extremely high heel. Bareback 
pumps in black suede with strapped 
toe are liked. A strap sandal with 
studded platform in gabardine was 
offered as an unrationed shoe for 
dress and was well received. 

Husch Bros. features casual shoes 
of high quality for town and campus. 





ee \ 
Golden Shower 





\ 


atLMANS 


Selman's of Louisville, Ky., describe 


their nailhead styles in terms of a 
“golden shower”. 














Saddle and moccasin types are both 
liked. A bow-tie sandal with a choker 
strap in black gabardine, with high 
heel, sold well. Black suede pumps 
with three inch Empire heels, in sim. 
ple lines without decoration, sel] 
quickly. 

An outstanding about-town shoe 
that~ caught favorable attention at 
Field-Schlick was a sling-back flat in 
a muted oxblood red grain calf. A 
pinked moccasin panel lent interest. 

Maurice L. Rothschild reports that 
black calfskin pumps with closed toe 
have moved well. A bow pump with 
cut-out sides and wrapped toe,* in 
black suede, suitable for street ‘or 
afternoon dresses, is well liked. 

Schuneman’s, Inc., in its smart new 
shoe salon, has a great variety of 
styles in nationally known brands. 
Brown suede sandals were a new 
offering. A smooth stepin of suede 
with patent trim was another of the 
new offerings. Black in a walking 
shoe is shown in smooth leather, 
suede and patent, in styles with sim- 
ple lines. A pump with a medium 
heel, cut high over the instep, was 
shown in black suede. A special sec- 
tion at this store shows quality play 
shoes. 

The Golden Rule Shoe Salon 
stressed a classic low heeled sling 
pump in suede in brown or black. 
Some non-rationed gabardines in low 
heels were also shown. A black. suede 
wedgie found favor. A showing of 
genuine reptiles attracted attention. 
Cobra, lizard and genuine alligator 
were made up in sandals and pumps 





and sold at $14.95. 

Burt’s featured a successful pro- 
motion of snakeskin shoes in san- 
dals and pumps in red, with matching 
bags. Macey’s featured genuine alli- 
gator and snakeskin sandals in brown. 
Lizard sandals were also shown in 
black. Platform sling pumps and san- 
dals in suede or calf are popular at 


this store. 
* @ * 


Minneapolis 


Wipe variety is offered at Maurice 
L. Rothschild with good sales re- 
ported in all types. Especially liked 
are alligator classic pumps. These 
were shown in red or brown. Black or 
brown bucco low heelers, with side 
buckle fastenings, were bought by 
those who wished comfort with style. 
Oxfords of genuine alligator were 
popular. Classic pumps in black suede 

[TURN To PACE 219, PLEASE) 
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A RECORDER SURVEY OF CURRENT CONDITIONS IN SHOEMAKING CENTERS 


Matesfciiring ni Markets 


New York 


MAKERS of unrationed casual shoes in the New York 
area are going through a period of reconversion due to the 
prospect of an early ending of rationing. In response to 
the urgent request of dealers, substitute sole materials are 
being replaced by leather soles on shoes where fabric 
uppers will, in many cases, continue in use. In general, 
opinion among these manufacturers is that substitute sole 
materials are not permanently out of the picture. “Women 
are leather hungry now,” they say, “and we have to give 
them leather. Later, we see no reason why they will not be 
glad to wear some of the good substitute soles.” In chang- 
ing over to leather soles, manufacturers are confronted with 
increased labor costs. 

Shortage of upper leathers is the reason given by many 
makers of unrationed casuals for continuing to use fabric 
in a certain proportion of their Spring production. When 
one manufacturer was asked what percentage of the shoes 
in his Spring line would have fabric uppers, his answer 
was, “I wish it were 80 per cent.” Asked why it would not 
be, he replied, “Because the dealers won’t let us.” 

Another maker of better grade casuals is combining 
leather with fabric in the uppers of*his Spring shoes. With 
him, as with other manufacturers, the shortage of light 
weight upper leathers is not his only reason for continuing 
to use fabrics. These manufacturers consider fabric to be 
attractive and style-right for the kind of shoes they are 
making. 

In factories making style shoes, problems of material 
shortages and, in some instances, of skilled help, continue 
to retard deliveries of Fall shoes. In preparation for Spring 
showings here this month and next, manufacturers are 
working on new samples. While the number of these will 
be limited, lines will have a fresher, newer look than at any 
time in the past three years. 

The majority of manufacturers of both casual and high 
style shoes expect to put most of their Spring production 
into basic colors . . . black, brown, tan and navy. Red... 
the clear bright red of the past season . . . is still given first 
place in novelty colors by many manufacturers. Some 
bright green is being made. Cocoa brown is being sampled. 


Boston 


WHOLESALERS in Boston and vicinity report a heavy 
demand for types of shoes which they cannet get in any- 
thing like sufficient quantities; and no demand at all for 
types of which they would like to rid themselves. The first 
half of the foregoing sentence refers to women’s leather 
shoes and men’s dress and work shees; the last half to 
non-rationed shoes, some of which are reliably reported to 
have been offered for sale at twenty-five cents on the dollar 
with practically no takers. In the case of men’s shoes it is 


still a question of prices, as it has been for some time. 
Manufacturers, most of whom have devoted much of their 
capacity to the production of military types, express them- 
selves as anxious to get going on civilian footwear but at 
prices higher than those permitted under OPA. They argue 
that costs have gone up and prices should also be allowed 
to increase enough to compensate. 

Upper leather of all kinds continues hard to get, though 
conditions in the sole leather market are somewhat better 
than they have been. An increase in orders placed with the 
shoe and leather industries in Massachusetts is noted by 
the Associated Industries of Massachusetts. This associa- 
tion’s index figure for August shows a gain over July of 
approximately 14 per cent. This, however, is below August 
of last year. 

New England Shoe and Leather Association activities 
include a protest against the proposed removal of the In- 
spection Service of the Boston Quartermaster Depot; and a 
plan to honor with a dinner one of the civilian executives of 
the BOD. 

The protest, wired to Quartermaster General E. B. 
Gregory, elicited the information that the inspection office 
in Boston will be continued. The honor guest at the dinner 
referred to is Gregory J. Tobin, shoe consultant to the War 
Department for the last four years. In charge of the dinner, 
to be held October 17 at the Parker House, is a committee 
headed by Paul O. MacBride. 


St. Louis 


A DOUBLE-BARRELED price and labor problem involved 
in the introduction of new high style Spring lines is one of 
the many conversion puzzles claiming the attention of shee 
manufacturers in the St. Louis district. Some of the larger 
onés, indeed, have detailed top executives to its solution 
exclusively. 

The first phase concerns the OPA’s policy of requiring 
industry to absorb price increases without passing them on 
to the consumer in higher retail prices. OPA currently is 
discussing the shoe industry’s higher material costs and is 
considering possible relief by means of a raise in manufac- 
turers’ ceilings on price and style lines. Manufacturers are 
fearful such an increase may catch them in the midst of 
numerous large fixed-price orders, postponing to all practi- 
cal purposes the effective date of the rise and putting them 
at a profit disadvantage among competitors holding smaller 
backlogs. Large manufacturers thus would be compelled 
to tolerate a technical loss until their order books were 
cleared. 

Two large producers already have revealed their solution. 
On new orders accepted they have begun stamping a notice 
that a portion—as yet undetermined—of any manufactur- 
ing price increase granted will be passed on to the dealer 
on that part of any order not yet delivered at the time of 
the increase. This. of course, serves notice on the retailer 
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that he must endure a share of the squeeze between rising 
production costs and fixed retail ceilings. And there is little 
doubt in the trade here that smaller manufacturers will 
follow suit. This is the reverse of a policy followed by at 
least one company during the commodity price collapse ot 
the early ’20s, when cost reductions were voluntarily passed 
on to retailers regardless of the higher contract price. The 
net result is expected to be increased “shopping” by dealers 
and smaller, more frequent orders—the latter trend a 
favorable step toward the shoe industry's level-production 
goal. 

The second phase has to do with the possible labor 
dynamite in the inevitable increase in the number of pat- 
terns that have gone into manufacture with the lifting of 
government controls. Among piece-rate fitting room work- 
ers, introduction of new patterns must mean a slowing of 
production speed and a consequent reduction in take-home 
pay. New patterns in larger plants may number as high as 
100, which, even though spread among an entire crew of 
fitting room workers, may seriously cut the earnings of 
individuals for several weeks until they can familiarize 
themselves with the task. Because the war drastically lim- 
ited the number of style lines, workers achieved a high 
degree of skill and speed which paid off handsomely. Hence 
they are not likely to welcome the return of multiplied 
patterns. 

What has specialty manufacturers worried is whether the 
fitting room personnel will accept this temporary cut, pre- 
cipitate a union dispute which will delay the arrival of 
their new lines on a highly competitive market, or force a 
rate increase which might prove difficult to eliminate later 
and which certainly would further reduce profit margins. 
In the latter case, some producers, after three years in the 
OPA profits wringer, unquestionably would find themselves 
in the red. In normal times this inevitable slowdown has 
passed off smoothly, but war-taught efficiency has raised the 
average good worker’s production to the point where learn- 
ing a new pattern may trim his earnings by a greater than 
normal percentage. This is one consideration, among many 
others, which may tend to limit the variety of new styles. 

What the answer is to be no one is sure—and no one at 
this stage is willing to force the issue. But coupled with the 
industry’s uncertainty whether the labor supply will be 
sufficient to man the tremendous expansion programs 
planned, it adds up to another sizeable riddle for shoe 
manufacturing executives. 


Chicago 


WHILE many manufacturers, like the public, had been 
anticipating an early cessation of shoe rationing, there are 
those who for some time have gone along on the theory 
that “seeing is believing.” To these, the latest announce- 
ment of Chester Bowles that rationing will be discontinued 
by the end of the year, comes as no real surprise. Because 
of the many premature (and thoroughly unofficial) pro- 
nouncements of the press and radio that lifting of shoe 
rationing was “just around the corner,” the public has 
really been buying shoes “like mad.” This situation has 
necessarily been immediately reflected in the factories 
where rtailers’ demands for more and more shoes to fill 
their rapidly depleting stocks have become increasingly 
insistent. Retailers tell their resources that they have 
played ball through the war with patience and understand- 
ing, but that now it is up to the manufacturer to meet 
demands. 

As almost every shoe house will admit, nothing would 
please them more than to be able to fill all these wanted 
orders quicky and promptly. But shoes can’t be shaken out 


of sleeves like a magician’s tricks. There are logistics to 
contend with in the shoe industry just as in an army. The 
labor situation continues far from rosy. Many houses speak 
of the ex-war plant worker who takes on a shoe job at a 
wage which the industry can afford to pay. After several 
days’ work he is listed among the missing. The inevitable 
conclusion to which the shoe man must come is that that 
worker is taking advantage of unemployment compensation, 

There are approximately 90,000 workers in Chicago 
drawing this compensation which gives them a bare sub. 
sistence for some months without the necessity of having 
to work for it. With the many strikes, and Labor in a 
favored position for the time being, workers hold off taking 
on jobs today which they believe may pay better at a not. 
too-distant date. 

The actual situation regarding materials has eased con- 
siderably. If the same were true of labor, the shoe manu- 
facturer could improve his production picture. But he is 
completely hog-tied by present-day conditions in the realm 
of labor. There is the hope, of course, that as servicemen 
return to civilian jobs, the seasoned shoe worker will once 
again come back to his pre-war trade at the shoe bench. 
But to date the return of these men has been numerically 
very small. 

Questioned as to their opinion regarding the continuance 
of rationing, some houses believe that the elimination of 
shoe stamps would clear up the surplus of lower-price 
shoes. The need for stamps has put a fictitious value in 
the minds of the public upon the higher quality shoe. As a 
result, the lower end has suffered badly, since each cus- 
tomer thinks he must buy only the best. With rationing 
gone, the average customer will once again return to the 
“average” shoe, knowing that he can buy more freely at 
any time. On the other hand, manufacturers see present 
necessity for extended rationing since the public demand in 
the past month or more has been so tremendous that the 
balance between supply and demand is completely out of 
kilter. A reasonable balance can only be attained grad- 
ually, they say. 


Rochester 


SHOE production in the Rochester area mounted some, 
but hopes went a lot higher as the end of the war and the 
beginning of peacetime business, which had been in the 
realm of dreams for so long, changed to reality. 

Manufacturers were not yet able to do better by their 
customers than they had been doing before the guns were 
silenced, but lights began to appear on the way ahead and 
there was plenty of optimism about the future even though 
there will be many difficulties to overcome. 

As everyone knows by now, the end of the conflict made 
more leather supplies “available” for the making of shoes, 
but that elastic word did not mean that they were imme- 
diately on hand in shoe factories to be cut and sewed into 
footwear. However, such supplies are on their way. 

That was made evident as the War Production Board 
authorized E. P. Reed & Company, the W. B. Coon Com- 
pany and D. Armstrong Company to increase production 
of their higher priced shoes 25 per cent, a boost made 
possible because there is more leather. Other shoe fac- 
tories in the Rochester area which make the better grade 
of shoes are awaiting similar word from Washington. 

So far as women’s footwear is concerned—and that is the 
only kind produced in Rochester for adults—all of it comes 
within the category of first quality shoes, more of which 
are needed throughout the country. So other authorizations 


for increases are expected. 
[TuRN TO PAGE 210, PLEASE] 
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News of Shoe Interest from the Nation's Capital 


Urge Retail Support in Victory Loan Drive 





Retail Stores Section of Treasury’s War Finance Division to Majl 
Comprehensive Manual Describing Plans to Merchants 


Filled with live-wire promotional 
ideas, an eight-page manual entitled 
“Victory News for Retailers” will be 
mailed in a few days from Washing- 
ton. According to Samuel J. Cohen, di- 
rector of the Retail Stores Section of 
the Treasury’s War Finance Division, 
Victory News will reach all the na- 
tion’s retailers in time for them to 
unite in putting over the Victory Bond 
Drive. 

The fourteen committees represent- 
ing the retail trades have adopted the 
Victory Loan Torch of Liberty as their 
official campaign symbol, and all re- 
tailers are urged to use this basic 
emblem as drop-ins in their advertis- 
ing. Above the torch is the slogan 
“This Store is Backing the Victory 
Loan” and for additional trade empha- 
sis, individual emblems have been de- 
signed carrying the name of the spe- 
cific trade group in the slogan. 

These emblems, which are supplied 
to retailers free of charge, will be 
sent in mat form to newspapers in 
Metro Service’s special Victory Loan 
Supplement and will be available from 
the Treasury ad portfolio sent to all 
newspapers. Symbols come in two sizes: 
2 inches wide by 2% inches deep and 
one inch wide by 1% inches deep. 

Outlining proved methods of putting 
punch in bond selling, the comprehen- 
sive program offers retailers many at- 
tractive ways to tie in their own ad- 
vertising materia] with the overall 
promotion. Offered in complete form 
readily adaptable for individual store 
use is the official copy policy, sugges- 
tions for numerous displays and ex- 
hibits, details about securing 16 mm 
Victory Loan films and specially de- 
signed posters. 

Furthermore, to intensify nationwide 
participation, general peak promotion 
days have been scheduled during the 
Drive period, October 29th through De- 
cember 8th, in conformance with im- 
portant historical events customarily 
commemorated during this time. These 
dates which provide natura] advertis- 
ing themes include the following: 
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Monday, October 29th (Liberty Day) 

Saturday, November 10th (Marine 
Corps Day) 

Sunday, November llth (Armistice 
Day) 

Thursday, November 22nd (Thanks- 
giving Day) 

Friday, December 7th (Pearl Harbor 
Day) 

Plugging the new pattern of par- 
ticipation along Trade lines as well as 
community lines, special industry pro- 
motion days have been chosen by ten 
different retail trade groups. 

Swinging into line behind the Vic- 
tory Loan are more than 1,700,000 re- 
tailers and approximately 5,000,000 
employees who have pledged their sup- 
port to Buy Bonds, Advertise Bonds 
and Sell Bonds. The retailers have 
set their own goal which is to have 
each employee in the field sell a mini- 
mum of $300 worth of bonds to custo- 
mers and friends and to buy personally 
at least an extra $50 Bond. Special 
citations signed by Secretary of the 
Treasury Fred M. Vinson will be 
awarded to all employees meeting the 
established sales quota of $300. A 
store’s quota can be determined by 
multiplying $300 by the number of 
cmployees. 

Stressing the outstanding contribu- 
tion of the nation’s retailers in previous 
War Bond Drives, Ted R. Gamble, Na- 
tional Director of the Treasury’s War 
Finance Division, pointed out that re- 
tailers have developed a bond-selling 
organization in every state, city and 
town in the country. “This organiza- 
tion”, said Mr. Gamble, “now has the 
opportunity to reach its highest point 
of service to our country by placing 
these same powerful forces behind the 
Victory Loan to help bridge the gap 
between war and peace.” 

For additional information concern- 
ing their part in the Victory Loan 
Drive, retailers should contact their 
industry committee or their local War 
Finance Committee. 


May Add Extra Cost 
Of Non-Marking Soles 


Manufacturers, wholesalers and re- 
tailers may add to their curret ceiling 
prices for shoes the small extra cost 
involved in the use of non-marking 
synthetic heels and soles in light col- 
ors, the Office of Price Administration 
said October 4. 

This provision has been in effect 
since October 30, 1944, for heels and 
soles of this type in brown, chocolate 
and red. It is being announced today 
in connection with the recent establish- 
ment of ceiling prices for synthetic rup- 
ber heels and soles in light colors. 
which are now coming back into pro- 
duction. Because of the greater difii- 
culty and expense of manufacture, pro- 
ducers are being allowed to charge shoe 
manufacturers prices ranging gener- 
ally from one to three cents a pair 
more for these items than for brown 
heels and soles. 

Specifically, the October 30 order 
permits a seller to pass on the actual 
difference between his current cost and 
the cost of the non-marking synthetic 
established ceiling price for the same 
heels and soles, provided he has an 
or similar footwear with a different 
type of heel and sole. 


Service Men’s Shoe Stamp 
Problem Simplified 


Service men leaving the armed 
forces may obtain shoe ration stamps 
from any local War Price and Ration- 
ing Board in the United States, accord- 
ing to the Office of Price Administra- 
tion. 

Up to now, many veterans have been 
required to apply to their home boards 
for the two shoe stamps to which they 
are entitled. In this group are service- 
men who at some time have needed the 
food stamps in War Ration Book 3 
and who received the book with the 
shoe stamps removed. 

The latest action liberalizes the shoe 
ration rules as a special service to 
vetérans who may not return home im- 
mediately after discharge and who are 
going into civilian clothes. 
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gives you a free and easy 
step .. . a5 well as one 

that looks right, fits right. 

: So you want Styl-EEZ 
Gp tee ty Say Be 
you see... it's 

new, it's flattering. Their 
ease you feel . . . with the 
“Flare-Fit” innersole to give 
your instep geatle support. 


SWZ. 


6.95 and 7.95 


Please allow us to tear out 
your shoe ration coupon! 


Beton Shos C. 


417 South 


ALTHoucH the war is over and 


IT PAYS 
To Treat ‘Em Right! 


Customer Confidence and Good Will 
Are Precious Things. Here's How One 
Shoe Man Kept Them During the War 


customer find the type of shoe she 
wanted, in an effort to keep her good 
will and her continued business. 


One of the latter was the Boston 
Shoe Company of Louisville, Ky. The 
company instituted a clearly defined 
program of consumer contact designed 
to maintain good will even though 
they were unable to sell every cus- 
tomer who came into the store in 
search of footwear. Advertising car- 
ried messages which explained that 
the store management was continually 
trying, by combing the market, to ob- 
tain as large stocks as possible of the 
best in footwear values and footwear 
styles. 


These two ads, left and 
right, illustrate the type 
of institutional appeal 
which the Boston Shoe 
Company used to keep 
their customers’ good 
will, Ads explain how 
the store tried to main- 
tain its standard of mer- 
chandise. 


This policy is continuing. J. C. 
Fedler III, owner of the store, says: 

“We do not admit shortages of 
stock, but rather maintain an opti- 
mistic cooperative customer attitude. 

“We are also endeavoring by our 
merchandising and advertising to 
trade up to a quality objective— 

[TURN TO PAGE 253, PLEASE] 
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it hard to understand the continuing 
shortages of materials and labor. 
Some retailers, during the war pe- 
ried, met the situation with a shrug 
of the shoulders and a “What can we 
do about it?” attitude. Others, how- 
ever, exerted themselves to help the 
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“There's more than meets the eye in a 


fine shoe! Hidden details...careful work- 


manship ... good leathers ...and last but 


not least, elastic backing give extra ease 


o 
and comfort.” ALBERT H. BOGUTZ 


President 


Nowstom hen, 


POOTWEAR 


“and in elastic backing, only CONTRO* 


contains Vitalin. ..the rubber vitamin." 


— FIRESTONE 


Nothing is really hidden, Mr. Boguiz. 
In shoe design more than any other article of 
wearing apparel, the hidden details that the 
eye can't see, make themselves known by the 
way the shoe fits and wears. 

CONTRO* backing has made a substantial 
contribution to foot comfort and smartness. It 
gives flexibility and suppleness plus a fit that's 
smooth and streamlined. 

Soon our increased production of CONTRO* 
will make more backing available for the shoe 
industry. Then, as always, we will be eager to 
serve you. Write Firestone, Akron, for further 


information. 
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“THAT SHOE HAS A 
GRO-CORD SOLE” 


That's the sales-clinching statement. 
When you've shown a good fit, all you 
need is GRO-CORD soles on the shoe to 
make the register ring. 


The non-slip, long-wearing qualities are 
recognized immediately through the 
well-known GRO-CORD trade mark. 
Thousands of your customers already 
have worn these comfortable soles. 
They know the quality from years of 
service, 


THIS 
DISPLAY 
FREE 


Make the next sale even easier. 
Start it with this display, on 
counter or in window. Attractive, 
colorful. We've had thousands 
of requests. Just mail a card; 
it'll be sent free. 





GRO-CORD RUBBER CO. 


LIMA, OHIO 
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New Agency Replacing WE , 


Wasuincton—The War Production Board goes out 
existence November 3, after nearly four years of directing” 
America’s industrial might against the Axis. 

President Truman has created by Executive Order a new 
Civilian Production Administration which will administe 
some 40 remaining industrial controls to expand production 
of materials in short supply, limit use of scarce materials, 
restrict inventories to avoid speculation, hoarding and up. 
balanced distribution, grant bottleneck priorities assistange, 
facilitate foreign relief and other essential export programs 
and allocate materials used in production of low cost items 
essential to the stabilization program. Priorities assistance 
to break reconversion bottlenecks will still be given under 
the simplified plan recently adopted by WPB. 

The new CPA which will be a much more compact organ. 
ization is responsible to the Director of War Mobilization 
and Reconversion. The WPB staff which at the peak 
numbered around 23,000 employees will have been reduced 
to approximately 3000 when CPA takes over. 


John D. Small, formerly WPB Chief of Staff, has been 
appointed CPA Director at a salary of $12,000 compared 
with $15,000 drawn by WPB Chairman Krug. 

Mr. Krug’s resignation marks the end of a long period 
of government service during which he served as manager 
of the Tennessee Valley Authority. He is reported to have 
accepted a position with a New York investment banking 
house. 

Commenting on the change, Mr. Small emphasized that 
any outstanding WPB regulations, directives, orders or 
delegations of authority remain in full force and effect 
under CPA until specifically revoked or amended. They 
will be lifted when no longer needed for orderly reconver- 
sion, he added. 

The CPA will consist of five bureaus, the functioning 
of which were outlined as follows: 

Industrial Reconversion Operations will deal with prob- 
lems affecting particular industries which produce or con- 
sume scarce raw materials and products such as tin, lead, 
rubber, forest products and other minerals, some construc- 
tion materials, a few textile items, chemicals, various hard 
goods and equipment items. The remaining functions of 
the Steel Division will come under this Bureau which will 
be headed by Walter C. Skuce, formerly WPB Deputy 
Vice-Chairman for Operations. 

Reconversion Priorities under Lincoln Gordon, formerly 
WPB Program Vice-Chairman, will be responsible for gen- 
eral modification of priorities and allocations controls, 
internal clearance of agency actions, appeals, inventory 
problems, compliance and relationships with other agencies. 

Field Operations will be concerned with field activities, 
including compliance investigations. WPB Vice-Chairman 
for Field Operations Clarence _Woodruff will head this 
bureau. 

International Supply headed by Robert Turner, Chief 
of WPB Foreign Division, will be concerned chiefly with 
imports, exports and international allocations. 

Demobilization Bureau will be charged with the respon- 
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organization. 

Mr. Small, who graduated from the Naval Academy in 
1915, joined WPB in September, 1944, before which he 
served as Deputy Director of the Army-Navy Munitions 
Board. From 1932 to 1941 he was manager of Publicker, 
Inc., of Philadelphia, and was executive vice-president of 
the Dry Ice Corp. of America from 1926 to 1932. He served 
with the U. S. Navy from 1915 to 1926. 
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to Advertisers. 

preparing copy for 
Boot and Shoe Recorder's 
Outlook and Review Issue 


December 15, 1945 (And All Issues Thereafter) 


Please note this new size and plate specification for inserts and 
bleed edge plates. 


Inserts and Bleed Plates should be supplied 
8%s"' Wide by 117/s” Deep. 


Trim Size Will Be 89/4" Wide by 115” Deep. 


This new size permits cleaner margins, more white space, better 


visibility for your advertisement. 


For Best Reproduction All Halftones Should Be 
110 Line Screen. 


Effective With This Issue (Oct. 15) Boot and 
Shoe Recorder will be printed on heavier, 
better quality Coated Stock. 
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Fer additional information phone, 
write or wire any Recorder office. 
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...we hope for the reestablishment of normal 


peace-time manufacturing conditions... 


this means... that we will endeavor to serve the 


regular needs of our customers who depend 


on us for merchandise... 


also ...we hope to be in a position to offer mer- 
chandise to other retailers Who would like to do 


business with us...and whom we would like to sell 





STYLES FOR EVERY NEED THROUGHOUT THE YEA 
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et rid of this barrier to sales 









-or competition will get rid of you! 





PULL PEOPLE IN 
WITH A NEW 


There’s no use mincing words—the merchant with 
an outmoded, ineffective store and store-front will 
operate under tremendous handicaps in the years 
ahead. The old front costs you money in lost sales! 
You can meet—and beat — competition by re- 
planning your store and your store-front as a com- 
plete new “Machine For Selling”. And you can 
obtain valuable help from Kawneer—for Kawneer 
can tell you how to pull people into your store 
under competitive conditions. 
COUPON BRINGS NEW 24-PAGE ILLUSTRATED BOOKLET 


| THE KAWNEER COMPANY, 2410 Front Street, Niles, Michigan | 


I Please rush a copy of your néw booklet on Kawneer “Machines For | 
| Selling”. 


| Name_ 



















Kawneer 


YMACHINES FOR. SELLING! 
GR RAPE 2c oo 

















McAlpin Hotel and Essex House 


Jack Rogers in Attendance 


| LOS ANGELES 14, CALIF. 


E> 


SHOWING: 
tc 


New York 
October 1 to 9 
. 

Palmer House 
Chicago 
October 22 to 30 
o 
Adolphus Hotel 
Dallas, Texas 
November 2 to 8 
. 
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Charges OPA lisiiaiion on Pricing Problem 





National Shoe Manufacturers’ Association Points to the Record, 
Showing Year Has Elapsed Since First Advisory 
Committee Recommendation 


New York—Pointing out that exact- 
ly one year has elapsed since the Indus- 
try Advisory Committee of the OPA 
formally recommended that a survey be 
taken to “determine actual conditions 
in the industry” which might be used 
as the basis for price adjustments, the 
National Shoe Manufacturers’ Asso- 
ciation on October 12 released what it 
referred to as a “chronological record 
of inaction on the shoe pricing prob- 
lem.” A concurrent release by the same 
association points out that administra- 
tion levels higher than that of the OPA 
are the real policy dictators and that 
while “stabilizers at all levels are fol- 
lowing a policy of playing for time, 
conditions in the shoe industry do not 
permit acceptance of this. philosophy.” 

The “chronological record of inac- 
tion” on the part of OPA is briefed by 
the association as follows: 

“On October 12, 1944, just one year 
ago today, the Industry Advisory Com- 
mittee made a formal recommendation 
for a survey to be taken to determine 
actual conditions in the industry. 

“This survey was not authorized by 
OPA until December 1, 1944. 

“Actual field work was not started 
until March 12, 1945. 


“Field work was not completed until 
July 25, 1945. No criticism of the ac- 
counting branch is implied here. Other 
surveys were given preferential atten- 
tion during this period at the request 
of the commodity branches. 

“Compilation of figures was com- 
pleted on August 14, 1945. The con- 
sultants met in Washington on August 
15, 1945, but because of V-J Day, they 
were sent home and were told that 
they would be called back within a 
week for final examination of the fig- 
ures and discussion of action to be 
taken. 

“More than three weeks elapsed and 
no invitation was issued by Washing- 
ton for the consultants to return. 

“On September 10, 1945, the con- 
sultants went back to Washington on 
their own initiative and remained there 
in active consultation until September 
22, 19465. ; 

“They were sent home after being 
informed that a decision of action to be 
taken, would be reached by OPA with- 
in a week. 

“Since that time, no action has been 
taken and no report has been given to 
the shoe industry as to what is con- 
templated. 


“As indicated above, one full year 
has elapsed since the Industry Ad- 
visory Committee recommended that a 
survey be taken. The situation in OPA 
today indicates that another year of in- 
action could and will elapse unless the 
economists and lawyers who have been 
responsible for the stalling tactics are 
instructed by top authority that they 
are expected to work out a reasonable 
solution based on the facts. 

“In dealing with any problem s 
complicated as this one, it is impossible 
for us to publicize in detail our metho 
of attack and the tactics whieh are 
being used and will be used to bring 
about results. We, hewever, are conf- 
dent of ultimate success and we can 
assure every member of the Association 
that no effort is being spared or will 
be spared to obtain a quick and satis- 
factory solution.” 

Action also is urged by the New Eng- 
land Shoe and Leather Association, 
whose executive vice-president, Maxwell 
Field, has released a copy of a letter 
written October 2 to OPA Administra 
tor Chester Bowles in which Mr. Field 
refers to the fact that “the shoe indus 
try has now waited two months since 
the completion of your cost and finan- 
cial survey for a decision in issuing # 
new maximum shoe pricing regulation.” 
This delay, it is charged, is retarding 
the reconversion of the industry, pat- 
ticularly of that segment composed of 
manufacturers who have been making 
non-rationed shoes and now wish & 
produce rationed leather footwear. 
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Retail Sales, Independent Shoe Stores 
August, 1945 
Department of Commerce, Bureau of the Census 
Current Statistical Service, Washington 
-~———Dollar Sales ——_-——, 
aa aad Per Cent | Change 
Firms ‘Aug. ‘45 Aug. “6 
vs. vs. 
States by Regions ing® Aug. "44 July "45 
+29 +21 


+28 +18 
+22 +14 





+17 


617,614 
1,057,190 


344,071 


149,517 


+45 
+29 
22 

0 

0 

25 

7 

23 
24 
16 


> Number does not apply in all cases to the year-to-date fig- 
ures. * Insufficient data. ‘As compared with 63,952,726 in A’ 
1944, and $4,214,389 in July, 1945. 


Experiments May Develop New Source 
for Sole Leather 


Louisvitte, Ky.—A new type of sole leather that may 
prove valuable to the shoe industry, and which could prob- 
be used in production of industrial goods, such as 
ing, is in prospect, provided experimental work of the 
University of Louisville’s Speed Scientific School can prove 
that leather can be made up from tendons of animals in a 
commercial way at prices that will make its sales stand in 
line with leather. As a result of experience gained during 
the war, members of the staff at Speed Scientific School of 
the University of Louisville believe that such animal ten- 
can be converted into a sole leather product. 
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Drum up extra profits with the ‘76 line and feature 
‘76, the quality stain paste that is sweeping the 
country. Join the thousands of retailers who already 
enjoy the volume business ‘76 brings. 

Freight prepaid within 1200 miles of Nashville, one-half 
freight further distances. Colors may be assorted in 


76 int 


Polish, Dark Tan, Light Tan, Oxblood, 
Mahogany, Neutral, ‘76 White Shoe 
"76 Dry Cleaner, "76 Fabric Play Shoe 

Saddle Soap, Yukon Water 


} 
el) POLISHES 
Shee: “eee 
Div. ef General Shee Corp. 


NASHVILLE, TENNESSEE 













































To Install New Store Front 


WicuiTa, KaANs.—By next Spring the 
Miller Boot Shop, here, hopes to have a 
new front to add to the attractiveness 
of the store, according to John Boerger, 
manager. Details for the new front 
have not yet been completed. 

Mail order advertising, which was 
halted at the outbreak of war, will be 
resumed shortly, according to Mr. 
Boerger. 


Kansas Store to Stress Service 


Wicuira, KANs.—“Service” will be the 
motto of the Head Shoe Stere, here, 
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during the postwar period, according to 
Earl Turner, manager. 

“During the war, many salespeople 
have assumed an independent attitude,” 
Mr. Turner explained, “and this atti- 
tude will no longer be tolerated in our 
store. We want to render better and 
courteous service to our customers.” 

The Head firm will enlarge its stock 
as a reconversion measure. 

Returning veterans, naturally, are 
given preference when new employes 
are added to the staff. One veteran 
already has heen added and another 
from overseas will |e on the payroll 


shortly. 


Clarence Wallin Dies 


Cuicaco—Clarence Wallin, long. 
employe of the J. P. Smith Shoe 
Chicago, met accidental death suddenly 
on October 8. 

Mr. Wallin started with J. P. Smig 
84 years ago at the age of 15. His firg 
job was in the office. Several yeay 
later he was put in charge of the Ney 
York Stock Department, and continugj 
in this capacity and as sales repre 
sentative until his death. 

Mr. Wallin was unmarried. He wa 
a native Chicagoan, and his home way 
at 5108 N. Glenwood, where he lived 
with his mother during frequent visits, 
He was on one of these visits when he 
died. His sudden passing was a great 
shock to his co-workers and 
friends here and in the East. Clarence 
Wallin was congenial, easy to like. He 
will be missed. 


Shoe Man Awarded 


Medal of Honor 

WASHINGTON, D. C.—Staff Sergeant 
John C. Sjogren, of Rockford, Michi- 
gan, who killed 43 Japanese and de 
stroyed nine pillboxes, has bee 
awarded the Medal of Honor, the War 
Department has announced. 

Sergeant Sjogren is 29 years old and 
before entering the Army was em 
ployed in a shoe manufacturing plant 
at Rockford, Michigan, where his par- 
ents, Mr. and.Mrs. Carl E. Sjogren, 
make their home. The veteran of the 
40th Infantry (Sunshine) Division 
fighting in the Philippines and Oki- 
nawa entered the Army under a limited 
service classification. 

He earned the tribute to heroism last 
May 23, in the fighting at San Jose 
Hacienda, near Negros, in the Philip 
pine Islands, where in a single-handed 
rush, he slaughtered waiting Japs and, 
with his bare hands, wrenched a spit 
ting machine-gun from the firing slot 
of a pillbox. 





| A New Birth of Freedom 


[CONTINUED FROM PAGE 174] 


Boston’s wholesale shoe and leather 


| district will observe the entire week 


from November 4 to 11 and will be gaily 


- decorated to welcome the many visitors 


expected. Enthusiastic in their interest 
over the forthcoming Victory Shoe 
Market Week, officials of the association 
proclaimed: “New England is the fount 
and backbone of the shoe industry and 
has been such since the time of the 
traveling shoemaker. The first custom 
shops were established here and New 
England has become the leather mart 
of the world. We have here, also, ,the 
largest shoe machinery company it 
existence. Most of the revolutionary 
changes in the shoe industry had theif 
origin here. Our present Victory Sho 
Market Week is to announce to tht 
world our proper stand as to the act 
leaders in the shoe business.” 
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Foot Relief Pays! 


... PAYS IN HANDSOME EXTRA PROFITS... 
PRESTIGE... GREATER CUSTOMER SATISFACTION 


THANKS TO YOUR CARE IN FITTING SHOES AND THIS MAN'S 
TRAINING IN DR. SCHOLL’S METHODS OF FOOT RELIEF, 
1 AM A FOOT-HAPPY MAN! YOU DESERVE YOUR SUCCESS! 


MAKING YOUR 
CUSTOMERS FOOT- 
HAPPY IS YOUR 
BEST WEAPON 
AGAINST 
COMPETITION! 


Nothing pays bigger dividends for the Shoe Merchant 
than the ability to make customers foot-happy. 


The fact that 7 out of every 10 persons have foot 
trouble in some form (actual Government statistics) 
proves how huge and wide open this market for foot 
telief is for dealers who cater to it with Dr. Scholl’s 
Foot Comfort* Service. 


Why Dr. Scholl’s? Because it is the only complete, 
sientific, nationally advertised service of its kind in the 
world! You have but to say to customers, “it’s Dr. 
Scholl's,” to win their confidence and respect for the 
foot relief you recommend for their foot trouble. 


Foot relief is big business—highly profitable business. 
Once you discover it for yourself... how handsomely 
itpays in profits, prestige and better satisfied customers 
for your business—you'll realize it is one of the biggest 
factors today in successful shoe retailing. 


THE SCHOLL MFG. CO., Inc., 213 West Schiller St., Chicago - 


October 15, 1945 


Just do this: Mail the coupon below that will bring 
you details of our FREE Home Study Course that 
quickly teaches you, or one of your staff, in the sales 
and fitting technique of Dr. Scholl’s Foot Comfort 
Remedies, Arch Supports and Remedies, and how we 
help make your store Headquarters in your city for 
Dr. Scholl’s Foot Comfort Service. Do it mow. It may 
prove one of the best moves you ever made in the 
interest of your business. * Trade Mork Reg. U. S. Pat. Off. 


213 West Schiller St., Chicago 
62 West 14th St., New York 


Please send me details of your Educational-Sales Plan, also a copy 
1 of your new Catalog. 
‘ 


THE SCHOLL MFG. CO., Inc. 














62 West 14th St., New York 











Manufactured by 


“Vic” COLTON 


3665 WHITTIER BLVD. 
LOS ANGELES 23, CALIFORNIA 











Mantevs of New 
England Shoe & 
Leather Assn. 


[Continued from page !75) 


A. Freedman & Sons, Inc. 
i Shoe 
Martin & Tickelis Shoe Co. 
Ruth Shoe 
Company 


Conrad Shoe 
Wall-Streeter Shoe Company 
baug Rubber 


= aE 
i 








Henriette Shoe 

bs ice Tansing” Machinery 

Libby Shoe Com 

Owen Shoe Ce compan 1 
em > y, Inc. 

Shelby Shoe Co. 





Knipe Bros., Inc. 


Co. 
E, P. Fitzgibbons & Son 
Consolidated Plastics Company 
Peters Mfg. Company 


Beckwith _ y 
R. B. Ireland Shoe Company 
Lunder Shoe Company 








Sam Smith Shoe Co. 


Bourque y 
Hubberd Shoe Co., Inc. 
Hubbard Shoe Company, lac. 
Maybury Shoe Company 
Washington Shoe Company, inc. 
Barr-Bloomfield Shoe Co. 
Dover Shoe Mfg. Company 
worth Co., Inc. 


Footwear Corp. 
United Shoe Machinery Cerp. 
H. E. Davis Shoe Co. 
Freeport Shoe Co. 
Lenox Shoe Co. 


Slater Co. 
Bros., Inc. of Haverhill 


Kessien 
Dainty Maid Shoe Co 
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We Are Lifting The Cover 
Te ri: Our 1946 Line . 


Now that we are again 100% civilian production we can 


offer you a more complete line and greater pairage of 
Leather, Satin and Fabric Slippers and Play Shoes. 


Tred erick - Speen Footwear Inc. 


NORWALK, CONN. 


Manufacturers of Play Shoes, Sandals and Slippers 
NEW YORK SHOWROOM—420 MARBRIDGE BLDG., 47 WEST 34TH STREET 
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@ Through the use of the 
SELEKTOR buttons marked 
Children Women Men, the 
merchant is given a choice of 
three degrees of penetration. 
This enables the clerk to detect 
conditions otherwise not vis- 
ible. 
x-ray shoe fitting can readily 
see the advantages of this ex- 
clusive feature. The SELEK- 
TOR really makes the Special 
three machines in one. | 


Anyone who has used 


3117 So. Logan Ave. 
Milwaukee 7, Wis. 





The S pecial! 


THREE X-RAY MACHINES IN ONE 


The Special has many outstanding and exclusive features 


"M.B. ADRIAN & SONS X-RAY CO. 





such, as the DYNAMIKORE 
TRANSFORMER, larger spe- 
cial screen, lower and roomier 
step, modern styling, etc. And 
remember, the Special is built 
by M. B. Adrian, the ORIG- 
INATOR of x-ray shoe fitting, 
who has had thirty years’ ex- 





perience specializing. in this 
field. 


We'd like to demonstrate the Special 
to you, show you its superior perform- 
ance and exquisite design, but because - 
there will be no Shoe Fair this yeor 
we'll have to be content with sending 
you descriptive literature, that is, if 
you'll drop us a line. 


2507 So. Howell Ave. 
Milwaukee 7, Wis. 











Did You Say Sophistication? 
[CONTINUED FROM PAGE 117] 


riod of years—the tested and proven 
models—in order to provide their out- 
lets with adequate stocks of juvenile 
footwear. Style will come later—and 
plenty of it, they say—but for the pres- 
ent, production remains the main prob- 
lem. True, there are a few novelty 
ideas—the ballet influence, Shank’s 
Mare types in black suedes and highly 
polished tans, some red and some blue 
leathers, side laces, high front models, 


casual types, the heavy look in boys’ 
shoes with plenty of pinking and per- 
forations—but these represent not the 
basic thinking of the industry, but the 
desire to add a few attractive items to 
sweeten retailers’ stocks. 

The greater part of the children’s 
shée manufacturers are concentrating 
on the bread and butter styles—the 
year in, year out salable items which 
were so painfully short during the war 
years. Their argument is that adding a 
number of new patterns means slowing 
up production, and they can’t afford to 


slow up production now; their pri 
aim is to speed it up to a point whey 
it will meet demand. 

Attention has been given, howeye, 
to the second part of the manufacty. 
ers’ task—that of incorporating jn 
their shoes the features which will sg 
the mother on their health-giving quajj. 
ties. Along this line, the thinking hg 
been to study the lasts over which thej 
shoes are made, with a view to improy. 
ing them so that they actually repre 
sent the closest possible approximatigy 
to the normal foot. Some manufgg. 
turers have completely revised the meg. 
surements of the lasts they use, in ap 
effort to avoid the difficulty of passing 
from a misses’ shoe to a growing girly 
model; formerly there was an overlap. 
ping of sizes, and too frequently young 
girls of nine or ten found themselyy 
having to wear shoes in the growing 
girls’ size run, merely because their fee 
were growing rapidly. These growing 
girls’ shoes, for the most part, wer 
made over lasts which were grade 
down from women’s measurements; 
consequently the young girl had th 
double difficulty of finding her corre¢ 
size in a shoe which was not designed 
specifically for her foot requirements 
The effort to provide lasts for thes 
young girls which will follow the nor. 
mal contours of their feet, and which 
will enable them to continue in the some 
run of sizes is one which should lead 
to better fitting shoes for a large group 
of youngsters. 

Attention has also been given to se 
curing better fit at the heel, eliminat- 
ing, on the one hand, the slipping and 
gaping which often occurs in slipon 
styles like the loafer-type without ad 
justment, and on the other pinching at 
the back. And roominess at the toe 
particularly in these larger misses 
sizes, makes all the difference between 
a well-fitting shoe and a poorly fitting 
model. 

An interesting development which 
can be expected to benefit the children’s 
shoe business is the style-rightness of 
flat heels in women’s models. Now that 
their mothers are wearing very low 
heels, the young girls no longer feel that 
Mother is trying to keep them from 
satisfying their sophisticated tastes by 
her insistence that they wear low heels. 
The popularity of such types as the 
ballet depends, finally, on the accept 
ance of flat heels; so does that of the 
Shank’s Mare. And the saddle oxford— 
again a flat heel shoe—retains its nopt- 
larity with the younger group and the 
high school group, although the college 
crowd seems to give the Norwegi 
moccasin preference. 

In the boys’ business, the heavier the 
shoe looks, the better it is liked. Man 
rugged details, plenty of broguing, 
heavy leathers, antique finishes, all adé 
to the style appeal of footwear for this 
group. Two-tones are back—brown ané 
white and brown and tan—in suth 
numbers as the saddle and the moccasit 
and these, too, have a heavy, ruggé 
look. 
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Committees Forecast Spring Shoe Styles 


Reports of Committees That Met Recently in New 
York to Formulate First Postwar Fashion Pro- 
gram Released to N.S.R.A. Members and Others 
in Trade—Committees "Carried On" in War Period 


FORECASTING important new developments in foot- 
wear fashions for Spring and Summer, 1946, detailed 
reports of the meetings of men’s, women’s and chil- 
dren’s style committees of National Shoe Retailers 
Association, held in New York September 13, were 
mailed last week to members of the association. Copies 
will be furnished to members of: the trade who may 
wish to have them on application to L. E. Langston, 
Executive Vicé-President of N.S.R.A., 274 Madison 
Avenue, New York. 

Although travel restrictions made it impossible to 
hold regular N.S.R.A. Style Conferences, the three style 
committees have carried on their work without inter- 
ruption during the war, meetings have been held each 
season and reports issued surveying the style trends, 
although new developments were confined within the 
narrow limits of government restrictions. Through 
this period, George B. Hess has served as chairman of 
the men’s style committee; Albert Wachenheim has 
headed the women’s committee, and Henry H. Dahl has 
been children’s style committee chairman. An approxi- 
mately equal number of manufacturers’ representatives 
have participated by invitation in these group meetings. 
As previously announced, the regular Style Conferences 
are to be resumed March 18-20, 1946. 

A recommendation to get away from the “war-look” 
of sameness by the introduction of new colors and 
designs was made by the Women’s Shoe Style Com- 
mittee in its Spring report. 

Though the committee realized that limitations like 
the continuing shortages of material and labor might 
prevent shoe men from expanding rapidly in the fields 
of color and style, its report declared that “the industry 
wants color—and it must have it,” and “a newness and 
freshness of design is definitely needed.” 

The report states that a very definite trend toward 
color is in evidence and that if the industry cannot get 
it in one material, it will get it in another. Black will 
continue to represent the largest part of the volume, and 
white, blue jacket and town brown are recommended as 
other volume basic colors for street shoes. In the tan 
family, a new shade was recommended between Army 
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russet and turftan, the committee claiming that the 
turftan has too much yellow and the Army russet is a 
bit too drab. In addition to its use in all-over shoes, 
the report stated, this new tan shade is considered suit- 
able for combinations with white in two-tone spectators. 

Also approved were a red and green which are very 
similar to those that have been on the color-card the 
past few years. It was suggested, however, that even 
though these basic colors appear on the official color- 
card, they should be given new names to add interest 
to the color picture. 

In new colors for street shoes, the committee sug- 
gested a brown of a light shade which is being intro- 
duced as a high style color that goes with neutrals and 
cocoas. 

For casuals, the report recommended a new creamy 
neutral color to be used alone and in combination; a 
red that is brighter than the basic’card color; a green 
of a little lighter variety, possibly in the apple green 
family; a brighter blue of the cornflower variety; and 
a light saddle shade, considered an excellent neutral. 


THE question of how much color the retailer should 
buy was taken up by the committee with the reservation 
that the inclusion of more colors would mean that some 
black, brown, or white pairdge must be sacrificed, but 
how much would depend upon the desire of the indi- 
vidual merchant and the ability of his resources to 
supply him. 

With the removal of all M-217 restrictions on pat- 
terns, the committee hopes that manufacturers will place 
emphasis on style, producing some interesting new 
designs, and getting away from war necessity treat- 
ments such as bow ornaments. 

The report predicted a slightly enlarged demand for 
closed shoes and an increased platform importance. 
Lasts, it stated, are inclined.to become broader across 
the ball area, and shorter in the back, with heel heights 
tending in the direction of the extremes, very high and 
very low, the latter having a newness and appeal evi- 
denced in the present demand which considerably ex- 
ceeds the supply. 

[TURN TO PAGE 208, PLEASE] 
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Cemmittees Forecast Spring 
Shoe Styles 


[CONTINUED FROM PAGE 207] 


Casual types, both with and without 
platforms from 14/8 down to absoly 
flat are here to stay, the committee » 
ported, continuing that this type of she 
has opened a new field in the indy 
where ingenuity of design is almog 
limitless. 

Predicting that slightly lighter tan, 
will find favor with men neq 
Spring, the Men’s Style Committee rep. 
ommended seven tan colors, as yet up. 
named, in addition to black and white 
The tans are described as medium tan, 
medium brown, reddish cast brown anj 
cordovan for dress types and, for sport 
shoes such as two-tones, casuals anj 
ventilated footwear, light beige, mediun 
beige and grayish taupe. It was fur. 
ther not that the heavy antiquing of 
shoes indulged in during the war wil 
probably diminish in popularity 4 
though leather staining will continue tp 
be acceptable in some parts of the coun. 
try. There will be, Mr. Hess reported, 
a slight increase in the sale of black 
shoes despite the fact that a survey has 
shown that a majority of men release 
from the services are buying browns. 

There will be, the committee feels, an 
increase in the demand for fuller-toed 
brogue lasts for plain-toed shoes, wing 
tips and straight tip. Moccasin-front 
and run-around types will be good on 
wall lasts. French toes will be very 
acceptable in many stores in dress shoe 
types; and custom types will have 
slightly wider toes with slightly mor 
wall for sale in specialized areas. 

In the field of patterns, the committe 
recommends the moccasin front in both 
dress and loafer types and feels that 
the quarter brogues may decrease in 
demand as wing tips return—partict- 
larly the genuine wing tips in higher 
price brackets. Plain toes will be goo 
for some time to come and loafers wil 
be acceptable in all price ranges. Ih 
connection with loafers, mention i 
made of new soling materials—sy 
thetic as well as rubber. Saddle oxfords, 
the report says, will find competition 
from loafer types. Chukka types and 
half Wellington or Mosquito type boots 
are mentioned as possibilities. 

The committee urges that considers 
tion be given to the promotion for next 
Summer of dressy types of brown and 
white, wing tips, moccasin fronts, rum 

T F [2 [| re 7 Ce Py Dp arounds, straight tip and quarter 

S g A S a brogue patterns. They predict that ver 

f _ 7) / W, ae a om a accept 
a . o. oles ee Py rh ov, f th in solid colors and two tones; @ 

mee ct< i Pec . comec it z = — es of fasts that the merchant should not overlook 

2oo Smale . or ee > eS etebe the profit possibilities in beach footwear 

)rrEeect —leather, rubber, fabric and woode 

clogs and sandals. 

ountries In general the committee sees 4 

bright future for the men’s shoe indut 

try. A much larger per capita coP 

sumption can be achieved, it was tf 

ported, by strong and aggressive aetion 

[TURN TO PAGE 251, PLEAS®) 
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101-8 HI-CUT 
ae: -Quality ay ~~] Shear- 
Leather So! 


pel with Blue Bound Rises and 

Se with Red Bound Edges and 

Sizes 5-10 Sizes 11-2 
1.45 1.58 


CHILDREN’S QUALITY SHEEPSKIN SLIPPERS 


2 


m= - 3 peasy 
Quality Electri 
fed’ Shearling 





101-9 HI-LO 
Fine Quality Electri- 
fied Shearling . . 
Leather Soles. 

Red with Blue Cuff 
Blue with Red Cuff. 
~ Blue with Pink 


Cuff. 

Contrasting Bunny 

Heads. 

Sizes 5-10 
1.45 

Sizes 11-2 
1.50 


201-2 
pam as HI-IlO 
in Natural 
Shearling with 
Colored Cuffs and 
Naturel Bunn 


te pairs te 
ka 
assorted 





WEST COAST LEATHER AND SLIPPER CO. 


1206 VENICE BLVD. 
LOS ANGELES 6, CALIFORNIA 


IN STOCK 
IMMEDIATE DELIVERY 


36 pairs to case 
Terms Net 10 Days 


Shearling with 
Bunny Head. 
Sizes 5 


1-6 
Colored Leather - Lined 
with Warm Sheep- 


skin. 
Red with Blue Bind- 
ing. 
Blue with Red Bind- 


ng. 
Contrasting Bunny 
. Leather 


"Sizes iy 10 only 
1.40 


101-7 ROSETTE 
Fine Quality 
Electrified Shear- 
ling . . . Leather 
Soles. 

Blue or Red with 
Contrasting Ros- 
ette and Binding. 

Sizes 5-10 


izes 5-10 
1.30 

0.39 Sizes 11-2 
1.35 


Sizes 11-2 
1.30 








Customers Besiege 
English Shops 


LonpoN.— Shoe shops in England 
have been besieged since the advent 
of the new coupon issue. Buyers are 
dbyiously desperate to convert their 
now valid coupons into fashion foot- 
wear. Trade reaction is already averse 
to retailing to the maximum level, since 
shopkeepers are conscious of the fact 
that the extended period of eight 
months will be a long time in passing 
amd that any quick and maximum 
dearance of stocks at an early date 
will lead to an unbalanced situation at 
a later date. 

In many instances the customers in 
the first days of the new coupon per- 
id were claimants who had already 
reserved and selected their footwear 
aid who had arranged with the re- 
taller to reserve the chosen pair until 
coupons became due. 

Demand is entirely for fashion foot- 
wear as the queues each morning testi- 
fy. They form only at these shoe stores 
Which have made a feature of gay, 
» ar and colorful high grade styles. 

Wedge heels are still popular, but the 
tend is rather, towards pumps in 
dainty colors and styles. 

Shoe retailers here are pessimistic 
about the future and foresee a difficult 
petiod ahead. Unlike clothing, which 
tan be patched or converted, shoes can 

be repaired to a limited extent, 
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while the psychological aspect of the 
situation is also important. No girl 
will willingly wear shabby shoes; to a 
considerable extent present purchases 
will have a limited life, and when fin- 
ished for outdoor wear will have to 
be replaced by more fashion shoes at 
a time when the trade cannot easily 
supply them. 


Shoe Man’s Son 
Back from Pacific 


New York—Staff Sergeant Hilton 
Kimless, son of Barney Kimless, East- 
ern representative of the Carmo Shoe 
Manufacturing Co., arrived in this 
country on October 5, after 43 months 
of service in the Pacific theater where 
he was attached to the headquarters of 
General MacArthur, specializing in 
cryptography decoding. In his honor, 
his father invited more than 100 guests 
to a party at the family home in Wood- 
mere, L. I. Entertainment was pro- 
vided by professionals from Cafe So- 
ciety and the Diamond Horseshoe. 


Opens New York Office 


HARRISBURG, Pa.—M. B. Hausman, 
head of the Hausman Shoe Manufac- 
turing Company, Inc., of this city, an- 
nounces the opening of New York 
offices and showrooms at 521 Fifth Ave- 
nue, corner of Forty-third Street. 


L. A. Darling Starts 
Expansion Program 


BRONSON, MicH.—The L. A. Darling 
Company, has begun a building pro- 
gram to improve its manufacturing 
facilities at all three of its plants, 
according to an announcement by 
Trowbridge H. Stanley, president. 

At the metal plant in Bronson, new 
tool room and punch press space is 
being added and the general office 
space is being doubled. New loading 
docks and warehouses are also to be 
constructed. At the plastic plant in 
Coldwater, foundations for a new wing 
are being built which will add 16,000 
square feet, new shipping rooms and 
loading docks are likewise being built. 
At the foundry division in Coldwater, 
18,000 square feet are being added with 
new metal casting equipment. 

All of the three plants when com- 
pleted will be entirely redecorated 
with considerable new machine equip- 
ment and thorough modernization. It 
is expected that all of these major im- 
provements of production lines will be 
completed by the first of the year, and 
the work beeing done will in no way 
impede the reconversion job now in 
progress. 








Buy Victory Bonds 
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Manufacturing and Markets 


[CONTINUED FROM PAGE 190] 


Makers of children’s shoes had already increased pro. 
duction to the limit of their ability under present condj. 
tions, and expect that it will be upped considerably again 
during coming months. 

Getting authority from Washington to make more shoes 
did not, of course, meet the problem of the scarcity of 
skilled labor, which is still acute in spite of releases from 
the armed forces and war plants. Skilled workers are not 
returning as rapidly as it was hoped and expected that they 
would. 

With tremendous accumulated orders for shoes, with help 
and materials still on the short side, shoe manufacturers— 
and retailers, too, for that matter—were not certain, as a 
tentative date was set for the ending of shoe rationing, that 
they were in such a hurry for it as they had thought. 

Just as there was unseemly hoarding of footwear when 
rationing was first threatened, so quality shoes might be 
grabbed up quickly and an inequitable distribution result 
if the end of rationing proves to be too early, some contend, 
It all depends on how human nature in the mass reacts to 
the change. 

But in the long view shoe manufacturers are most opti- 
mistic, also certain that before long they will be able to 
increase quotas for retailers; that they will finally be able 
to take on new customers and that the shoe business, if 
conducted sensibly, is in for a long period of prosperity. 

Rochester retailers, for whom business has been gen- 
erally good all Summer, noted a considerable slackening 
with the advent of October. Much of this, it is believed, 
was seasonal, and some of it may be attributed to the fact 
that there is not so much variety from which to make selec- 
tions as is expected later. 

A resumption of good trade is expected for Winter shoes, 
while prospects for the coming spring—take the word of 
representatives of the trade for it—are better than they 
have been in years. 

Retailers generally are not trying to get “back to nor 
malcy” in the years ahead. But they are looking ahead 
toward a time not far away when the retail shoe business, 
conducted honestly and conscientiously, will be rewarded 
with a measure of prosperity commensurate with the high 
quality of professional public service that is given. 


Women’s Slippers 
Sreoages Rayon $] 00 Plain or Moccasin Oxford 


Lea. Sole 
izes hl 


wmeeie $925 

pwd in aoe innereste 

Chenille Leather Lining, Cord Sole 

Fancy Silk $1.00 Same in dress oxfords 2-4 
(Silk in Assorted Colors) RATIONED SHOES 


CHARLES SPIEGEL CO. INC. 
411 ESSEX ST. SALEM, MASS. 
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GOING “GREAT GUNS” EVERYWHERE... 











with lightweight super-flex sponge soles 


Hotter than a July 4th firecracker...more popular than a 
movie star...the new Welkins are ringing a merry tune on 
store registers because they have eye-appeal and value- 
appeal. Warm uppers to keep the kiddies cozy... handy “ 
zipper up the front... bright candy-stick colors...and those x 


springy sponge soles with insulating leather outer soles are 


\ 


Sponge-Flex soles are super- 
flexible ...when you show 
them...you sell them! 


2 WELLCO SHOE CORPORATION, weynercie, v.c 


SOLE DISTRIBUTORS: WELLCO SALES COMPANY, INC. 
New York Office: 47 West 34th Street + Asheville, N C. Office: Jackson Building 


just grand for indoors or outdoors. Investigate today! 
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tka. lndurant Value 


Rationing was the proving ground that showed 
American customers the rea/ value of buying 
better shoes . . . convinced them that there is 
extra value in the better leather soles on those shoes. 
And the best leather soles are mated for 
assured even wear and flexibility... England-Walton’s 
FIBRE-SORTING starts shoes on the March of 
Wearability with superior matched soles. 
England-Walton’s sorters have trained “insight” to 
detect slightest differences. in the inner fibre 
construction of sole leather . . . resulting in retailer 
and customer goodwill towards those manufacturers 
who insist on-FIBRE-SORTED soles... 
FIBRE-SORTING has meant an extra ping sole leathers 
‘ “since rationing. Ia peacetine competitive _ 
_____mnatkets, it offers a valuable selling feature. > 
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tiniest age 
i __|{ _ ERIGEAIND- WALTON. 
= Fibre-sorted soles ~~ 
Cut soles and sole iSather 
Pure oak bark tanned ‘ / 
— _ “ 4 / 
ENGLAND-WALTON Division 
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gECORDER REVIEW OF CURRENT HAPPENINGS IN THE SHOE TRADE 
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Buyers Still Rationed by Manufacturers 


Exhibitors at First Post-War Opening at Hotel New Yorker Still 


Forced to Operate on Quota Basis Because of Shortage of 
Materials and Labor—Demand Large; Supply Small 


New York—Nearly 300 shoe manu- 
facturers, wholesalers and a few ma- 
terials houses participated in the first 
post-war Shoe Manufacturers’ Spring 

Showing which opened October 8 at the 
Hotel New Yorker under the manage- 
ment of Eugene A. Richardson. Dis- 
plays of standard shoes and those of 
style footwear were about equally 
divided. 


In point of buyer attendance the 
show was a success. In point of leather 
shoes available to those buyers, it may 
have been a disappointment to those 
who, now that the war has ended and 
many restrictions have been lifted, had 
hoped to build up their inventories. 

The quota method of selling is still 
being practiced by manufacturers and 
practically every exhibitor visited said 
that many more shoes could have been 
sold had there been the necessary requi- 
sites to their production—an ample 
supply of materials and sufficient labor 
toman the factories. 

As to which is the major cause of 
the delay in swinging into 100 per cent 
production, there were expressed 
tarply differing opinions. Several 
manufacturers asserted that in their 
inion there would be found to be an 
abundance of leather if labor condi- 
tions warranted them in going into the 
maket and buying it. Others were of 
the opinion that the shortage of ma- 
terials is more acute than the shortage 
of labor. 

Many makers of volume shoes for 
Women, usually present at this show- 
ing, were forced to stay away because, 
having made practically nothing but 
ton-rationed shoes during the war pe- 
tiod, they now find themselves unable 
© get a price ceiling on leather foot- 
wear which they consider will insure 


 — 





a profit. Others, who have been granted 
ceilings, usually a notch higher in 
grade, exhibited shoes in a wide va- 
riety of styles and colors. 

Much interest centered in the exhib- 
its of new materials for footwear— 
plastics and synthetics—and one manu- 
facturer of soling material held a style 
show of his own, complete with models 
showing footwear soled with his ma- 
terial. 

Shoe wholesalers who exhibited were 
frankly more interested in making 
new contacts among retail buyers than 
they were in taking orders, since they 
have few shoes to sell other than a few 
for immediate delivery, and their 
Spring lines, in most cases, have not 
yet been received. 

The showing was primarily not a 
buying event, therefore, as it has been 
in the past and presumably will be 
in the future. It did serve, however, 
to bring together for the first time since 
the end of the war buyers and sellers. 
There was an exchange of ideas if not 
of merchandise. The style picture was 
clarified in the grades exhibited. 

Much the same story was told by 
about 80 manufacturers whose shoes 
were on display independently at the 
Hotel McAlpin. They came to New 
York, not primarily to take orders, but 
to establish new contacts and renew 
cld ones. The release of ODT restrictions 
on travel and shows afforded them the 
first opportunity they have had for 
some time to get together in a large 
group. Higher grade manufacturers at 
this hotel reported that their Spring 
lines are now complete and that, while 
they do not expect to be able to make 
as many shoes as they would like, there 
will probably be an increase over this 
time last year. 





New Closing Hours 


INDIANAPOLIS, IND. — Local shoe 
stores and department stores will close 
# 5:15 p.m. for the Winter season, 
“cording to an announcement by the 
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Merchants’ Association. Monday morn- 
ing closing has been eliminated, and the 
stores will open each weekday, includ- 
ing Saturdays, from 9:45 a.m. until 
5:15 p.m. During the Summer season 
stores closed Saturday afternoons. 


Census Burean Reports 
On July Production 


WASHINGTON.—Production of boots, 
shoes and slippers, other than rubber, 
for July totaled 36,248,333 pairs, ac- 
cording to a monthly release by the 
Department of Commerce, Bureau of 
the Census. This represented a decline 
of over 7,000,000 pairs from production 
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in June, but an increase of over 4,000,- 
000 pairs from that of July, 1944. To- 
tal production for the first seven 
months of this year amounted to 288,- 
046,091 pairs, a 7.4 per cent increase 
over same period the previous year. 

Total output of shoes for the gov- 
ernment in July was 4,654,225 pairs, a 
decrease from that produced in June, 
but an increase over that obtained in 
July of last year. Total for the Jan- 
uary through July period was 34,072,- 
425 pairs, an increase of 39.3 per cent 
over the corresponding period. 

Production of shoes for men, includ- 
ing dress and work types, amounted to 
4,150,806 pairs, a slight decline from 
that achieved in June, and again, a 
decline from that for July, 1944. Total 
production for the seven-month period 
in 1945 was 35,055,299 pairs, 16.3 per 
cent below that for the same months 
of last year. 

Output of youths’ and boys’ shoes 
in July came to 1,219,558 pairs, a de- 
crease from the production of these 
shoes in June, but an increase over that 
for July of last year. Total for the 
first seven months of 1945 was 8,601,- 
158 pairs, a decline of 18.1 per cent 
from the production obtained in the 
same months the preceding year. 


Women’s shoe output in July totaled 
14,164,475 pairs, a decided slump from 
that of June, but an increase over that 
for July, 1944. Total for the first seven 
months of this year came to 117,529,667 


[TURN TO PAGE 231, PLEASE] 
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ASCO SKI BOOTS * 


Limited Allotment of Authentic Ski Mode) 


Smooth Waxed Brown Split Leather Uppers. 


Retan 


Leather Tip. Grooved Regulation Ski Heels. 9 Iron 
Full Leather Midsole. 16 Iron Rubber Outsole. Green 


Felt Top Facing. 


STYLE No. 231 
Ladies’ sizes 3-9 


IN STOCK — IMMEDIATE DELIVERY 


STYLE No. 232—Ladies', leather sole ski boots, sizes 3-9...... $4.25 


STYLE No. 237—Men's, leather sole ski boots, sizes 6-12....... 
PLEASE ENCLOSE RATION CURRENCY 
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Opens New Shoe Store on Michigan State College Campus 


Lansing, Mich. — Homer Shepard, owner of Shepard's 
Shoes, here, has opened a new store in East Lansing. 
Walter Sieb is manager of the new store. 

The store is a family type, specializing in shoes for 


4 








Chicago Starts Course in 
Distributive Education 


CuicaGo.—A project which has long 
been the dream of many a shoe retailer 
has been brought to fruition here, 
largely through the efforts of the 
Greater Chicago Shoe Retailers’ As- 
sociation. Beginning Monday, October 
first the Chicago Board of Education 
added to its trade curriculum a course 
designed to train the shoe man of the 
future from the ground up. 

Established in the Washburne Trade 
School which is the centre for the pub- 
lic teaching of trades, a classroom has 
been set up to duplicate a shoe store. 
Here are taught all the basic rudi- 
ments of operating a shoe business. 
There are daily classes, as well as 
evening courses to take care of those 
who may be employed during the day- 
time. 

This project comes under the Voca- 
tional Training Division of Chicago’s 
public school system. In addition to 
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the regular instructors it is planned 
to have featured speakers throughout 
the three-month course, seasoned shoe 
men who can point up to the classes 
the problems of retail shoe selling and, 
their solutions. 
lie instruction on retail distribution 
any place in the country, according to 
Carl Burgstahler, member of the Board 
of the Greater Chicago Shoe Retailers’ 
Association. 
with Edwin A. Fritsch, acting director 
of Distributive Education. 
gram which has been mapped out is 
designed to open a new field of en- 
deavor to young people who will be 
taught stock-keeping, 
the balancing of stocks, mark-up, style 
selection, handling the public, the myr- 
iad details that form the operation of 
a shoe store. High hopes are enter- 
tained by all members of the associa- 
tion that by this means a more inform- 
ed and better-grounded class of sales- 
people will become available to the 


shoe trade. Being better equipped in 
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campus wear for young men and young women. Shoes § Edu 
for juniors are also carried. It is located on the campus § 
of the Michigan State College at East Lansing. Ma: 
The firm also operates a shoe store in Charlotte, Mich. foot c 
sanita 
“Poor 
knowledge they automatically can co cemfe 
mand better salaries since they 
serve the public intelligently and wu =" 
derstandingly from the outset rathe one. 
than being obliged to go through “Ca 
This is the first pub- hit-or-miss training which the ave corns, 
shoe salesman has had to experien tectio) 
in the past. ted sh 
or rou 
He has worked closely Plan Annual Convention — 
The pro- For April betwe 
New York.—Edward F. Higgins dj *le, 
of Allied Stores’ Corporation, who} end s 
, chairman of the Credit Managemeiy uext | 
merchandising, Division of the National Retail Dog or ha 
Goods Association, has announced ths “Th 
the group will hold its 13th Annu the 
Convention at the LaSalle Hotel, (i » 
cago, on April 23-25, 1946. Delegatag Y°TY ' 
to this three-day convention will ¥ with 
addressed by leading members of t#§ Positi 
credit profession and will partici straig 
in open forum discussions of importat the fo 
credit problems. or dis 
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Chicago, Ilil—Marshall Field & Company, here, 4 - 
institutional advertisement recently, featuring the service rol 
they offer in their children's shoe department. Styles to 
be found at the store, as well as careful fitting routines 
were stressed. The arresting heading, “From baby soxers 
to bobby soxers," attracted favorable attention. 


Educator Campaigns for Better Fitting 


Manuatran, Kansas —“Well-fitted shoes are vital to 
foot care!” says Miss W. Pearl Martin, home health and 
sanitation specialist at Kansas State College, Manhattan. 
“Poorly-fitted shoes cause a high percentage of foot dis- 
comfort, and individuals need instruction concerning the 
type of shoe which is both practical and good looking,” she 

i said. . 

“Callouses that eventually developed into permanent ‘~ ~ dé 
corns, always show that tender places of the feet need pro- 
tection. The cause,” Miss Martin explained, “is poorly-fit- 7 
ted shoes, bad position in standing, weak metatarsal arches, 
or rough shoe linings. The soft corn between toes crowded 
together is the result of too narrow shoes. The pain from 
pressure may be relieved by putting a tiny piece of cotton 


between the toes. To make a narrow shoe more comfort- 
able, the shoemaker may put the shoe on a last overnight I] 
end stretch it at the place where it is too narrow. The 


uext pair of shoes purchased, however, should be larger 
or have a slightly different last. T 
“The feet should be bathed daily and well dried between ~ 
the toes,” she advised. “Cold salt water will help to relieve 
very tender, swollen feet. Do not cut corns, but file them 
with an emery board. If the great toes are bent out of 
position, restore them to health by wearing shoes with a S HO FE 


straight inner line. A suitable, well-fitting shoe permits 





the foot to retain its natural shape without any compression 
or discomfort.” 
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LIGHTING 
FIXTURES 


GET THE BEST! 


Specifications of 
Fleur-O-Lier Manufacturers 


ELECTRICAL TESTI 
LABORATORIES 
NEW YORK N 





FLEUR-O-LIER 


«tops in fluorescent lighting fixtures because they're 
built to definite specifications; checked and Certified 
by Electrical Testing Laboratories, Inc. Made by more 
than 30 leading fixture makers. Get the best—specify 


* Fleur-O-Lier. 


FLEUR-O°-LIER Wecclectarcrs 


CERTIFIED FIXTURES FOR FLUORESCENT LIGHTING 
Cleveland 


2116 Keith Building, 
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PRIMA-TIVE: 


--- Balle* Casuals 


. 


First playshoe te be made of doeskin. True ballet sandals 


15, Ohio 





adapted to outdoor wear. 
fashion magazines. All leather, non-rationed, nylon sewed. 
Available in black, pastel red, 
They’re washable! 


Handmade. Featured in leading 
blue, green, gold and beige. 


Style number . oe (5) 
Size——3 to 9, medium width, full sizes 
Packed—36-pair cases 

Terms—Net 30 








D. Myers Celebrates 35th Anniversary - 


BALTIMORE, Mp. — Thirty-five years 
ago, the name of “The Baltimore Har- 
risburg Shoe Company” was changed 
to “D. Myers and Sons,” marking the 
entrance into business of David Myers, 
who was joined by his two sons, Her- 
bert and Elkan. Mr. Myers undertook 
to teach his sons not only the technical 
phases of the shoe business, but he 
thoroughly indoctrinated them in the 
principles of quality and service. To- 
day, the discussion of any matter of 
procedure is always preceded by a con- 
sideration of how the firm policy in re- 
gard to these two inflexible points will 
be affected. 

Elkan R. Myers, the present head of 
the business, was fifteen when the shoe 
business became his life work. It was 
at that early age that he undertook 
to acquaint himself with the problems 
of his customers and to gain an all- 
around working knowledge of the busi- 
ness. The death of his brother, Her- 
bert Myers, in 1914, increased his re- 
sponsibilities and he became an equal 
partner with his father. 

In 1913 Elkan L. Ries, now vice- 
president and treasurer, joined the or- 
ganization and built the sales staff 
from a force of three or four traveling 
the states adjacent to Maryland to a 
total of more than twenty traveling 
over the entire country, prior to World 
War II. These men, reaching over 
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ELKAN R. MYERS 


2,000 retailers, wholesale women’s 
popular-priced novelty footwear. The 
firm controls its main sources of supply. 

In spite of the fact that Elkan Myers 
has heavy responsibilities and numer- 
ous duties as president, he had dis- 
tinguished himself through serving on 
the boards of numerous business and 
philanthropic organizations. Indeed, 
in the latter field he has achieved par- 
ticular distinction for his efforts in 
connection with many charitable and 
civic organizations. 

It was on the 25th anniversary that 
the move was made to the much larger 








building that houses the company to 
day at Sherwood and Curtain Avenues. 
The office and showroom space were 
planned by one of the country’s leading 
industrial architects in a manner that 
makes the most of lighting and decor 
as an adjunct to the primary business 
of selling shoes. The storage and pack- 
ing space has been laid out from the 
standpoint of good industrial engineer- 
ing to keep handling to a minimum 
and make the greatest possible use of 
storage space. The waiting room and 
showrooms are models of luxury and 
convenience. A friendly and conveni- 
ent atmosphere characterises this im- 
portant part of the building. 

Articles that deal with the success 
of a business organization generally 
place the major stress on management 
and its policies relating to sales, adver- 
tising, merchandising and other promo- 
tional aspects of the company’s activi- 
ties. All of these have been important 
in the history of D. Myers and Sons, 
Inc., but to omit mention of the em- 
ployees whose loyalty and sincerity are 
written into every chapter of the Myers 
history is to leave out a vital factor in 
the company’s success. Yet this loy- 
alty is of the healthiest type, for in 
itself it reflects an employee policy on 
the part of management that is consid 
erate, progressive and conscientious. 

A very close personal relationship 
has always been maintained with 
Myers employees. Several years ag? 
the company instituted an Employee 
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ing Plan and, in addition to 
maintains group insurance for the 
benefit and protection of its employees. 
Five years ago the firm awarded a 
jewelled service-pin to each employee 
who had served five years or more with 
the company. This service-pin is so 
devised that for each five years of ser- 
vice a ruby is added to the pin and 
when an employee has served 25 years, 
3 diamond is added. Many members 
of the Myers’ organization have given 
of faithful service, as shown by 
the following list: Wayman Augustus, 
gi years; Albert Fine, 27 years; 
Charles Shipley, 23 years; Oscar 
Hacker, 21 years; Robert E. Harrison, 
21 years; Hazel Martin, 20 years; Sam 
Weintraub, 19 years; Meyer Rosen- 
berg, 18 years; Ed Sylvester, 17 years; 
Jack Croner, 16 years; Frank Smalkin, 
16 years; Edward Garbus, 15 years; 
D. H. Orr, 15 years; Samuel Mensh, 
14 years; L. P. Lindley, 14 years; and 
Lester Caplan, 11 years. 


Guild Announces 
Merchandising Calendar 


New York—The Guild of Better Shoe 
Manufacturers, in accordance with its 
Five Style Showings Yearly plan, has 
worked out a merchandising calendar. 
What each “buy” will be has been 
analyzed to coordinate the merchandis- 
ing of better shoes with the merchan- 
dising of apparel and accessory fash- 
ions. 

The advantages of this Guild mer- 
chandising calendar are many. It will 
make possible a flow of constant new- 
ness and size-ups. It will lessen mark- 
downs and former hazards of buying 
and selling shoes. In addition to many 
other advantageous features, this time 
table fits into the year-round produc- 
tion and delivery schedule of the Bal- 
anced Shoe Program. 

The completed Guild Merchandising 
Calendar follows: 


[N NOVEMBER (Nov. 5 in 1945) 
SPRING OPENING 


For January and February 
Retail Selling 
Shoes from advance Spring lines com- 
bined with balance of Spring styles— 
based upon what is shown in fabric, ap- 
parel and accessory markets. 
Shoes for late season fur fashion co- 
ordination. 
Shoes planned for specific coordina- 
tion with apparel and accessories. 
Shoes planned for promotion, display, 
advertising and publicity. 
Resizing of basic shoes and carry- 
overs, 
Resizing of December and January 


shoes. 
> oe . 


IN JANUARY 
WARM WEATHER SHOES 


For March and April 
Retail Selling 
First warm weather shoes in whites, 
darks and colors. 
-Last-minute shoe styles influenced by 
the new trends in apparel. 
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‘B el; laire 


THE FOOT STIMULATING SHOE 


NOW, — MORE THAN EVER 


—Bellaire feature construction furnishes a sales 
potential for retailers catering to women who 


“keep active.” 


Thousands returning from war 


jobs to busy home routines,—women who insist 
on comfort and foot welfare without sacrifice of 
trim lines and attractive style, will wear Bellaire 
shoes — and will thank you for your shoe- 


in stocking 


wisdom 


The illustration 
graphically de- 
scribes Bellaires 
REPEAT SALES 
features. 


BELLAIRE SHOE COMPANY 


PORTLAND, MAINE 


DIVISION OF HOLMES 


STICKNEY, WALKER, INC 





Last peak size-ups of leading Spring 
styles. 
Size-ups of leading boudoir styles. 
* * @ 


IN APRIL 
ADVANCE FALL OPENING 
For June and July 
Retail Selling 
Dark midseason airy shoes in dressy 
and street types for wear with sheers 
and midseason dark colored and light 
dresses. 
Shoe styles with the first touch of 
Fall. 
Bride’s shoes and boudoir trousseau. 


IN EARLY JUNE (or late May) 
Fall Opening 


For August, September and Oc- 
tober 
Retail Selling 


Shoes for main Fall selling. 


Shoes planned for specific coordina- 
tion with ready to wear and accessories. 


Shoes planned for promotion, dis- 
play, advertising and publicity. 

Resizing dark warm weather shoes. 

Resizing or replacing basic peak Fall 
shoes [TURN TO PAGE 229, PLEASE] 
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SHEARLING BOOTEES 


Terms: Net 10 Days 
F.O.B. New York 
Minimum Orders 18 Pairs 


Style No. 710 


Sizes: 5-11. 


In-Stock 
At Once Deliveiy 





CHILDREN’S ELECTRIFIED LEATHER 





© All Leather Uppers 

© Electrified Shearling Lined 
® Colors: Red or Bluc 

*® Bootee High Top 


Exhibiting at the Hotel McAlpin, October 7-11; 
and all other shows. 








HOUWINW 


Ration free 


ARROWS as above—actual size 


25¢ per dozen 
(White Board — Green Trim) 





£1—All Sizes. *2—Arch Support. # 3—Boys. 
¢4—Built for Service. $ 5—Bauilt-in Arch. 

t 6—Combination Last. 
*8—Extra Quality. $9—Extra Wide. 
210—For Solid Comfort. 
%12—For Walking Pleasure. % 13—Gabardine. 
¢ 14—Genuine Leather. 
# 16—Just Arrived. 
¢ 18—Leather Soles. 
%20—No Stamp. 
& 22—-Reduced. 
# 24—Soft and Flexible. % 25—Special. 
% 26—Ration Free. 


$ 7—Drastically Reduced. 
$11—For Tender Feet, 


£15—CGoodyear Welt. 
£17—Just Like Dad's. 
$19—Narrow Widths. 
# 21—Nurse’s Oxford. 
$23—Season’s Newest. 


(Please order by number.) 











M. O. or Check with Order Please: 
If C. O. D. Preferred, Add 24c 
If Special Delivery. Add 15c 


8" x 14" DISPLAY CARDS: 75c¢ Each: 3 for $1.85 
List of texts to select from will be sent on request. 


Detailed Information on Monthly Service at Your Request 
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SOUTH STATE STREET * 


CHICAGO 4. ILLINOIS 





New Shoe Department in Michigan Store 





Grand Rapids, Mich.—This exciusive |. Miller shoe department was opened 
recently in the store of Jacobson's, Inc, here. The firm operates a chain of seven 
women's specialty stores in Michigan. Dress shoes, sport welts, casuals, and indoor 
footweer are featured in the department, as well as accessories to coordinate 
with the shoes. The new department is managed by Richard Reeher; Clarence B. 
Levy is merchandiser of shoes for the Jacobson chain. 





To Introduce 
New Men’s Shoe 


St. Louis, Mo.—A new shoe for 
men, incorporating a number of im- 
provements developed during the war, 
will be introduced to the trade in No- 
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vember by the Roberts, Johnson & 
Rand branch of International Shoe 
Company, according to R. L. Jordan, 
general manager of the branch, It 
was scheduled for first display at a 
special sales meeting here October 15. 


The shoe, to be promoted intensively 


early next year by means of a national 
advertising campaign using ‘“differ- 
ent” color ads, is reported to include 
features designed to combine style, 
comfort and long wear to a degree 
formerly considered impossible. Regu- 
lar consumer ads will be preceded by 
a special introductory campaign. Ex- 
tensive dealer helps are planned. 

Roberts, Johnson & Rand salesmen 
are to begin traveling with their Spring 
1946 shoe lines immediately following 
their meeting. 


Leo Godette 


Los ANGELES, CALIF.—Leo Godette, 
47, died suddenly from a heart attack 
in this city recently. For the past ten 
years he was sales representative for 
the Carlisle Shoe Co. covering the 
West Coast. Previously he had been 
selling shoes in this same section for 
W.B. Coon Co. and other Eastern man- 
ufacturers for about five years; twelve 
years ago he made his home here. A 
widow, Betty, and five children sur- 
vive. The oldest boy is an Army flight 
officer. 





Bender to Style Line 


Los ANGELES, CALIF.—Ryder of Cal- 
ifornia, manufacturers of street and 
evening footwear, have appointed 
Arthur Bender to take charge of styl- 
ing. An original line of hostess shoes 
and indoor slippers, has just been add- 
ed by the firm. 
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for street or dress were shown. Black 
mede sandals also sold well. Black 
calfskin sling pumps with perforation 
and stitching trim sold at $8.95. 

Roy H. Bjorkman showed two pat- 
tens in rich brown lizard—one a 
sing pump along classic lines, the 
other with medium heel and wide 
wrapped strap effect. 

Napier featured a lizard model, 


beautifully grained, made up of tiny ° 


skins, in a classic pump which was 
available in black or brown. Black 
antelope made up another well liked 
style in a pump with three inch spike 
heel and looped ornamented toe. This 
was also available in a medium boule- 
svard heel. Smart campus styles were 
featured here. 

Packard’s, among their many styles 
of rationed shoes, also showed trim 
gabardines in black or brown, ration 
free, selling at $9.95. A sling pump 
style with open toe in this type sold 
well. 

Stendal has featured quality shoes, 
hand made, hand sewn and hand 
lasted. A sling pump with platform 
sole and perforated trim was shown 
in blue calf or red suede. 

Burt’s featured Fall suedes in me- 








THE RECEPTION 
iS TOPS IN 


ST.LOUIS 





WASHINGTON AT NINTH 
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‘s a 
The New Fur Scuff .. 


The slipper which the fashion editors of the 
smart women’s magazines have been raving about. 


The young sophisticates go wild over it. 


You will readily understand why when you see 
this youthful, gay and glamorous slipper in its 
dazzling array of gorgeous colors. 


SCARLET RED 
ROYAL BLUE 
PETAL PINK 
BABY BLUE 
Price Y 


$3.35 — so.-10 bays’ 


AS A GIFT 
ITEM IT HAS 
NO EQUAL 


* ab é Mi ry 









ery 2-3 weeks. 





Made from South American Lamb with Brushed 
Jersey lining, sock and heel cover. Leather soles. 
Not taxable, sizes 4-9, whole sizes only. 36 pairs to 
a case, order for 2 colors to a case accepted. Deliv- 








Lixunr-ee3 FOOTWEAR, Inc, 


Manufacturers 


299 Wallabout St. 


Brooklyn 6, N. Y. 














dium and high spike heels. Favorite 
styles were pumps in both sling and 
closed heel. Favorite color is black. 

* #*# o 


SHOE BUSINESS BRISK 
IN UPSTATE NEW YORK 


FALL shoe business has been brisk 
in Binghamton stores, with no notice- 
able letdown in demand following the 
war's end. Better grades and high 
style merchandise are the best mov- 
ers, but there has been a steady de- 
mand for cheaper shoes also. 
Rationing uncertainties are proving 
troublesome but not an unmixed evil. 





‘Shoe stocks are generally low and 


most stores expect to reduce wartime 
items to the vanishing point by the 
time they go off rationing. 

There is a trend toward greater dis- 
crimination in public buying. Custom- 
ers are becoming more insistent on 
particular styles and materials. 

Strange’s reported that it was un- 
able to meet the demand for numer- 
ous styles of women’s footwear. With 
calf extremely scarce, this and other 
stores have found that suede and 
gabardine rank as the most popular 
materials. Practically all stores noted 

[TURN TO PAGE 225, PLEASE] 
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BASIC FOR BETTER CHRISTMAS SHOE DISPLAY 







Open Sales Rooms on Coast 
Los ANGELES, CALIF.—Two new per- 
manent sales rooms have been opened 
in the Haas Building, with both fac- 
tory representatives establishing their 
homes in this city. They are Jack Tate, 
fepresenting Johnston & Murphy of 
Newark, N.J., and Jack Newcomb, of 
La Marquise footwear, Inc. of New 





No. M54—HI-BOY 
White ‘Marble’ paper 
covered wood with 
gold beaded mould- 
ing. Height: 54 in. 
5 shelves: 61."'x22” 
4 spoces: 12” square 


° 
\* 


NORD Prmpepmee 






Stretch your display space .. . 
—and sell—more merchandise . . 
using height appeolingly. 


No. M42—HI-BOY 
White ‘Marble’ paper 
covered wood with 
gold beaded mould- 
ing. Height: 42 in. 
5 shelves: 5” x 81," 
4 spaces: 9” squore 


Foch $8.75 


. by 















ech $11.50 











ON DISPLAY AT YOUR LOCAL 
DISTRIBUTOR'S OR WRITE TO 





37 N. SEVENTH ST., PHILA. 6, PA. 








York City. Both representatives have 
joined the West Coast Shoe Travelers 
Associates. 








Prepare Weekly Newsletter 
For Ad Managers 


New YorK.—Nearly a thousand re- 
tail advertising managers, whose daily 





Salesmen Fly to Factory for Conference 





I 


New York.—Eastern representatives of Freeman Shoe Corp., Beloit, Wis., met 
recently at the Waldorf-Astoria, here, to discuss plans for the approaching Spring 


Embarking from LaGuardia Field in their company's new twin-engine 


Cessna, they flew to the factory at Beloit where a seven-day sales meeting and 
style conference was held. Alighting from the plane are, left to right: H. M. 
Springer; Hal Householder, pilot; A. H. Hinkle; H. C. Johnson; Sam Hoover; Leon 


&. Kelley; Henry Hauser. 
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newspapers are members of the Bur- 
eau of Advertising, American Newspa- 
per Publishers Association, have re- 
ceived their first issue of “Retail 
News,” a weekly newsletter prepared 
by the Bureau’s Retail Division. Com- 
pletion of the division’s first project 
was announced by John Giesen, the di- 
vision’s director, following the mailing 
of an explanatory letter to the adver- 
tising managers. 

The newsletter, whose purpose Mr. 
Giesen described as “to furnish a di- 
gest of trends and ideas to guide you 
in planning your weekly retail adver- 
tising procedure,” will be prepared by 
Karl F. Moore, who has joined the 
staff as promotion manager. Subject 
matter related to the field of retail ad- 
vertising will include such topics as 
business activity, merchandise, ideas 
and “must” trade paper reading. 

Prior to joining the Retail Division, 
Mr. Moore was associated with the 
New York Journal-American in the c0- 
ordination of promotion with the news 
paper’s statistical and retail research. 
Earlier he was with newspapers in 
Baltimore and Washington, D.C., serv- 
ing as a market analysis and merchan- 
dising specialist. In addition, he once 
operated the Merchandising Division 
of the Pictorial Review, handled te 
search and sales promotion for Emet- 
son Knight, Inc., and in his first adver 
tising job was connected with the LS. 
Ayres Department store, Indianapolis. 
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CRISS CROSS 
No. 91501 


FURLAND 
No. 90220A 


DREAMLAND 
No. 90300A 


BLOOM: EASE COMPANY 


MANUFACTURERS 
MINNEAPOLIS, MINNESOTA 


The 
PLAY SHOES Slipper 

















One famous brand that serves 


TODDLERS TO TEENS 


51 years of fine Pennsylvania craftsmanship in 
shoes that incorporate every important health 
feature known to foot-fitting science. That's why 
you'll find this famous name featured in hundreds 
of leading children's shoe operations. Sorry, no 
new dealerships right now. It won't be long though! 


A. S. KREIDER SHOE CO., Annville, Pa. New York City Showrooms: Marbridge Bldg., 47 W. 34th St. 
























Cincinnati Business 
Continues Brisk 


CINCINNATI, OHIO — Continued brisk 
business in retail shoe marts is the 
general consensus of the trade for this 
Fall season. 

As fast as inventories can be sup- 
plied, merchandise moves, most retail- 
ers disclose. ; 

Lifting of shoe rationing is also ex- 
pected to speed retail sales, rather than 
to have a retarding effect, it is believed. 





Shoe and Leather Set-Up 
Under CPA Announced 


WASHINGTON, D. C.—The remaining 
production problems of the shoe indus- 
try will be concentrated in a textile 
clothing and leather division under the 
new civilian production administration, 
which takes over the functions of WPB 
when that agency expires on Nov. 3. 

Confronted only with the administra- 
tion of the few remaining provisions of 
M-217, the shoe conservation order, and 
M-310, the leather conservation order, 
the division will have a leather branch 
headed by Lewis B. Jackson, and a 
shoe branch headed by John W. Lake. 
Harold Connett, Surpass Leather Com- 
pany, will remain as a consultant to 
the leather branch and Lawrence Shep- 
pard, Hanover Shoe Company, will con- 
tinue as a consultant to the shoe branch. 

All of these men have seen long ser- 
vice with WPB and their companies are 
to be commended for allowing them to 
remain in Washington as a part of 
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CPA to help the industry through the 
transition from war to peacetime pro- 
duction. Mr. Jackson and Mr. Lake, 
both of the International Shoe Com- 
pany, have outstanding attendance rec- 
erds as dollar a year men at WPB, 
while Mr. Connett and Mr. Sheppard 
have been with the division almost since 
its inception. 





Plan Vocational Guidance 


For Veterans 


MILWAUKEE, Wis.—Members of the 
Wisconsin Society of Chiropodists, at 
the concluding session of a two-day 
convention at the Pfister Hotel, recently 
stressed their vocational guidance pro- 
gram for returning G. I.’s. The asso- 
ciation felt that through the establish- 
ment of such a program, there would 
be more discharged veterans of World 
War II entering the field of chiropody. 

Edward C. Meldman, president of 
the group, stated that, because in- 
creased cases of foot trouble resulting 
from the breakdown of feet of both 
men and women workers who had been 
employed in war plants, the number of 
chiropodists required in Wisconsin to 
handle these foot conditions must be 
greatly increased. Hence, the plan to 
recruit the discharged G. I.’s for this 
profession. 

General Omar Bradley of the Vet- 
eran’s Administration was sent a wire 
by the Wisconsin Society of Chirop- 
odists, indicating that the association 
would provide services for discharged 
G. I’s with bad foot conditions who 


were hospitalized at the Veteran’s Hos- 
pital at Wood, Wis. 

J. H. Schmidt of Milwaukee heads a 
committee that has been named to assist 
rehabilitation of former chiropodists, 
now discharged from the armed forces, 
who are re-entering the field of chi- 


ropody. 





Nunn-Bush Employees 
Hear World Series 


MILWwAUKEE—Henry L. Nunn, presi- 
dent of Nunn-Bush Shoe Company, 
aided employee morale recently by 
broadcasting the World Series baseball 
games. In broadcasting the first game, 
Mr. Nunn attempted to rebroadcast 
the game over the plant public ad- 
dress system as it came in on his radio. 
Because of considerable noise from ma- 
chines in the plant, this failed to func- 
tion. 

For succeeding games, Mr. Nunn 
listened to them and rebroadcast them 
personally through the public address 
system, adding his own comments. 





New Women’s Store Opened 


Key West, Fita.—The Rose Bootery 
is a new women’s shoe shop opened at 
Duval and Fleming Streets, here. It 
will specialize exclusively in women’s 
footwear, and only nationally adver- 
tised lines will be featured. The policy 
of the store will be at all times to offer 
the newest in style and novelty shoes 
for women. 
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Perfection in dance shoes. 


nylon-sewed. Handmade 
Acro-ballet Sandals 


Style number (1 


Style number (6) 


Style number (7) 


Style number (11) 
Hard Toeshoes. 





Sizes—8 to 13. 1 to 9 . 








ENT DANCE SHOES 
Duma 





Product of 
skilled workmen. All leather, non-rationed, 
throughout. 


Sueded glove elk in fawn, black, white 
) 


Classic Ballet Pumps. Smooth kidskin, black or white. 
Acro-ballet practice pump ........ $s 


Turn glove intermediate pump ..... 


Advanced full sole ballet ......... 


Pink or white satin .... 


Terms—Net 30 


WOMEN’S 
ALL LEATHER 
D‘ORSAY 


Durable Soft Sole. 
Sizes: 4-9. 


Style No. 4005 





Red, Wine. 


F.O.B. New York 

































Colors: Brown, Blue, 
Immediate Delivery 
Terms: Net 10 Days 


Minimum Orders 18 Pairs 


Exhibiting at the Hotel McAlpin, October 7-11; 
and all other shows. 






































IMPORTERS 
. 
EXPORTERS 


EW YORK 13, N. Y. 











To Increase Production 


Of Women’s Shoes 


St. Lovis—Rice-O’Neill Shoe Com- 
pany, manufacturer of women’s shoes, 
will increase its production by 600 
pairs daily, it is announced by James 
G. Jones, Jr., secretary and general 
manager of the company. Additional 
space for the purpose has been acquired 
in the building the firm occupies at 
Washington Avenue and Nineteenth 
Street. 

Offices will be moved to an adjoining 
building and present first floor office 
quarters will be devoted to factory fa- 
cilities. Work has started on the ex- 
pansion, and Mr. Jones said it will be 
complete and production under way by 
January 1. Delivery of the additional 
pairage, which will bring total output 
to 2000 daily, will not start before 
April 1. 

Rice-O’Neill was founded 20 years 
ago, and this is its fourth expansion. 
It has been in its present location 16 
years. 


Beattie to Manage 
Physical Culture Division 


PorTsMOUTH, O.—The Selby Shoe 
Company has announced that Edmund 
B. Beattie has been appointed manager 
of Physical Culture Shoes. He suc- 
ceeds Marshall H. Stevens who with 
William F. Hooley are co-sales mana- 


October 15, 1945 





gers of all selling activities of The 
Selby Company. 

For the past five years, Mr. Beattie 
has been in charge of the New York 
office for the Physical Culture Divi- 


sion. Prior to that he had been buyer 
for L. Bamberger & Company of New- 
ark, N. J. His previous experience also 
included six years in the R. H. Macy & 
Company organization in New York. 





Returns to Shoe Program From Army 





New York.—After a lapse of three years which he spent in the Army, radio's 
Henry L. Morgen returns to the airwaves to renew his feud with “Old Man" Jesse 
Adler of Adler Shoes for Men, sponsors of the “Here's Morgan" show on WJZ. Mr. 


Adier and Morgan shake hands, but apparently they don't have their hearts in it! 
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Your customers see Dr. Posner’s ads 
every month in multi-million cir- 
culation magazines. They know 
Dr. Posner’s 57 year old name is 
practically synonymous with the 
finest in children’s health shoes... 
so they write us for the name of 


their nearest Dr. Posner dealer. 





Very soon you, too, will be able to 
take advantage of Dr. Posner’s na- 
tional reputation... of Dr. Posner’s 
“Balanced Line”...of Dr. Posner’s 
national advertising campaigns, so 
powerful in the past...even more 
extensive in the immediate post-war 


period. 


DR. A. POSNER SHOES, INC. 


EXECUTIVE OFFICE: 137 DUANE STREET, NEW YORK 13, N. Y. 
Factories: Allentown, Pa. * New Oxford, Pa. 
Chicago Soles Office: Merchandise Mart, Room 1046 . 
Pacific Coast Soles Offices: 63 First Street, San Francisco; 824 So. Los Angeles St., Los Angeles 


WITH SULT IN WEDOE 
AND PATENTED PEGS 
PRE WALKERS 
AND FIRST STEPPERS 





THE 


FoR THE 


STYLE CONSCIOUS MISS ouaes 


FOR ACTIVE BOYS 





BALANCED LINE 





Federation of Philanthropies 
To Hold Dinner 


New YorK.—The Hide, Skin and 
Leather Division of the Federation of 
Jewish Philanthropies of New York 
will hold its annual dinner in support 
of Federation’s Building Fund Cam- 
paign for Expansion, Modernization 
and Research on Wednesday, November 
14, at 6:30 p.m. in the Harmonie Club, 
4 East 60th Street, George B. Bern- 
heim, divisional chairman, has an- 
nounced. 

Federation’s current goal is $30,000,- 
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000, the largest amount ever sought by 
a private philanthropic organization. 
Of this total, $21,000,000 is to be used 
for improvement and modernization of 
existing plants, for new construction 
and the advancement of medical and 
scientific research. The 1945-1946 oper- 
ational expenses of Federation’s 116 
member agencies will be covered by the 
remaining $9,000,000. 

Mr. Bernheim, chairman of the 
board of directors of R. Neumann and 
Company of Hoboken, New Jersey, and 
president of Mount Sinai Hospital, a 
Federation affiliate, has appointed the 


following men in the hide, skin ang 
leather industries as committeemen fo, 
the dinner: 

Robert S. Arbib of J. H. Rossbach 4 
Brothers, Inc.; I. Milton Barnet, Bay. 
net Brothers Leather Company; Robert 
E. Binger, Allied Kid Company, New 
Castle Division; Sam Brody, Brody ang 
Company; Aaron A. Chilewich, Chile 
wich Sons & Company, Inc.; Rudolph 
C. Correll; Adolph Dreher, Leather Im. 
port & Manufacturing Company, Ine. 
George W. Drucker, Hess & Drucker; 
Meyer Dworetzky, Toxaway Tanning 
Company. 

Moritz Eichner; Sigmund Farkash; 
Irving J. Fife; Murray Firstenberg, 
Spruce Leather Company; Hans 
Fleisch, Hugo Brand Tannery, Inc, 
Abert §S. Frankle, Anglo-American 
Hides Company; Alex Fried, Fried 
Brothers; Alfred E. Greene, Emil 
Buschhoff & Company; Leo Greene, 
Kline & Company; Herbert Grusken, 
Amity Leather Company; Marcus A. 
Heyman, Marcus A. Heyman, Inc.: 
Herman Hollander, Herman Hollander, 
Inc.; Morris Joffe, Fleming, Joffe, Ltd.; 
Armand Katz, Armand Katz & Com- 
pany; Milton R. Katzenberg, Jacob 
Stern & Sons; Georg Kaufmann, Kauf- 
mann Trading Corporation; Samuel 
Kline, Kline & Company; Abraham 
Lewis, R. Neumann & Company; Ar- 
thur Loewengart, Loewengart & Com- 
pany. 

William Marbes; William Michlin, U. 
S. Raw Skins Corporation; Oscar Per)- 
berger, Hide Trading Corporation; 
Louis J. Robertson, Julius S. Lowen- 
thal, Inc.; Milton Salomon; Louis Solo- 
mon, Solomon Schrenzel Company; 
Siegmund W. Simon, S. W. Simon 
Leather Company, Inc.; Jules Star, 
Jules Star & Company, Inc.; Sidney 
Westheimer, H. Elkan & Company; 
Samuel Wolf, Hertz, Wolf & Kline; 
Mortimer Zuckert, Spruce Leather 
Company. 


O’Neill Opening New Factory 


St. Louis—L. J. O’Neill, former 
president of the Rice-O’Neill Shoe Com- 
pany, has formed a new firm to be 
known as the O’Neill Shoe Company 
and will open a new shoe factory about 
November 1. A building at Seventeenth 
and Pine Streets, containing 30,000 
square feet of floor space, has been 
leased for the production of women’s 
high grade shoes. Necessary machin- 
ery has been contracted for and opera- 
tion will begin near the end of the 
year. 


Correction 


It was incorrectly stated, in a news 
item appearing in the September 15th 
issue of Boor AND SHOE REcorRDER, that 
Normal K. Noble, one of the owners of 4 
new juvenile shoe department in Baby 
Outfitters, Detroit, Mich., also operated 
a store on Livernois Avenue. The new 
department has no connection with any 
other store in the city. 
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When better balance is 
achieved foot pains often 
disappear and you feel like 
you're walking on air. Try 
Cuboid Balancers now! 
Pair, *5 and ‘6.50 for men, 
women, and children. Ask 
your shoe dealer for GEN- 
UINE Cuboids. Accept no 
substitute! *INTERCHANGE- 
ABLE, *FEATHERWEIGHT, 
*NO METAL. 


BURNS CUBOID COMPANY 
BOX 658 SANTA ANA, CALIF. 





The above story of CUBOIDS will 
appear In GOOD HOUSEKEEPING, 
HOLLAND'S and other retalli 
magazines. 


CUB OIDS are a 
Must for the 


best shoe stores 


The story of the SWING TO CUBOIDS, 
and the benefits of this revolutionary 
new principle in BALANCE will also be 
told in hundreds of newspapers, both 
over the signatures of some 200 deal- 
ers and in national newspapers listing 
many of these accounts. 


CUBOIDS 


* Furnish ample quantities of fast 
moving merchandise 

* Enable your shoe fitters to en- 
large their earnings 

* FREE WINDOW CARDS and 
folders furnished 

* Liberal advertising allowances 


vary according to contract 
chosen 


* Furnish a needed orthopedic 


service 


JAMES H. SEWELL 


President 


BURNS CUBOID COMPANY 
Box 658, Sante Ane, Call. 








100,000 mothers 
can’t be wrong— 


A hundred thousand mothers from coast to 
coast insist that there is nothing that takes the 
place of Cavalier Leather Renew for children's 
scuffed and faded shoes. Once you have in- 
troduced Leather Renew it continues to move 
steadily, pleasing customers and building good 
will and repeat business for your store. Avail- 
able now in constantly increasing allotments. 


CAVALIER 
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that black and Town Brown far out- 
sold other colors. 

Fowler’s and Parlor City Shoe Co. 
are showing several numbers in rep- 
tile and alligator, but some other 
stores have been unable to obtain 
these leathers. Black sling pumps 
sold well at Fowler’s, as did all suedes 
and gabardines. However, Kenneth 
Parks, department manager, predicts 
that the demand for suedes will di- 
minish in accordance with the usual 
seasonal pattern as Winter comes. Mr 


CAVALIE 


CAVALIER COMPANY 
Baltimore 30, Maryland 


Parks has observed that gabardine is 
slipping somewhat in public esteem 
because of its extensive use in low- 
priced non-rationed shoes. Service 
men in this city favor wing tips and 
other fancy styles in preference to 
more conservative models. In school 
footwear moccasins, loafers and sad 
dles have accounted for most sales. 
Shoemen anticipate the biggest 
Christmas trade in many years. Sales 
of slippers, some of them undoubtedly 
for gifts, are already beginning to be 
active. One merchant predicted that 
customers this year will demand 
broader lines and better merchandise. 
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THE I-T-S COMPANY 


ELYRIA, OHIO 


A New I+T+S Rubber Heel 


Tuffy 


Soon available to help you keep 
up your shoe repair 


4 


ing patented 
Balancer” — 


reputation 
volume 


and profit 
when good shoes 


sewed, 
fashion 


doeskin. 


are again plenti- 
ful and higher in 
price specify or 
use Tuffy Heels. 

















Conduct Effective Direct Mail Campaign 


The 16-page booklet mailed to ieading retail shoe dealers by Gro-Cord. At left, 
the book is opened to the page showing the reply card tipped on. 


Lima, O.—An effective direct mail 
advertising and promotion campaign 
conducted by The Gro-Cord Rubber 
Company, here, featured a four-point 
sales program to the nation’s shoe re- 
tailers, according to Virgil Knisely, 
vice-president and sales manager. 

Through the facilities of the mailing 
department of Boot AND SHoE ReE- 
CORDER, 15,000 books, covering national 
advertising, point-of-sale display, con- 
sumer folder and free ad mats, were 
sent as an advertiser’s service to re- 
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tailers in every state in the union. 
Thousands of requests were received 
from thirty states and the District of 
Columbia taking advantage of the offer. 
Requests for the free advertising helps 
were received from Alabama, Arkan- 
sas, California, Colorado, Connecticut, 
Washington, D. C., Kentucky, Illinois, 
Indiana, Iowa, Kansas, Maine, Massa- 
chusetts, Michigan, Minnesota, Missis- 
sippi, Missouri, Montana, Nebraska, 
New Hampshire, New Jersey, New 
York, North Carolina, Ohio, Oregon, 


foam walking 
leather, non-rationed, nylon 
Featured in leading 


Rima Ballerina 


- BALLET CASUALS Ww 


True ballet slippers adapted 
“ Se to outdoor wear. 
made, hand lasted. Featur- 


Custom 


“Rhythmic 
invisible air- 
sole. All 


magazines. First 
playshee to be made of 
They’ 


Distinetive packaging. 


re washable. 


black 
Style number (12) 


Chamois, black, red, blue, 
green, gold ....$3.00 
Style mumber (13) 


Size—3 tc 9, medium 
width, full sizes 


Packed—36-pair cases 
Terme—Net 30 


PRIMA 


THEATRICAL CO 


Pennsylvania, Rhode Island, South Da- 
kota, Texas, Washington and Wis- 
consin. 

The 16-page mailing piece was illus- 
trated in two-tone black and red. It 
outlined Gro-Cord’s national advertis- 
ing program including such well-known 
publications as Collier’s, Parents’ Mag- 
azine, Liberty and Occupational Haz 
ards, with reproductions of ads which 
are appearing in these magazines on& 
regular schedule. 

The book displayed a four-color 
point-of-sale display card, a consumer 
folder to be used as an envelope stuffer 
and ad mats. All of these were offered 
without cost to the retailer. 

The display cards proved to be the 
most universally desired piece offered; 
95 per cent requested them. 

Seventy per cent of the requests 
were for the folder. This amounted to 
thousands of pieces since the quanti- 
ties were not limited and individual re 
quests ranged from 50 to 10,000. In this 
promotion piece, the selling points of 
Gro-Cord are summarized and it was 
suggested to the retailer that he use 
the folders as a statement enclosure or 
package stuffer. 

Fifty per cent requested the news 
paper ad mats. These featured the 
Parents’ Magazine Seal of Commend 
tion. They were designed to be use 
with any brand or type of shoe that 
had a Gro-Cord sole. 

The greatest value of the program, 
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according to Kyle Menuez, general man- 
, was the direct point-of-sale con- 
with those who actually wear Gro- 
soles and heels. “It is one of the 
first attempts to go direct to the ulti- 
mate customer through the retailer 
with our story and it was very success- 
ful,” says Mr. Menuez. 


Eaton Wins Army-Navy “E” 

BrockTON, Mass.—Charles A. Eaton 
Company, the largest single firm of 
shoemakers for the U. S. Army in 
World War I, when the company made 
one-seventh of all the shoes procured 
by the Army, have been awarded the 
Army-Navy “E” for their war preduc- 
tion achievement; they produced 5,000,- 
000 pairs for the U. S. Army in World 
War II. 

Officials estimate that the leather for 
uppers alone for this production record 
required the hides of a herd of 510,000 
cattle; and the leathers for soles, inner- 
soles, linings and uppers combined con- 
sumed the hides of at least 650,000 
cattle. 

Charles A. Eaton Company made 
better than 3,000,000 pairs of shoes for 
our allies in the first World War before 
devoting their production facilities to 
the U. S. Army. The company was es- 
tablished in 1876 and has a daily pro- 
duction capacity of 7000 pairs, 


Johnson, Stephens & Shinkle 
Plans Broad Expansion 


St. Louis.—Johnson, Stephens & 
Shinkle Shoe Co. has announced pre- 
parations to open two new factories 
for the manufacture of Rhythm Step 
shoes. Both new factories will be in 
St. Louis, the one at 4242 Laclede Ave- 
nue where the firm’s offices are located, 
and the other at 4060 Forest Park 
Avenue. 

The Laclede Avenue factory during 
wartime was turned over to the manu- 
facture of military items but is being 
reconverted to the manufacture of slip- 
lasted casuals. The Forest Park Ave- 
nue factory is being opened for the 
manufacture of high styled shoes also 
in the Rhythm Step line. It is ex- 
pected that production in one of the 
new factories will be in full swing by 
the first of the year and in the other 
by mid-Summer. New lasts are being 
added to permit broader scope in 
fashion trends. 

The company’s Rolla, Mo., and Van- 
dalia, Ill. plants will be continued at 
capacity production with concentration 
in all four plants on the company’s 
branded shoes. 

The company has also announced the 
appointment of Dave Rush as general 
factory superintendent, and Frank E. 
Mitulski assistant general superin- 
tendent. Ralph Albon takes on addi- 
tional duties as liaison executive be- 
tween management and labor. Dave 
Rush has been with the company nine- 
teen years and has been superintendent 
in the Rolla, Mo. factory since March, 
1935. Frank Mitulski was formerly 
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of the Shoe 
Kesh 


FOOT REST 


SHOES 


- is now 73 years since Krippendorf-Dittmann began 
manufacturing women’s shoes. Today, Krippendorf 
Foot Rest Shoes have an outstanding national reputation 
—both with men who sell shoes and women who buy 
them. And that reputation is based solely on the quality 
of Krippendorf-Dittmann merchandise—on good ma- 
terials—correct styling—exceptional workmanship. 

For the merchant who wants shoes that he can un- 
hesitatingly recommend and unqualifiedly guarantee, 


> 


unrnrados 


FOOT RES 


se ors 





v 
tliecexie 


* Nationally advertised in Vogue, Ladies’ Home Journal, Mademoiselie, Woman's Home Companion, 
Good Housekeeping and The Instructor. 





with the Valley Shoe Co. where he was 
factory superintendent for eight years. 
Ralph Albon completed his twenty-fifth 
year with the company in August of 
this year, and in working with the 
superintendents in the handling of 
labor relations will also continue as 
upper leather buyer. 

According to Howard V. Stephens, 
president of the company, “the recently 
recognized worldwide appreciation for 
American-made shoes makes this ex- 
pansion timely. Distribution of Rhythm 
Step shoes and selling agencies will be 
extended into many additional foreign 


there is no better buy. 


Priced $6.95 to $75 and up suently Meher 


The Krippendorf-Dittmann Company 
Cincinnati, Ohio 


New York Showrooms: Marbridge Building 


markets. Lend-lease has made it pos- 
sible for foreign nations to enjoy 
American-made products, and global 
distribution of American-made goods 
as well as the domestic distribution, 
will be an important consideration of 
an aggressive factory’s operation in 
the future.” 


ee 


Observe 25th Year 


JOHNSTOWN, Pa. — Cambria Shoe 
Company, here, celebrated its 25th an- 
niversary recently. The firm is oper- 
ated by Abe and Lewis Kleinstub. 


227 





CHILDREN‘S BOOTEE 
CALIFORNIA PROCESS 


Genuine Hard Leather 
Sole 

100%, Wool Upper With 

White Fur Collar AS 


Style No. 464 


Colors: Red or Blue. 
Sizes: 8-12, 12-3. 
immediate Delivery 


BS 
3 


Minimum Order 18 Pairs 


190 


Exhibiting at the Hotel McAlpin, October 7-11; 


and all other shows. 


New Southwood Store Opened in Portland 


The new Southwood Shoe Store in Portiand, Oregon, opened recently. Note one of 
the ty bars at the right, the bag and stocking bar at the left, the six shadow 


boxes fo 


r display. The convenient entrances are to the stock rooms; the mirrored 


pillars serve a doable purpose. 


PORTLAND, ORE.—Reminiscent of pre- 
war days is the new Southwood Shoe 
Store, here, which opened the day be- 
fore V-J Day. 

George B. Bitzer, owner of the store 
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which handles fine shoes for women, 
came to Portland only six years ago 
from Spokane, Washington, but since 
then has outgrown his space twice. The 
present shop, one of the smartest in 





the Northwest, has a choice corner lo- 
cation on Morrison Street, midway of 
the straight thoroughfare between two 
of the city’s largest department stores, 

At present, there is a frontage space 
of 35 by 75 feet, but by Spring the 
eddition of an adjacent 15 feet will 
greatly increase the window space. Be- 
sides this frontage, a series of waist 
high show windows set into the solid 
wall on the Park Street side give the 
opportunity for varied displays. Mr. 
Bitzer believes in extensive window dis- 
plays. His present location which af- 
fords a spacious marquee with the addi- 
tional attraction of a mirrored pillar. 

On entering the Southwood shop, one 
is delighted with the lightness and airi- 
ness of it, and with its convenience and 
workableness, all of which have been 
achieved by architectural and decora- 
tive skill. One wall is done in a rose 
hermosa, a shade bordering on soft 
terra cotta, which is also repeated in 
the carpeting, the drapes, and in the 
awnings at the front and side of the 
building.. All other wall space is in 
light quince, a delicate greenish yellow 
which, with the indirect lighting, suf- 
fuses the whole interior with sunshine. 
Peacock blue is used for the upholstery 
of the trim and chairs, and is als 
caught up in the background of the 
neon tubing sign in enlarged script, 
which enlivens the marquee. 

The hosiery and bag bar, with shelves 
at the back indirectly lighted, a lighted 
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show case, and all other places where 
woodwork is used, are done in birch, a 
t is most effective in a mod- 


tha 
setting. 

the two slipper bars near the 
glass shelving and indirect light- 
used. There are also six 
bexes, midway of the rear 
mirrored on three sides and in- 
lighted. Three large central 
columns have been made utilitarian as 
well as decorative, for the mirrors at 
the base not only highlight the interior 
of the store, but they do away with 
the usually necessary, and sometimes 


cumbersome, floor mirrors. 
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Guild Merchandising 


[CONTINUED FROM PAGE 217] 


IN SEPTEMBER 
ADVANCE SPRING OPENING 

For November and December 

Retail Selling 

Winter months’ costume shoes for 
street, afternoon, dinner and evening 


wear. 
Shoes purchased specifically to “go 
with” coats and suits. 
Shoes for resort wear. 
Shoes for prestige fur fashions. 
First Spring shoes for testing ac- 


ceptance. 
Boudoir needs for Christmas selling. 
Last peak size-ups on Fall’s best sell- 
ers for October delivery. 


* ¢ ¢ 


The Guild membership is the follow- 
ing: Delman, Inc.; Fox Shoe Mfg. 
Corp.; Jerro Bros.; Mackey Starr, 
Inc.; I. Miller & Sons, Inc.; Newton 
Elkin Shoe Co.; Palter DeLiso, Inc.; 
Schwartz & Benjamin, Inc.; Thomas 
Cort, Ltd.; Van Arden Shoe Co.; 
M. Wolf & Sons; Morris Wolock; 
Zuckerman & Fox, Inc. 


Harriss to Remain in America 


Boston, Mass.—John E. Harriss, 
formerly in charge of the New York 
dice of Gregory & Read Co. of Lynn, 
Mass, until. he joined Lotus, Ltd., 
England, in 1938, has returned to this 
country and intends to stay here perma- 
nently. In a news item in the October 
Ist issue of the RECORDER it was incor- 
rectly stated that Mr. Harriss expected 
to return to England. Mr. Harriss and 
his family will visit England occasion- 
ally, but they will live in America. 


Mrs. Bessie McKinnon Oldaker 


Hempsteap, N. Y.—Mrs. Bessie Mc- 
Kinnon Oldaker, wife of Alfred E. 
Oldaker, well known in the shoe indus- 
tty, died recently at her home here. 
Services were held at the Pettit Broth- 
ets and Clayton funeral home in Rock- 
ville Center. 

She is survived bv her husband, three 
brothers and two sisters. 
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TEN BUSY FINGERS, TEN HEALTHY TOES 


BUT THERE'S ONLY 


MRS. DAY 
Mee 


THESE days it seems as though every mother in America 
wants Mrs. Day’s Ideal Baby Shoes for her child . . . and 
truly it seems as though these bundles of joy are arriving 
on split second schedules. While Mrs. Day is very proud 
of the great compliment mothers are paying her, unfor- 
tunately it must be pointed out that Ideal Baby Shoes can 
be produced in quantities sufficient to fill but a small frac- 
tion of the demand. It is true that conditions have im- 
proved to some extent, but it will be some time before 
deliveries become normal again. However, every pair of 
Ideal Baby Shoes you fit adheres to her exacting standard 
of quality of materials and workmanship. Perhaps that’s 
why Mrs. Day’s Ideal Baby Shoes are in such demand. 


mrs. DAY’S [DEAL sasy sHoE co. 


DANVERS MASSACHUSETTS 


71 WEST 35th STREET 
NEW YORK 1, WN. Y. 


1070 MERCHANDISE MART 
CHICAGO, ILLINOIS 








VULCANS 


“CONTROLLED MEASUREMENT” 


Sf 


MODEL-MAKING 


hit-or-miss hand operations — assures 
equal distribution of measurements in all sizes and widths 


Controlled by patented automatic machinery, all last models by Vulcan are 
reproduced in the contours of the original 4B model, That is why shoes made 
over Vulcan Lasts are always BETTER fitting—why ungraceful looking 
shoes in the top sizes and narrower widths are virtually unknown. Many 
shoe manufacturers have availed themselves of Vulcan’s “Controlled Measure- 
ment” Lasts. It is they who are satisfying more retailers — and consumers — 
with shoes that fit right . .. with shoes that look right... in all sizes and widths. 
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VULCAN ¢ 


GENERAL OFFICES: 


LAST PLANTS 
Portsmouth, Ohio; Johnson City, New York; 
St. Louis, Missouri; and Brockton, Mass. 


M 


HEEL PLANTS 
Portsmouth, Ohio; Johnson City, New York; 
Teutopolis, Illinois; ond Rochester, N.- Y. 


_ 





Frank Martin Assumes 
Inactive Status 


Sr. Louts.—The retirement of Frank 
Martin to inactive status was an- 
nounced recently by Johnson, Stephens 
& Shinkle Shoe Company. He had been 
with the company twenty-five years, 
starting in 1921 in charge of styling, 
patterns, and lasts. For the past ten 
years he has been assistant to the 
president in the management of their 
factories. He was also a director of 
the company. He will retain his office 
with the company where he will be 
available for advice and counsel in 
the company’s expansion program. 

Mr. Martin served as apprentice “on 
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the bench” in Germany in 1890 and 
had most of his early training with 
Bally in Switzerland, coming direct 
from Bally to America around the turn 
of the century. 

He retires after fifty-five years in 
the shoe business. 


To Hold Show in Boston 


Boston, Mass. — Leon E. Kelley, 
president of the Boston Shoe Travelers’ 
Association, has announced that the 
Boston Shoe Show, run under the di- 
rection of the association, will be held 
at the Parker House October 22nd to 
26th. This is the group’s first peace- 
time buying show. 

The first annual dinner will take 
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PORTSMOUTH, OHIO 








se, 


Dates to Remember 


St. Louis Shoe Manufacturers’ As 
sociation, St. Louis, Mo. 
Week of October 14, ip 
Shoe Show, Southeastern Shoe 
Travelers’ Association, Pied. 
mont, Ansley and Henry Grady 
Hotels, Atlanta, Ga. = 
October 22, 23, 24, 
Peacetime Buying Show, Boston 
Shoe Travelers’ Association, 
Parker House, Boston, Mass. 
October 22, 23, 24, 25, 26, Ii 
Monthly Shoe Showing, Chicago — 
Shoe Travelers’ Association, 
Hotel Morrison, Chicago, Ill. 
October 27, 28, 29, 30, 18 
Shoe Show, Northwestern Shoe ~ 
Travelers’ Association, Minne. ~ 
apolis, Minn. ‘ 
October 27, 28, 29, 30, 196 
Annual Meeting, Tanners’ Council, ~ 
Edgewater Beach Hotel, Chi. ~ 


cago, Ill. ‘ 
November 2, 3, 19% 
Monthly Shoe Days, Michigan Shoe 
Travelers’ Club, Hotel Statler, 
Detroit, Mich. 
November 4, 5, 6, 194% 
First Postwar Showing, Indiana 
Shoe Travelers’ Association, 
Shrine Temple, Indianapolis, 
Ind. November 4, 5, 6, 194 
Spring Showings, Guild of Better 
Shoe Manufacturers, New York. 
Week of November 5, 194 
Victory Shoe Market Week, New 
England Shoe and Leather Asso- 
ciation, Boston, Mass. 
November 5, 6, 7, 8, 9, 194% 
Tri-State Shoe Mart, Pennsylvania 
Shoe Travelers’ Association, Wil- 
liam Penn Hotel, Pittsburgh, Pa. 
November ll, 12, 13, 1945 
Post-War Iowa Shoe Show, Iowa 
National Shoe Travelers’ Asso- 
ciation, Hotel Fort Des Moines, 
Des Moines, Iowa. 
November 11, 12, 13, 1945 
Monthly Shoe Days, Michigan Shoe 
Travelers’ Club, Pantlind Hotel, 
Grand Rapids, Mich. 
November 11, 12, 13, 194 
Southwestern Shoe Travelers’ Asso- 
ciation, Adolphus and Baker 
Hotels, Dallas, Tex. 
November 12, 13, 14, 15, 194 
Associated Shoe Travelers, Plank- 
inton Hotel, Milwaukee, Wis. 
November 18, 19, 20, 194 
Spring Showing, Mid - Continent 
Shoe Travelers’ Association, 
Skirvin Hotel, Oklahoma City, 
Okla. November 25, 26, 27, 194% 
Michigan Shoe Fair, Michigan Re- 
tail Shoe Dealers’ Association 
and Michigan Shoe Travelers’ 
Club, Hotel Statler, Detroit, 
Mich. January 13, 14, 15, 19% 
Middle Atlantic Shoe Retailers’ As- 
sociation, Philadelphia, Pa. 
January 13, 14, 15, 19% 
Shoe Show, Tri-State Shoe Travel- 
ers’ Association, Hotel Statler, 
Buffalo, N. Y. January 20, 21, 19% 










































































place on Wednesday evening, Octobe 
24th, in the Parker House Roof Bal 
room for regular and associate retal 
members. Prominent speakers will * 
on the program. 
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SOON? 
MAYBE.. 


In recent months many merchants 
have inquired about chances of get- 
ting a DeLuxe Model X-Ray Shoe 
Fitter in the near future. 


Obviously a “public statement” to 
the trade regarding “The DeLuxe” 
is in order: Present indications are 
that a limited quantity of this smart- 
ly designed, handsomely finished 
model will be in production by early 
spring. 

If you want one to complete that 
new store interior or that new spe- 
Cialized department . . . sometime in 
1946 . . . place your order NOW. 
Then it may be possible to schedule 
production to meet your needs. Re- 
member, too, that special finishes 
require extra time .. . so write at 
once if you're planning on a DeLuxe 
Model X-Ray in 1946. 

* 

NOTE: There is still a big backlog 
of orders on the Standard Model. 
Allow at least 5 months for delivery. 
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X-RAY) 
SHOE FITTER Jac. 


3533 NORTH PALMER STREET 
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E-Z WALK 


PLASTO-ARCH 


(PLASTIC FOOT SUPPORTS) 


Write For Our Catalogue —Full 
Of Star Sellers In Foot Aids — 
All At Big Profit To YOU! 


Everything about this amazing new 
plastic foundational foot relief will 
instantly appeal to you as being a 
“‘made-to-order”’ seller. 


Made of feather-light, ivory-white, 
ventilated, washable plastic, E-Z 
WALK Plasto-Arch foot supports, 
with exercise, are positively a revela- 
tion to the wearer. Thin as a wafer, 
they slip into the shoe like an in- 
sole. So scientifically designed for 
correct anatomical foot-form, they 
quickly ease muscular and liga- 
mentous strain caused by weak or 


GROSS 
PROFIT/ 


SENSATIONAL NEW SELL- 
ON-SIGHT FOOT RELIEF 


fallen arches—relieving tired, aching 
feet, rheumatic-like foot and leg pains 
and sore heels. 

E-Z WALK Plasto-Arch has a molded 
cupped heel seat to assure greater 
walking ease and perfect balance and 
function of the foot structure. To dis- 
play it is to SELL it. Without it you 
haven’t the last word in modern foot 
arch relief. Retail at $5.00 pair. Whole- 
sale, $30.00 dozen. Write for our cata- 
logue “‘A,”’ today! 

E-Z WALK CORPORATION 

37 West 20th Street New York, N. Y. 





Changes in USMC 
Rochester Office 


ROCHESTER, N. Y.—Martin J. Cap- 
pon has been appointed manager of the 
Rochester district office of the United 
Shoe Machinery Corporation, while 
Harry A. Gruntler, whom he succeeds, 
has been named manager of the com- 
pany’s office in Cincinnati, Ohio. 

Both men began their careers with 
the company in Rochester, where each 
rose from the ranks, and each is a 
member of the Quarter of a Century 
Club of the company. Mr. Gruntler 
has been manager for about eight 
years. 

The Cincinnati office has a much 
larger territory within its jurisdiction 
than the one here—a promotion which 
Mr. Gruntler earned because of the 
record of excellent service to the shoe 
industry which was given by the Roch- 
ester office and made it outstanding. 

Mr. Cappon, highly popular with the 
trade and those associated with him, 
as was his predecessor, has been di- 
rector of sales of the Rochester office 
for a number of years. 





Shoe Store Razed in Fire 


SourH BENp, IND.—An early morn- 
ing fire, that gutted a downtown cor- 
ner for a total loss of $150,000, broucht 
$35,000 damage to the Bunte Shoe 


Store, according to J. H. Bunte, owner 
and manager. He estimated the dam- 
age to his stock of some 4,000 pairs of 
shoes at $27,000 and $8,000 damage 
to the store’s fixtures. Daniel A. Clark, 
owner of the building, stated that the 
structure would be either repaired or 
torn down so that a new one can be 
erected, as soon as the inspector makes 
an official report on the condition of 
the building. 





July Shoe Production 
Off 7,000,000 Pairs 
[CONTINUED FROM PAGE 213] 


pairs, 5.3 per cent above that for the 
same period the year before. 

Production of misses’ and children’s 
shoes in July totaled 4,389,239 pairs, 
a drop from that of June, but an in- 
crease over that for July of last year. 
For the first seven months of 1945, 
total production of these shoes 
amounted to 34,089,409 pairs, an in- 
crease of 24.5 per cent over that for 
the first seven months of 1944. 

Production of infants’ and babies’ 
shoes amounted to 2,709,933 pairs in 
July, lower than the figure attained in 
June, but higher than that for July of 
last year. Total for the seven-month 
period this year was 20,898,310 pairs, 
a gain of 29.9 per cent over that for 
the same months last year. 
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GREAT LITTLE TIME SAVERS! 


PRICE TAGS 


to harmonize with your trim colors. 





20 different color designs on tags 
IN - STOCK 
Tell us your trim colors and we will send sampivs 





~~ 
109 different 6 dozen—$1.70 
Prices In Stock 12 dozen— 2.80 





With Store Name Imprinted: 
144 Tickets $4.25 
288 Tickets 6.75 
CANADA: 


144 Tickets $4.55 
288 Tickets 7.35 


Any selection of prices desired 
M. O. or Check with Order Please: 


DISPLAY CARDS: 75¢ Each; 3 for $1.85 
List of texts to select from will be sent on request. 








Detailed Information on Monthly Service at Your Request. 
BOOT AND SHOE RECORDER 


@ CHICAGO 4 ILLINOIS | 


LNAWLEVYdaqd AOIAYAS SINWHOUAW 








: 





CHILDREN’S ALL 
LEATHER SLIPPERS 


All Leather Uppers Style Ne. 301 


Colors: Brown, Blue, 

Red, Green 
Flexible Hard Leather Soles 
Fine Grain Leather 
Plaid Linings 
Regular Half Sizes 






In Stock 
At Once Delivery 


Infants’ Sizes 5-8 
Children’s Sizes 84-12 
Misses’ Sizes 12%-3 


‘1355 






Terms: Net 10 days 
F.O.B. New York 
Minimum Order 18 pairs 








Chicago Merchant Addresses Veterans 





Chicago, Ill.—J. L. Westbrook, right, vice-president of the State Street Council 
and assistant vice-president of Burt's Shoes, addressed veterans of the Army's 
Gardiner General Hospital, here, recently. Opportunities in merchandising were 
the subject of Mr. Westbrook's talk, followed by an open forum discussion with the 
This address was part of an extensive program to acquaint 
the men in our hospitals with existing vocational opportunities. Meetings are held 
weekly at Gardiner with talks given by prominent men in a variety of commercial 


wounded veterans. 


fields. 





adjacent to the present factory at 
3927 West Belmont Avenue. 

Plans are for a production of about 
1000 pairs per day which is about 8 
per cent more than their present ac- 


commodations can achieve. Bids have 
been given out and the company hopes 
that actual construction can start 
within 30 days. Company spokesman 
say that, although under present com 
ditions they can make no plans regaré- 
ing personnel, they expect that by the 
time the factory is completed th 
labor situation will have become stabil 
ized so they can promptly start out 
with full production. 


Indiana Showing 
November 4 to 6 


INDIANAPOLIS, IND. — The Indiana 
Shoe Travelers Association will hold 
its 23rd annual convention, November 
4, 5 and 6 in the Shrine Temple here. 
Business meetings will be eliminated 
at the first postwar showing of foot 
wear and shoe store accessories in In- 
diana. The annua] banquet will b 
held on Monday night, November 5. 

Approximately one hundred and fifty 
lines of shoes from leading manufat- 





turers will be on display at the three 






















Florsheim to Build New Plant 


Cuicaco, ILu.—One of the first steps 
in the execution of their postwar plans 
is the building by the Florsheim Shoe 
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Co., Inc. of a new factory for the pro- 
duction of women’s footwear. This new 
building, planned to be four. stories 
high with an approximate floor space 
of 25,000 square feet, will be built 


day meeting. Herbert Smeltzer and 7 
B. Thrall, have been appointed @ 
chairmen of the convention committe. 
Other members are George M. Hutt 
Frank Brown and C. E. Larson. 


Boot and Shoe Recorder 
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PRIMA THEATRICAL CO., 


12 to 3, 






Tops in taps—Prima professional! all-leather 
deluxe Theo Tap Ties 
economy grade 
patented Feather-flex process. Crystal Tone 
taps included with each pair. Misses sizes 


width only. Available in black patent or 
white kidskin. 


166 N. Third St., Columbus, Ohio 


$2.90; student 
$2.40. Pre-flexed by the 


women’s sizes 344 to 9, medium 








New Officers Named 
For Chicago Group 


CHICcAGO.—At a recent board meet- 
ing of the Greater Chicago Shoe Re- 
tailers’ Association, the following slate 
was appointed : 

Jack Westbrook of Burts Shoe Shops, 
chairman; Dave Bernstein of Sears 
Roebuck, vice-chairman; Jack Dewitt 
of Dewitt’s Children’s Shoes, secretary 
and treasurer. The new board con- 

; of these officers and Sol Bend- 
of Wieboldt’s, Dave Blitz of Blitz 
Stores, Frank Cox of Stetson, 
K. Dennis of French Shriner & Urner, 
id Feltman of Feltman & Curme, 
Paul Hassel of Hassel’s hoes, Charles 
Lanchantin of Hanan’s, Rube Metz of 
Metz Shoes, John O’Connor of O’- 
























| 88 Connor & Goldberg, Maury Packer of 

bo Gold “Cross, Jack Spalo of The Hub, 

7 D. Young of Nunn-Bush and Carl 

Burgstahler of F. E. Foster. 

an The first Fall meeting was held in 
“'@ the Walnut Room of the Morrison Ho- 

ope Bay 

tart 

men 

cong COl. James T. Pettus, Jr., 

= Receives Merit Award 

the Sr. Louis, Mo.—Col. James T. Pet- 

bi: @ tus, Jr., son of J. T. Pettus, chairman 
out of the board of International Shoe Co., 


has been awarded the Legion of Merit 
for exceptionally meritorious service 


as commander of the Tacloben airstrip 





7 leith Herbst eeneee 


To Factory 





Milwaukee, Wis.—First Sgt. John F. 
Herbst is now back with Herbst Shoe 
Mfg. Co., here, as sales and advertising 
manager. He was in the Army four and 
one half years, serving overseas approxi- 
mately eight months. He was with the 
97th Division. 





on Leyte last December and January, 
when more than 700 take-offs and land- 





base. As commanding officer of a bom- 
bardment group, he led strikes against 
Hong Kong, Balikpapan, and Formosa. 
and has received the Distinguished Fly- 
ing Cross with two Oak Leaf Clusters 
and the Air Medal with two Oak Leaf 
Clusters. 


George F. Johnson Honored 


BINGHAMTON, N.Y.—George F. John- 
son, chairman of the board of the En- 





_ dicott-Johnson Corporation, famous as 


a humanitarian as he is as a shoe 
manufacturer, was presented with an 
honor roll scroll at Endicott Metho- 
dist Church recently, in a memorable 


ceremony attended by 1,200 of its 
parishioners. 
Thomas J. Watson, president of 


Internationa] Business Machines, long 
time neighbor and close personal 
friend of the illustrious “George F.”; 
made the presentation, recounting the 
achievements of the man in the com- 
munity of which he has for so many 
years been the first citizen. 


July Sales Same as Last Year 


BLOOMINGTON, IND.—The retail sales 
in July 1945 by the independent shoe 
stores in Indiana were the same as 
those in July 1944, according to Indi- 
ana Business Review, published by 
Indiana University. However, the July 
1945 retail sales total was 16 per cent 





ings were being handled daily at the below that in June 1945. 








FOR 
GROWING GIRLS 
MISSES AND 
CHILDREN 


SPSmPP ene TeeAFLE 








ALL ROADS LEAD TO-THE 


PARADE OF SPORTS 
PROMENADE SHOE CORP. 


118 WEST B'WAY, New York 13, N. Y. 


Exhibiting at Southeastern Shoe Travelers Show, Room 311, 
Ansley Hotel, Atlanta, Ga., October 22, 23, 24. 
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STADIUM BOOTS | 
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Best Grade 


LADIES’ STADIUM BOOTS | 


immediate Delivery 


Sizes 5-8 
Packed 12 prs. te case 


Lined ae 


CONJOR SHOE COMPANY 
287 BROADWAY NEW YORK CITY 
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FOOT AIDS 
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YOU PLEASE 


your customer who wants a stylish 
shoe to fit feet distorted by 
Bunions and Enlarged Joints by 
using Fischer Bunion Protectors. 





Bi ok 
Made of fine strap leather and wool felt 
There is a ready de- 


mand for Fischer 
Bunion and Enlarged 
Joint Protectors for 

the reason it is con- 

sistently advertised 

in consumer maga- 

zines 


Ask your Shoe Finders S@FORE AFTER 
Dealer. He will be 
glad to supply you. 

ON THE MARKET FOR OVER 40 YEARS 
THE FISCHER MFG. CO. 
3522 N. Downer Ave. 

Milwaukee |i, Wis. 














Elroy Beil With 
Bates Shoe Co. 


Woesster, MAss.—Elroy W. Beil, of 
Cleveland, Ohio, who was formerly en- 
gaged in the retail business in that 





ELROY W. BEIL 


city, has joined Bates Shoe Co., here, 
as sales representative in the Ohio 
territory. He is a native of Cleve- 
land, and comes from an old shoe fam- 
ily. He has been selling the trade in 
Ohio for a number of years. 

In his new capacity, Mr, Beil will 
take over the accounts formerly ser- 
viced by Mars Nicely of Pittsburgh, 
who will now concentrate his efforts in 
the Western Pennsylvania area. 

Mr. Beil’s home address is 1493 Ar- 
thur St., Lakewood, Ohio. 


Crosbie Named U. S. Rubber 
District Manager 

New YorK.—In a move to improve 
its postwar services to jobbers of rub- 
ber soles and heels, the United States 
Rubber Company has appointed Ed- 
ward P. Crosbie as district representa- 
tive for the Middle Atlantic states, 
with headquarters in Philadelphia, it 
has been announced by A. C. Grimley, 
shoe products sales manager. 

Territory assigned: to Mr. Crosbie 
will include Eastern Pennsylvania to 
and including Harrisburg, Chambers- 
burg and Williamsport; New Jersey 
South of and including Atlantic City 
and Camden, and all of Delaware, 
Maryland, Virginia and the District 
of Columbia. 

Mr. Crosbie has had many years’ ex- 
perience in the shoe products business. 
Immediately before the war he cover- 
ed the jobbing trade for the United 
States Rubber Company in Connecti- 
cut, Massachusetts and upstate New 
York. Previous to that he was in the 
leather business, in the Philadelphia 
area, first with Graton and Knight and 
later with M. F. Ackley, sole leather 
distributors. During the war he served 
as a foreman in United States Rubber 
Co.’s Providence, R. I., plant producing 
rubber products for the armed forces. 
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WOMEN'S D'ORSAY 











INDOR-EES 
Women's Leather Sole 


CORDUROY D'ORSAY 





win 


2% 10 
F.0.8. 


Net 30 


COLORS: Red, Royal Blue 
Sizes: 4 to 9 


Pome S2 on. ease, asserted sizes. 
—- RE PR A, per eoter 


Immediate Delivery 


WILLIAM COHAN CO. 
— Third Fieer — 
Play Shoes—House Slippers—S>ort Shoes 


19 So. Wells St., Chicago 6, lil. 
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CHILDREN'S SLIPPERS 
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CHILDREN’S SHEARLING BOOTEES 












#510 Red 
#511 Brown 
Sizes, §-12. Whole sizes only. 

36-pair cases. 
Price, $1.65, net 30 days, f.0.b. Boston 


A. L. O°SHEA 
212 Essex St. Boston, Mass. 























Buy Victory Bonds 
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Toni Gay has transformed 
Sisal, Haitian braided fibre, 


into the most exciting shoes and 


handbags you've ever sold. 


Play-A-Bouts, worn for fun, for 


frolic and for high fashion, are so 


unusual, so smartly styled you'll want to 


be the first to see them. Make a note now. 











new, all purpose 
SHOES 


ay ond 


MATCHING 
HANDBAGS 


make their debut 


PLAY-A-BOUTS shown by BEN BARNET—ED COLE, 47 W. 34th St., New York 


Play-A-Bouts are manutactured by British West Indies Co., New York 
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lowa Travelers Plan 
November Show 


Des Dorines, Ia. — Arrangements 
have been completed for the Post-War 
lowa Shoe Show sponsored by the Iowa 
National Shoe Travelers Association. 
The show will be held at the Hotel 
Fort Des Moines, here, November 11, 
12 and 13. 

A large number of reservations were 
received immediately after the an- 
nouncement of the show. Over one 
hundred manufacturers and jobbers 
will be represented before registration 


Saturday evening, November 10th, 
the Iowa National Shoe Travelers’ As- 
sociation will be host to the shoe sales- 
men. The dinner will be held in “The 
Ranch” at the Hotel Fort Des Moines. 
Immediately after the dinner the trav- 
elers will hold their business meeting 
and election of officers for the coming 
year. 

Monday, November 12th, the visiting 
merchants’ wives will be the luncheon 
guests of the Des Moines Chamber of 
Commerce Convention Bureau. The 
_ will be held in Younkers Tea 


The officers of the Iowa National 
Shoe Travelers’ Association are: A. N. 
McKay, president; A. C. Gruber, vice- 
President and publicity; Sumner Koch, 
second vice-president; H. S. Marple, 
secretary and treasurer; C. P. Ortlund, 
membership; E. N. Oschner, entertain- 
ment. 
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Open New Men’s 
Shoe Department 


New York.—Harold Goldman and Ed- 
ward Wacksler, owners of Har-Ed Shoe 
Company, 510 Claremont Parkway, here, 
are being congratulated on the oponing 
of their new Etonic Arch Department, 
shown above. Messrs. Goldman and 
Wacksler are well known in shoe circles 
throughout the East, and have been in 
business several years at their present 
location. The new department is the re- 
sult of vigorous advertising and promo- 
tion during the past yeers; the attrac- 
tive front and interior are causing much 
favorable comment throughout the New 
York erea. 


Merchandising Service 
For Babies’ Shoes 


New YorkK.—A merchandising ser- 
vice, designed to provide dealers with a 
complete set of promotional aids for ac- 
quainting customers with their Rite- 
start line of baby shoes, has been devel- 
oped by Dr. A. Posner’s Shoes, Inc. Be- 
lieving that it is important for the shoe 
retailer to lay a firm groundwork in 
babies’ shoes, which will sell the mother 
in such a way that she will want to 
stay with the same line of shoes as the 
child grows up, the firm has developed 
an extensive collection of informative 
literature on these shoes. 


Included are newspaper mats, colored 
display cards, package enclosures and 
window displays, backed up by the 
firm’s program of national advertising. 
A regular fill-in system has been de- 
veloped so that retailers may keep their 
stocks adequate. Six styles, including a 
pre-walker model, three first steppers 
and two first walkers are included in 
the line. 


Contribute to Recreation Fund 


Dover, N.H.—The Farmington Shoe 
Co. and the Lothrop-Farnum Co., 
which has a large retail shoe depart- 
ment, have been anonunced as con- 
tributors to the program and building 
funds of the Dover Recreation Asso- 
ciation. 
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BALLET SLIPPERS 
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Made in California 
Nagle 
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JANSEN SHOE CO. 


Manufacturers 
7408 MELROSE 








HOLLYWOOD 46, CALIFORNIA 








WOMEN'S D'ORSAY 











INDOR-EES 
Women's Leather Sole 
RAYON WEAVE D’ORSAY 


with white Bunny Fur Coller 
#5290 





$4.65 
a pr. 
0.8 Chicago 
COLORS: Wine, Royal Blue 
Sizes: 4 to 9 
Piliiciawm’ creer 10 or. po" coker. 
Immediate Delivery 
WILLIAM COHAN CO. 
— Third Floor — 
Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Ill. 














John Slater Observes | 
85th Birthday | 


New York.—John Slater, president 
of J. & J. Slater, retailers of women’s 
shoes in New York and Washington, 





JOHN SLATER 


D. C., celebrated both his eighty-fifth 
birthday and his seventieth anniver- 
sary with the company on October 3. 

A dean of the shoe industry, Mr. 
Slater has been one of the pioneers in 
the creation of shoe trends. Mr. Slater 
was one of the founders of the National 
Shoe Retailers’ Association and was its 
president for a number of years. 

A luncheon given in Mr. Slater’s 
honor on September 26 at the Hotel 
Roosevelt was attended by Lee Lang- 
ston, executive vice-president of the Na- 
tional Shoe Retailers’ Association; 
Larry Horan, vice-president and trea- 
surer of J. & J. Slater; Corinne Leder- 
man, secretary of the firm, John Ma- 
rino, Morgan Grossman of Grossman 
Shoes; Joseph Schmidt of D. Arm- 
strong, and Wallace B. Mackey of 
Mackey & Son. 

Mr. Slater was born in Liverpool, 
England, in 1860; when he was fifteen, 
he came to the United States as a cut- 
ter’s apprentice to his uncles, John and 
James Slater, who had opened the orig- 
inal J. & J. Slater shop in 1859. 

By 1878, the smart shopping center 
had moved northward, so J. & J. Slater 
opened a new, enlarged shop on Broad- 
way near 28th Street. Next expansion 
was in 1898, when the shop at 1121 
Broadway was opened, and it was 
shortly after this, in 1904, that John 
Slater became president of the firm. In 
1913, he opened a store in Washington, 
D.C 


When Fifth Avenue was definitely es- 
tablished as the smart shopping center 
of New York, J. & J. Slater moved 
there, and in 1932, another move was 
made to 575 Madison Avenue. 
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PLAID SHOE LACES 











PLAID SHOE LACES 
In Stock for Immediate Delivery 
Write for Color Card TODAY 
LYONS & COMPANY 


120 Deane St., New York 7, N. Y, 
QUALITY SHOE STORE SUPPLIES for 44 yun 














MEN'S SHOES 
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PLAY MOCS 
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Loaf with Leisure 


MOCCASINS 
For Girls and 
Women 


$700 






Style 

















6397 Mc 
© Piump Elk Uppers Sh 
® Rich Antique Finish 
@ Hand Sewed Moccasin Effect F 
© Perfect Fit and Styling 
© Brown No-Mark Scles chil 
@ Leather Insole ton 

Sizes 4 to 9 Tre 
Immediate Delivery : 
Imy 
Pr 
are 
loc: 
7 dep 
Buy Victory Bonds|} 
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Large Attendance at 
§t. Louis Showing 


Sr. Louris—Plans were complete last 
week for the openings of Spring shoe 
lines by 48 manufacturers, who were 
prepared for the greatest attendance 
and sales since the war began. The 
show is scheduled to continue through 
Oct. 19, although some exhibitors will 
extend to Oct. 26. 

More than 1800 dealers are here, 
most of whom took advantage of last 
Sunday’s “visiting day” to tour factory 
open houses. An unusual number of re- 
mote points are represented, including 
California, Utah, Michigan, Wisconsin, 
Florida, Texas and Georgia. Most buy- 
ers from these areas plan to move on to 
the later New York show. 

Displays are in the major downtown 
hotels and in factories. For many firms 
factory showrooms have proven satis- 
factory in the past, and this year sev- 
eral have provided entertainment at 
the plant. St. Louis hotels are so 
crowded that there were early indica- 
tions a mass “St. Louis Night” enter- 
tainment might have to be cancelled 
for lack of accommodations. 

Buyers and sellers both are optimis- 
tic that this will be the biggest year in 
the St. Louis shoe industry. Stocks are 
low and dealers are eager and finan- 
cially able to place large orders, while 
manufacturers anticipate a relaxation 
of federal controls which will give them 
the most freedom of production since 
1942. 

Controls already dropped, in fact, 
have made this show notable for the 
breakaway from the ultra-conservative 
styles. There is a marked splash of 
color, with substantial trend to sandal- 
ized types. Most, of course, are leather, 
but a number of firms are showing a 
newly-developed plastic patent. Appar- 
ently the only curb on extreme styles 
is the labor problem. 

Most manufacturers are ready with 
their complete lines, although a few 
were late on some models because of 
materials shortages or a reluctance to 
make up all samples before the New 
York color conference. 

Manufacturers will hazard no guess 
on the pairage the opening will book, 
except that it will reach a record. 
There is no uniformity in delivery 
schedules, factories’ shipment prom- 
ises ranging from six weeks to six 
months. 





Move and Remodel 
Shoe Department 


PROVIDENCE, R. I.—The women’s and 
children’s shoe department at the Bos- 
ton Store (Callender, McAuslan & 
Troup C.) has been moved to a new, 
improved location on the same floor, 
providing about twice its former floor 
area and seating capacity. The new 
location is where the men’s clothing 
department was previously situated. It 
is divided into two sections, with one- 
half devoted exclusively to branded 
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- Exhibiting at New York, 
Atlanta and Dallas 
Shows. 
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MIDDLETOWN FOOTWEAR, INC. 


2 MIDDLETOWN, N.Y. 
NEW YORK OFFICE: 47 WEST 34th STREET «+ 


NEW YORK, N.Y. 





women’s shoes, and the other to chil- 
dren’s, misses’ and other women’s lines. 

A marked advantage is easier work- 
ing conditions for fitting. Previously 
about 90 per cent of the stock was in 
a room off the main department, which 
caused many extra steps. In the new 
set-up, there is one row of stock around 
the outside of the entire department, 
another row back of that, and two 
rows just outside that wall. 

The color scheme is red and green; 
new chairs are of red leather and green 
leather, so divided between the two 
sections as to bregk up the color 
scheme. Upholstery on a centre seat- 
ing arrangement is green, which 


matches a pale green wall background. 


Around the entire department, approxi- 
mately 200 feet, there is continuous 
neon lighting, so built as to throw light 
down on the stock as well as upward 
for reflection thorughout the depart- 
ment. 





Reported Lost in 
Training Flight 

Detroit, Micu.—Lt. Robert Bower, 
son of Andrew Bower of the men’s shoe 
department of R. H. Fyfe’s, is reported 
lost during a training flight near 
Miami Beach, Florida. Lt. Bower was 
a naval flight training instructor and a 
graduate of Michigan State College. 
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INFANT SLIPPERS. 





Pre-Christmas Special 
QUILTED BENGALINE SLIPPERS 
Soft Padded Soles 


Stock Up Now! 
36 pr. cases 


$.70 


rt a 
F.0.B. WN. 


Baby Biuve, Pink, 


Stock 
#910 Red. Sizes 3-8 


POLONER SHOE CO. 
156 Duane St. Ba. 7-1398 New York 13 











SLIPPERS 
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WOMEN'S 
D'ORSAY SLIPPER 


Vari-Colored Stitching on 
Natural Linen with Blue Trim 


Stock 
#4848 


15 
4 NET 
Case Lots 
36 pr. to case Sizes 4 to? 


Non-Rationed In Stock 
IMMEDIATE DELIVERY 
O.P.A. Shoe Wholesaler #201-42 


PLOTKIN BROS. 


47 West 34th St. New York 1, N. Y. 
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Receives Millionth 
Pair of Navy Shoes 


WEBSTER, MAss. — The 1,000,000th 
pair of Navy oxfords manufactured 
by Bates Shoe Co., here, was sent to 


CAPT. T. HENRY HEDERMAN 


Capt. T. Henry Hederman, USN, re- 
cently. Capt. Hederman is a Webster 
resident who commanded a destroyer 
task force that entered Tokyo Bay and 
heavily damaged Japanese shipping 
and shore installations. He received 
the following message from Fleet Com- 
mander Admiral Halsey following the 
successful exploit: “Congratulations; 
you have made the emperor very un- 
happy.” 

Together with the pair of shoes went 
a scroll signed by 500 Bates Shoe Com- 
pany employees, many of whom are 
known to Capt. Hederman. 


First ““Pan-American Year- 
book” of Interest to Trade 


New YorK.—A book of interest to 
all who are concerned with reconver- 
sion and new markets for their pro- 
ducts is “The Pan-American Yearbook 
1945”, just published by The Macmil- 
lan Company, New York. It is a com- 
plete, practical reference book cover- 
ing the different trade and cultural 
activities of all the Americas—North, 
Central, South. 

The book has been compiled by Pan 
American Associates who, with a large 
research staff, spent nearly two years 
gathering and arranging the material. 
They had the active cooperation of 
hundreds of business men and educat- 
ors and of many branches of the gov- 
ernments of the different countries. 

The Yearbook is divided into three 
parts. Part I: general information on 
geography, government, transporta- 
tion, people, economy, education, and 
culture of the various countries; Part 
II: a chapter devoted to each country, 
including a full@age map, and maps 
of all major cities, brief statistical sur- 
vey, bibliography, and specific details 
on history, population, official trade 
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MOCCASINS 


CHOCOLATE BROWN UPPERS 
ORTHOPEDIC BROWN SOLES 


$1.65 


IN STOCK 


Men’s Sizes 6-12 $1.65 
Boys’ Sizes 1-5 $1.60 


| Write fer folder —— and other moccasin 
and slippers. 


CONJOR SHOE COMPANY 


287 Broadway New York 7, N.Y 
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WESTERN BOOTS 


APPROVED UTILITY STYLE 
GENUINE GOODYEAR WELTS 


36% * SOLID COLOR 


e ALL BLACK or 
e ALL BROWN 


Solid Leather Soles 


Fancy Stitching 


Ne. 3824 Black 
Ne. 3825 Brown 
SIZES 6-12 





ARNOFF SHOE CO.,INC.,. 181 Duane $¢..N.Y.C 





controls, etc.; Part III: a Who’s Who 
of Inter-American Trade, listing more 
than 25,000 firms and representatives, 
classified, by industry and also alpha- 
betically within each country. 


Tufts Retires from 


Active Business 


PHILADELPHIA, Pa.—Harry Tufts, 
vice-president and sales manager of 
Dungan, Hood & Co., kidskin tanners, 
here, retired from active business re 
cently. He had been associated with the 
sorting and sales departments of the 
company for 42 years, and had been 
in the kid leather business for over 50 
years. 

Harry H. Hollerman, Jr., has as 
sumed the duties of sales manager for 
the firm. 
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VICTORY setae 


Darling Metal Display Fixtures 
Will Be Finer —Truly Worth 
Their “Wait” In Gold 


Thankful for Victory, we are setting our sights for a new 
day in display, better visual merchandising through better 
metal display equipment. Darling is prepared to supply the 
finest metal display fixtures, for wartime production has 
sharpened our “know-how” in precision manufacture. New 
designs, new improvements will be available. Early spring 
will bring new Darling catalogs featuring America’s most 
comprehensive line of metal display fixtures. We again thank 
you for your patience during our inability to serve you since 
Pearl Harbor. We believe you will agree that Darling Metal 
Display Fixtures were truly “Worth Their ‘WAIT’ in Gold”. 


L.A. DARLING COMPANY, BRONSON, MICH. 


NEW YORK DISPLAY ROOMS—47 WEST 34th STREET 





WRITE FOR CATALOG — Ask for our new Catalog 175. It will aid 
you in selecting the proper display forms to increase your sales. 
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DARLING 


The Name to Think of First in Display 








Plans 


Trade 


and Projects 


What Shoe People Are Doing or Planning to Keep in Step With 
Progress in the Postwar Period. 


A shoe and hosiery department will 
be opened shortly at Balch-Price & Co., 
Brooklyn, N. Y., it has been announced. 
These will be leased departments, oper- 
ated by the G. & T. Merchandising 
Corp. The departments, situated on 
the main floor of the store, will be man- 
aged by Charles C. Tarbutton. 


* * * 


The women’s and children’s shoe de- 
partment of Gimbel Brothers, New 
York, is being enlarged as part of a 
remodeling and rearranging program 
which will take in the entire second 
floor of the store. 

> * 7” 

Swope Shoe Co., St. Louis, will open 
a new Co-Ed Shoe Shop in the basement 
of their store shortly. The shop, which 
will feature youthful shoes and acces- 
sories, is being designed by a firm of 
interior decorators who specialize in 
home decoration. The finished shop 
will resemble a college girl’s room, 
rather than a commercial enterprise. 

* ~ * 

Park-Brannock Co., Syracuse, N. Y., 
is planning to build a five-story store 
on South Salina Street, shortly. The 
building will house a complete “depart- 
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ment store of shoes,” it has been an- 
nounced. 

* . > 

Frankiin Simon & Co., New York, 

has remodeled its better shoe depart- 
ment located on the third floor of the 
store. The section is situated on a bal- 
cony, four steps above the rest of the 
floor in a space formerly occupied by 
the stock room. Circular in shape, the 
department is designed for an even flow 
of traffic without congestion. 

* > * 


Guild House of Boston, a modern 
“store of tomorrow” sponsored by I. 
Miller & Sons, opened recently. The 
store is owned by an organization 
headed by Harry Sheft, and is managed 
by Harry Richards who formerly man- 
aged a shoe store in downtown Boston. 
An unusual glass front is a unique 
feature of the two-story shop. I. Miller 
shoes and co-ordinated accessories will 
be sold. 

4 * * 

The O'Sullivan Rubber Corporation, 
which now operates a plant at Winches- 
ter, Va., as a foreign corporation, has 
been granted a charter by the Virginia 
Corporation Commission, with authority 


to do business as a domestic corpora- 
tion. The corporation is authorized to 
manufacture, produce, buy, sell, export, 
import and deal in rubber, plastic ma- 
terials and synthetic rubber. 
o;8 2 

B. Nelson Co. has moved from 117A 
Halsey St. to 113A Halsey St., Newark, 
N. J. The store is being redecorated, 
but the old fixtures will be used. 





Chicago Shoe Travelers 
Resume Shows 


Cuicaco, ILL. —It was last March 
that, because of travel restrictions im- 
posed by the government, the Chicago 
Shoe Travelers’ Association was obliged 
to cancel its monthly shows. Now, how- 
ever, it is once again able to get into 
stride, and beginning in October will 
resume its monthly schedules. The 
first such show will be held October 
27—30, a four-day period, as contrast- 
ed with the former two-day shows. This 
is because more than 150 shoe lines 
will be on exhibit, where formerly only 
about 50 or 60 were shown. 

Carl O. Johnson, secretary and treas- 
urer of the West Coast Shoe 
Travelers’ Associates, recently passed 
through Chicago on his way to a sales 
conference. at the Krippendorf-Ditt- 
mann Co., whose line he represents on 
the Pacific Coast. He reports extreme- 
ly active business in all areas of the 
West. 
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CLOSET SHOE BAG 





ADULT size—quality suede eleth, 6 pair—assorted 
colers and combinations $22.80 per dozen. 

KIDDIE—lestherette—paste! colors, nursery rhyme 
characters embossed on Producer, 
$8.00 per doz. 

gladly submitted upon request 
LYONS & COMPANY 
120 Deane St., New York 7, N. Y. 

QUALITY SHOE STORE SUPPLIES SINCE 1900 
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SHOE ORNAMENTS 





Beautify Fall Footwear 

















Buying Rush in Scotland 


Guiascow, ScoTLAND—The announce- 
ment of the extended period for the 
next coupon allocation had the effect of 
creating lengthy queues at all the fash- 
ion footwear shops following the an- 
nouncement. The average woman cus- 
tomer is apparently determined not to 
be beaten to the post by her rivals. De- 
mand far in excess of the available sup- 
plies resulted. 

Illegal coupon manipulation has been 
rife, and a definite and extensive mar- 
ket has developed. Now, with the stim- 
ulus.of a longer coupon period ahead, 
the sale of coupons automatically has 
boomed. Actually, this aspect does not 
involve the footwear retailer, provided 
he does not himself enter into the trans- 
action; it does mean that those who 
have books to sell and who are willing 
to sell them will find their market value 
greatly enhanced. The net effect of the 
regulations must be, the trade believes, 
to encourage to an even greater extent 
than ever this illegal flow of coupons. 





Johans Elected Wohl 
Vice-President 


St. Louis, Mo. — John B. Johans has 
been elected a vice-president of Wohl 
Shoe Company, as noted in a previous 
issue of BOOT AND SHOE RECORDER. 
Mr. Johans will manage and direct sales 
and public relations of the company. He 
has been connected with the firm for 
nineteen years, the last fourteen of 
which were in the capacity of director 
= Pg company's advertising and pub- 
licity. 





Express Company Policy 
In Message to Dealers 


New York. — The following state- 
ment, headed “A Message on’ Frank- 
ness”, was sent to its accounts by the 
Wearwell Shoe Co., Inc., wholesalers 
of growing girls’ and juvenile shoes, 
here: 

During the war every customer of 
ours received his fair-and-square share 
of the monthly total of shoes allotted 
to us by our sources. We played no 
favorites. We did not juggle our 
trade. We did not rob Peter to serve 
Paul. We did not take any price ad- 
vantages. Our prices were (and still 
are) under competitive OPA price 
ceilings. We adhered strictly to the 
ethics of business principles, as we 
always have in the past twenty-five 
years. 

The faith we placed in our clientele 
never wavered one minute. This faith 
we still hold as our most precious busi- 
ness asset. 

We face the future with a clear con- 
science and a happy spirit. This memo 
on frankness is just to let you know 
we have no reconversion plans because 
we have no reconversion problems. All 
we plan to do is to carry on with you, 
and we certainly believe you feel the 
same way towards us. 

“When more shoes are available 
we will increase your allotments. We 
also want to thank you for your co- 
operation in the trying times of the 
past.” 
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KNOCKABOUT 


MOCCASINS 
leterproof Elk 


w 
$2 -65 


Casual Type Moccasin. No-mark Sole 
Men's sizes 6 to 12 
Ladies’ as above $2.46 


immediate Delivery 
Write fer folder Moccasin and Bowling Shey 


CONJOR SHOE CO. 
287 BROADWAY NEW YORK Cin 


PLASTICS 











SHOE HORNS 


Gleaming Lucite in Jewel Colors 
Brighten Your Displays 
and 
SELL THEMSELVES 


BI—6" popular hook ~~~ 1 stri 
practical $6.40 per doz. (Retail $!.00 ea. 
BS—7%"" man's model—heavy material, thin 
inet $9.90 per doz. (Retail $1.50 ea.) 
83—7%"" feminine, with hand carving and 
beautiful play of light on beveled edges 
$9.90 per r af (Retail $1.50 ee.) 
All models shipped in 6 assorted colors um 
less otherwise Indicated. Customer moy 
specify colors with minimum of 4 doz. per 
color and model. 
All prices F.0.B. New York. 


Terms 2/10 
EMERSON PLASTICS CORPORATION 


202 East 38th Street New York 16, N. ¥. 




















Buy Victory Bonds 
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$2.25 


5% — 1O0DAYS 
f.0.8. PATERSON, N. J. 


Rayon Mule 
With Elastic 
Ruffled Back 
Strap and Fea- 
turing Genu- 
ine* Leather 


Soles. 











Colors: Red, peach, royal 
blue and light blue. Packed 
36 pairs to case. Sizes 4-9. 


IMMEDIATE DELIVERY 


A 








BETA FOOTWEAR COMPANY 
* PATERSON, N. J 


Indoor and Outdoor Casuals 


324 MARKET STREET 











Announce Spring 1946 Colors for Shoes 


Textile Color Card Association Presents Eleven Colors for Women 
and Six for Men Adopted at Recent Meetings 


New York. — Eleven colors for 
women’s shoes and six colors for men’s 
shoes were adopted for Spring and 
Summer 1946, at a two-day meeting 
held at the offices of The Textile Color 
Card Association, by the joint com- 
mittee of the Tanners’ Council of 
America, the National Shoe Manufac- 
turers’ Agsociation and the National 
Shee Retailers’ Association in co-op- 
etation with The Textile Color Card 
Association, it was announced recently 
by Margaret Hayden Rorke, managing 
director of the latter organization. 

For women’s shoes, Town Brown is 
tepeated and the other colors comprise 
alight cocoa, a turf type, a light sad- 
dle shade, a light creamy neutral, two 
shades of blue, a clear true navy and 
a bright royal type, two shades of red, 
amedium tone and a bright lively ver- 
sion and two shades of green, a med- 
lum tone and a lighter lively type, also 
black and white. 

The selection for men’s shoes com- 
prises the repeated color Yankee Brown, 
also a turf type, a saddle shade, a 
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lively light tan, a Cordovan shade, a 
sports beige, as well as black, white 
and grey. 

These Spring colors for women’s and 
men’s shoes are in marked contrast to 
the regimented color program of war 
years. It must be emphasized, how- 
ever, that these colors represent the 
objectives of the tanning industry and 
are not a reflection of what the indus- 
try is prepared to offer in the immedi- 
ate future. The problems of reconver- 
sion, together with raw material and 
manpower shortages, will govern the 
quantities and types of production for 
some time to come. A number of these 
colors may not be available for a con- 
siderable period and even then, not in 
sufficient volume to meet shoe manufac- 
turers’ desires. 

For the first time, Mrs. Rorke an- 
nounced, the confidential advance sam- 
ples to be sent to members of The 
Textile Color Card Association will be 
in leather and, as in the past, the cara 
to be issued later likewise will portray 
the colors in leather. 


M 
GREAT SHOES 


tor LITILE AMERICANS” 


Increase Sales of Handbags 


PROVIDENCE, R. I.—Having enlarged 
its handbag department to three times 
its previous size, the G. R. Kinney Co. 
finds that it has about tripled sales of 
this line. The merchandise is shown 
against a mirror background, which 
greatly improves its appearance. From 
a previous top of three dollars, Albert 
Bertie, manager, has traded up this 
merchandise to a top of $10, reporting 
that women are paying more for hand- 
bags and buying much better quality. 
The higher priced numbers are selling 
in good quantity, and are attracting 
new customers to the store. According 
to Mr. Bertie,“& woman will buy a 
more expensive handbag because she 
feels it will last. 

This store is going after children’s 
specialty business, such as better type 
mittens, scarfs, etc. Slippers are, as 
usual, a big line at this store, and these 
are being furthered by continuous in- 
side displays. 

A marked improvement to the store 
has been made by installing all-glass 
panels between the store and the dis- 
play windows at the front. This was 
previously closed in so that one could 
not readily see the inside of the store. 
Mr. Bertie finds that the new glass 
partitions permit people to see the 
store and thus acquaint them with the 
store interior. 
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DISPLAY SHOE FORMS | 
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CELLULOID — ladies’, misses’, children’s —. flesh 
= onty, varied heel heights and sizes—immediate | 


Also PLASTIC (Lucite) DISPLAY SHOE STANDS, | 
men's or women’ s—attractive. 
Write for samples or details 
LYONS & COMPANY 
120 Duane Street, New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES SINCE 1900 
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SLIPPERS 
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P MEN’S and WOMEN’S 
ALL SHEARLING BOOTEE 













for extra 
wear. 
DELIVERY 
AT ONCE 


STYLE 
#5011 Men's 
Brown 


22040 Women’s Red 
#2041 Women’s Blue 


Men's sizes, 6-12. Whole sizes only CASE: 
Women's sizes, 4-9. Whele sizes only 
Price: Men's, $2.00; net 30 days, f.0.b. Boston 
Price: Women’s, $1.90; net 30 days, f.¢.b. Boston 


$$$ _ 


A. L. O°SHEA 
, 212 Essex St., Boston, Mass. 




















GIRLS’ MOCCASINS 








GIRLS’ BROWN ELK 
CAMP MOCCASINS 


Brown No-Mark Soles 
in Stock At Once Delivery 





$1.65 Sizes 4 to 9 
Write for Folder 


CONJOR SHOE COMPANY 
287 Broedwey New York 7, M. Y. 














Feman to Manage 


I. Miller Factory 


Louis G. Feman, 
vice-president and general manager of 
Miller Parachute Division, has 


New York.—Dr. 


the I. 
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SLIPPERS 
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REAL BARGAIN 
WOMEN’S FRIEZE SLIPPERS 


Soft Chrome Leathe 



































DR. LOUIS G. FEMAN 


been promoted to general manager of 
the I. Miller Long Island factory. 

Dr. Feman was in charge of the 
Parachute Division and helped develop 
for Army and Navy use such items as 
aviators’ helmets, electrically heated 
gloves and blankets, etc. In his new po- 
sition, he will be in charge of shoe man- 
ufacturing at the Long Island City 
plant, succeeding Jack Squire, who has 
resigned after twenty-five years of ser- 
vice with the company. 





Designs Double Ball Cushion 


New York.—Dr. B. J, Silver, podia- 
trist, has introduced to the market a 
new “two-face” or double ball cushion. 
This new rubber cushion like the orig- 
inal “one-face” ball cushion Dr. Silver 
introduced several years ago, can be 
placed permanently in the shoe by 
attaching it to the sock lining, or it 
can be used as a removable part. It 
will be sold under the brand name 
Com-o-F orm. 

Now that materials for the cushion 
are becoming available, it should be on 
the market shortly. Shoe departments 
and manufacturers are said to have 
shown an interest in the cushion. It is 
claimed that it will protect the meta- 
tarsal bones, preventing strain, burn- 
ing sensation, and callouses. 

The main talking point of the cush- 
ion is that it protects the metatarsal 
bone heads, instead of stopping im- 
mediately behind them. It is made with 
the high point of elevation inside the 
axis of balance in order to distribute 
the weight of the foot longitudinally. 

The single face ball cushion is de- 
signed for use in low-heeled women’s 
shoes of the walking type, and in such 
other shoes that have a flat surface in 
the area of the ball of the foot, also 
in men’s shoes, and in some children’s 


$1.10 
F.0.B. WN. Y, 
Net 10 days 
Sizes 5-8 


. IN STOCK 
Royal Blue, Wine, Light Blue, Rose 
36 prs. to a case 


POLONER SHOE CO. 








156 Duane St. Ba. 7-1398 New York 13 
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RUBBER FOOTWEAR 
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MEN'S SNUGFIT RUBBERS 


AMERICAN SHOE CO. 
251 W. Jeff. Ave., 
Detroit 26, Mich. 














shoes. The two face ball cushion whieb 
is rounded and feathered at the edgt, 
is for use in women’s dress shoes, slip 
pers, and high heels. 





Leather Offices to Retain 
Saturday Closing 


Boston, Mass.—Most sole and uppef 
leather companies with offices locate 
in Boston who are members of the Nev 
England Shoe and Leather Association 
will continue to keep their offices close 
all day Saturday during the coming 
Winter season. 

The results of an association survey 
indicated that of 40 companies include 
in the survey 36 will remain closed @ 
Saturdays, 2 will stay open and 2 mor 
will remain open with skeleton crews 
only, but will not do any selling. 

The great majority of shoe manufae 
turers’ sales offices will also remai 
closed on Saturdays throughout th 
year, continuing a war measure spo 
sored by this association since 1942 
conserve fuel oil and coal, as well # 
gasoline for transportation. 
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THAT CARRIES COMFORT 
A STEP FARTHER ! 


Luxurious, glove-fitting little bed- 
room slippers .. . slim and elegant on 
suave cuban heels . . . satiny and open- 








~~ wed and trimmed with fleecy bunny 
fur... so soft and shapely a lady’s foot 

R literally melts into them! 

wal It takes true shoe craftsmanship to 


bring about such a happy blend of salon 
, styling and lounge comfort in a bed- 
room slipper. True craftsmanship and 
unusual materials . .. such as the 
Spongex* innersoles which the manu- 
facturer has used to impart pillow-soft 
comfort without weight or bulkiness. 
For Spongex is just such a material — 
lively, flexible rubber whose airy, inter- 
connecting cells cushion and support 
feet like a thousand tiny springs . . 
make it the ideal material for insoles, 
platforms, linings in every type of 
ear for active feet. 























 hieh Have you tried Spongex in any of 
edge, your models? Many manufacturers who 
slip Bave say it’s the perfect answer to vari- 
ous shoebuilding problems because it's 
so reasonable in cost, so easy to apply, 
so popular with customers! Would you 
like samples and prices? Just write 
Sponge Rubber Products Co., 111 Derby 
Place, Shelton, Conn. Sales offices: New 
York, Chicago, Washington, Detroit. 
pper 
ated 
New 
tion 
oset 
ning 
ided Flexible, resilient Spongex is re- 
markably easy to work and apply 
| on wherever its soft, cushioning 
nore comfort is na It is also 
molded into non-toxic, stainless 
ews metatarsal . arch inserts and 
cookies. 
fac- 
rain 
the 
2 EX 
, 
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BP Mark Reg. U. S. Pat. Of. 
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FASHION FLASH TO FOOTWEAR DESIGNERS 
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AS FEATURED IN : 
FORTUNE MAGAZINE FOR OCTOBER Le 






There is much more than meets the eye in a 
Heywood Shoe. There is the skill and crafts- 
manship of 81 years of fine shoemaking. That 
is why Heywood brings lasting shoe pleasure to 
men whose first interest is enduring quality. 
And that is why experienced shoe men at 
Thayer McNeil, Boston; Armishaw’s, Portland, 
Oregon; Boyd’s, St. Louis and many other 
famous shops choose Heywood as their standard 
of footwear quality. Their trust in Heywood is 
your assurance of satisfaction, when you select 
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Resume Monthly Shoe 
Showings 


DETROIT, MicH.—Monthly Shoe Days 
have been restored by the Michigan 
Shoe Travelers’ Club, following the 
lifting of the ban on conventions and 
trade shows by the ODT. First show- 
ing was held September 30 to October 
2 at the Hotel Statler, with some 60 
shoe lines represented, filling the entire 
fourteenth floor. 

Surprising was the fact that non- 
rationed shoes were bought by many 
dealers, contrary to the expectation of 
many wholesalers. There is still a 
marked demand for non-rationed shoes 
in local stores, because of the grave 
scarcity of rationed shoes of all types. 

All types of shoes were selling well. 
Gabardines were big sellers in several 
types. House slippers and children’s 
shoes were among the biggest volume 
sellers. Blacks and browns predomin- 
ated almost exclusively. 

Patent was a leader in demand, des- 
pite the shortage of stock. Strongest 
demand was for novelty types in wo- 
men’s shoes, rather than the standard 
styles. 

The event was well attended by re- 
tailers from the Detroit area especially, 
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despite the gasoline famine which made 
it impossible for many retailers to 
attend. 

Selling was good, with all travelers 
reporting demand heavy, and sales 
largely for immediate Fall- delivery, 
with many, if not most, however, un- 
able to promise delivery in adequate 
quantities as fast as wanted by the 
customers. 

The monthly show days will be held 
regularly hereafter, the Travelers have 
announced, with the November dates 
set for November 4-5-6, also at the 
Statler. Following that showing, the 
travelers wil move to Grand Rapids for 
a special showing on November 11-12- 
13 for the Western Michigan retailers 
at the Hotel Pantlind. 

Dates for the Annual Shoe Fair were 
also set following the lifting of the 
ODT ban, and this big event, to be 
sponsored jointly by the Michigan Re- 
tail Shoe Dealers and the Michigan 
Shoe Travelers Club, will be held at the 
Hotel Statler here on January 13-14-15. 





In New Location 


BROCKTON, Mass. — Brown’s Shoe 
Store has moved to a new location at 
2 Centre Street, this city. 
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SHEARLINGS 
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ELECTRIFIED SHEARLINGS 


CALIFORNIA PROCESS 
Immediate Delivery 


Net 10 days 
F.O.B. N.Y. 


COLORS: Royal Blue, Red, White, 
Light Blue, Pink 


PLOTKIN BROS. 


47 West 34th St.. New York, N. Y. 
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FAST SELLING SLIPPERS 
Netural 


In Stock 
Style #208 


Net 10 Days 
36 pr. te case F.0.B8. WN. Y. 


IN NATURAL—$1.00 IN BLUE—$1.25 
POLONER SHOE CO. 


156 Duane St. Ba. 7-1398 New York 135 


Sizes 5-12 

















In New Location 


RocHESTER, N.Y.—Dr. Scholl’s Foot 
Comfort Shop, which has been operated 
by the Carmer Corporation at 44 
Clinton Ave., North, for the past sev- 
eral years, has moved to a store at 
93 Clinton Ave., South. 
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Named Consultant 


For Commerce Dept. 


NASHVILLE, TENN.—L. D. Scott, 
sales manager for the KBS Division, 
one of General Shoe Corporation’s 


L. D. SCOTT 


men’s shoe divisions, and wartime mili- 
tary contract officer for that company, 
has been appointed special consultant 
for the U. S. Departmetn of Commerce 
in Washington. 

Mr. Scott will work with a group of 
other executives in the shoe industry 
who are engaged in disposing of sur- 
plus Army shoes. General Shoe itself 
produced 7,500,000 pairs of combat 
boots and shoes for America and her 
allies. 


Sundial Breaks First Major 
Advertising Campaign 

Boston, Mass.—Large space news- 
paper advertisements, spot radio trans- 
criptions, newspaper mats, and trans- 
criptions for dealers, and a complete 
package of promotional material are 
included in Sundial Shoe Company’s 
1945-46 advertising and merchandising 
plans. Over a period of three months 
alternate 600 and 400-line newspaper 
advertisements are being run in Bos- 
ton, Providence, Waterbury, Bridge- 
port, New York, and Philadelphia on 
a test basis. Fifteen seconds and one 
minute musical transcriptions are be- 
ing used twice a day on Providence, 
Waterbury, and Philadelphia radio 
stations. 

Sundial dealers are offered a com- 
plete series of newspaper advertising 
mats and radio transcriptions, as well 
as window and counter displays, out- 
door signs, decalecomanias, and con- 
sumer folders. 

Following the initial three months’ 
advertising, Sundial expects to expand 
from its test markets into other major 
sales outlets. 

The Sundial Shoe Company is a divi- 
sion of the International Shoe Com- 
pany. 
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CHILDREN'S SLIPPERS 
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CHILDREN’S 





BENGALINE SLIPPERS 


Sr 


| Style 425A 


HARD LEATHER SOLES 


Semi-California Construction 
2 COLORS— 


Red with Royal Platform and Trim 

Royal with Red Platform and Trim 
SIZES ALY 

J. BENENFELD & CO. 


BAY SHORE, LONG ISLAND, N. Y. 
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Misses’ Bengaline Slippers * Royel 
Blue or Wine © White Bunny Trim 


$1.50 


Sizes 11-3 36 or. to case 
IN STOCK IMMEDIATE DELIVERY 


Write for foider-——moccasins and other style slippers 


CONJOR SHOE CO. 
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STEEL TOE 
SAFETY SHOES 


SPRiceD 


COMPA 
Holliston, Massachusetts Union Made 
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BUILD BUSINESS 


WITH THESE 
BUSINESS 
BUILDERS! 


New CATALOG 


Worth All Your Enthusiasm 
in the Popular Price Range 


RESORT SANDALS 
SHOES FOR THE YOUNGER SET 
STURDY SPORT OXFORDS 


ADVERTISING 





ASK FOR CATALOG 25A 


THE Lederer INDUSTRIES, Inc. 


9-45 WEST 19th STREET - 


SUPPLYING RETAILERS SINCE 1902 


NEW YORK 11. WN 


NOVELTIES 


SOUVENIRS 


GIVE-AWAYS 
FOR 
BOYS AND 
GIRLS 








HI-STYLE NOVELTIES 


ALL EMBRACED 
IN THE NEW STYLE TREND 


COMING SPRING SEASON 


LION SHOE CO. 


131-35 Duane Street 
Serving the retail trade for 27 years. 


FOR THE 


New York 13, N. Y. 











The American Baby Comes into His Own 


[CONTINUED FROM PAGE 114] 


critically, the back parts have received 
a great share of attention. Emphasis 
has been placed on narrow heels which 
will hug the foot and give needed sup- 
port without crowding or holding the 
foot in a rigid position. Acknowledg- 
ing the fact that a baby’s shoe does not 
fit properly unless the back part of 
the foot, the focal fitting point, is well 
supported, manufacturers have given 
full emphasis to this part of the shoe. 
Lasts especially designed for the needs 
of individual feet—chubby lasts for the 
thubby foot, etc.—represent another 
step forward in the direction of per- 
fectly fitting shoes for babies. 

The forepart of the foot has received 
its share of study, and full toes, wide 
acress the ball, have been designed 
especially for the needs of the young 
foot. Manufacturers have given atten- 
tion to the side walls of the shoe, with 
the result that broad toed shoes with 
high side walls allow full freedom to 
growing toes. 

Other construction features have 
come in for their share of study. Manu- 
facturers are agreed that babies’ shoes 
must be soft and flexible, with no rigid- 
ity anywhere to hamper natural move- 
ment. Tough, non-skid soles, flexible 
hough to bend easily with the needs 


October 15, 1945 


of the foot, yet firm enough to with- 
stand wear are to be found in most 
lines. Provisions have been made to 
protect the delicate foot from hard 
seams and stitching, and manufac- 
turers have developed outside seaming 
which keeps the seam from touching the 
foot; others have protected the foot from 


Two models for babies. Left: Soft sole 
blucher boot with perforations on the 
toe. Right: Perforated and pinked 
blucher boot with medium sole for the 
first stepper. Both styles from Mrs. Day. 


the seams by means of such devices as 
full length tongues, extended soles, 
heels, and backs. Sewed-in counters 
add strength to the back of the shoe, 
holding the ankle firm and preventing 
it from turning as the child begins to 
walk. 


Patterns, for the most part, are lim- 
ited to staples, for the difficult ma- 
terials and labor situations have not 
yet eased sufficiently to permit manu- 
facturers to add a number of new 
styles to their lines. Most houses are 
trying to maintain full production on 
staples in order to help their dealers 
build up their low inventories with the 
greatest possible number of shoes which 
will sell. In the infants’ line, soft shoes 
of fabric or felt, with decorative stitch- 
ing and embroidered effects, are always 
salable in soft pastels, and manufac- 
turers of these shoes have added pinked 
edges, pink and blue ribbon decoration, 
and perforated designs to lend them a 
finished look. 

White is preferred for babies’ shoes 
traditionally, but browns are still sal- 
able, particularly where a white shoe 
is not available. Mothers have learned 
during the war period that a brown 
shoe is serviceable, and you need not 
fear customer resistance on that score. 


It will not be long, after full produc- 
tion can be maintained, that style de- 
velopments will once again take their 
place in these lines. The important 
fact to remember, however, is that in 
babies’ shoes, well constructed, well de- 
signed, good fitting footwear in basic 
patterns forms the bulk of your busi- 
ness; the novelty items which may be 
introduced will serve as the icing on 
the cake; you'll still need a steady diet 
of staple types. 


245 








» , 


Ww 


6 Ee 


SCUFFS 


66, 6 FF OF 





BENGALINE 
SCUFF 


Royal Blue or Red—with 
Pink Lining 





Case Lots 
36 pr. to case 


NON-RATIONED 
In Stock Immediate Delivery 
O.P.A. Shoe Wholesaler #201-42 


PLOTKIN BROS. 


47 West 34th St. New York 1, N. Y. 


Sizes 4 to 9 
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WOMEN’S 
GAY EMBROIDERED 
BENGALINE SLIPPERS 





2 COLORS: Wine - Royal 
HARD LEATHER SOLES 
Price: $1.90 Pr. 


J. BENENFELD & CO. [| 
BAY SHORE, LONG ISLAND, N.Y. 
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Mrs. Kamen to Teach 
Fashion Co-ordination 


New YorK. — Mrs. Kate Goldstein 
Kamen, executive secretary of the 
Guild of Better Shoe Manufacturers, 
will teach a course in fashion co-ordi- 
nation this Fall at the New York Uni- 
versity School of Retailing, here. 

Mrs. Kamen has many years of ex- 
perience in the fashion field, especially 
in connection with shoe and leather. 
For several years she was fashion di- 
rector of A. C. Lawrence Leather Com- 
pany. She also taught a course on 
shoes in California as part of the 
George-Deen Distributive Education 
program. 





Shoe Firm Chartered 


Kansas City, KANs. — Robinson’s 
Kansas Shoe Company, Inc., here, was 
recently granted a Kansas state chart- 
er by the Secretary of State, according 
to reports. Leroy Womack of Kansas 
City, Kansas, was named resident 
agent of the corporation which was 
permitted to operate a retail and 
wholesale shoe business, starting with 
a capital of $2,000. 





Maj. Rockmore Rejoins 
Trimming Firm 





New York.—Major Martin F. Rock- 
more, recently released from active ser- 
vice in the U. $. Marine Corps, has re- 
joined Wavershoe Trimming Co., here, 
after an absence of five years. He served 
two years in the Pacific in many major 
campaigns. He is returning to the firm 
as a partner and vice-president of 
Wavershoe Trimming Co., New York, 
and as the vice-president of Wavershoe 
Trimming Co., Inc., of New York and 
St. Louis. 
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DANIELS SCOOPS TH: 
FIELD AGAIN! 


SPARKLING GENIUS 


Black, Brown and Blue Suede Studded with Coloriy 
Sequins and Beads. Specify Colors Desired Whe 


Ordering. =‘ $2.50 PER PAIR 
No Less Than 6 Prs. Orders Accepted 


BUY FAST—LIMITED QUANTITIES ON H 


DANIELS MANUFACTURING CC 
8520 - 20th Avenue, Brooklyn 14, N. ¥ 
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Another 


“INDOR-EES" 


California Process 
Leather Sole 


Embroidered Mule 
$5368 
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COLORS: Red, Royal Blue 
Light Blue, Black 
Sizes: 4 to 9 
Packed 36 pr. to case assorted sizes. 
Minimum orders |8 pr. per color. 


Immediate Delivery 
WILLIAM COHAN CO. 
— Third Floor — 

Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Ill. 
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FBI Seeks Men Indicted 
For Bank Robbery 


New York.—The Federal Bureau of 
Investigation has, for the past several — 
been conducting an intensive 
nationwide investigation looking toward 
the location and apprehension of Carlo | 


Pexzopane, Jr., former shoe salesman | 


and shoe repair man, and Johann 
Deutsch, a mechanic, who were indicted 
by a Federal Grand Jury at Dayton, 
Ohio, October 15, 1937, for robbery of 
the Franklin National Bank, at Frank- 
lin, Ohio. 


The indictment charges that on De- | 


cember 5, 1935, these men, together 
with one Antonio Ziano, armed with 
sub-machine guns and pistols, robbed 


JOHANN DEUTSCH 


the Franklin National Bank of approx- 
imately $12,000. While attempting to 
ecape, Ziano was shot and killed by 

town marshal at Franklin and 
Pezzopane was believed to have been 
wounded. 

Pezzopane is described as follows: 
Age, 87 (born January 1, 1908, at 
Adena, Ohio); height, 5 feet, 11 inch- 
ts; weight, 196 pounds; eyes, brown; 

, black; complexion, medium; build, 
husky; race, white; nationality, Ameri- 
can, Italian descent; education, high 
school, has studied law; shoe salesman, 

repairman; shoe machine demon- 
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New York Sales Office:— 
47 WEST 34TH STREET 


WiSconsin 7-7997 


Hundreds of Retailers .... 


with many years of experience, KNOW 
fine shoes. That’s why they have CHOSEN 


“BONNIE BEST 
SHOES 


Division of 
HAROLD SHOE CO. 
HAVERHILL, MASS. 


CHILDREN’S and MISSES’ 


OXFORD 


SPECIALISTS 


Boston Sales Office :— 


210 LINCOLN STREET 
Manus Schoenfeld 
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strator, sewing machine repairman; 
mustache, said to occasionally wear 
small mustache; language ability, 
speaks Italian fluently. In addition to 
the foregoing, Pezzopane is an aviation 
enthusiast, having formerly held a 
student’s pilot license and he is said 
to be extremely interested in gliding. 
Deutsch is described as follows: Age, 
37 (born February 5, 1908, at Vienna, 
Austria); height, 5 feet, 9% inches; 
weight, 175 pounds; eyes, blue-gray; 
hair, brown (allegedly becoming bald) ; 
complexion, dark; build, athletic; race, 
white; nationality, allegedly Austrian; 
education, high school equivalent; oc- 
cupation, chauffeur, mechanic’s helper, 


mechanic, machine operator, toolmaker, 
paint salesman, ship’s fireman, securi- 
ties salesman; scars and marks, tattoo 
on one arm, a description of which is 
unknown; Accent, German (speaks 
German fluently). In addition to the 
foregoing, Deutsch is alleged to be a 
motorcycle enthusiast. 

Any person having information con- 
cerning either of these men is urged 
to communicate immediately with J. 
Edgar Hoover, director, Federal Bur- 
eau of Investigation, United States De- 
partment of Justice, Washington, D.C. 
or with the field division of the Federal 
Bureau of Investigation which is near- 
est your city. 
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CHILDREN'S SLIPPERS 














CHILDREN’S SHEARLING SLIPPERS 
READY FOR IMMEDIATE DELIVERY 


$7239—Children's Natural Electrified 


Shearling Slipper . . . Whole Sizes Only 
---SizesStol0 . . . $1.25 Net 
M7239—Also in Royal Blue. 
R 7239—Also in Red. 
$ 7240—Misses’ Natural . . . Sizes 11 to 2 
« $1.37%4 Net 


M7240—Aiso in Royal Ble. 
R7240—Also in R 


GROVES SHOE COMPANY 
311 W. Monroe St. - Chicago 6, Illinois 
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MEN'S SUEDE LEATHER OPERA 





Soft Leather 
Sole 


$1.25 


Colors: Brown, Red, Tan and Blue 


GLOBE FOOTWEAR DIST. INC. 
121 Duane St. New York 7, N. Y. 














248 


About Shoe People 


Murray D. Strauss, for fourteen 
years affiliated with the Ansonia Shoe 
Stores, in New York, has joined Conar 
Associates, Inc., merchandise brokers in 
New York. He will act as buyer, man- 
ager and merchandiser of the footwear 
department for the firm which ser- 
vices 535 retail stores throughout the 
country. 





*- * * 


Bernard H. Hyman recently pur- 
chased the store of P. Lichtenstein, Inc., 
New Orleans, La. He has been con- 
nected with the firm for the past six- 
teen years, serving in the capacity of 
president and general manager. The 
store will continue under the name of 
Lichtenstein’s Shoes at the same ad- 


dress. 
. . * 


George C. Helm, an executive of Mil- 
ler’s Superior Shoes operated by C. B. 
Miller Shoe Co., Inc., of Columbia, Mo., 
has resigned to operate leased shoe de- 
partments in three Hinkle Dry Goods 
Company stores in Albuquerque, Ros- 
well and Santa Fe, N. M. He has been 
in the shoe business in Columbia for 27 
years. The new departments will han- 
dle women’s quality shoes exclusively. 
The operation will be known as George 
C. Helm, Ine. 


* * * 


S. W. (Tommy) Thomas has resigned 
his position as manager of the shoe de- 
partment at Kline’s in Tyler, Texas, 
and has returned to his former posi- 
tion as manager and buyer of the 
women’s, men’s and children’s shoes of 
the J. M. Dyer Co., Corsicana, Tex. 

7 + * 


Sgt. Eric Nathan, the son of Richard 
Nathan, president of Sun Shoe Mfg. 
Co., Chicago, and Sgt. Kurt Nathan, son 
of Willi Nathan, vice-president of the 
same firm, returned recently from over- 
seas. Both are on thirty-day furloughs. 
Eric was married shortly after his re- 
turn to this country to Miss Ruth Low- 
enstein of New York. Kurt spent his 
furlough with his wife on their farm in 
Maitland, Fla. 


* ¢ * 


Omer B. Dahm has been appointed 
representative of Alfred Vamos, Inc., 
in the St. Louis territory. The firm 
maintains an office in St. Louis at 1602 
Locust Street. 

+ * > 


Monroe Geller, Bert Geller and Her- 
bert Levine have become members of 
the executive staff of Andrew Geller 
Shoe Mfg. Co., Inc., Brooklyn, N. Y. 
Monroe and Bert Geller will deal with 
production and company management, 
including the wholesale end of the busi- 
ness and the retail store operated by the 
company on Fifth Avenue, New York. 
Mr. Levine will act as head of the ad- 
vertising department and as merchan- 
dising manager. 
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BROWN PIGSKIN CASUALS 
Brown No-Mark Soles 


$1.85 


Style 625! 





Girls’ Sizes 4 to 82 * 36 pairs to a can 
Write for Slipper, Moccasin Folder 


CONJOR SHOE CO. 


287 BROADWAY NEW YORK City 

















Lane Bryant, Inc., New York, has ap 
pointed Frederick Beck as buyer for its 
shoe departments. He has been con- 
nected with the store for several years, 
eight years as assistant shoe buyer, and 
four as buyer of play shoes and slip- 
pers. 

* > > 

John B. Logan has been named mer- 
chandise manager and head buyer for 
the shoe store of Baynham’s Inc., with 
outlets in Louisville and Lexington, 
Ky., and Nashville, Tenn. Mr. Logan 
comes to Baynham’s from Jenny, Inc, 
Cincinnati, where he spent the last siz 
years as head buyer for the shoe de 
partment. 

o * . 

A special “Nathan Hack Night” wil 
be observed by members of the Michi- 
gan Retail Shoe Dealers’ Association, 
the Detroit Shoe Dealers’ Association, 
and the Michigan Shoe Travelers’ Club 
on Wednesday, Oct. 17. A party hon 
oring Nathan Hack of Hack Shoe (, 
Detroit, will be given by the three as- 
sociations in the Michigan Room of the 
Hotel Statler, Detroit. Mr. Hack, who 
recently resigned as editor of Foot- 
steps, official publication of the Michi- 
gan Retail Shoe Dealers’ Association, 
is executive vice-president of the group 
and a director of the Detroit associa 
tion. 

+ . > 

E. V. Venuti has been named ma? 
ager of the Florsheim Shoe Store o 
Washington Boulevard, Detroit. He has 
been connected with the company for 
six years. His former connections wert 
as manager of the Providence, R. 1, 
store and with the Florsheim store it 
Boston. 
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McALPIN, N.Y.C. 


JULIUS ALTSCHUL, INC., 117-125 GRATTAN ST., BKLYN, 6, N. Y 


Since 1899—One of America’s 
Finest Children’s Shoe Manufacturers 


While total production is allocated to our 
tomers, a warm welcome awaits you at our SPRING 
LINE SHOWING NOV. 4-7, 


ROOMS 341-3, HOTEL 

















C. A. Joesting is joining the staff of 
, Inc., as sales-and publicity rep- 
resentative of the firm in the New York 
office. He formerly was with the Mars- 
ton Company in San Diego, where he 
merchandised women’s and children’s 
shoes for the past two years. Previous 
to this time, he was with the J. W. 
Robinson Company in Los Angeles for 
16 years, where he was at one time 
manager of the Collegiate Shoe De- 
partment, and later assistant manager 
of all shoe departments under Phillip 
D. Lehmann. 

Ralph Walton, Joyce vice-president, 
now residing in New York, plans to 
remain there and will concentrate on 
procurement and merchandising phases 
of the business. 

> » * 


Roy Bjorklund will buy women’s play 
shoes and slippers for Frederick & Nel- 











son, Seattle, Wash., it has been an- 
nounced. Mr. Bjorklund, who returned 
to the store last July after serving with 
the armed forces, has been acting as 
assistant buyer of play shoes and 
slippers. 

2 . * 

Kivie Kaplan of Colonial Tanning 
Co., Boston, Mass., was the recipient of 
an interesting letter from Chief Yeo- 
man Paul L. Gonneville, his former as- 
sistant, who has been in service since 
Pearl Harbor. He had been with the 
company for many years. 


* . : 


Cpl. Norton M. Greenblot, 22, who 
was employed at Baker’s Shoe Store, 
City, Kansas, before his induc- 
tion in the army, was recently awarded 
the Bronze Star for heroism in action 
March 18, 1945, near Biblisheim, 
France. according to reports. The cita- 
tion states that when enemy self-pro- 
telled gunfire killed a member of a 
Wire patrol and severely wounded two 
thers, Cpl. Greenblot administered 
frst aid, and obtaining a truck, directed 
thir evacuation. He also holds the 
Purple Heart. 


* . * 


A. B. Cohen, vice-president of the 
U. 8. Shoe Corporation, has been ap- 
pointed by Mayor James G. Stewart of 
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Cincinnati to membership on the execu- 
tive committee of a civic committee to 
attract new business and industry to 
Cincinnati. 

. > > 

Jerry Remel has been appointed man- 
ager of Karl’s Shoe Store, Santa Rosa, 
Calif. He hag been with the company 
for a number of years and has operated 
stores for them in other Pacific Coast 
communities. He has completely reno- 
vated and redecorated the shoe win- 
dows with Autumn displays, as well as 
making changes in the store interior. 

7 7 > 

Albert Stricof, owner of the S. and 
W. Shoe Company, New York, has 
moved into larger, more modern and 
better equipped quarters located at 109 
West Broadway, New York. Dave Mi- 
chaelson, who for many years was con- 
nected wtih the Marion Shoe Company, 
in the capacity of buyer and sales man- 
ager, is now associated with Mr. 
Stricof. 

> s . 

Samuel G. Snively, manager of the 
women’s and misses’ and children’s shoe 
departments at the Boston Store, 
Providence, R. I., is recuperating from 
an attack of virus pneumonia. While 
not yet back at the department, he ex- 
pects to be back very shortly. 

> ” : 


Leonard Guler has purchased the 


stock and equipment of Harry’s Shoe 
Store in Cuba City, Wis. 
> > . 


A new shoe store the Connie Shop, 
which will specialize in the sale of 
women’s shoes, has been opened in 
Green Bay, Wis. V. C. Schaefer, who 
was formerly with the Freeman Shoe 
Corporation which he left to enter ser- 
vice, will be manager of the shop, while 
R. R. Rowley will be assistant manager. 

> . . 


Miss Laura Edemann, who is em- 
ployed at the Hyer Boot Factory, 
Olathe, Kansas, was married recently 
to Pfe. Donald McKaig, in Olathe. Pfc. 
McKaig is home on a thirty-day fur- 
lough from the European theater of 
operations. 

> > > 

Kurt Bergman, of Miller & Bergman, 
New York, has doffed his sergeant’s 
khaki suit to resume his manufacturer’s 
role in the shoe industry. After two 
and a half years with the Army, during 
which time his partner, Miss Meri Mil- 
ler, carried on alone, Mr. Bergman is 
“very glad to be back and working on 
my machines again.” 

While in the Army, Mr. Bergman 
did reeducation work with German pris- 
oners of war. He was last stationed in 
Holabird, Md., where he dealt mainly 
with those prisoners who were regular 
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real source of profits. 
Inquiries invited 
357 Fourth Avenue 
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Our factoring service makes it possible 
for the shoe executive to devote full time 
to production and selling activities—the 


Branck Offices 
eerie mceconens: VA. GRAND BAPIDS, MICH. LOS ANGELES, CALIF. 


WILLIAM IseLin & Co., INC. 


FOUNDED 1808 
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and Selling Agents 
of Shoes, Leather 
and Allied Products 
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BARIS SELLS 


Quality Shoes from Surplus 
Merchandise, Better for Less. 


BARIS SHOE CO., 
79-81 Reade St., New York 7, N. Y. 


inc. 
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Uppers 














Sizes 6-12 
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LAKESIDE SHOE CO. 


* RUBBERS « SLIPPERS 
Clevelard |3,Ohio 


SHOES 


1313-17 W. 6th St 
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KNOCKABOUTS 
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MOCCASIN KNOCKABOUTS 


Mark Soles 


Immediate Delivery 


CONJOR SHOE COMPANY 


NEW YORK 7, N. Y. 
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Buy Victory Bonds 











“E” Award Given at Brooklyn Ceremony 
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For outstanding production of war equipment and notable performance in over. 

coming obstacles by reason of critical shorta of labor and materials, Acm 

Backing Corp. of Brooklyn was recently awarded the Army-Navy "E". Presentetin 
ceremonies were held at the St. George Hotel in Brooklyn. 





This picture shows executives of the company holding the emblem following th 

ceremony. From left to right, Norman Freydberg, treasurer; Harry Lazar, vice 

president; Aaron Freydberg, chairman of the board; Everett R. Jenkins, Ely Frey? 
berg and Abe Lazar, plant executives. 





industry will also be shown in this Mar 
ket Week. In many instances, the firs 
showing to the trade of Spring 196 
styles will be shown in Boston,” M:. 
Field continued. 


Allied Trades at Boston 
Market Week 


Boston, Mass.—‘‘An exceptionally 
large number of companies in the al- 
lied trades have already reserved dis- 
play space at the Victory Shoe Market 
which will be held in Boston on Novem- 
ber 5-9th,” reports Maxwell Field, ex- 
ecutive vice-president of the New En- 
gland Shoe and Leather Association, 
sponsors of this shoe show. 

“Shoe manufacturers and buyers at- 
tending this shoe showing will see on 
display for the first time important 
postwar developments in shoe processes 
and materials as perfected by these 
companies which will exhibit their lines 
in Boston the week of November 5th. 

“Hundreds of shoe lines of leading 
manufacturers throughout the entire 





Give Apples as Show Souvenir 


New YorkK—Souvenirs were numer 
ous at the New Yorker show during the 
week beginning October 8. Probably 
none of them, however, had quite the 
refreshing quality of the apples dis 
tributed freely by the Gerda Footweat 
Company of this city. Designed to help 
advertise the company’s line of slippers, 
they were a logical choice since the com 
pany’s trade name for this line, at least, 
is “Pippins”. The slippers were show 
in three colors of corduroy fabric with 
platforms and leather soles. 
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Style No. 6132 Brown 
Men's Sizes 6!/2-12 
Boys’ Sizes 1-6. $1.70 









THE ARNOFF SHOE CO., IO] DUANE ST., 


Moeeasin S=xBeat this Value 


* Genuine Leather Uppers 

* Orthopedic Brown 
Rubber Soles 

* Raised Moccasin Toes 

* Rolled Collars 

* Heavy Cotton Laces 


Immediate Delivery 


of # 











Committees Forecast Spring 
Shoe Styles 


[CONTINUED FROM PAGE 208] 


This will help the industry to attain the 
objectives of the “Balanced Program 
for Shoes.” The time has come, ac- 
cording to the report, for new styles, 
new purposes, new promotions. 

The Children’s Style Committee dis- 
cussed the shortness of supplies, par- 
ticularly of the better grades of juve- 
nile shoes. Little hope was offered that 
the outlook would improve greatly until 
some time after the first of next year. 

Supplies at the present time are ex- 
tremely short, it was pointed out, in 
children’s sizes up to 12; growing girls’ 
sizes above 3; and boys’ sizes 2% to 6. 
Labor shortages, it was believed, would 
be responsible for the continuing short- 
tages, even though leather supplies be- 
came more abundant. An early re- 
moval of ration, it was felt, would 
deplete children’s low shoe inventories 
even further. 


Manufacturers are not planning to 
introduce new lasts or patterns while 
production problems remain acute and 
while they must continue to restrict 
their customers to rigid quotas. A new 
look for Spring may be achieved in the 
popular types of staple shoes by the 
use of new colors; in this connection 
red and blue were cited. 








Play and casual types, important in 
shoes for women, will have a propor- 
tionate importance in shoes for misses 
and children, it was expected. These 
models should have consumer accept- 
ance both in leather and in fabric. 


Soles of rubber in colors may be 
expected to continue in demand on cer- 
tain sport types of shoes, while plastic 
soles, particularly vinyl plastics, may 
assume importance in children’s shoes 
in the future, but reintroduction and 
promotion will be necessary before they 
will gain unquestioned acceptance. 

A discussion of the necessity for re- 
vising size runs on children’s, misses’ 
and growing girls’ shoes took place; 
the question, however, was tabled be- 
cause of the continuance of manufac- 
turing problems. 

A recommendation was made that the 
National Shoe Retailers’ Association 
promote the examination of the feet of 
children in public schools all over the 
country, in order to determine any ex- 
istent foot defects. 

The Balanced Program for Shoes was 
favored by members of the committee, 
and a recommendation was made that 
promotional effort on children’s shoes 
be spread over a twelve months’ period. 
A slogan to be used for this promotion 
—*“Children’s feet grow twelve months 
a year”—was recommended for adop- 
tion. 


Laundry Repairs Shoes 


LAKE WALES, FLA.—A complete shoe 
repair department has been added to 
the Lake Wales Laundry, thus round- 
ing out a full laundry, cleaning and 
shoe repairing service. A. P. Foster is 
in charge. 


Makes Gift to Hospital 


LaconiA, N. H.—Former Gov. Fran- 
cis P. Murphy, head of the J. F. Mc- 
Elwain Co., shoe manufacturers, in 
Manchester and Nashua, and Mrs. 
Murphy, have donated $10,000 toward 
the Laconia Hospital Building Fund. 

The shoe manufacturer’s gift will 
provide for the building, equipping and 
furnishing of the entire first floor of a 
new four-story wing for the nurses’ 
school and residence, as a memorial 
unit. 


Shoe Woman Retires 


LOUISVILLE, Ky.—Miss Edna Cam- 
ritz, Louisville, after 26 years with 
Byck Brothers women’s store, in its 
shoe department, has retired. Before 
coming with Byck’s she had sold shoes 
at her home town of Danville, Ill. She 
is now planning to make her home in 
St. Petersburg, Fla. A big pocketbook 
was one of the gifts she received when 
she retired. 





























HANDY PRICE STICKERS for Great Little Time Savers 
SHOES and CARTONS Pie Checler'dawiee 8 clara any selection desired. 
100 to a perforated sheet; width ; a deien ——— 
to fit your typewriter Size 11/4" x 2%" With store nome 
er se ei 6 Dor—$1.50 printed on ring 
12 Doz—$4 
Book of — -_ pened nd oe 12 Doz— 2.50 — ape 
porters oe $4.50 —, Canadian Canadian 
mark 726 pairs. OUR PRICE $2.00 Funds: Add Funds: Add 
$4.50 2 books: $3.50 10% 10% 
Check, M.O., or C.0.D. ~ 
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WOMEN'S SLIPPERS 
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q WOMEN’S 
‘ POM POM JERSEY 
; D’ORSAY SLIPPERS 


Style No. 4081-85 






IN 
STOCK 


2 COLORS: Wine - Royal 
q HARD LEATHER SOLES 
: Price: $1.65 Pr. 


7 J. BENENFELD & CO. 
g BAY SHORE, LONG ISLAND, N.Y. 
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WOMEN'S D'ORSAY 
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Another 


“INDOR-EES” 


California Process 
Leather Sole 


Embroidered Slipper 





$9.50 

‘ a pr. 

’ 2% 10 days, Net 38 
F.0.B. Chicage 


COLORS: Red, Royal Blue 
Light Blue, Black 
Sizes: 4 to 9 


Packed 36 pr. to case assorted sizes. 
Minimum orders 18 pr. per color. 


Immediate Delivery 


Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Ill. 
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About Shoe People 


[CONTINUED FROM PAGE 249] 


members of the Nazi party. He worked 
in close collaboration with the Provost 
MarshaBs office in Washington, and re- 
ceived a number of commendations for 
his meritorious service. 

+ « * 


Miss Florence Marie Peeples, who 
was employed by General Shoe Corpo- 
ration at Lawrenceville, Ga., was mar- 
ried to Elbert Lockridge of Suwanee, 
Ga., recently. 

. * * 

J. D. Runkle has recently been chosen 
a director of the Detroit guarantors of 
the Philadelphia La Scala Opera Asso- 
ciation. He is with the Crowley-Milner 
Company. 

* * . 

Verle E. Ryon, who managed the 
Norton Juvenile and Sports Footwear 
store in Grosse Pointe, Mich., for sev- 
eral years, has taken it over as sole 
owner, changing the name to Ryon’s 
Sports and Juvenile Footwear, with the 
retirement of Mrs. Mable S. Norton 
from the business. Mr. Ryon has in- 
stalled a gigantic shoe atop his house 
in the form of a weathervane, proclaim- 
ing his trade from his home. 

* 7 + 


Lt. Sam H. Bailey, Jr.. who for a 
number of years has been associated 
with his father, Sam H. Bailey, in oper- 
ating the Sam Bailey Shoe Shops in 
Miami and Miami Beach, is returning 
home after seeing considerable service 
overseas. He participated in the Nor- 
mandy, Holland, German No. 1 Rhine- 
land, German No. 2 and the Bulge 
campaigns. He has the Purple Heart, 
Presidential citation, four battle stars, 
Combat Infantryman’s badge and in- 
vasion arrowhead. 


* * 4+ 


Irving Diem is opening his own shoe 
store on North Saginaw Street in Pon- 
tiac, Mich., which will be known as 
Diem’s Shoe Store. He was formerly 
in the shoe department of Sam’s, Inc., 


Detroit. 
* . . 


Major Morton Hack of the United 
States Army, stationed on the Riviera, 
has charge of recreation for those GI’s 
recovering from minor wounds. Before 
entering the Army he was vice-presi- 
dent of the Hack Shoe Co., Detroit. 


Ae mee 


William C. Dowler, well known De- 
troit shoe retailer, has retired from 
business and has taken on a full-time 
job as secretary of the No. 1 Detroit 
Kiwanis Club, with headquarters in the 
Statler Hotel. This was a part-time 
position which he has held since its in- 
ception. 

Mr. Dowler started in the shoe busi- 
ness in 1906 in Pendleton, Ore. He then 
came to Detroit, joining the staffs of 
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ELECTRIFIED SHEARLING | 
HI-BOOTEE 


We are proud to 
which has 





nt a fast selling item 
nm very popular. 






#151 
IN STOCK 


##151—Blue—$1.45 
152—Red—$1.45 
153—Natural—$1.25 


36 pr. Case. Net 30 Days. 
F.0.8. Minneapolis 


Order at once for 
immediate and future delivery 


MID-CONTINENT FOOTWEAR CO. 
19-21 N. 6th St., Minneapolis 3, Minn. 
Our Show Rooms: 





CHICAGO—Howard Engquist 
209 S. State St. 
LOS ANGELES—Belmont Bloch 
Haas Bidg. 


NEW YORK—Hearold Krasner 
Marbridge Bids. 

















the R. H. Fyfe Co., The Lindke Shoe 
Co., and later the S. L. Bird Co. as 
buyer of men’s shoes; in 1927 he went 
with the Edwin Clapp Co. He opened 
his own store in 1931. From 1921 to 
1923 Mr. Dowler was secretary of the 
Detroit Retail Shoe Dealers 


* * > 


George E. Whittingham, who for 4 
number of years managed the Linehan 
Boot Shop, Westfield, Mass., has been 
named buyer and manager of the shoe 
department at the Besse-Mills store, 
Holyoke. Previously, he managed shoe 


departments in stores in Hartford, 
Conn., and Springfield, Mass. 
* . * 


Carl A. Safford, owner of Safford’s 
Shoe Stores in Hannibal and Mexico, 
Mo., has opened his third store at Me- 
berly, Mo. Mr. Safford has spent 34 
years selling shoes and operating shoe 
stores. Before coming to Missouri, he 


- had a store at Newton, Kans., under the 


name of Safford, Wiley & McCall. He 
expects to open two more stores within 
the next six months. 
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STATEMENT OF THE OWNERSHIP, MAN- 

, CIRCULATION, ETC., REQUIRED 

THE ACTS OF CONGRESS OF AUGUST 24, 
ia, AND MARCH 3, 1933 


oF AND SHOP RECORDER, published 
at Philadelphia, Pa., for October 
1, 1945. 


of New York 
| of New York 


Before me, a Notary Public in and for the State 
apd county aforesaid, personally appeared Everit 
§. Terhune, Sr., who, having been duly sworn 
secording to law, deposes and 
Business Manager of the BOOT AND SHOE 
RECORDER, and that the following is, to the 
pest of his knowledge and belief, a true state- 
gest of the ownership, management (and if e@ 
daily paper, the circulation), etc., of the 
sforesaid publication for the date shown in the 
above caption, required by the Act of August 24, 
112, as amended by the Act of March 3, 1933, 
gbodied in section 537, Postal Laws and Regu- 
istions, printed on the reverse of this form, 
to wit : 


1. That the names and addresses of the pub- 
isber, editor, managing editor, and business 
r are: Publisher, Chilton Company, Inc., 
100 E. 42nd Street, New York, N. Y.; Editor, 
cone; Ma Editor, Raymond L. Fitzgerald, 
yo12 Guilford St., Forest Hills, L. L., N. Y.; 
Business Manager, Everit B. Terhune, Sr., 160 
fast 48th St., New York, N. Y. 

2. That the owner is: (If owned by a cor- 
poration, its name and address must be stated 
and also immediately thereunder the names and 

of stockholders owning or holding one 
per cent or more of total amount of stock. If 
sot owned by a corporation, the names and ad- 
dresses of the individual owners must be given. 
{f owned by a firm, company, or other unincor- 
porated concern, its name and address, as well 
as those of each individual member must be 
given.) Holders of more than 1 per cent of 
the capital stock outstanding of Chilton Com- 
pany: C. A. Musselman, 260 Sycamore Ave., 
Merion Station, Pa.; J. 8. Hildreth, York Lynne 
Manor Apts., City Line and Berwick Road, Over- 
trook, Philadelphia, Pa.; Charlotte M. Terbune, 
160 E. 48th St., New York, N. Y.; C. 8. Baur, 
e/o Chilton > 100 E. 42nd St., New York 17, 


} es. 


n. Y¥.; J Van Deventer, 50 Lake Shore 
Drive, Vaile Grove, Peach Lake, Brewster, 
Y.; Mrs. Beulah Fahrendorf, 19 Tunstall 
Acton, 260 


XN. 

Ré., Scarsdale, N. Y.; Mary M. f° 
Sycamore Ave., Merion Station, Pa.; Mabel M. 
Musselman, 260 Sycamore Ave., Merion Station, 
Pa.; Dorothy 8. Johnson, 1115 Fifth Ave., New 
Tork, N. Y.:; Ann B. Tomlinson, c/o Bankers 
Trust Company. 7? Bey 704, Church Street 


i 
i 
“4 
2 


. Anderson, Per- 
dval BE. Anderson, Charles W. Anderson, ZJr., 
Aonie L. Clark; John Blair Moffett, 1608 Wal- 
mut Street, Philadelphia, Pa.—Agent for J. How- 
ani Pew. J. N. Pew, Jr., Mabel P. Mvrin, Mary 
Ethel Pew: Elizabeth J. Bailey and Ellwood B. 
Chapman, Trustees Estate of James Artman, De- 
ceased, 930 Real Estate Trust Building, Phila- 

. Pa.—Beneficiaries: Franklin Artman, 
Vera Watters, Alvin C. Artman, Elizabeth J. 
drtman, Marion A. Pratt, George H. Pratt, by 
wsignment, Edwin Moll: by ass'gnment, Fred- 
cr 8. Sly, 149-40 835th Ave., Flushing, L. I., 


8. That the known bondholders, mortgagees. 
ind other security holders owning or holding 1 
pet cent or more of total amount of bonds, mort- 
tages, or other securities are: (If there are none 
© state) NONE. 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and secur- 
ity holders, if any. contain not only the list of 
ttockholders and security holders as they apnear 
» A books of the company but also, in cases 

the stockholder or security holder appears 
@on the books of the comnany as trustee or in 
my other fiduciary relation, the name of the 
fetson or corporation for whom such trustee is 
acting, is given; alzo that the said two para- 
gyre contain statements embracing affiant's 
knowledge an‘ belief as to the cireumstances 
ind conditions under which stockholders and se- 
mrity holders who do not appear upon the books 
at the company as trustees, hold stock and se 
turities In a capac'ty other than that of a bona 
ide owner: and this affiant has no reason to be- 
lleve that any other person, association, or cor- 
ration has any interest direct or indirect in the 
wid stork. honds, or other securities than as #0 
tated by him. 

5. That the average number of copies of each 
‘ue of this publication sold or distributed, 
(rough the mail« or otherwise, to paid subsecrib- 
om patter the Le A Preceding the date 

above is i" information is uired 
trom daily publications only). -_ 


E. B. TERHUNE 
(Signature of business manager.) 
Sworn to and euhecribed before me this 24th 
‘ay of September. 1945. P 
MAB A. GATZENMEIER, 
Notary Public. New York County, 
Clerk's No. 28, Register’s No. 4G155. 
Commission Expires March 30, 1946. 
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Receive War Bond Sales Citation 





St. Louls.—Presentation of a War Bond sales citation was made to regional 
managers and officials of Edison Brothers Stores, Inc., by Chester C. Davis, presi- 
dent of the St. Louis Federal Reserve Bank at the company's annual conference of 
regional managers and officials. The citation was in the form of a gold embossed 


leather star. 





Redecorate Women’s 
Shoe Department 


PROVIDENCE, R. I.—The women’s shoe 
department at Gladding’s, Inc. has been 
completely redecorated and newly ar- 
ranged. With light wood paneling and 
red trim, it blends nicely with a wall 
background of two-toned brown leaf 
designs. Four smal] shadow boxes 
carry out the same idea, having a back- 
ground of two-toned brown leaf de- 
signs, with an outside border of red. 

Indirect lighting highlights the 
names of the department’s four big- 
gest and best lines. The new arrange- 
ment gives almost twice the former 
box capacity and gives the salesmen 
and women considerably more working 
space. When Philip Sheridan became 
manager of the department two and a 
half years ago, there were three sales 
clerks; now there are ten. 

The department now features women’s 
shoes in a price range from $6.95 to 
$18.95. According to Mr. Sheridan, 
women are buying better quality foot- 
wear in every bracket, with promise 
that grades will be permanently main- 
tained by an important majority of 
customers. 


To Hold Fourth Edition 
Of “Fashions of Times” 


New YorK.—An enthusiastic indus- 
try is awaiting “Fashions of the Times 
—4th Edition”, The New York Times 
annual dramatic style presentation 
created by its fashion editor, Virginia 
Pope. 

A tribute to New York’s greatest in- 
dustry, this year’s show will crystal- 
lize dramatically the creative resources 
that have given New York world fash- 
ion leadership. Leading manufactur- 
ers, designers, fabric and accessory 
houses, as well as the city’s stores, are 


cooperating and have promised their 
best models for the presentation. 

It will be a forward-looking show, 
presenting styles for Spring and Sum- 
mer 1946, save for a passing bow to 
the Christmas holiday season. Antici- 
pating a tremendous revival for re- 
sorts, particular emphasis will be 
placed on resort fashions for every 
season and locale. 





It Pays to Treat "Em Right 
[CONTINUED FROM PAGE 194] 


always promoting fashion as well as 
utility, and justifying higher price 
lines. 

“We have used some non-rationed 
promotions that have kept up store 
traffic, and helped maintain volume, as 
well as giving us new customers. 

“First and foremost we want our 
customers to understand our motives, 
and our constant endeavors in their be- 
half. This attitude in our advertising 
and on our selling floor is reaping re- 
wards for us now—and will multiply 
them later.” 

The ads are written in conversa- 
tional tone, explaining frankly the 
firm’s difficulties in obtaining sufficient 
quantities of the types of shoes it 
likes to stock. Thus, customers who 
might have been annoyed to discover 
that they could not be fitted in the 
shoes they desired are willing to accept 
the situation, realizing that the store 
has its troubles too. The customer’s 
good will is saved; the store can count 
on repeat business when shoes are no 
longer hard to get, and customers are 
willing to shop around for good values 
and good service. It’s a safe bet that 
many will remember the courteous 
treatment afforded them by Boston 
Shoe Company—and will give the store 
preference when they think of foot- 
wear 
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SALESMEN WANTED 


SALESMEN WANTED 








WANTED—SHOE SALESMAN! 


Wholesaler desires representatives in East, 
South and Middle West for Line of Men's 
and Children's Shoes and , Slippers. Com- 
mission basis. Lines a diatel 
Address 735, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











EXCELLENT OPPORTUNITY 


FOR A VERY GOOD SHOE 
SALESMAN 


To carry our extensive line of Men's, 
Boys’, Women's, and Children's low and 
medium price lines of shoes on the West 
Coast. 


This includes California, Oregon, and 
Washington. Prefer man with long ex- 
perience selling to retail, Mail Order, 
and Chain Store ts; also 

tions possibly with exporters. Our line is 
very well known throughout the entire 
country. Write full detail in regard to 
experience, age, type of connections, 
etc. We are Jobbers, Wholesalers and 
Manufacturers. 


DAVID BROWN SHOE COMPANY 
807 E. Baltimore St., Baltimore 2 
Maryland 














Se REPRESENTATIVES: Nationally 

known manufacturer of better grade IN- 
DOOR FOOTWEAR seeks sales representa- 
tives with established retail contacts for Middle 
West, entire East and West Coast. Must con- 
fine themselves to this line exclusively. Finan- 
cial returns high for right man. First letter 
must give complete information. Address #775, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 





Cctablished J SALESMEN WANTED by 
ha Jobber of complete line of ae 
Territories open in New York 
— Baltimore and Washington, Western 
Pennsylvania, Indiana, Wisconsin, Minnesota, 
Iowa, Missouri, Arkansas, Louisia~a and Texas. 
Address $772, care Boot & Shoe Recorder, 100 
East 42nd, Street, New York 17, N. Y. 





W HOLESALER HAS A FEW STATES 
OPEN for active House Slipper and Play 

Shoe salesmen. Write: J. BENENFELD & 

COMPANY, Bay Shore. New York. 





COMMISSION SALESMEN WANTED to 

represent Shoe Wholesaler to handle Men’s, 
Women’s and Children’s Slippers. Men’s, 
Children’s and Growing Girls Shoes. All ter- 
ritories open. State full particulars covering 
experience. Address: Box #768, care Boot & 
Shoe  . - o 209 South State Street, Chi- 
cago 









SALESMEN WANTED TO TAKE ON 

EXTRA LINE of Men’s, Women’s and 
Children’s Slippers, Play Shoes and Sport 
Shoes. territories still open. Address 
Box B-756, Boot and Shoe Recorder, 10 High 
Street, Boston 10, Mass. 
S*: LOUIS SHOE MANUFACTURER OF 

CHILDREN’S Cement and Infants’ Shoes 
retailing $3.50 and $4.00 desires representa- 
tives mow carrying non-competing lines. All 
territories open. Full commissions. Active 
representative accounts in all territories. Ex- 
perience and references required. Address: 
Box #765, are Boot and Shoe Recorder, 1221 
Locust Street, St. Louis, Missouri. 

NE of COUNTRY’S LARGEST AND 

BEST KNOWN LEATHER SOLE SLIP- 
PER MANUFACTURERS organizing sales 
force covering all territories. If you can sell 
solid cases at volume prices to only the best 
rated accounts this connection will pay you 
well. State exact cities and states covered; 
past experience, and present Lines carried; 
reference; age; and recent photo. Duplicate 
invoices mailed daily and commissions paid 
twice monthly. Address #763, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 

HOE SALESMEN WITH FOLLOWING 

among the popular price shoe stores to sell 
strong line of superbly styled Women’s Leather 
Soled Sandals and Play Shoes. Orders ac- 
cepted for delivery on termination of rationing. 











All territories. Full time or side line. Give 
particulars in first letter. Address Box #776, 
100 East 42nd 


care Boot & Shoe 7 
Street. New York 17, N. Y. 


M!PWEST or DISTRIBUTOR of 

$4.00, $5.00 and $6.00 Women’s Novelties, 
Play Shoes and Sport Oxfords, has opening for 
wide-awake salesmen for all territories Our 
expansion program will give all men an oppor- 
tunity to make some real money. Address 
Box #777, care Boot & Shoe oe. 100 
East 42nd Street, New York 17, N. 


ALESMEN WANTED to represent ST ¢s- 

tablished in stock Line of Men’s. Women’s, 
and Children’s popular priced footwear. Wil! 
consider only men with established followine 
who can do volume business. ity for 
the rieht men to make desirahle permanent 
connections. Address: Box #778, care of Boot 
and Shoe Recorder, 209 South State Street, 
Chicago 4, TH. 


SHOE SALES LADY WTD. 


SHOE SALESLADY: Experienced in fitting 

high grade corrective women’s, children’s 
shoes. Central Philadelphia. Permanent posi- 
tion. Address: WALK EASY SHOE SHOP, 
815 Chestnut Street, Philadelphia. Pa. 


FOR SALE 


HAYE ON HAND FIFTY (50) PAIRS of 
Stainless Stee! Custom-Made Arch Appli- 




















ances. If interested, will send sample and 
sizes. Address #773, care Boot & Shoe 
en, 100 East 42nd Street, New York 





FOr SALE: FAMILY SHOE STORE, good 

stock, town, and business; also clothing and 
fixtures. Illinois town. Address: Box #767, 
care Boot and Shoe Recorder, 209 Seuth State 
Street, Chicago 4, Til. 


SIDE LINE SALESMAN WTD, 


SIDELINE SALESMAN—Complete Line pop 
ular priced Slippers; Children’s Stitchdown, 
and Prewelts, in stock. Address #733, car 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York 17, N. Y. 











SIDELINE SALESMEN 
to carry 


“LAZYMAN SHOE HORN" 


High commission. Long profits to Retailers, 
Good deal for Jobbers. 


U. S. PLASTIC CO. 
1453 No. Lake Ave., Pasadena 6, California 











S'DELINE SALESMEN to carry a line of 
Novelty Slippers and Playshoes for Virginia, 
North and South Carolina, Georgia, and 
Florida. Can arrange for interview at Atlanta 


Show. Address #758, care Boot & Shoe 
Recorder, 100 East 42nd Strect, New York 
_ a = 





S'DELINE SALESMEN to carry an exten 
sive Line of Novelty Slippers and Playshoes 
for California, Oregon and Washington. Ad 
dress #757, care Boot & Shoe Recorder, 1 
East 42nd Street, New York 17, N. Y. 





HELP WANTED 


SHOE SALESMAN: Make big earnings in 
one South’s largest stores selling better 





ission basis with a substantial 

— .- we Applicant — draft 
State and experi Avett: 
HOFHEIMER'S, ons Granby Deron, Norfol 


Va. 





MANAGERS 
Retail Shoe Chain 


4 large progressive retail shoe chain organization 
now expanding its operations aud will require 
Saditionsl retail shoe store managers. Men selected 
must be capable of supervising the cp:.ations and 
personnel of units up to $750,600 volume. 
Assistant managers in large retail shoe stores or 
manager of retail stores in similar lines considered. 
Openings in Illinois, Michigan, Lg ee Vir- 
ginia, Upper New ¥ and New 
—— bonus and excellent peasibilities for the 


futu 
Write fully as to age, education, experience, sal- 
ary desired other factual details. Bor 14], 
Suite 1800, Times Tower, New York 18. 














SALES MANAGER: Prominent Manufacturer 
of Nationally advertised better grade IN- 
DOOR FOOTWEAR secks aggressive exect 
tive with standing experience in indoor foot- 
to take complete charge of National 
distribution. The right man can 
5.000 a year, or more. First letter 
include complete information. Address 
. care Boot & Shoe Recorder, 100 East 
d Street, New York 17, N. Y. 











f WANTED: MAN TO MANAGE WOMEN’S 

NOVELTY SHOE STORE in Maryland 
town 40,000 population. Good proposition to 
right party. Give full details and references in 





first letter. Address #759, care Boot & Shoe 
Recorder. 100 East 42nd Street. New York 
Wi tee O 
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\f advertise own name and address is used. co 


words must be added for this and charged 
unt each word (street number is one word) | at word rate 

in advance. Send Hews or money order with your copy. No 
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SUPERINTENDENT AND 
3 DEPARIMENT FOREMEN 


For new Slip Lasting 
(California Process) Factory. 
We are opening a New Factory in a rural 
community to increase our present substan- 
tial uction of Women's Casual Foot- 
wear. We are seeking capable men for the 

following positions: 


Superintendent—to be in charge of 


: 
it 
i 


foreman of Fitting Department; 
foreman of Lasting and Making De- 
This Is on unusual opportunity, if you are 
enced and qualified, to become as- 
sociated with a progressive and expandi 
organization. Write all particulars, incl 
ing ge, experience, present employment, 
gic. All replies will be treated in strictest 
confidence. 
Adéress: Box #769, BOOT & SHOE RECORDER 
208 South State Street, Chicago 4, Illinois 











WANTED: 


BIGGER SELLING JOB! 


In the past two yeors I've revamped depart- 
ments, remodeled a store, installed control 
systems, simplified O P A handling, cleared 
dead stocks and waited on customers for a 
good medium sized department store. 
Now I'm looking for a new connection with 
@ larger good store ready to step out after 
post-war business—o firm or group that un- 
derstands the value of practical selling ideas 
and coordinated promotion. 


Address 750, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











SUCCESSFUL SUPERVISOR, 14 years with 
one of the leading Ladies’ Shoe Chains, out- 
standing record of supervision of 20 stores, de- 
sires to make change, will go anywhere. Will 
accept managership of large unit to prove 
ability. Married; age 40; excellent health, 
good personality, good worker, A-1 reference. 
Address #770, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 








1GH GRADE SHOE STORE HAS OPEN- 
H ING for an experienced window trimmer. 
Steady employment. Splendid salary. PESKIN’S 
SHOE STORE, CUMBERLAND, MD. 





WANTED: RETAIL SHOE SALESMAN, 
permanent position in Family Type Store, 
carrying advertised Lines $5.00 to $12.00. 
City 75,000, 50 miles from Los Angeles. Com- 
mission basis, with guarantee. State age, ex- 
perience, references. Address #762, care Boot 
& Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 


EXPERIENCED AND AGGRESSIVE 

SHOEMAN to manage large Chain Store 
Unit in city North Eastern Pennsylvania. State 
in detail qualifications, experience and salary 
expected. Address #761, care Boot & Shoe 
a= 100 East 42nd Street, New York 
im, <. 


EXPERIENCED SHOE SALESMEN 


Good salary, or salary and commission; an 
manent position. Give age and qualifica- 








fions, etc. California Store selli Nunn- 
Bush, Dickerson, Gold Cross, Pied Piper and 
other high grade shoes. 


BROWNE'S SHOE STORE 
MODESTO, CALIFORNIA 














SHOE DEPT.'S WANTED 








LET US MERCHANDISE 
YOUR SHOE DEPARTMENT 


We are an established reputable re- 
| tall shoe organization having accounts 
with most of the high grade shoe 


manufacturers. Can and will coop- 
erate whole heartedly with store 
Policies. We completely supervise, 


promote and merchandise your Shoe 
Department; a profitable, non-worry 
opportunity to store owners. Refer- 
ences gladly given. We are open to 
lease several better grade shoe de- 
partments and can give prompt action. 


Address 701, care BOOT & SHOE RECORDER 
1221 Locust Street, St. Louls 3, Mo, 











Wwe OPERATE TEN STORES AND DE. 
PARTMENTS—are interested in leasing 
additional Shoe Departments in Specialty Shops 
and Department Stores. We feature Women’s 
Novelty Shoes and Sport types at $4.00, $5.00, 
and $6.00 and do an exceptional volume. Ad- 
: Box #779, care of Boot and Shoe Re- 
order, 209 So. State Street, Chicago 4, Ill. 
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MANAGER AND BUYER, VETERAN, 34 
years of age; 15 years’ shoe experience. 
Married, with family, desires location in Mid- 
West or West. Buyer of many fine shoes in 
the past few years. Address #764, care Boot 
& Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 





LINE WANTED 


FOR UNITED KINGDOM: Agent, wishes to 
take up Agency of American Shoes in Eng- 
land and United Kingdom; high class references 
can be furnished on request. Address: L. 
SAGE, 38 Oxford Street, London, W.1, Eng- 
land. 








SOUTH 


SALESMAN, WELL KNOWN, WITH 
ENVIABLE FOLLOWING AND REPUTATION 


WOULD LIKE TO ADD ONE 
LINE — Men’s, Women’s, Chil- 
dren’s SHOES—SLIPPERS—PLAY 
FOOTWEAR. 

MANUFACTURERS please write imme- 
diately, OR retain my address for later 
reference. 


Address 760, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











NEW YORK MERCHANDISE BROKER- 
AGE UFFICE serving over 536 Depart- 
ment, Dry Goods, Chain and Specialty Stores 
seeks several Leather and Rubber Footwear 
Lines on commission basis. Write: CONAR 
ASSOCIATES, INC., 450 7th Avenue, New 
York 1, New York. 





LINE WANTED BY EX-SERVICEMAN to 
cover territory in California. Experienced 
retail shoeman with well knwn Eastern Chain. 
Best references. Opportunity desired to show 
aggressiveness. Address #766, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 





SALESMAN, MANY YEARS’ EXPERI- 
ENCE, desires position with Manufacturer 
or wholesaler. ALBERT GREEN, 720 West 
170th Street, New York City 32, New York. 





SALES REPRESENTATIVE, with estab- 
lished offices in Eaton Tower interested in 
representing reliable manufacturer. Eighteen 


years contacts with shoe trade. Wire or write: 
HAYWARD’S, 
Michigan. 


1214 Eaton Tower, Detroit, 





FOR LEASE 











100% 
LOCATION 


FOR LEASE 


125th ST.., new vork erry 


Will lease to a reputable 


Chain organization only. 


Address 725, care BOOT & SHOE RECORDER 
100 East 42nd St., New York 17, N. Y. 














BUSINESS OPPORTUNITY 


EXPORT TO FRANCE: Am interested in 

the representation of a reputable Shoe Fac- 
tory for France. Have represented very syc- 
cessfully for 20 years a German and French 
Shoe Factory. Write to: EDWIN RHEIN, 
1020 Rock Street, J ittle Rock, Ark. 








B USINEsS OPPORTUNITY: Complete in- 

structions on the preserving of Baby Shoe 
for Book Ends and Mantle Pieces. Opportunity 
unlimited. Exclusive rights. Complete course 
$10.00. M. E. WATSON, Bellefontaine, Ohio. 





EXPORT TO CZECHOSLOVAKIA: 


Firms manufacturing materials for 
Shoemaking, such as Leathers for up- 
per parts of Shoes; Leathers for Shoe- 
linings; Machines for Shoemaking or 
Tools; Special Sticking Materials; Rub- 
ber for Soles; Chemicals A. S. O. or 
anything that is necessary for Shoe- 
making, and wish to export and to 
establish their agency in Czechoslo- 
vakia, get in touch with MR. CARL- 
TON SWIGGETT, 23 Allen Street, San 
Juan, Porto Rico, acting as mediator. 
Mr. Swiggett will give you all partic- 
ulars of a Czechoslovakian House of 
shoe manufacturers service. 














WANTED TO PURCHASE 





FAMILY SHOE STORE located in Wiscon- 
sin or Illinois, cash deal. In replying give 
full particulars regarding volume, inventory at 
cost; location and Lines of merchandise car- 
ried. Lease on Building and rent. Address 
#771, care Boot & Shoe Recorder, 100 East 
42nd Street, New York 17, N. Y. 











GOOD WELT FACTORY 
WANTED 


A client of ours desires to buy a Welt 
Factory adaptable to the manufacture 
of Growing Girls Welt Shoes. Location 
New England or Pennsylvania. Imme- 
diate possession. Payable all cash. 


KAPLAN & BRUCK 
ADVERTISING AGENCY 
424 Madison Avenue New York 17 




















MERCHANTS NEEDS 


WANTED TO PURCHASE 


WANTED TO PURCHASE 








CHAIRS REMODELED 


| specialize in re-modeling and upholster- 
ing Chrome and Theatre Chairs in Shoe 
Stores in Eastern Pennsylvania, New Jersey, 
Delaware and Maryland. 


NAT P. FLEISHER 
13th Street, Philadelphia 7, Pa. 


FIT COMES FIRST 


with the original 
SHOE DOCTOR SHRINKERS 















FOOT COMFORT easily 
provided for hard-to-fit or 
abnormal feet. Our Shoe 
Doetor Shrinkers when used 
with our specially pre- 
pered fluids, give the 
proper fit to shoes which 
fit large around the top, 
slip at the heel, or gap at 
the sides. Any fullness er 
wrinkles in leather or fab- 
tie are easily shrank with- 
out harm. 


Curved ty pe irene 


Seecia! combination offer $32.50 (fluid- 
included in above prices). 


Send year order or write for detafi informatica. 


E. C. SMELTZER CO. 


31 EB. Siet Street, Indianapolis, Ind. 








WANTED TO PURCHASE 


BARIS BUYS 


Quality Shoes for Men, 
Wemen and Children 
FOR CASH. 


BARIS | Sees co. Inc. 
79-81 Reode” St., New York 7, N.Y. 














WE WILL BUY FOR: 


CASH 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 


CAMITTA SHUE COMPANY 
120 N. 4th St.. Philadelphia, Pa. 
Phene Lombard 2002 











W OULD LIKE TO PURCHASE HIGH 
GRADE FAMILY SHOE STORE or Small 
Chain. Address #755, care Boot & Shoe 
a 100 East 42nd Street, New York 17, 





SELL YOUR ares STOCKS 
KIRSCH-BLACHER CO., INC. 
established 1915 


We buy surplus or complete stcckhs of shoes trom 
retailers, jobbers and manufacturers. 
Visit our new worehouses 
108-110 Deane Street. New York 
Phone: WOrth 2-5877 and 5378 and S879 











256 


ee 





1218 Washington Avenve—St. Louis, Mo. 


TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES | 


convert into cash and ration currency 
YOUR NAME PROTECTED... | 
SPECIALISTS IN FINE SHOES FOR 15 YEARS | 


M. K. WEIL SHOE CO. 


WRITE — WIRE OR PHONE 


Central 4899 | 








CASH PAID FOR 
SHOK STORES 
CLOSE GUTS, JOB LOTS 
SHORT LEASES ASSUMED 


98 DUANE ST. NEW 
Telephone WOrth 2-2515 








_| SAM CAMITTA & SONS 


SELL YOUR JOB LOTS 


95 Reade St.. New York 13, N, Y, 


FOREMOST SHOE BUYERS SINCE 
COrtiandt 7-6378-8 


19% 








SHOE STORES 


FOR CASH 


BARSH & CEASAR 


21 NM. 4th SP, Philedelphie, Pe 
Phone MARiet 1666 








CASH READY FOR 
YOUR SHOE STOCKS 
Surplus job lots close-outs. 


MAX GOLDMAN 


53 Walker Street, New York, N. Y. 
Tel. Worth 4-7555. 














|Stocks Depleted 
'In Ohio Stores 


ToLEDO, OHI0O—Local shoe store man- 
agers feel that they will be placed in 
a difficult position if rationing is ended 
suddenly any time before January 1, 
according to a survey of seyeral buyers. 
They pointed out that stocks were de- 
pleted and that it was going to be a 
strain to meet pent-up holiday demands, 
even with rationing. Further, many of 
the stores had large stocks of non- 
rationed shoes which would be shunned 
by buyers if they were suddenly al- 
lowed to buy all the leather-soled shoes 
they wanted. 

In one of Toledo’s largest depart- 
ment stores, lack of help forces cus- 
tomers (if they are patient) to sit 20 
to 30 minutes before being waited on, 
many times only to find that their 
sizes are practically non-existent, ex- 
cept in non-rationed numbers. In an- 
other large department store, certain 
popular sizes cannot be kept in stock, 
except in medium-priced shoes. These 
shortages apply to medium-heeled 
styles, as there seem to be plenty of 
high-heeled shoes if the customer isn’t 
too hard to please. 

Demand for flat-heeled moccasins and 
oxfords is confined, for the most part, 
to the high school trade, but this is 
fairly constant and not seasonal. Plat- 
forms, wedgies, and nailheaded models 
are going well, with pumps still lead- 
ing in demand in the high-styled num- 
bers. 





| 











WE BUY 
SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH AND RATION CURRENCY 
SHORT LEASES ASSUMED 


YOUR NAMB 4ND BRAND 
PROTHCTSD 


IRVIN RUBIN, INC. 
“The House of Jobe” 
89 READE STREET 


New York City 
Phone BARCLAY 17-7887 











There seems to be a good stock of 
non-rationed numbers in almost every 
_ store, and possibly this is why retailers 
|fear the sudden lifting of rationing. 
They would like a few months to clear 
some of the stock from their shelves, 
believing this will also give manufac- 
turers added time to increase their 
output. 


lak AND Hilegs 
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NEWSPAPER ADVERTISING 





—If you advertise in newspapers | 
write todey for free samples of 


|. Sterling Shoe Mat Service | 
A quarterly matrix service of carefully 
written copy, photographs and beouti- 
ful art work for direct mall and news- 
poper advertising 


2. Vincent Edwards Idea Clip- 
ping Service 
Actual newspaper tear sheets of ods 
of shoe stores; you select the exact 
stores and cities you want to see or 
a the selection to our advertising 
staff. 


3. Learn Advertising at Home 
Advertising Is an interesting study and 
pares you to write more effective 
jetters; to acquire o larger vocabu- 
lary; te. sonore d sales and 
_— ‘problems ol of a business, 
and to +> e a od ina oo 5 
recommend develo 
ideos. 


VINCENT EDWARDS & CO. 


World's largest advertising service 








342 Madison Avenue, New York City 
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MOCO MTT. Taree : heing Shoes 


is the approximate count our workers had 
completed for Uncle Sam’s Fighting Men at 
the war’s end. That is quite a record. In rec- 
ognition, the Army-Navy E Award Flag now 
flies over our plant. 

Here we wish to go on record as saying 
that this flag is flying here chiefly because 











of the magnificent cooperation of our loyal 
workers, who consistently met and surpassed 
all of the Army’s demands for speed and fine 
craftsmanship throughout the war’s duration. 


MADE AT BROCKTON, MASSACHUSETTS BY CHARLES A. EATON + FINE BOOTMAKERS SINCE 181 ae 
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The Bristol 
Stvie 4525 
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